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‘mas GIFT SET 
by IRWIN 


HESE three NEW Irwin Sellopak Sets have No. X-1 AUGER BIT SET 
been designed to fill the needs of Christmas Consists of one each of 6/16”, 
shoppers or Gift seekers with a buying eye 8/16”, and 10/16” No. 62-T 
ing different and practical. The colorful Irwin Auger Bits and one only 
used on all three has that Christmas appeal, 
are not ‘‘labeled"’ or identified with markings 
amp them as Christmas merchandise. A clever 
gift card and price tag is a part of each 


dcan be appropriately used for Christmas or 
of b time during th b 
days of remembrance any time during the year SPECIAL $ 3 O% 





No. 1 Expansive Bit with boring 
range %” to 1%”. Weight per 
set 15 oz. 


ger bits and screw drivers in each set are regular RETAIL 
i . PRICE 
s and only the best selling sizes are included. 
prices are printed on each gift card in each 
tt the price can be easily removed by the 
t without damage to the gift card. 


= 


/ PLACE: 
your order now with your jobber for these YOUR ORDER 


sling Gift sets for Christmas. All three will move NOW ' 
and in volume. 7 


400-X scREW DRIVER SET No. 300-X scREW DRIVER SET 
mis; One each of 4” and 6” Consists of one each of 4” and 6” 
t plastic handle drivers No. black wood handle drivers No. 300, 
one only 6” thin-blade No. one only 6” thin-blade No. 300-C 
and one 4”, No. 2 Point and one 4” No. 2 Point Phillips 
Ms driver driver No. 


4000. 3000. Weight 
ht per per set 15 oz. 
oz, 
PRICE RETAIL PRICE 


IRWIN AUGER BIT COMPANY 





BIGGEST ADVANCE I 
ONG TAPES IN 30 YEARS 


50 or 100 ft. Steel Tape 


.. WITH NO 
CRANK REWIND! 


NO MORE CRANKING IN! NO MORE DRAGGING 
UNWANTED SLACK! The new MASTER LONGBOY 
rewinds automatically from full extension in just 10 seconds 

. . completely controlled by ONE hand! 

PRESSING LONGBOY’S CENTER PLATE rewinds tape. 
RELEASING PRESSURE stops rewind instantly. EASING PRESSURE 
slows rewind. Tape is always under positive, one-hand control 
when reeling in... and braked at any point with BOTH hands’ 
free! 

No crank means a smoother, neater case... sealed against 
dirt and dust to eliminate jammed tapes. There’s nothing 
to fold away, tuck in or snag! LONGBOY gives engineers, 
surveyors, builders and all who use long tapes, a full 
measure of quality... accuracy... durability... economy. 


S. PAT. OFF. 
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Institut 





PAT. PENDING 


THE ONLY LONG TAPE RULE WITH REPLACEABLE BLADE! 


This feature brings two BIG advantages to the user. Tapes 
are easily removed and replaced with a new tape.... Engineers 
and others who often require graduations in 1/10ths may now 
interchange two tapes, one graduated in 1/16ths; the other 
in 1/10ths, as needed. 


D 7 A L F R S! YOUR JOBBER HAS MASTER LONGBOY 
» NOW! $11.00 (No. 050 ; 50 Ft.) 


(100 foot Longboy coming soon!) 


' MASTER RULE MFG. CO., INC. 
£ aide MIDDLETOWN © NEW YORK 
General Field Sales Office: 


105 W. Adams St. + Chicago 3, Ill. 
BRANCH: P. O. Box 1587 Oakland, Calif. 


Post Office ¢ 


LE BLADE! 

‘user. Tapes 
.. Engineers 
hs may now 
3; the other 


How to make 


‘more money 


| automatically — 


on padlock sales 


Here’s a helpful guide to “trading up” your 
padlock business. 

Trouble has been—locks at ail price ranges 
look so good, it’s hard to tell just how much 
security any one padlock offers. 

The information below will help you fit 
the padlock to the purpose. Remember—the 
more security you offer the customer, the more 
money you make. And—dollar for dollar, 
there’s more security in a YALE padlock. 





degree of 


security 


construction features 





Industrial 
Commercial 
Institutions 
Home 


MAXIMUM 


SUPER 
PIN- 
TUMBLER 


Shackle locks both sides 
Hardened sheel shackle 
Cast bronze case 
Mushroom drivers 


mf 





Industrial 
Commercial 
Institutions 
Home 


EXCELLENT 


HIGH- 
GRADE 
PIN- 
TUMBLER 


Hardened steel shackle 
Tough extruded brass case 
Mushroom drivers 


ee 





Marine 
Constant 
exposure— 
infrequent use 


EXCELLENT 


LEVER- 
TUMBLER 


Cast bronze shackle 
*Steel shackle 

Cast bronze case 

All inside parts brass 
or bronze 


su 





Interiors of 
factories, etc. 
General home use 


GOOD | 


PIN- 
TUMBLER 


Hardened steel shackle 
Chromium finish 


fer 





All home uses 
—key removable 
only when locked 


GOOD 


PIN- 
TUMBLER 


Bronze shackle 
Key-retaining feature 
Black finish 


ia? 





Golf bags 
Brief cases 


Luggage 


MODERATE 


DISC- 
TUMBLER 


Hardened steel shackle 
Chromium finish 
(Cream enamel 711 PB) 


aR 
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R LONGBOY 
50 Ft.) 
ming soon!) 


Interiors of 
factories 
General home use 


MODERATE 


DISC- 
TUMBLER 


Hardened steel shackle ‘aa’ 
Chromium finish a0 R 





General home use 


MODERATE 


DISC- 
TUMBLER 


Aluminum finish 


(Red enamel 714J, 713J) 





Bicycles 
Duffle bags 


MODERATE 


DISC- 
TUMBLER 


Red enamel 


= 








Privacy more 
than security 
Coal sheds 
Cupboards 





MINIMUM 





WARDED 





Aluminum finish 


at 
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<n LE : 


PIN TUMBLER...for highest security 








GEORGE 


RE 


DISC TUMBLER...for dependable security a 





WARDED AND SECURE aver... im Z caignacd for Fhuflt:/ 


for special purpose security 
: . Each Eagle padlock is a standout in its secu- 


rity class. With this complete line of keyed 


padlocks, you'll satisfy all your customers 


needs. Your wholesaler has them for you now. 





n its secu- 
of keyed 
customers 


you now. 
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It can't ring your 

























— You still have to pull the 
chain off the reel, measure it, 
wrap it and ring up the 
money in the cash register. 

The “‘SALES-MAKER” just stands there. But... 


. . . it does store a lot of chain in a small space. 

It keeps the chain out where customers can see it 
and get their hands on it, where it will remind them 
of a job at home—or at the farm or factory — 

that calls for a length of chain. 


And that’s why we call it the ““SALES-MAKER.”’ 


Next time your AMERICAN CHAIN distributor salesman 
comes around, ask him for details about the 
AMERICAN CHAIN SALES-MAKER. 


Better still, pick up the phone and call him right now. 


SELL AMERICAN 


- «+ THE COMPLETE CHAIN LINE 








AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 
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Christmas Is Here for 
The Hardware Dealer 


It’s still three months to Christmas for Mr. and 
Mrs. Consumer, but to the hardware retailer 
Christmas starts right now. 

Today is not a day too soon to get underway 
with your planning for the Christmas selling sea- 
son. As a matter of fact, your planning should 
have started this summer with the ordering of an 
adequate stock of merchandise, especially toys, 
for the holiday season. 

Good Christmas volume does not just happen. 
It requires careful planning and follow-through. 
This planning is not difficult, nor is it something 
that can be done only by the larger stores. Every 
dealer can, and should, attempt to do some careful 
thinking of ways and means of increasing his 
share of the consumer’s holiday gift dollars. It 
has paid off for other dealers and it can pay off 
for you. 

This issue of HARDWARE AGE is intended to aid 
you in your Christmas planning. The articles are 
selected especially to give you simple, practical, 
but effective ideas on the key steps of your 
Christmas planning . . . display and promotion. 
Read the articles; study the illustrations, and 
you’ll come up with many helpful ideas for im- 
proving your holiday volume. And don’t forget 
to review “What’s New,” the regular report on 
new merchandise on p. 12. The products on these 
pages were especially selected to keep you in- 
formed on the latest items for Christmas selling. 





Here's Better Way of 
Saying “Terms Cash” 


Some worthwhile thoughts on better ways of 
saying “Terms Cash” (see HA, Aug. 24, p. 8), 
are suggested in a letter to the editors from 
M. T. D’Andrea, of Hardware & Paint Trades 
Credit Bureau, New York. 

Reader D’Andrea remarks that terms are usual- 
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Just Among Ourselves 


f Informal Editorial Comments 


ly stated on bills and statements. He suggests 
that instead of simply saying “Terms Cash,” one 
might say: “Terms—Friendly Cash,” or “Terms 
—Advantageous Cash Sales.” 

Signs in retail stores, or bills and statements 
should also carry an explanation of the cash 
policy, Mr. D’Andrea feels. This will eliminate 
all harshness or bluntness, he says, usually associ- 
ated with requests for cash on delivery payments. 

Cash terms, he points out, are usually con- 
nected with a refusal to extend credit and for that 
reason cause resentment or give the impression 
that the seller doesn’t trust anybody, hence the 
need for an explanation, such as: 

“Firm Policy: Our prices and services are based 
on cash terms. Please co-operate by making pay- 
ments on delivery. Thank you.” Or, you might 
say: 

“It’s not a matter of trust ... It’s a matter of 
policy when we ask for payment on delivery. Our 
low prices and good service depend on it. Please 


co-operate .. . Thank you.” 
Mr. D’Andrea’s suggestions are well worth con- 
sidering. . 





Beware of the Request 
“Send Cash With Order’ 


With the approach of the holiday season and 
slowness in shipments of some types of mer- 
chandise, dealers must more than ever be on the 
alert for the stranger with the “hot deal.” 

Our files contain many letters from dealers who 
have been taken in by false bargains . . . and have 
ended up on the short end. The pattern of all 
these deals is identical—you are offered what ap- 
pears, on paper, to be an unusual bargain, and 
invariably the chief requirement is cash with 
order. 

Common sense should warn you that there’s no 
such thing as a “good bargain.” The classic truth 
is, and always will be, that you just can’t buy 
Cadillacs at Ford prices. 

If a product is of high quality, fairly priced, and 
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in demand, it is economically impossible to sell it 
at prices below its normal level. 

There’s a big difference between a good buy 
and a bargain. If good buys can be made, your 
regular wholesalers will do it and pass it on to you. 
It’s to his advantage to do so; and he won’t de- 
mand cash with order. 

Right now the market appears to be deluged 
with low priced pinking shears carrying brand 
names no one has ever heard of. Sellers of these 
shears are circulating dealers with high powered 
promotional material. The prices for these shears 
are very low, and dealers are buying them, only 
to discover that they are not getting high quality 
shears at low prices. They are getting low quality 
shears at low prices. And we recommend passing 
eff poor quality pinking shears as one of the best 
ways of ruining a customer’s faith in your store. 

A dealer asked us recently to help him get his 
money back on a lot of these shears. When he 
got the shipment he quickly realized that he could 
never sell them, so he wanted his money back. On 
what basis? The company selling the shears ful- 
filled its part of the bargain. Sure they were fully 
guaranteed ... against what? It didn’t say. 
This company, we discovered, didn’t have a phone, 
and the telephone company had no record of them. 
We finally got in touch with them and it was 
quickly apparent that the dealer wasn’t going to 
get any place asking for his money back. 

He got his money’s worth; the advertisement 
didn’t say they were quality shears in any defini- 
tive manner. If the dealer can’t sell them that’s 
nobody’s fault but his own, we were told. 

It’s worth repeating .. . you can’t buy Cadillacs 
at Ford prices. 

Soon we can expect to have a flurry of nail “bar- 
gains.” Don’t bite. If you feel you must give 
such an offer consideration, ask for bank refer- 
ences, check the Better Business Bureau, check 
with other business associates. If it involves a 
brand you don’t know, a company you don’t know, 
and asks for cash with order, throw it in the 
wastebasket. It’s sucker bait. Stick to known, 
advertised brands, from known sources. 





Sales Tie-In Ideas for 
Fire Prevention Week 


A tie up with national brands and a national 
week usually presents unusual promotional pos- 
sibilities to the hardware dealer. This is especial- 
ly true of National Fire Prevention Week, Oct. 8 
to 14. The hardware store has many products to 
tie into a promotion based on fire prevention. 

Window material can be easily obtained from 
the local fire prevention week committee. Many 
schools have poster competition on how to avoid 
fires. Display the winning posters in your store. 
Or write to the National Board of Fire Under- 
writers, 85 John Street, New York 7, for color- 
ful posters. 

Then tie in fire extinguishers, pails, shovels, 
safe trash burners, chimney soot removers, safe 
devices for thawing frozen pipes, etc. You can 
also tie in big ticket merchandise, especially in 
rural areas, by stressing the fire protection avail- 
able with electric water systems. 

And while thinking of big ticket merchandise, 


don’t forget that fall is usually a good time to 
push space heaters and appliances. Most crops 
are in and farmers have the cash to make these 
expenditures. Try more outside selling to boost 
appliance volume. You'll find that the dealers with 
the big appliance volume are the ones who push 
outside selling. 





Random Notes 


There are promising signs that Washington 
politicians, in their search for added revenue, may 
take definite steps toward taxing the co-ops when 
the second war tax bill comes up early in 1951. 

While these signs are encouraging for those who 
feel that no one should be permitted to make a tax 
free profit, particularly in war time, it should 
not be forgotten that the big co-ops still have 
their high pressure lobbies working against tax 
equality. Don’t you slack off in your fight for tax 
equality. 

Next time someone tells you that the co-ops help 
the little fellow, remind him that co-op spokesmen 
themselves have stated that 76 pct of co-op patron- 
age refunds and dividends go to 8.6 pct of the 
members. Hardly a share the wealth idea. 

The experts at John Pritzlaff Hardware Co. 
have added a worthwhile improvement to the cata- 
log idea. They have developed a wire frame cata- 
log holder, with built in reading lamp. Just tear 
out your discount sheet, set the catalog in its 
holder on a table or display case, light the light 
and you have an attractive, colorful, complete 
catalog for consumer use in ordering items not 
in your stock. 

Threats of priorities and other government con- 
trols is not damping the enthusiasm of the hard- 
ware trade’s plans to attend the National Hard- 
ware Show, to be held in Grand Central Palace, 
New York, Oct. 2 to 6. This enthusiasm is well 
justified, for despite any controls that may be ap- 
plied, there will still be available many, many types 
of merchandise for the hardware dealer to sell 
and the National Hardware Show is an ideal place 
to examine these products. 

This year’s show, which will cover some 30,000 
products, housed in 650 exhibits, will be the larg- 
est on record. Pre-show registration is unusually 
heavy, with a greater number of buyers planning 
to come than have attended any previous show. 
Pre-show registration of western buyers is es- 
pecially heavy. Time spent at the show will in- 
deed be time well spent. If you haven’t already 
made arrangements for attending, write or wire 
for hotel accommodations to National Hardware 
Show, 331 Madison Ave., New York City. 





Regulation W Details 


Regulation W, which controls the amount of 
down payment on installment purchases and estab- 
lishes the length of time such payments may run, 
was put into effect again on Sept. 18. An extensive 
summary of this regulation, which differs some- 
what from the old regulation, is given in this issue 
beginning on page 228. Every hardware dealer 
making installment sales should read this report 
carefully. 
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10se who 
yen tex The demand for Lockwood Ball STORES and 
ill have Bearing Closers is growing by leaps APARTMENTS 
ioak tax and bounds... especially with the pre- 
for tax cision control required by air condi- INSTITUTIONS 
tioning installations. and 
+ ee The 10 BASIC FEATURES of the  Laliiluiusy 
patron- Lockwood Ball Bearing Closer listed INDUSTRIAL 
of the below, plus the UNCONDITIONAL, 
i. TWO YEAR GUARANTEE, explain PLANTS 
are Co. why Lockwood dealers are finding this 
he cata- line a year ‘round best seller. 
1e cata- 
ist tear 
in its 
e light CHECK THESE 10 BASIC FEATURES OF DESIGN IN 
rego THE LOCKWOOD BALL BEARING DOOR CLOSER 
0 
1, Ball bearing shaft 6. Shaft and pinion in 
Pe 2. Precision machining one piece 
Hara. throughout _ 7, Continuously 
Palace. 3. Minimum of internal notched ratchet 
is well friction 8. Patented leak-proof 
be ap- 4, Minimum resistance gland 
y types to opening 9. Climatic 
to sell 5. Oversized shaft (all- weather) liquid 
] place 10. Maximum closing power 
30,000 Se 
2 larg- 
isually 
inning 
show. 
is es- The Lockwood Screen and Storm door closer No. 
ill in- 3002 is an exceptionally high quality device for 
controlling doors of this kind. Its enclosed spring is 
ready extra oye and * ge em a aed 
Arse pence nag ota Py tie Range ye oA Lockwood No. 3002 DeLuxe 


hand. Attractive, durable pearl gray finish. Also made 
in two lower priced models Nos. 3001 and 2001A. 


Avoid the rush...place your orders 
now and get in on this Lockwood year SEE YOU AT THE NATIONAL HARDWARE SHOW, 


ia ot ‘round sales and profit building line. GRAND CENTRAL PALACE .... . OCT. 2-6 
2stab- 

’ run, 

ns LOCKWOOD HARDWARE MFG. CO. 
— FITCHBURG « MASSACHUSETTS 

ealer 


eport 
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ashington 
NEWS and VIEWS 


Why “Fair Share” Allocations 
May Force All-Over Controls 


The Administration’s immediate intention is to 
get the mobilization program rolling with as few 
controls as possible, but officials of the National 
Production Authority (set up within the Com- 
merce Dept. to handle production controls) are 
worried over a portion of the new law which 
might force allocation of practically everything. 
This provision of the law directs the fair dis- 
tribution of materials to all users after essential 
needs are met. 





The new Regulation W went into effect Sept. 
18th. For important highlights of the controls 
established over instalment selling see page 228 
of this issue. 





But the law requires the allocating agency to 
make available to business “a fair share of the 
available civilian supply based, so far as prac- 
ticable, on the share received by such business 
under normal conditions during a representative 
period preceding June 24, 1950, and having due 
regard to the needs of new business.” Some gov- 
ernment officials believe that this provision would 
permit small users to sue the Government to get 
their share after defense needs are met. 


OUTLOOK: While there is some belief 
that mobilization will eventually force a 
program of all-out controls, initial ef- 
y forts will be directed toward holding 
down the number of affected industries. 
Legal experts are now trying to unsnarl 
the problem created by the provision of 
the law referred to above. 


Wage Ceilings May Follow Price 
Controls—Both After Elections 


Should broad price and wage controls again go 
into effect, the hardware trade can take some 
consolation from Congress’ efforts to write into 
the price control sections of the new law, provi- 
sions designed to prevent the repetition of many 
of the storms raised by OPA. 


10 


By Washington Bureau of 
HARDWARE AGE 


The new law prohibits the use of price control 
to eliminate or restrict the use of brand names; 
to require grade labeling, or standardization of 
materials and services. No retail seller can be 
required to limit his sales with reference to any 
highest price line offered for sale by him at any 
prior time. 

The Administration is none too happy about 
the price and wage control features of the new 
law. The provision which is most distasteful is 
that requiring stabilization of wages in indus- 
tries where prices are controlled. Further, if 

(Continued on page 233) 
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‘No. 77 69¢ Retail 
Pin-tumbler security. Finest 
brass cylinder and locking 
lever. Heavy 1 5,” hard-wrought 
lever security. Cadmium rust- steel case. Cadmium rust- 
keys. 10 key changes. proofed. 12 key changes. proofed. 12 key changes. proofed. 750 key changes. 


ck k Company, Milwaukee. Wis. © Worlds Leading Padlock Manufacturers 
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wa kh 
No. 66 30¢ Retail 
Sturdy 134” padlock. Ribbed, 
owerfully riveted case of 
d-wrought steel. Modern 


No. 55 25¢ Retail 
Strong 112” steel pad- 
lock. Ribbed, reinforced 
case. Perfected lever se- 
curity. Cadmium rust- 


lever security. Cadmium 
rustproofed. Nickel-plated 





" =: 20¢ Retail 
+11,” ribbed steel case. 
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LATEST INFORMATION ON 


Christmas Candles 


Plaid Chunky, code 50/272, 
tapering cube candle burns at 
both ends. Alternate strips of 
red and green wax are imbedded 
in the white sides. Candle mea- 
sures 4x3in. Retails for $1.25. 
Available is a red Christmas 
ball, code 50/274. Candle is 
wax sphere 5 in. in diameter, 
scored with a series of shallow 
grooves. As it burns, forms a 
pool of melted wax in center. 
Unburned outer shell prevents 








wax from overflowing. Each 
lasts about 10 hrs. Retail for 
$1. Will & Baumer Candle Co., 
Syracuse, N. Y. 





Electric Organ 


Miniature electric reed organ, 
11% in. long, 634 in. wide and 
5% in. high. Made of Bakelite 
phenolic and styrene plastics 
with 15 white and 10 black piano 
keys. Range includes two chro- 
matic octaves. Fractional hp 
motor propels a blower fan dis- 
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tributing in-blown air into a 
compression chamber. Retails 
for $18.75. Magnus Harmonica 
Corp., 439-451 Frelinghuysen 
Ave., Newark 5, N. J. 


Christmas Tree Set 


A 14 light Christmas tree set 
incorporating the movable sock- 
ets and indoor-outdoor features 
of the regular 7-light set. Re- 
tails for $4.95. On-A-Lite Corp., 
Portiand, Ore. 





NEW PRODUCTS AND SERVICES 


Christmas Design 


Three-dimensional designs 
lithographed in color on non- 
flammable vinylite including a 
Santa Claus face, retails for 
$2.50 and $1.20, same Santa in 
Christmas wreath on die-cut star 
background, angel on star back- 
ground, retails for $1, and a 
reindeer ornament and _ door 
decoration also for $1. Each 
piece molded in deep drawn third 
dimension. May be used over an 





electric light. Colors are fast, 
ornament is non-warping, scratch 
resistant, non-flammable. Stan- 
ley Wessel & Co., 480 Lexington 
Ave., New York City 17. 





Christmas Sales Aids 


Retail store edition of Mer- 
chandise Presentation illustrates 
and describes various props, dis- 
plays, settings and ideas. Cam- 
eras, dimensional cutouts, Christ- 
mas candles and bells, holly 
leaves, Crystafoam objects and 
letters, Cinderella and Walt Dis- 
ney characters are available. W. 
L. Stensgaard & Associates, Inc., 
346 N. Justine St., Chicago 7, 
Ill. 
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in hardware merch 


Friendship Trees 


Cardboard Christmas trees to 
support the Friendship Tree 
plan to promote transparent cel- 
lophane tape sales. Individual 
families use loops of the tape to 
hang greeting cards on the fam- 
ily tree. Trees are 9 in. high— 
for counter display and 36 in. 


fumnen © 
cago Se 


Scotch Cellophans tape 


high for window display. Minne- 
sota Mining & Mfg. Co., 900 
Fauquier St., St. Paul 6, Minn. 





Baby Doll 


Blessed Event doll kisses, 
changes expressions, pouts, puck- 
ers and opens her mouth. Molded 
in the image of a three-weeks’ 
old baby, skin is of Vinylite 
resins. Plunge mechanism in 
doll’s back moves its tongue and 
has it suck its thumb. Another 
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mechanism in the cotton stuffed 
body simulates a heartbeat 
sound. Available in four sizes 





from 18 to 21 in. long. Retails 
$9.98-$24.98. Ideal Novelty & 
Toy Co., 200 Fifth Ave., New 
York City. 





Toy Furniture 


Young decorator toy furniture 
molded of Bakelite styrene. Cor- 
ners rounded, plastic washes and 
will not rust, chip or peel. Floor 
plan of a six-room ranch type 
house provided with each set. 





(Continued on page 240) 








A Special Review of New 
Christmas Merchandise 





















TO HELP YOU 


SELL 


NEW Ot(STLave 
AND OTHER DEALER 
SALES HELPS 


Christmas Displays 
Universal’s two individual dis- 
plays, one featuring a 64 in. 
Santa Claus in Christmas colors 
printed front and back. Second 
unit is a merchandiser sleigh, 41 
in. long, 42 in. high and 38 in. 
deep, decorated in Yule colors. 
Holds merchandise on top and 
along sides. Displays may be used 











as single unit or split. Landers, 
Frary & Clark, New Britain, 
Conn. 


Magnekit Gift Sleeves 


MagneKit carton Christmas 
sleeve. Kit consists of one 6 in. 
adjustable wrench, one 7 in. 
angle nose gripping pliers, with 
screwdriver on handle and one 6 

(Continued on page 261) 
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Trade Sees Peak Christmas Sales; 
Tightness Evident in Some Lines 


Hardware dealers who were 
farsighted and did their Christ- 
mas buying early this year stand 
to reap a banner crop of holi- 
day consumer dollars. Other 
dealers who delayed their buying 
too long are already being faced, 
more than two munths before 
the Christmas selling season, 
with a growing list of merchan- 
dise shortages. 

Despite the new installment 
sale restrictions and other pend- 
ing controls, hardware trade au- 
thorities foresee one of the best, 
if not the best, volume of Christ- 
mas sales ever experienced by 
hardware retailers. Full em- 
ployment, at peak wages, and 
the excess of spendable dollars, 
against a background of grow- 
ing fears of mechandise short- 
ages are seen as inspiring a 
heavy flow of consumer dollars 
this Christmas. 

The hardware trade’s pros- 
pect for this Christmas are best 
summed up in the words of a 
large eastern wholesaler who 
told HARDWARE AGE that “The 
hardware business this Christ- 
mas will be just about as large 
as the supply of available mer- 
chandise will allow it to be.” 

On the other side of the pic- 
ture is the prospect of adequate 
supplies of winter sports mer- 
chandise and most fishing equip- 
ment. 
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By and large, the average 
hardware dealer will face the 
Christmas season with what can 
be called, by normal standards, 
very good stocks. But what the 
situation will be in the post- 
holiday period depends largely 
on the volume of Christmas con- 
sumer buying. The bite of 

(Continued on page 309) 





July Hardware Sales 
11° Higher Than June 


Retail hardware sales in July 
reached the highest point in the 
year and were I! pct above 
those in the previous month. Re- 
tail hardware sales, adjusted, 
were $211 million in July, accord- 
ing to a preliminary estimate of 
the Dept. of Commerce. 


Monthly sales for the 
three years were: 
(000,000 omitted) 

1950 1949 1948 

.. $167 $185 = $163 

nove ae 181 151 
186 
218 
218 
221 
203 


past 


Jan. . 
Feb. 
Mar. 
Apr. 
a? 
: eee? 
ee ee 


. 164 171 
. 166 177 
. 176 183 
189 177 
211 177 


1,251 1,360 


165 198 
168 205 
Oct. 166 205 
oo ae 165 194 
ee etme 173 248 


2,410 


7 mo. total 1,241 


Aug. 
Sept. 


TOTALS 2,088 
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Skilsaw Advances 
Prices on Some Tools 


Skilsaw, Inc., manufacturer of 
electric and pneumatic tools, has 
advanced prices on part of its 
line. Based on the complete line, 
the increase averaged only 71% 
pet, the company reports. 

The advances were made be- 
cause of increased prices on raw 
materials and component parts, 
and because of additional labor 
costs, according to a company 
spokesman. No increases were 
made on tools where volume pro- 
duction and other cost factors 
permitted. 


Prices Raised on Some 
Black & Decker Tools 


The Black & Decker Mfg. Co., 
Towson 4, Md., has announced 
that because of increased labor 
and material costs, it was forced 
to adjust prices on some items 
in its Home-Utility line of 
portable electric tools, effective 
Aug. 26. 

Glen H. Treslar, vice president 
and sales manager, pointed out 
that since the introduction of 
Home-Utility Tools in 1946 
there had been no major price 
increases until the present time. 
He emphasized that the current 
adjustment is not an “across the 
board” increase, as it affects 
only those items which have be- 
come adversely priced because of 


(Continued on page 294) 
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cANNE BAXTER starring in the 
20th Century-Fox picture “ALL 
ABOUT EVE,” reminds you that 
Home-Utility Tools make perfect 
gifts for the men on your shopping 
list... while HUGH MARLOWE, 
co-starring in the same Darryl F. 
Zanuck production, says, “Take it 
from a fellow who knows and appre- 
ciates tools, it will be the Merriest 
Christmas any man ever had 
when you give him a 
Home-Utility Tool Kit.” 











Order These Tools NOW from Your HOME-UTILITY Distributor! 
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ie HOME-UTILITY 14” DELUXE DRILL KIT con- 


tains H-U 14" Drill, horizontal bench & 
stand, 13 high-speed bits, 4” wire wheel 4 i ggest 
brush, 3" grinding wheel, 3” buffing 

wheel, buffing compound and wheel 


ere = HOME-UTILITY 
CHRISTMAS 
PROMOTION 


gives you... 


NEW HOME-UTILITY SANDER- > 

POLISHER KIT contains versatile 
H-U 5” Sander-Polisher, “the 
tool of 1,001 uses," 3 sanding 
discs, lambswool polishing bon- 
net, drill chuck, 7 high-speed bits, 
4 wood augers, countersink, can 
of electric wax, can of auto polish, 
rubber backing pad, in stream- 
lined steel case. 


all for $49.95 





a A HU 14” DRILL 
H-U 1" DRILL H-U 5” SANDER- \ $19.95 
POLISHER with sanding- ° 
$41-5 o polishing-drilling attachments. 
Light (31% Ibs.), easy for 
. women to use polishing 
silver, furniture, linoleum. 


6” HEAVY-DUTY 
LECTRO-SAW $54.50 
H-U 6” BENCH GRINDER Me a, ad x 
: ; 8” HEAVY-DUTY $84.50 
$42.00 LECTRO-SAW 
HUNDREDS OF USES . . . Drilling holes in cabinet work, installing 
hardware, hobby work ... Sanding to refinish furniture, prepare 
wood, metal for painting .. . Polishing cars, furniture, floors, lino- 
leum, luggage .. . Sharpening cutlery, garden tools, twist drills, 
chisels, shears . . . Sawing lumber, plywood, asbestos, corrugated 
.. Waxing, Buffing, Grinding, Cleaning, Rubbing Burnishing. 


TRY THEM — BUY THEM at your Hardware, 


ELECTRIC 











tor’ FE Ring Up Big Christmas Profits 
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Z8- PAGE BOOK offers a large select 
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CLEVELAND 


It’s new...and it’s packed with illustrations 
and descriptions of C@eeland tools that are in 
greatest demand by hobbyists, home-owners, 
handymen, farmers, electricians, mechanics, 
repairmen. 


You will be interested not only in the single drills, 
reamers and screw extractors, but also in the com- 
pact and convenient sets. There is a wide variety 
of sets for every type of customer, attractively 


JOBBERS 





@ The symbol above represents the 
Hardware series of drills, reamers 
and screw extractors backed up by 
the trademark. They are the 
identical high quality tools that 
have been first choice in America’s 
leading metalworking plants for 
more than 74 years. 

Y) 


ty 
YY 


ion of fast-selling tools 





packaged in wood, plastic or metal containers. 


Displayed on your counter or in your window, 
they give you quick, profitable sales. 


For three-quarters of a century the <> trademark 
has stood for highest quality. When you stock 
Cleveland Tools you are offering your customers 
the best. 





EVERYWHERE ARE 


Ask your Jobber for your copy of the handy 
Catalog H1, or write to our nearest Stockroom. 


THE CLEVELAND TWIST DRILL CO. 
1242 East 49th Street 
Stockrooms: New York 7 « Detroit 2 * Chicago 6 « Dallas 1 « San Francisco 5 


Cleveland 14, Ohio 


Los Angeles 58 « London W. 3, England 


READY TO SERVE YOU 
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for 4 Popular Crescent Fools 


AC18 CRESTOLOY WRENCH 


Popular 8” size fits average needs. Forged 
from alloy steel, chrome-plated. Every 


She 4 popular Crescent Tools illus- householder and mechanic needs $200 


trated above and described opposite are 
available in fine quality, bright red 
Christmas Wrappings that will help to 
sell more tools during the holiday season. 
Your jobber has these tools in stock now. 
Order from him and arrange to display 
them prominently. 


654-6” CRESTOLOY PLIER 


A fine quality, long nose plier with side 
cutter. Ideal for radio and electri- $ 
cal work. Individually tested ... 260 


L26 CRESCENT PLIER 


A 6" thin nose, slip-joint plier of excellent | 
design and construction. Finished $100 
in hand buffed nickel-plate..... 1° 


LOOSE WRAP. Any left over after holiday season 
can go into regular stock by merely tearing off the 
wrapper. Beneath it is the standard Crescent box 
and label. 


147 CRESCENT SNIPS 


A handy household tool for light cutting 
of sheet metal, canvas, cardboard, lino- 
leum, etc. Will cut intricate pat- 

terns as well as straight lines ... $230 














Sign of lhe. rtlisan 
Sybo Sf Oiccllence 





Crescent is our trade-mark, registered in the United States and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and made only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 
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on —M-1141 $6.95 
eo) —M- 261 $4.25 
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Your dealer con supply fixtures 
rative style. Ask to see the big, 32-Po9® full- 
color, MOE UGHT CATALOG, t0°- Just be sure Bright ideas for omant 
in the house. Enclose 25¢ coin to cover 
postage and handling. 
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a MOE LIGHT CEILING DISPLAY M-5020. YOU GET—Beautiful 6’ x 4’ 


3 MOE LIGHT WALL PANEL M-5021. YOU GET—Beautiful 4’ x 3’ wall 





2 MOE LIGHT CENTER FLOOR DISPLAY M-5022. 








S XY | a 
Vv 


Dealers who bought Nationally Advertised MOE LIGHT Home Lighting Centers, 
report sensational results! Let MOE LIGHT Packaged-Lighting Departments put 
you into the fast-turnover, high-profit lighting business . . . overnight! 

Here’s an over-the-counter operation you can’t afford to miss. A deal that 
TURNS WASTE SPACE INTO DOLLARS! A lighted MOE LIGHT ceiling or wall 
display brightens your entire store, stimulates sales of related electrical items, 
makes your store THE neighborhood headquarters for nationally advertised 
MOE LIGHTS. 

Don't miss this “new profit” opportunity ...look at the display program, 
choose your Packaged-Lighting Department and...call your MOE LIGHT 
wholesaler today! 



























THESE BEAUTIFUL DISPLAYS AT NO EXTRA COST TO YOU... 
PAY ONLY THE SPECIAL DEALER PRICE FOR THE FIXTURES! 


Yes, you pay only for the fixtures ... THE DISPLAY UNITS ARE YOURS WITHOUT 
EXTRA CHARGE! Shipped Direct, Complete with Fixtures, FREIGHT PREPAID, 
even including full-color MOE LIGHT Catalogs, Price Lists and a generous supply 
of Dealer Sales Helps! 


ceiling display ready to hang up, plus—66 individually packaged MOE 
LIGHT fixtures—$178.00*. 


display ready to put up, plus—40 individually packaged MOE LIGHT 
fixtures—$108.00*. 





=) 
MOE LIGHT COUNTER DISPLAY M-5024. YOU ® 1950 MOE UGHT, INC. | 
GET—Beautiful 3-sided column counter stand, plus—30 SSCHOHSSSSHSSSSSSSSSSSSSSSSSSSSSSSESSSESSESESE: 
individually packaged MOE LIGHT fixtures—$66.00*. MOE LIGHT, INC., FORT ATKINSON, WISCONSIN 


O. K....1 know a good deal when | see one! Send that full-color catalog 
and complete details on the MOE LIGHT “PACKAGED” DEPARTMENTS. 





YOU GET—Beautiful, easily moved, 8’ chrome stand 


bn 2 : sting (1 CHECK HERE FOR COMPLETE NEWSPAPER MAT SERVICE FOLDER. | | 
combining the wall and ceiling units, plus— 260 individ- 

















vally packed MOE.LIGHT fixtures—$633.00*. NAME. TiTle 
* Prices slightly higher west of the Rockies STORE NAME. 
ADDRESS. 
a 
MOE LIGHT, INC., FORT ATKINSON, WISCONSIN 8 ony stave 
Worid’s Largest Manufacturer of Residential Lighting Fixtures 
SOCHHHOSHSHOCHOHSSHSSSHOSSSOSHSOESOHEESEESEEEEEEE: 

































WHAT’S CHRISTMAS 


Without Handee 
tool of Voor Uses 


Present stocks of HANDEE in all the popular 
models are limited, and future production is 
uncertain at this time. We suggest that you 
get your holiday order to us or to your jobber 
as quickly as possible. Orders for Christmas 
will be filled from available stocks fairly and 
equitably. Be sure to get your order in to- 
day ... for a merrier HANDEE-er Christmas 
Selling Season! 








ee 






{ er 


D f 


‘HANDEE DELUXE 


» wa 


HANDEE ULTRA DELUXE 
Complete with 51 accessories, $2750 


fitted metal carrying case. . . 


HANDEE DELUXE $1995 


a eee 


HANDEE WORKSHOP $2995 


Complete as above. ...... 


HANDEE ‘’85” $1995 







HANDEE ‘85’ 


$10.00 HANDEE MERCHANDISING BONUS 
FREE WITH EACH ORDER OF 3 HANDEES! 


HANDEE Sharpening Stones—exclusive with Chicago Wheel—are a 
genuinely practical extra-profit item. Everyone who comes into your 
store needs this pocket-size hone for knives, tools, fish hooks, etc. 
Packaged on colorful, attention-getting tear-card display for counter 
or wall use. Twenty stones on display with a retail value of 50c each 
... full profit of $10.00. Card merchandiser is given to you with every 
order for 3 HANDEES. The more HANDEE sets you order, the more 
cards you get! Get your order in today. 


e Selling Suggestion! HANDEE ORDER TODAY.Get your Christ- 
makes a fine Christmas gift for mas order for HANDEE in the 


servicemen everywhere. Com- mails now while stocks are 
pact, rugged... takes up little complete. Order your HANDEE 
space in locker or duffel bag. Merchandising Aids as well! 


CHICAGO WHEEL & MFG. CO. Dept.H - 1101 West Monroe Street, Chicago 7, Ill. 
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For Motorists - Sportsmen - Farmers - Others 


BIG BEAM Jr. has been especially designed for people at 
work or play who want powerful, brilliant light when and 
. and at a price that meets every 
pocketbook. There’s a huge volume market—your customers 
who will want BIG BEAM Jr. for unlimited sports, utility and 


where they need it. . 














gg in Portable Electric Hand Lamp History! 


Retails as 
$675 
Less 
Battery 


> Throws Powerful Brilliant Light 


The NEW 








MODEL No. Ill 


(Not a Flashlight) 


ANYWHERE-ANY TIME 


cal emergency uses. 
\ Here are some reasons why it’s the best lamp of its kind: 
@ Positive battery connections — no wires to connect. 
@ lLamphead—4” diameter, 24-gauge steel, nickel chrome plated. 
@ Lens — Heavy, double-strength glass, convex type. 
@ Reflector — Parabolic, brass, silver plated. 
. @ Switch — Cutler-Hammer, finger-tip control, mounted on lamp- 
head. ° 
@ Battery case and hinged cover — 20-gauge steel; weather- 
proof and rustproof. 
@ Handle — One-piece, 4” long — designed for proper balance. 
@ Weight — 48 ounces. 2 
: x SIMPLE « ECONOMICAL « BUILT TO LAST A LIFETIME 
\™ eae 





NATIONALLY ADVERTISED in Leading Con- 
sumer, Farm, and Outdoor Magazines. 








“an 


Stock and display BIG BEAM Jr. and be among the 


first to cash in on this latest addition to the BIG 
BEAM Family. So see your jobber or write us—NOW! 
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The Greatest 
Advertising Program 


in LIONEL History 


' 1, US. 











OVER 154,000,000 LICNEL TRAIN MESSAGES! 


From Coast To Coast! 








From Coast To Coast..NBC elevision Network & 
Every Saturday Starting September 23—See your local newspaper for time and station 


The great Joe DiMaggio’s first television 
show is another great Lionel “first’’! . 


What a name! What a hero for men and 


boys (women, too)! | | 0 
What a show...every week with Joe DiMaggio sf 
starring in the Lionel Clubhouse...with Jack 

Barry, famous guests and a crowd of boys RR A f | 


every week! 


Lionel Trains are right in the Clubhouse... 
are shown and demonstrated right in the 
home. It’s like having Joe DiMagglo selling 
trains in your store! 





| 950 
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Shakespeare to Smash All 
FOR 3 GIG 


Revolutionary New DIRECT DRIVE REELS with Lighter, Quieter, 
Tougher NYLON GEARS...the Greatest Development in Reels 
Since Shakespeare Introduced the Level Wind! 


Here és an amazing new reel! A 3-year test, 
under severest conditions, in fresh and salt 
water, has proved it the finest reel ever for 
long, easy casting, for ruggedness, smooth- 
ness and downright dollar value. It will be 
your greatest sales sensation of the season. 
Proved and powerful selling points, that will 
be hammered home to millions of anglers, 
are: LIGHTER—Nylon gears weigh only a 
third as much as metal; QUIETER—Nylon 
absorbs sound, metal conducts sound; 
TOUGHER—Nylon gears outwear metal by 
far, in scientific laboratory tests. DIRECT 
DRIVE construction does away with all extra 
gears—2 Nylon gears do the work of the 
usual four; and DIRECT DRIVE construc- 
tion gives you the greatest sturdiness ever built 
into reels! Stock these great new reels NOW 
—be ready to meet the tremendous de- 
mand Shakespeare advertising will create. 





Model 1926—100 Yd, 


Sporty, fast light. 
weight aluminum. 


41° 


Model 1924—100 Yd. 


Husky, chrome-plated 
for fresh or salt water, 


$10°° 


No. 1973-D Sportcast 


(not illustrated) 


With Nylon Gears and 
Carboloy Bushings! 


$150 


AND NOW! Exclusive Shakespeare HOWALD-PROCESS GLASS 
FIBER WONDERODS as Low as $9.25-for Your MASS MARKET! 


With Famous 1-2-3 Zone Action... 1, ACCURACY 
ZONE 











2. 
POWER ZONE 


















Now ALL your customers can enjoy the thrill of 
owning a genuine Shakespeare WONDEROD—at 
these new low prices! Starting at a budget-low $8.50 
are 4 series of bait casting Wonderods with famous 
1-2-3 Zone Action shown above. (1) Fast tip action 
gives bullet-like casts; (2) Power to set the hook— 
and give action to top water baits; (3) Accuracy 
made easy as pointing a finger, with Tru-Aim 
double offset handles. New low prices, too, on fly 





LEADI 












—_— 


fishing, spinning and salt water WONDERODS, 
all Howald-Process built, with hundreds of thousands 
of parallel glass fibers strung under tension and itm 
separably bonded. Bait casting Wonderods, finest in 
the world, are now made in 3 colors— 


WHITE—De Luxe & Super De Luxe AMBER—Standard Series, 
Series, $17.50 te 925.75 dbi.¥o te 910.00 


SEA GREEN—Special Series, $9.95 to $10.75 


AND a NEW Shakespeare WEXFORD “INVISIBLE” WONDER 
LINE that WEARS UP TO 3 TIMES LONGER THAN 10 OTHER 


* Now you can offer your customers Wexford “Invisible” as well as regulat 
ee e black Wexford Wonder Line. This new camouflaged line, a blend of two 
tones of neutral gray, has extremely low visibility, especially against @ 
cloud-filled sky or with reflections of clouds on the water. And it has 
the other selling features of Wexford regular black Wonder Line 


1. Stands up under hardest wearl 3. It will not waterlog! 
2. It's FIRST in flexibility! 
5. Packed in new plastic boxes, useful for bugs, baits, flies, dozens 

of small tackle items and parts. 
VISIT SHAKESPEARE BOOTH 742-743, NATIONAL HARDWARE 
SHOW, OCT. 2 THRU 6, GRAND CENTRAL PALACE, N. Y.. N. Y. 


4. Plus a BONUS of extra STRENGTHI 
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NEW 
DIRECT DRIVE REELS 


with 2@7* Magic 
NYLON wn 


(Lighter,* Quieter,* Tougher*) 






IT’S THE BIGGEST 
ADVERTISING CAMPAIGN 
IN ALL SHAKESPEARE 
HISTORY! 










More than 30 million pros- 
pects get the Shakespeare 
story in 22 nationally- f the to 
powered magazines—just have proved th 
a few are: — 
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DIRECT 
MAGIC NYLON MAKES THESE 
DRIVE REELS THE WORLD'S FINEST! 


gl NYLON gears weighonly 
—S7 7 fe one-third as much as metal 
eS Two gears do the work of the 
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NYLON gears outwear 

metal by far' Scientific lab- 
oratory tests prove beyond doubt 
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Shakespeare Company 
REELS LINES Dept. HA-9 
LOOK To THE LEADER FoR au, Kalamazoo 2, Michigan 


RODS 


Rush New 1951 Shakespeare trade catalog to: 
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Y., N.Y. 
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MORE SALES! MORE PROFITS! MAIL COUPON ADDRESS.......csccccccseces oo veeerccvcccocccccoccece 
NOW FOR NEW TRADE CATALOG... 

PES stake deedetvcdesducadece ZONE....STATE....... 

Sa ee, a ee 
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IT WAS A BLIZZARDY NIGHT in eastern 
Nebraska. My headlights, cutting 
through the blur of snow ahead, re- 
vetied only endless whiteness. All 
through the long drive from Hastings, 
150 miles to the west, I had bucked 
drifts that were fender high. 


As I pulled into the little industrial 
town of Ralston, I was bone tired... 
thought longingly of a cup of hot cof- 
fee. But the main street was dead... 
the Ralston Cafe closed. 


I drove past the Sensation Mower 
factory operated by our good client, 
Howard Phelps. The night lights 
burned low . . . the watchman, Geel 
on chest, dozed in the vestibule. 


I got an inspiration. Maybe Howard 
and Rosemary Phelps would still be 
awake! Maybe I could mooch them 
for a cup of coffee before | finished 
the last 8 miles of that tough, tire- 
some drive to Omaha and bed. 


I drove through the residential dis- 
trict, and my hopes petered out. It 
was deathly quiet except when blasts 
of winter’s first blizzard who-hoo-ed 
over the trim lawns, sweeping pave- 
ments momentarily clear of falling 
snow. Dark and deserted, Ralston 
might have been a ghost town. 


But then I pulled the turn to the 





Duplex 
Self-Propelled 
Model throws 
snow to right 
or left... 


Howard Phelps worked 9 


SNOW-8LO 


Phelps residence. And I spotted the 
light in Howard’s den. Through the 
window I could see Howard before 
his drawing board . . . the big one on 
the swinging stand that the boys in 
the shop had made so he could work 
in his easy chair or, if he preferred, 
in bed. 

Twenty years of acquaintanceship 
gives one some privileges. I parked at 
the walk, went to the door, rang the 
bell, pushed the door ajar and hol- 
lered, “Howard, how about my com- 
ing in?” Howard’s answering shout 
welcomed me. 

As I stood at Howard's shoulder, I saw 
on the drawing board something that 
made me forget the coffee and a hell 
of a storm. In fact, what I saw con- 
cerns you. 

That was a night in December, 1947. 
In the weeks to come, Howard Phelps 
put his drawing board plans into pat- 
terns . . . patterns for the Snow-Blo. 
And during that winter and another 
to follow Howard tested and re-tested 
Snow-Blo under grueling conditions. 
Ask Nebraska ranchers or the Red 
Cross how tough those winters were. 
Or recall the magazine photos of win- 
ter-long drifts that were chimney high. 


Came the winter of 1949-50 . . . last 
winter . . .and Snow-Blo was ready to 



































market. If you were introduced to the 

rofit possibilities of this time and 
tle last year, I don’t need to 
say more. 


But if you are a hardware or appliance 
dealer who hasn’t yet sold Snow-Blo, 
I say this: “Get on the bandwagon 
now!” Every filling station operator, 
doctor, main street merchant and 
everyone else who must carry on re- 
gardless of weather is your hot pros- 
pect for a Snow-Blo the first morning 
you find snow on the ground. 

You deserve the thrill of seeing how 
Snow-Blo demonstrates . . . sells . . . 
rings your cash register . . . increases 
your winter profits. 

This advertising agency is sola on 
Snow-Blo as one of the great new 
appliances on the American market. 
I suggest that you investigate Snow- 
Blo now. Write Howard Phelps . . , 
W. H. Phelps, President, Sensation 
Mower, Inc., Ralston, Nebr., for full 
details on Snow-Blo profit opportuni- 
ties today. I'll sign my name to the 
guarantee that you'll never regret it. 


CLETE HANEY, Vice-Presiden. 
BozELtt & Jacoss ADVERTISING AGENCY 
OMAHA 


Chicago « New York e Los Angeles « Houston 
Dallas « Shreveport « Washington « Seattle 
Minneapolis ¢« Indianapolis « Rio de Janeiro 


Sensation Snow-Blo opens up a whole new market for dealers in 


sales . . . new profits. 


franchise. 


snow states. Every commercial establishment needs Snow-Blo to 
get its premises ready for business on snowy days, and you'll find 
hundreds of prospects in residential districts. 


Sensation Snow-Blo does snow clearing jobs in minutes that would 
require hours of hand shoveling. Snow-Blow clears a wide 16-in 
path and easily handles snow up to 12 inches deep. 


Standard Model Snow-Blo retails at $159.50; Duplex Model at 
$199.50. Profit margins are good. Every snowstorm means new 


We welcome inquiries from dealers and jobbers. Write today for 
descriptive literature and full information on a Snow-Blo sales 


SENSATION MOWER INC. 


RALSTON, NEBR. 


Box HA950 
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A COMPLETE 
V-Belt department 
IN 1°, SO. FT.! 


with this SERVOMATIC 
“Silent Salesman” 














Goodyear 60A belt assortment gives greater 
coverage than any other—regardless of size! 
Assures maximum turnover, full market 
coverage, minimum inventory. ¥ { 


a i 7 
Vee im y 






eel 
i tie A 


Goo! YEAR 4a ff i 


operation. yr Goor WEAR ; 
bia> a> ap, 
One belt size to a hook—makes for easy eo 


sales, faster, simpler inventory. 


Tab shows size in inches, code number and 
suggested selling price—simplifies your sales 






‘ 
‘ 
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Counter-designed SerVomatic holds 60 
fastest-selling belts in 15 in. sq. area—only ——™ 
such display in V-belt merchandising. 





Plus These Selling Aids 


ALTERNATE 
REPLACEMENT CHART 
Eliminates need for slow-moving 
special size belts that clutter up 

your display and inventory. 


REPLACEMENT 
CATALOG 


“ABC BOOK” 
Solves V-belt drive design prob- 
lems in 3 easy steps — no compli- 
cated equations or ratios. 


BELTMETER 
Even your customers can use this com- 
pact, accurate, simple device to select the 
right replacement belt every time. 


Lists right belt for each 
home appliance and light 
machinery application. 














ODFSYEA 


THE GREATEST NAME IN RUBBER 


ieee neeeneereh & & 
Tue Goopyear Tire & Russer Company, Inc. Dept. 742-C, Akron 16, Ohio 


Please send me full details on the new SerVomatic—the sales-making counter display that lets me set up a complete V-belt 
sales department in 1's sq. ft. 








Firm Name (] Dealer (J Jobber 
My Name 
Street Addr City and State 








SerVomatic—T.M, The Goodyear Tire & Rubber Company, Akron, Ohie 
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~ WINNER 


National 
Packaging 
__ AWARD! 











: 
| y, Bell Electric Hits 
a the Jackpot with 


WO-SHEK | 


Safety EXTENSION CORD SETS 




















\y 





A. 

Again, as in 1948, NO-SHOK PACKAGING / 

tops the field—wins 1949 Household and J 

Hardware Division AWARD by Variety 

Merchandiser! J 
Nationally advertised in Good House- 

keeping and Parents Magazine, NO-SHOK vA, 

Safety is constantly pulling customers into 

hardware stores for NO-SHOK Safety f 


Extension Cord Sets, Table Taps and Cur- / \ 

rent Taps. And NO-SHOK's smart display = / 4 Gy 
packaging is creating impulse sales every- 

where, all year ‘round! a ry 


Get your share of this steady profit! DISPLAY 
,NO-SHOK PROMINENTLY—ORDER NOW! 


\ 
\ 
\ 
\ 










ELECTRIC COMPANY 


1844 W. 21st St. 
Chicago 8, Ill 
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TON 
SIENDERSON 


TOM HENDERSON 
FAMOUS COLLIER’S CARTOONIST 


“ WALTER THINKS HES SIR WACTER Now THAT 








EVERYTHING HINGES ON HAGER/“ 


C. Hager & Sons Hinge Mfg. Co. - 


St. Lovis, Mo. 


Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 





HARDWARE AGE, SEPTEMBER 21, 1950 




























Residence of Harry L. Magee. Architects, Berninger, Haag & d'Entremont; builder, Percy Swank 


CASEMENT WINDOWS PERFORMING PERFECTLY 
IN EVERY SEASON, IN ANY WEATHER 


© Full length of cold rolled 
steel worm engaged at 
all times 

© Teeth precision machined 
at exact operating angle 

© Housing of Zamak alloy, 
solid bronze or brass 

© Heavy brass channel 
guide; cadmium-plated 
steel operating arm 


Operator 4703W 


is aprecision-built instrument. 
Its internal gearing was orig- 
inated by, and is an exclusive 
feature of, the Getty Company. 
Because every component of 
this operator is of the highest 
quality, its maintenance cost 
is negligible. 


© Internal gear construction 
© Operates through screens 


© Operates on casements 
carrying butt or extension 
hinges 

@ Easily installed, lubricated 
for life 

© Corrosion-proof 











ANY CASEMENT WINDOW is only as good as its 
operator. The operator is the control tower of 
the window’s flight. It must secure it instantly, 
rigidly, in any position desired. It must respond 
to the touch of a finger. Being an interior fixture, 
the operator must be graceful; having to live a 
lifetime of twists and turns, it must have guts. 

That’s why architects, builders, contractors, 
casement manufacturers, building material 
dealers, hardware jobbers and dealers specify, 
use and carry the Getty line. That’s why Getty 
operators are found on more casement windows 


than all other operators combined. 


Write for our descriptive brochure G, It contains complete in- 
formation on our three operators (internal gear, external 
gear, horizontal drive) and our specialty hardware for every 
type of wood and metal casement. 


¥ & Co., Inc. 








PHILADELPHIA 40, PA. 


3348 NORTH 10th STREET 
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BUILT THE BEST 
biggest value in 18” power mower 


SALES LEADING DAVIS 50/50 . . $79.95* 











See DAVIS at Briggs & Stratton 1.1 H.P.—Single V-Belt Darve serves as clutch, 
| NATIONAL HARDWARE SHOW Roiizr Cuan Datve countershaft to reel. Conrnots: Direct, con- 
Grand Central Palace veniently located hand lever for V-belt idler. Finger-tip throttle’ 

é control. Timxen Tarzrep ApvusTaste Rowier Bearinas on reel 

New York City shaft. Cnuctstz Cunome ALLor Biapes. Exclusive Davis Sinaie-* 

October 2nd to 6th Screw Apsustuzwr. Cutting width 18”. Value leader in its class. 

HEAVY-DUTY MODEL B & 8-22 or C-22.. $109.95" 
Engine (Optional): Briggs & Stratton or Continental 14 H.P.— 
Simple, accessible Dua V-Bztt Daive serves as clutch. Ro.izx 
Cuatn Drive countershaft to reel. Cowrrois: Direct, conveniently 
located hand lever for clutch. Finger-tip throttle control. Timxzn 
Taperep ApsustaBLe Router Brarinas on reel shaft. Cauciae 
CHrome Avior Briapss. Exclusive Davis Sincie-Screw Apsust- 
MENT. Today’s best buy in a heavy-duty mower with 22° cut. 





fExclusive Davis Safety FLEX-A- 
xX MATIC CLUTCH 


A V-Belt Automatic 
Transmission! Elimi- 
nates necessity for sep- 
arate clutch-control 
lever. Fully automatic. 

Safety release manually 
zs controlled. Clutch con- 
“ trolled by throttle lever. 
Precision-made unit. No adjusting required. 





DAVIS UNIT BOXED! 
EXCLUSIVE! PATENTED! 


* All Prices f.0.b. Factory Plus Tax 
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NEW IMPROVED LINE OF 
HAND MOWERS all gxccee 


New! Built the best! Now more than ever before, the 
DAVIS LINE FOR °51 means fast sales, greater profits, 
satisfied customers. Only DAVIS gives you: 

Sales-leading Davis 50/50 at $79.95.* Safest. Simplest. To- 
day’s greatest value. 


@ Heavy-duty models B & S-18, B & S-22 or C-22 at $99.95 
and $109.95.* Heavy-duty value leaders. 


© Brand new rotary model 51 at $105.95.* Cuts tall grass to 
carpet smoothness. Sets new standards of quality and performance. 
Four superlative hand mowers— Competitive 33, 4-Square 

, Whispering 77 and Whispering 78. DA VIS streamlined beauty 

and mechanical perfection—in every price class. 

@ More DAVIS national advertising to pre-sell the best pros- 

pects in your community. 

Lead with DAVIS’ bigger, better line for °51. Place your 

requirements NOW fo insure delivery. See your Jobber 
.. or write us for full details. 


G.W. DAVIS CORPORATION 


RICHMOND, INDIANA, U.S.A. 
Established 1902 





Beier lanes 





Competitive MODEL 33 


Outstanding Value at Low Price « 
Automotive Roller Bearings « 10” Solid 
Rubber Tires » 5 Blades + Four 
Spiders * High Carbon Steel + 16- 
Inch Cut * Wood Handle with Metal 
Handle Irons » Davis Unit Boxed « 
Color: Gold with Red Trim 


4-Square MODEL 66 


New! Improved! Smartly Designed « 
10” Wheels + Semi-Pneumatic Rub- 
ber Tires +» Five 6” Reel Blades « 
Four Spiders +* Automotive Roller 
Bearings « High Carbon Steel Lipped- 
Edge Cutter Blades « Size: 16-inch 
Cut « Wood Handle with Metal Handle 
Irons * Davis Unit Boxed + Color: 
any Yellow with Canterbury Blue 
rim 
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Whispering MODEL 77 


Streamline Styling « 10” Wheels « 
Semi-Pneumatic Rubber Tires « Five 
6” Reel Blades + Four Spiders « 
Automotive Roller Bearings * High 
Carbon Steel Lipped-Edge Cutter 
Blades + Size: 16-Inch Cut + Tubu- 
lar End Metal Handle with Plastic 
Handle Grips * Davis Unit Boxed «+ 
Color: Comber Green with Gold Trim 


Whispering MODEL 78 


Beautiful! Streamlined! + 10” Wheels 
¢ Semi-Pneumatic Rubber Tires « 

Five 6” Reel Blades + Four Spiders 
¢ Precision Automotive Roller Bear- 
ings » High Carbon Steel Lipped- 
Edge Cutter Blades + Size: 16-Inch 
Cut + Tubular Metal Handle with 
Plastic Handle Grips » Chrome-Plated 
Reel Shield + Davis Unit Boxed + 

Color: Canterbury Blue with Gold Trim 
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A Safeguard Against Rough Weather! 





(Y, wine f STORM-PROOF 
| HARDWARE 


Valuable equipment and livestock must be protected 
from the rigors of the coming fall and winter weather 
with the usual quota of rain, sleet, snow and ice. 


Sliding doors equipped with Storm-Proof hardware will 
do a thorough job in keeping out the destructive ele- 
ments. Doors are held snugly closed and weathertight 
yet glide open with a free, easy motion without strain 
| or friction. Steel roller bearings give smooth flight to the 
| hanger wheels as they glide along the specially designed 
Storm-Proof Rail. The rail fits closely against the building 
and requires no brackets as the rail itself forms a con- 
tinuous bracket. 











Storm-Proof 
Junior 


Hanger 





Order your supply of 
these popular Storm- 
Proof Hangers and 
Rail today. The buying 
interest of your trade 
is at its peak at this 
season of the year! 


No. 77 


Flexible 
Storm-Proof 
Door Hanger 





Storm-Proof Rail 


(National MANUFACTURING COMPANY : Sterling, Illinois 
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There are fourteen, to be exact...and many more could be 
shown. But these should be enough to indicate what sales 
possibilities there will be if you stock and display chain... 
Campbell Chain! 


From dog leads to towing chains, you'll do better with Campbell. 
The chain merchandiser will make your sales easier and more 
profitable ... you stock it with the sizes and types most popular 
with your customers. Campbell Chain is also available in sturdy 
Cam-Pak containers—for attractive display and easy handling 
and dispensing. See your wholesaler or write today for com- 
plete information! Dept. H-9. 





CAMPBELL CHAIN Gancans 


Main Office—Y ork, Pa. 
Factories—Y ork, Pa. and West Burlington, lowa 















New, sturdy display mer- 
chandiser with easy-to-use 
chain cutter . . . stocked 


of your choice. 

* | 
Tough fibre-board CAM- | 
PAK container available 
for Proof Coil and BBB Coil | 
Chain in regular and hot 


| 
with the chain assortment | 
| 
' 
i 
| 


galvanized finishes in sizes | 


He", Ve", He", Ve". 















































Is fo your store 


)w and profitable 





' department with 
low investment and 
y no increase in 


overhead 





Let Koittn Clarke show you 


HOW TO GET MORE BUSINESS 




















a c A v é 
It’s right there, waiting sSppmisieptdcay every home 


in your neighborhoéd, Plenty of repeat business, too! 
Man, it's a grand opportunity! And so easy for you, 
Small investmesf, long profit, new customers and satis. 
fied ers—all the things you like are here! 


the 













larke 
LAL 


6allatural! 


“FOR BEAUTIFUL FLOORS THAT 
LOOK LIKE NEW RENT A CLARKE 
IS THE THING TO DO” 


eee 
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More business only the | 
V YOU] BSD BLISC cma ait | 


“| vam Clarke 


business, too! 


easy for you, “MORE BUSINESS” p 
tet plan, | OA VM 


gives you Dollars for Dimes! 













Here's the most profitable sales plan in the floor machine 
rental field—a plan which dealers themselves helped to 

create. It's THE CLARKE PLAN—the plan that makes 
‘“rentals’’ real business! 







Hundreds of dealers are 







doing a large volume of 








THE CLARKE PLAN includes a complete sales and mer- 
chandising program which sells your customers on regular 






sander rental business. 






floor care... builds repeat business with the theme, FOR 
BEAUTIFUL FLOORS THAT LOOK LIKE NEW, RENT A 
CLARKE IS THE THING TO DO. 





But now your rental orders 






can be multiplied by sell- 
ing the complete CLARKE 
FLOOR CARE PLAN! 





THE CLARKE PLAN provides you with helps to increase 
your store traffic, sell related merchandise—rug shampoo, 
sandpaper, filler, paint, varnish, wax, steel wool, etc. 







THE CLARKE PLAN contains effective, easy-to-use point of 
sale displays which attract attention... yet save space! 
Window streamers, electric flashers, shelf strips and 
stickers for the tops of varnish and paint cans. 













THE CLARKE PLAN comprises the most complete selection 
of promotional materials in the rental field. An automatic 
tickler file and postcards which remind your customers to 
Rent a Clarke, newspaper mats, radio scripts, envelope 
stuffers, suggested classified newspaper ads, counter 






HERE’S THE PROFIT-MAKING 
““FLOOR CARE FOURSOME” 


Clarke Floor Care Equipment is ruggedly built, to take 







al! 
















RS THAT hard rental use. It's easy to handle, requires minimum cards, and an interesting authoritative booklet, written 
cas maintenance, gives professional results, creates new and from the housewife's viewpoint, on refinishing floors. 


satisfied customers. 


If you want more business the easy way 











write, wire, or telephone for full details! 


oe thee Clarke pla! | 


It’s a Natural! It’s Terrific! It’s Profitable! 






in the rental field 


y 4 
+ B)\ CLARKE SANDER 


Fastest cutting machine 
















CLARKE RUG 
SHAMPOO MACHINE 

Shampoos all rugs 
and carpets 


Clarke saNDING 
MACHINE COMPANY 


309 CLAY AVENUE . MUSKEGON, MICHIGAN | 
it 








CLARKE POLISHER 
Waxes, scrubs, 
polishes, steel- 
wools 















CLARKE EDGER 
Perfect for those 
hard-to-reach spots 









Sales and Service Branches In Principal Cities 
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“COLOR DYNAMICS For Your Home”’ 
Helps to Increase Paint Sales 


50% in 1949! 


Says H. C. OSBORN, 
Pittsburgh Paint Dealer, 
Dallas, Texas 








| Sep hpeenes Paint dealers all over the country report that 
the steadily increasing interest among home-owners in 
Pittsburgh’s COLOR DYNAMICS is increasing sales and 
profits for them. Characteristic of the dealers’ unusual sales 
feature is this comment from H. C. Osborn, of the Quality 
Hardware Company, Pittsburgh Paint dealer in Dallas, 
Texas. Mr. Osborn writes: 


@ “Last spring we mailed 1620 copies of ‘COLOR DY- 
NAMICS For Your Home’ to customers. This advertising 
has paid off better than anything else we have ever tried. Our 
paint sales were 50% higher than the past year. Our paint 


ip 


PAINTS a GLASS * 
mee 7 ee See 


department is now the largest single department in the store. 
Much of this increase we attribute to the effectiveness of 
Pittsburgh COLOR DYNAMICS. May we congratulate you 
on this exceptional sales feature and the help you give dealers 
to make use of it.’ 


@ Take advantage of the sweeping interest in COLOR 
DYNAMICS. Write, wire or phone us today. We'll gladly 
have a representative call to discuss the possibility of estab- 
lishing your store as the headquarters in your community 
for home-owners who wish to “Paint RIGHT with COLOR 
DYNAMICS and Paint BEST with Pittsburgh Paints!” 
Pittsburgh Plate Glass Co., Paint Div., Pittsburgh 22, Pa. 


PITTSBURGH PAINTS 


CHEMICALS * 


BRUSHES 7 PLASTICS 
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Vey UN'S NEVER RUSTY ey (/ TO PREVENT RUST MY REEL RUNS FREE LUGRIPLATE -- 
THE ACTION 19 QUICK, AND LUBRICATE, MY CASTING’S GREAT, THE HOUSEWIFE'’S DREAM, 
oe LUBRIPLATE NOTHING'S AS GOOD | LUBRICATE WITH ), CHASES SQUEAKS, 

ae — ave AS A SLICK as LUBRIPLATE LUBRIPLATE “4 Sl a WHITE AND CLEAN 


 LUBRIPLATE 


A The white, clean, semifluid lubricant that stays put! 





AL _— 3 Lupap es cular} 
MA NoT AN OLD err at ep 
FASHIONED OIL THAT 3 ill af. 


RUNS OFF AND 
GETS GUMMY ! 


‘| | Fangs 


~—- ATTRACTIVELY PACKAGED 
IN COUNTER DISPLAY CARTONS 














the store. 
iveness of “A" TUBE—% x 3% inches, for hunters and fishermen. 
‘ulate you 1 doz. or 3 doz. to counter display carton. 
ve dealers “B" TUBE—1x6 inches, for general household and sporting 
uses. 1 doz. to counter display carton. 
COLOR “C”" TUBE—2x8 inches, large economy size for outboard 
- dl motors and all other uses. Individually boxed, display 
"ll gladly easel on request. 
of estab- 
mmunity NATIONALLY ADVERTISED TO 
fcr: - 46,358,721 SPORTSMEN, HOMEOWNERS 
n 22, Pa. AND HOBBYISTS sil a St) on Oe 
IN THEIR FAVORITE MAGAZINES (Hontle® Field & 
Meet us at Booth No. 817, National Hardware Show, October 2-6 post S t ream a wef R 
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NITE-BRITE Luminous Paint, after exposure to natural or artificial light, glows in the dark. Objects such as 
light switches, house numbers, fuse boxes, stair edges, etc., can easily and quickly be found in the dark 
after one application. NITE-BRITE is highly effective on both interior and exterior surfaces. 

Ready, safe, and easy to use, NITE-BRITE is packaged in 1 0z., 29c retail; 1% oz., 49c retail, and 2 


oz. jars, 79c retail; as well as % pint, quart and gallon cans. A refillable stock display, visual demon- 
strator and envelope leaflets on NITE-BRITE are now availabie. 


Stock up now on NITE-BRITE, the paint with 101 uses around the home. 





“*TROUBLE-FREE PERFORMANCE” makes it easy for you to build a profitable 


business with U. G. L.’s 34 dependable products. For further information 
write to — 


UNITED GILSONITE LABORATORIES 


SCRANTON - PENNSYLVANIA 
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Pardon us, but- 


YOUR WRENCHES 
ARE SHOWING 


—and selling gui ; 14 PIEC 
themselves | r\ 3 
in this smart 


new case of LEEEEE-Z=4 ie we 
fm <i © _ CASCO 20,0 


TOOL & AC! 


transparent SS» In mt 
plastic ! : Le SPECIAL 


INTRODU 
OFFER! 








H™ they are, shouting for customer attention — 
six Chrome-plated alloy steel Barcalo wrenches Cat.No. Openings Finish W eight 

in a sparkling plastic case! Compactly stacked for 1366P %{, %,»,%4 Chrome-Plated 1 Ib. 5 oz. 

easy identification, and instant selection of proper size. oe, hy M6 Polished per set 


Each of th lar-si hes is forged f 
ach of these popular-size wrenches is forged from Size of plastic case: 


nickel - chrome - molybdenum steel, and has highly- : 
81,” a 334 6” W, 154” D 


polished ends and panels and smoothly finished sides. 


See your Barcalo representative — order an adequate Packed six plastic cases to a carton 








supply now — they sell fast! 


BARCALO MANUFACTURING CO., BUFFALO 4, N. Y., U.S. A. 
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FULL 


D FOR THE BIG PROFIT <2, 


for you even 


fT SEASON AHEAD at this Low 


COMPLETE WITH THE FAMOUS 
CASCO 20,000 RPM POWER 
TOOL & ACCESSORIES THAT 
DRILL, GRIND, SHARPEN, SAND, 
POLISH, BUFF, ETC. 


SPECIAL 
Lit te]>] tle fe) 'o 4 
OFFER! 





ot AGUMPLET@<=7OWER TOOL KIT 


YOU CAN SELL 707 less thai ff) } 











“A COMPLETE POWER ff 

TOOL KIT FOR LESS 

THAN THE PRICE OF 
THE TOOL ITSELF! 


IT’S FAST 

BECOMING 

A SELLOUT! 
_ BE SURE TO COVER 
YOUR OPEN STOCK NEEDS 
FOR THIS SENSATIONAL NEW 


$995 CASCOCRAFT. 


6 orover.... 


IT's a TERRIFIC ITEM 
FOR XMAS PROMOTION! | 


ORDER thru your wholesaler 








lo - ae 





fingertip Displays 


Power foo! 


Equipment! 


_—— MAKE YOUR STORE HEADQUARTERS” ——__ 


CHICAGO 


A complete transmission department—"right at 
your finger-tips”"—that sells more PULLEYS . . 
MANDRELS . . BEARINGS .. COUPLINGS . . COLLARS. 


No hunting thru shelves or in drawers. Every item in full 
view attractively displayed on red, white and blue dis- 
play boards. Get your share of this profitable year- 
around business. 


No. 60 PULLEY DISPLAY 
A complete assortment of the 57 fastest selling 
"A" section pulleys from 1'/2" to 10" in diam- 
eter . . . with standard bores of !/2"-54"-%4". 
Requires a wall space only 16" wide by 36" 
high. 


No. 50 PULLEY DISPLAY 
This compact, colorful display in red, white 
and blue will increase your pulley sales. You 
get 24 pulleys in twelve popular sizes from 
1/9" to 5" in diameter . . . with standard 
Vn"-5" bore sizes. 


CHICAGO 


No. 40 TRANSMISSION DISPLAY 
There's real profit in power transmission ac- 
cessories. Every Farm, Factory and Home- 
workshop use bearings, couplings, collars, 
and pillow blocks. With this display you 
feature 75 of the following fast selling power 
accessories .. . 4 flexible couplings .. . 24 
pillow blocks . . . 8 journal bearings . . . 35 
shaft collars . . . 4 adjustable hangers . . . 
which requires a wall space only 13" wide 
by 25" high. 


We invite you to see us at 
our Booth #298 at the National 
Hardware Show, October 2nd to 

October 6th. 


Ask your jobber 
or 
write direct to— 


No. 80 MANDREL DISPLAY 
This attractive red, white and blue display 
features 7 of the fastest selling saw and grind- 
ing mandrels. Models for Farm, Home, and 
Factories. This display will require a wall 
space only 16" wide by 32" high. 


No. 70 MANDREL DISPLAY 
You sell more mandrels when you feature 
this silent sal Six pop saw and 
grinding mandrels, for farm and homework. 
shops, attractively displayed on this colorful 
counter board. 





Chicago DIE CASTING MFG. CO. « 2510 w. Monroe st. © CHICAGO 12, ILL. 
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NEW 
LABEL 


SAVES 
TIME & sioce and slock 200m 


To make it easy for you to locate bolts, the easy-to- bility of error in handling is minimized. It makes a 

handle cartons and packages of Bethlehem Bolts now neat-looking display, too. 

come identified by this attractive red-and-white label. As for the bolts identified by this new label, they‘re 
The label is specially designed for quick reading, good bolts in every way. Bethlehem Bolts have strong 

even on high shelves in store or stock room. Its essen- heads and shanks, and smooth-fitting threads. 

tial information — type, quantity, diameter and length They're the kind of bolts your customers like to buy. 

—is printed in such large, clear type that the possi- Order a supply today from your jobber. 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 


On the Pacific Coast Bethlehem products are sold by 
Bethlehem Pacific Coast Steel Corporation 


Export Distributor: Bethlehem Steel Export Corporation 


pETHLEHEW 
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don’t gamble with gloves 


The odds are against you—every time—when you gamble on 
unknown, unproved work gloves. But if you’re looking for a 
sure thing—a work glove whose superiority , endurance, fitness 
for the job have been proven time and again—then pick Riegel. 


Because Riegel gloves (and no other brand) are manufactured 





from raw cotton to finished glove. ..in the same plant .. . by 





SEAL BROWN JERSEY GLOVES the same company. And we check on their quality every inch 


Big, thick, fleeced inside. Most economical for 
warmth and long wear. All popular weights. 
Sizes for men, women and boys. 





of the way! ' 


WRITE FOR OUR NEW CATALOG. You’ll find it brim-ful 
of styles to pick from—over 130 of them. And when you choose, 


remember: with Riegel Work Gloves, you never gamble on 





quality! 


RIEGEL TEXTILE CORP., 342 Madison Ave., New York 17, N. Y. 


REVERSIBLE GLOVES 
Made to be switched from one hand to the other, 
giving almost double wear. White canton flannel 


in all popular weights .. . band top, knit wrist or 
gauntlet cuff. Sizes for men, women and boys. 


HARDWARE AGE, SEPTEMBER 21, 1950 HARDWAI 




















a I Cae a a = 
(¢ starrett ==\ STOCK THEM—DISPLAY THEM 
> i | & > AA § 
CO AAS AZ [3 LAL - FOR VOLUME AND PROFIT 
The complete Starrett line — “Always Depend- 
able” — can be counted on to yield high volume 
and profit month in and month out. Always in 
demand, always preferred by skilled craftsmen, 


Starrett is the world’s best known and fastest 
selling line. 


THE L.S. STARRETT CO., ATHOL, MASSACHUSETTS 
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TWO GREAT NEW MONEY-MAKIN( SLU! 


“King-SIZ© 


> 
matic featur 


truly ranks © 


makers: SupP 
Winter advertising is 
in 


“King size 


HEAVY FALL-WINTER ADVERTISING 
STARTS IN SEPTEMBER ! 


ACT NOW! 


LIFE Double Spread Opens Big Ad Drive! 


Camfield’s fall campaign provides dealers with arresting 


mass-circulation advertising which produces at the point of 
sale. Counter and window displays and ad reprints, which 
are FREE, enable dealers to tie-in their stores directly with 
the heavy advertising. The campaign starts with a command- 
ing double-page spread in LIFE in September and continues 
with hard-hitting ads at frequent intervals through September, 


6A 








October, November and December in the fol- 
lowing big circulation magazines: 


LIFE... four ads * SATURDAY EVENING POST... six ads 


BETTER HOMES and GARDENS... . four ads 


NEW YORKER... seven ads > NEWSWEEK . . . seven ad: 


BRIDES’ MAGAZINE... ‘sale tie-ups v 


ture and catal 


BL 


two ads 


MODERN BRIDE... one ad 
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ARVIN purs PROFIT 


IN ELECTRIC HOUSEWARES! 





ARVIN: WORLD'S LARGEST SELLING ELECTRIC HEATERS 

















ECONOMY HEATER MODEL 103 


Perfect for a price leader! Blows billows of 
warm air instantly when lugged into AC 
outlet. Beautifully finished in baked enamel 
and chrome. Induction imulur causes no 
radio or television interfer- 

ence. Carrying handle in back. $ 95 
1320 waits. Underwriters’ 

listed for greater safety. 





SAFEGUARD HEATER MODEL 223 


Beautiful tan hammerloid finish with gleam- 
ing chrome trim. Safeguard switch cuts 
current instantly if tilted or upset. Handy 
toe switch for on-and-off control. Induc- 
tion motor, no radio or TV 

interference. 1320 watts. Op- S 95 
erates on AC only. Listed by 
Underwriters’ Laboratories. 





HOT-R-COOL MODEL 5000 


Delivers 200 cu. ft. of warm air per minute. 
Safeguard switch cuts current if tilted or 
upset. Adjustable to any direction. Beau- 
tifully finished in baked enamel and chrome. 
Doubles as full velocity cool- 
-—— in summer. No radio or $ 95 
TV interference. 1320 watts. 
AC only. Underwriters’ listed. 





2 0 RES 


SAFEGUARD HEATER MODEL 223A 
Ivory enamel finish with chrome handle 
and trim. Exclusive Safeguard switch cuts 
current if tilted or upset. Handy toe switch. 
Red glow signal light. Billows of fan-forced 
warm air instantly. 1320 

watts. AC only. No radio or $ 95 
TV interference. Underwrit- 

ers’ listed for greater safety. 











Styled with outstanding beauty for quick 
sales! Engineered for amazing efficiency to 
stay sold! Makes uniformly delicious toast, 

as light or dark as wanted. Cushioned pop-up. 
Hinged crumb tray. Inspection 

knob. Insulated walls and han- § 95 
dles. Sta-Warm Shelf keeps ex- 


tra toast warm until needed. 





> ov re “ a y 

ARVIN LECTRIC GRILL 

A beautiful, dependable cooking appliance 

with 95 sq. in. of cooking area. Toasts, fries, 

—_ heats liquids—even pops corn! Tight- 
tting lid prevents spattering. Aluminum 

cooking surface distributes heat 

evenly. Drip spout; cool plastic $ 95 

handles and knob; 4 plastic feet; 

6-foot cord. 





All Arvin Electric Housewares are listed by Underwriters’ Laboratories 


ARVIN INDUSTRIES, INC., Columbus, Indiana 


52 


(Formerly Noblitt-Sparks Industries, Inc.) 
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,.eeee Versatile, Salable 


Arvin Leaders | 
at 40'/ OFF LIST! 


a —— 


THE ARVIN : LECTRIC COOK 


Profit Story starts with Moat weet gypliance ! 






















40% off! 


The Arvin story starts with 40 per 
cent dealer discount . . . the longest 
discount in the electric housewares 
industry. AND you don’t have to 
buy in carload lots to get it, just 
standard minimum carton lots. 

But Arvin’s EXTRA discount 
isn’t the whole Arvin story. Arvin’s 
high quality, service-free products 
protect your full profit. Arvin’s con- 
sistently superior promotions and 
powerful advertising—both national 
and local—back up each Arvin prod- 
uct, move the merchandise off your 
counters, help you pile up profits. 
OASTER Get the Arvin story now. The a 5 

leading distributors in your territory Instant eye appeal! Instant common-sense appeal to every woman who cooks! 
Grills, fries, bakes, toasts! Cooking area equals 3 ten-inch skillets. Pre-seasoned 


















ty for quick are Arvin distributors. I é t Ls S 95 
efficiency to waffle grids clip on in a jiffy to make a fully automatic waffle baker. Heat con- 
licious toast, { trol; signal light; insulated handle and base; drip spouts carry off excess grease. 


ioned pop-up. 


Wt Kes 


No-crush sandwich spacers and recipe book included at no extra cost. with waffle grids 
maggee sore a 


TAELE OVEN 
With Llectric Cook / 


— —s | 










y 


ARVIN AUTOMATIC IRON 


GUARANTEED FIVE YEARS! adam, 
A truly modern iron at a money-saving ; ; - «A a 4 
price! Fast heating, fast step-down, saves ‘ bs ee: , ‘ ) ———— 
ironing time. Automatic heat control for is Me * . Re, ee an es -< 





a 
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AV ou all fabrics. Ever- a 
ap om Lue woe 4 95 Most versatile electric kitchen appliance ever offered! All the conveniences of $ AO | 
iLL lbs.) saves hundreds of pounds the Lectric Cook—plus the luxury of an electric ‘“‘second”’ oven! Bakes rolls, 
appliance of lifting in a year. cakes, pies, roasts meat or fowl; also serves as warming oven. Chrome finish ii 
‘oasts, fries, inside and out; heat indicator. pong | oven can be used while cooking on 
orn! Tight- All prices subject to change without notice open “door.” Table Oven with Lectric Cook, less waffle grids, priced at only Oven only, $8.95 
Aluminum 


10” 


ARVIN PRODUCTS ARE BACKED BY POWERFUL NATIONAL ADVERTISING 


in Ladies’ Home Journal, Saturday Evening Post, Better Homes & Gardens, | 


Successful Farming, Country Gentleman, Progressive Farmer 
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“HANDE” Pie and Pastry 
Covered Dish by 


Burrile 


for serving and storing 
pies, cakes, cookies, 
rolls and snacks 


—— 


You'll find immediate sales with this sparkling 
new addition to the famed line of Burrite “Hande” plastic- 
ware. TRANSPARENT COVER is of finest crystal-clear 
plastic — functionally designed from the colorful, finger- 


No. 313 Hande Pie and Pastry Covered Dish 
Diameter: 13 inches. Height 4 inches. 
Dish and Matching Knobs in Red, Green, 
Yellow, Blue. 

Packed:....1 doz. to shipping container. 
ee eee Approximately 11 Ibs. 


No. 313-C Pie and Pastry Cover 
Diameter: 11% inches. Height: 3% inches. 
Clear transparent only, with colored knobs 


Packed:....1 doz. to shipping container. 
Weight:......... Approximately 612 Ibs. 


fit knob to flanged bottom. DISH is practically tip-proof, 
spill-proof. FLARED BASE provides unusual stability. IN- 
SET COVER assures snug fit for cleanliness — freshness. 
STREAMFLOW STYLING simplifies cleaning, leaves no 
| crevices for crumbs to lodge in. 








Retailers throughout the country find the sparkling, colorful Burrite 
Originals a highly profitable line. Each plasti-piece is carefully made, 
precision-molded of durable Polystyrene, assuring color permanence 
and lasting beauty. 


TWO COMPLETE LINES IN MATCHING 
DECORATOR’S COLORS 


FUTURO (modern) HANDE (traditional) 


FRUIT & SALAD BOWLS... TUMBLERS 
SALT & PEPPERS...COOKIE JARS 
CENTER PIECE BOWLS... ENSEMBLES 
BEVERAGE PITCHERS... SALAD SETS 
DIVIDED PLATES... UTILITY BOWLS 
BEVERAGE SETS...BATTER BOWLS 


There's a big difference in plastic products. Examine a Burrite piece 
and compare. Note the clean, uniform colors; the fine detailing and 
finishing; the extra heavy weight; the original and distinctive styling ... 
these are why your customers buy and buy again the Burrite line. 
AND pricing is important too! Compare Burrite’s popular prices — 
competitive in today’s market. 








US @ 
Poul % Plan now for your Fall Promotions. Write today 
| oy oe ii ‘. for complete details on the Burrite line 
= MANUFACTURING CORP. 

? BURROUGHS 3831 Verdugo Rd. - Los Angeles, Calif. 

5 ae Cable Address: “BURRITE” 

iw New York Representative H. G. Salzman, inc., 1150 Broadway. 
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FOR MAXIMUM PROFITS FROM 
YOUR GLASSWARE SALES... 
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New 1950 Fall Calendar 
from Libbey 
co-ordinates the 
largest advertising 
program in history! 


To get the most out of glassware sales, it will pay you to keep 
an eye on this new Libbey Glass 1950 Fall Merchandising Calen- 
dar. It’s designed to help you push the right Libbey patterns at 
the best times . . . and help you tie in with Libbey’s hard-hitting 
1950 Fall magazine ad schedule—the largest advertising program in 
glassware history! 

Don’t miss out on the profits from one of Libbey’s biggest mer- 
chandising plans yet—laid out on this over-all “strategy” chart for 
handy reference. Here’s how it works. 

In the week of October 22-28, for example, “Crystal Garland” Yours for the asking eee 
and “Laurel Classic” patterns will be featured in a half-page ad in LIBBEY PLANS 
ure. At the same time “Crystal Leaf,” “Coin-cut Classic” and 
“Stardust” patterns will be featured in Better Homes and Gardens, FOR FALL, 1950 
House & Garden, and The Bride’s Magazine. The Merchandising 7” ; ; 14 
Calendar helps you plan displays and order needed stocks in advance. Write a oy a emp onss 

Tear out the Libbey 1950 Fall Merchandising Calendar for quick = yap ricoos th pers "it erin Sad 
reference. Or better yet, write us direct for a large color version to quickly visible for handy reference. 
fasten on your wall. The address: Retail Sales Division, Libbey : 


Glass, Toledo 1, Ohio. 














LIBBEY GLASS premiums & 


BsTaAsiiswuen 1818 . 
LIBBEY GLASS, Division of Owens-Illinois Glass Company, Toledo |, Ohio 
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1302 Size: 11}4 x 18" 
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green 
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| 4890 Size: 1134 x 18" 
1822 Size: 16 x 20" 
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6012 Size: 
13 x 16 x 44" 
6022 Sise: CUTTING BOARD 


TWIN SINK 
DISH DRAINER Colors: Red, white 
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7201 Size: 6}4 x 194" 


Pp DISH Ss 


Why Rubbermaid 7 


Women need Rubbermaid .. . It’s easy to sell in 
popular matching sets for profit-building multiple sales. 

Rubbermaid is the only complete line of quality 
rubber housewares for kitchen and bath . . . far and 
away the outstanding leader in its field! 

Women want Rubbermaid... And to presell more 
women for you, Rubbermaid is running 62,300,000 
colorful, large-space, sales-producing advertisements 
in the nation’s leading women’s magazines. 

Rubbermaid means PLUS VOLUME sales... . It 
replaces no other line you carry because there’s 
nothing else like Rubbermaid. 


REVERSIBLE 
SOA 


Your jobber is ready to 
put you in the profitable 
Rubbermaid business to- 
day! Call him now! 


44 


Rbbermaidl Y Houseware 
® 


The Fastest Growing Housewares Line in America 
~ THE WOOSTER RUBBER COMPANY, WOOSTER, OHIO 


TABLE 


PROTECTOR 


PAD ~ 


DOG 


Get on the winner / 


Women need Rubbermaid . . . women want Rubber- 


maid . . . and they’ll come to your store to get it if 


you let them know you have it. All you have to dois: 
e Stock this complete basic Rubbermaid assortment. 


e Display it in the front part of your store where folks 
will see it and put plenty of it in your windows. 


e Advertise it in your local newspapers. Tie-in with | 


the national ads by using the free material available. | 


e Reorder often to keep this basic stock complete. 


‘Pe pati of iY 
BIR at ee RS» 


On, reap 
Pantene 
Good Househeeplag 


2, 
Les covers 














































Last call 


to order! 


We've never seen anything like the terrific demand for 
the beautiful new line of General Electric clocks. 


Orders are coming in so fast! Unless you order your 
full quota of G-E clocks for Christmas now, you may 


be disappointed. 


Women really go for these G-E clocks. And they’re 
priced so low they’re bound to take the spring-wound 
clock business apart at the seams! 

And on top of this! You'll see the greatest advertising 











NEW HERALDER 
Only $5.95 plus tax 


Hands and numerals are lumi- 
nous for jiffy time-telling in the 
darkest room. Large, shatterproof 
crystal. Sparkling case of molded 
ivory-plastic. Sweep-second hand 
is polished brass. 


CANDLEWICK De Luxe Alarm 
Only $14.95 plus tax 


Richly grained mahogany case 
with polishid brass base. Raised, 
gold-color numerals. Red sweep- 
second hand. For the living room 
as well as the bedroom. 


58 


The G-E Wink 


\ 


ONLY 450 


This newest G-E clock hasa 
sensational bubble-like crystal 
that makes the easy-to-read dial 
seem to float in space . . . and 
it’s shatterproof! Dark green 
hands and numerals contrast 
with dial. Gold-color sweep-sec- 
ond hand. Pleasant alarm signal 





THE NUDGER 
Only $6.95 plus tax 


This alarm features a large dial 
with luminous hands and hour 
dots. Modern ivory-plastic case. 
White numerals and hands con- 
trast with chocolate-brown back- 
ground of large dial. 





RHAPSODY 
$55.00 plus tax 


Graceful lines and fluted base 
pedestals distinguish this fine 
clock. Richly grained mahogany 
case. Westminster chimes strike 
on the quarter-hour and hour. 


Don’t blow your top later on if you 
can’t get all the General Electric clocks 
you can sell. Better order your ful! 
Christmas inventory right now! 


campaign on G-E clocks ever. Ads every month from 
now on in Life, Saturday Evening Post, Look, Woman's 
Day, Coronet... and a Christmas schedule of full color 
ads. G. E. will have more ads in national magazines than 


any other clock manufacturer! 


Better order all your General Electric clocks for 
Christmas through your distributor now, and ask, too, 


about the details of the G-E 


Clock Shop offer! 


General Electric Company, Bridgeport 2, Conn. 


The G-E Gourmet 


$620 ONLY 


Women vote this new, sensa- 
tional kitchen clock America’s 
finest! It’s so easy to read from 
any part of the room. Neatly 
designed numbers are raised 
and stand out in relief. So easy 
to keep clean, too! In red, green, 


ivory, and white. 








TWINKLE 
Only $7.95 plus tax 


This bedside electric alarm serves 
equally well as an occasional 
clock. Polished brass base con- 
trasts with beautifully molded 
maroon-plastic case. An ideal 
clock for a gift. 








THE REPEATER 
Only $8.95 plus tax 


Another G-E first .. . 
matic alarm! Just set the alarm 
once, and it wakes you on time 
every morning. Never has to be 
reset. Shut-off lever for week- 
end late sleepers. 


an auto- 


America’s greatest 
money-making clocks! 


You can put your confidence in— 


GENERAL ($6) ELECTRIC 
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NATIONALLY-ADVERTISED 
FAIR TRADE PRICE 



















FROM THIS.... TO THIS 




















Prcarcroed 
with a flip of the finger (go Houttegag 





HERE ARE SOME OF ITS 
Sound Selling jeativres : 


6 HEIGHT ADJUSTMENTS, from 26 to 35% inches, 
adjustments made instantly at the touch of convenient lever just 
underneath the table edge ... NO GROPING, NO FUMBLING. 


AUTOMATIC SAFETY LATCH: This ingenious, self- 
operating latch locks the table at the lowest position. Table 
cannot collapse accidently. 


EXTRA COMFORT: This new MET-L-TOP provides 
the extra comfort of sit-down ironing. For stand-up ironing the 
table is quickly adjusted to the right height to avoid back and 
arm strain. And it has the new “Speed-Top” that provides 49 
square inches of extra ironing surface... saves work and time. 


NON-SNAG CONSTRUCTION, smooth, rounded 
metal parts, sturdy, rigid tubular legs... stable as four-legged 

n table... will not tip, wobble or creep, and always sets 
level. Rubber-tipped feet protect floor. 


@ Here’s the latest and finest MET-L-TOP cre- 
ation...an ironing table instantly convertible for 
sit-down or stand-up ironing, designed and built by 
the pioneers and leaders in all-metal ironing tables. 
This new MET-L-TOP is scientifically designed to 
provide easier, simpler adjustment, and the ultimate 
in ironing comfort and convenience. It incorporates 
all the famous quality and advantages of the Original 
MET-L-TOP All-Metal Ironing Table; plus many 


new, practical, exclusive features developed by 


MET-L-TOP engineers. We believe it’s the most 
sensational ironing table of all time. 







YEARS of National Advertising prestige behind it. 


FOR EXTRA PROFITS, feature MET-L-TOP tailored-to- 
fit pad and cover sets. 


[CONSUMER PRODUCTS] GEUDER, PAESCHKE & FREY CO. 
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No. 2883 


Keyless 436 Sesamee 


THREE, PREEMINENT PADLOCKS THAT SATISFY PUBLIC DEMAND 


2883 
No. P75 


Keyless 436 Sesamee 





Hl 
INT 
CORBIN CABINET LOCK DIVISION 


AMERICAN HARDWARE CORP. NEW BRITAIN, CONN. 
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Silent as a 


,..and smooth 


shadow 


~ Gor Whin-Wall Installations 


Those who know agree on one thing—vanish- 
ing doors must be noiseless and effortless to 
operate. And that is why more and more 
builders insist on R-W Silver Streak Vanish- 
ing Door Hangers and Track... it’s got ex- 
actly what they want. 

Specially designed for lightweight vanish- 
ing doors in thin-wall pockets built in stand- 
ard 2” x 4” studded partitions, Silver Streak 
is also for use on parallel residential wardrobe 
doors %” or more in thickness. The hanger 


wheel, made of fine-weave eloth base bake- 
lite, and equipped with high-finish ball bear- 
ings, gives longer wear and quiet operation. 

The track is extra heavy section, hard com- 
position extruded aluminum. Screws are easily 
inserted. Only rounded surfaces of the floor 
guide come in contact with the door groove, 
preventing scraping and assuring smoother 
quieter performance. 

For maximum satisfaction and economy, the 
logical choice is R-W No. 1019 Silver Streak. 


Richards-Wilcox Mfg. ©. 


A BRA 


OVER 70 YEARS 
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NGER FOR ANY 
AURORA, ILLINOIS, U.S.A. Branches 


GOGAa THAT SEO S* 
in roll lalla) 1-Lm a 








YOUR COMPLETE PLUMBING RUBBER DEPARTMENT! Made Right—Priced Right—Packaged Right! 


LAVELL 


at 


ie Ws 


ANXN 


FITS: TODAYS 


Oy 
Te oF - 


‘ 


Talk LAVELLE +0 your 
Jobber Today! 


No. 34 CRUTCH TIP 

DANDY BEVELED SELF-SELLING ASSORTMENT 

FAUCET WASHERS DISPLAY A real seller. 34 crutch tips, 
With heat-resisting | Colorful, eye- y 48 white tack bumpers, 21 
NEOPRENE for hot or catching — holds FIT ONE— suction cups—all in assorted 
cold water. Sturdy 12 individually FIT ALL TANK BALLS sizes, and 58 additional sizes 
metal container—eye- packaged tank Tough, black compound and types of popular bumpers. 
catching label. 100 balls. with tapered seat for 


pieces per unit. smooth operation on all 
size flush valves. 
SECURITY SUCTION SINK STOPPERS 
Practical, attractive —in red 
green, blue, pink, yellow. Now 
priced to retail at only 10c. 
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FASTEST SELLING 
WEATHERSTRIPPING 


e Low Priced e Easy to Apply 









e A package to suit every need 
Stock No. M-1 


Attractive Display Box for counter 
or window 
Contains four Jr. boxes 















¢ $125 














: OOrs aroun pnd 
Z ot for four average size cath. tsOms, “s Windows, \ Rnoctnn raft 
2 windows 29¢. etStrip a ah Seboard, Cana 
e o _ ~ . 
List price 98c lateer even | ed Window fo, 
Or wr), Bes. Ge, You use th 
n °. 
Packed 12 to — ankakes ® “ifCular, Fite at se 
Price to Dealers, list less inois, 


3343 % 

. PER CARTON 
$7 84 
Profit to dealer 
$3.92 





NATIONALLY 
ADVERTISED 


NOTE — Sale of 29c Jr. 
boxes separately in- 
creases markup to 44% 





Stock No. B-2 
Colains one large coil, for the past 7 years 
tough for 5 to 6 aver- 
age size wren Above is one of the advertisements that will appear in 
list price AMERICAN HOME GOOD HOUSEKEEPING 
a 4 +25 AMERICAN MAGAZINE LADIES HOME JOURNAL 
PS Seema BETTER HOMES & GARDENS PARENTS’ MAGAZINE 
less 33 4% SATURDAY EVENING POST FARM JOURNAL 
PER CARTON with a total circulation of 24,000,000 
- $f Qoo —an average home ownership of 6313% 
crutch tips, 
* ~—a Profit to Mortite is a sure-fire profit maker for dealers, who 
ional sizes dealer can tie in with the national advertising by using the 
ir bumpers. $5.00 FREE newspaper mats, 4-color circulars, counter dis- 


A tN A SL A eT NRT fe MERI mm Gent WINN me tein: tem ne: cemen 


plays and radio scripts. 





J. W. MORTELL CO. 


Technical Coatings since 1895 
508 Burch St., Kankakee, Ill. 













SRD ER 





The forming of the strands 

— like every step in the pro- 
duction of Columbian Rope- 
is watched constantly by keen 
eyes trained in keeping Colum- 
bian quality uniformly high. 

Equally painstaking quality 
control in all departments of the 
modern Columbian plant assures 
you that Columbian Rope will 
consistently feature STRENGTH, ca- 
pable of withstanding the pull and 
tension of staggering poundage — 
FLEXIBILITY that makes Columbian 
easier to handle even when wet — 
WATERPROOFED AGAINST ROT— 
LONGER LIFE. 


You can depend on these features when 
you specify Columbian. Every foot is 
guaranteed for quality, strength, durability, 
service, 


COLUMBIAN ROPE COMPANY 
400-70 Genesee St., Auburn, New York 
“The Cordage City” 


There is no finer rope! 


ve ’ . = 
. = a = TAPE 
i 
\ 7 we. ’ MARKED 


PURE MANILA ROPE 
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TO GO AFTER THAT 


...and This Means EXTRA PROFITS to 
Dealers and Builders who Sell and Use 


Re wl 


E - Don't let fall and winter building 
_ catch Lge aed There's 


vl op Rotor porPiysor 


‘ to interest Mr. Home Owner in 


converting that extra cellar space 


‘into a handsome play room. 


TEL-O-POST is a natural support 
for these rooms. It is sturdy far 
beyond the average need — it is 


a a a natural gray that 


lends well — it is inconspicuous 


__ +— it installs in a jiffy and costs 
‘Use TELO-POSTS wherever pos- 
_ sible. There are many substitutes 
_ — but only one TEL-O-POST — 
4 q be sure — ask for it by name. 
Many eg features patented 


under U. S. Patent 2,504,291. 


- Extra light for base- 


ments is readily attain- 
able through the use of 
BRITE-LITE areawalls at 
a cost far less than 
other areawalls of com- 
parable quality. 


BRITE-LITES are made 
of strong copper-bear- 
ing steel, galvanized 
for lifetime ‘protection. 
They come in two de- 
signs in a wide variety 
of sizes. And BRITE- 
can be easily in- 
stalled by one“man. 
There’s no better area- 


wall at any price! Write 
for data — prices. 


sa! 


2249 LARCHMONT AVE. WARREN, OHIO 


MEET US AT THE NATIONAL HARDWARE 
SHOW—SOOTH 297 
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FILTER CAMPAIGN. 
STARTS SEPT. 141TH 


ARE YOU READY? ARE YOU SET? 


THEN LET’S GO! into the biggest filter, 
selling season you ever had. The market 
has expanded by another half-million 
users since last year—you’ve got more 
potential customers than ever. And to 
help you sell them, this fall’s Dust-SToP* 
Air Filter advertising and promotion have 
a local tie-in for you that’s the best ever. 

Now, when people are starting to get 


their homes ready for winter, is the time 
for you to display, push and sell Dust-SToP 
Filters. You’ll make good profit on DusT- 
Stop—the original, the nationally adver- 
tised furnace filter. So don’t be caught 
short... have an ample supply on hand. 
Owens-Corning Fiberglas Corporation, 


Dept. 38-I-4, Toledo 1, Ohio. 
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NEWSPAPER 
AD MATS. 
Run your own 
‘*‘Change ’Em 
Now!” ads in 
the local papers. 
Mats are free 
for the asking. 


USE THIS MATERIAL... tie in directly 


with this strong national advertising 


The “CHANGE ’EM NOW!” theme is timely, potent, com- 
pelling. The same three-word theme that millions will read 
in the magazines carries through, word for word, in the 
material we provide for your own use. A kit containing all 
the items shown below is available, free, from your DusT- 
Stop Filter supplier. Ask him for it. Use it... sell hard. 


WINDOW STREAMERS. Use these to 
shout “Change Em Now!” to passers- 
by. They’re eye-catching reminders. 


COUNTER DISPLAY. As- 
sembles in one minute flat 
on top of a pair of filters! 


FOLDERS. A sim- 
ple folder with a 
owerful message. 
se as handout, 
counter piece, or 
Stuffer. 


SAG arts. ow | 
POST CARDS. One de- Now!” yee = ie | 
signed to promote over- included in the Kit. 
the-counter sales; another Additional copy avail- 
if you offer a replacement able on request. 
service. 


If you haven’t already received a “CHANGE ’EM NOW!” Kit from 
your filter wholesaler, ask him for one today! 


*DUST-STOP is the trade-mark of Owens-Corning Fiberglas Corporation for impingement-type air filters made of glass fibers. FIBERGLAS 
is the trade-mark (Reg. U. S. Pat. Off.) of Owens-Corning Fiberglas Corporation for a variety of products made of or with glass fibers. 
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Sales and Profits assured by exclusive 


features of the revolutionary, new 


_NESCO 


— 
= 
teat, % 
—— 
‘ 
ei . 


1430 Condier 





So 5: obniousty better made! 


Bidg., Atlenta + 1166 Merchandise Mart, Chicago + 200 Fifth Ave., 


Oval Household Pail! 


BALANCES PERFECTLY 
ON LADDER 
‘ PLATFORMS 


oh fx Bh J 


ECURELY ' 
er EASIER TO POUR 


ON STEPS EASIER TO FILL 
EASIER TO CARRY 


® Smooth double-rolied seams 

® Extra-heavy top wire 

® Sturdy carrying bail 

® Extra deep foot 

® Dome type bottom 

® Versatile oval shape— 12% qt. capacity 
® Lock-up ears 


® Easy pouring narrow end 


NESCO, Inc. 270 nortH 12TH STREET, MILWAUKEE 1, WISCONSIN 


New York +» Western Merchandise Mort, Son Francisco + 901 Ambassador Bidg., St. Lovit 
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RUGG All-Purpose 


1950 PGA Champion Chan- 
dler Harper inspects the 
RUGG All-Purpose ROPE 
used to control the gallery... 
once again, RUGG rope does 
the unusual job best! 


a 


RUGG All-Purpose ROPE IN THE NEW 
READY-PAK DISPLAY 


Pure Manila . 
Water-Proofed © Non-Kink 
Lubricated Fibers © Long-Wearing 


SELL MORE RUGG ROPE FROM THE 


READY-PAK DISPLAY 
Trip Rope °¢ Truck and Trailer Tie-Down 
Tie-Out Rope °¢ Towing °¢ Swings 
Halters ~*® Camping 


Weather-Resistant 


Boats ° 


ROPE GOES TO 


Here’s the answer to making more sales of rope... 
the sturdy Ready-Pak shipping carton easily unfolds 
to make colorful display for counter or table. . . 
contains 6 connected coils, each securely flanged. 
Get RUGG All-Purpose ROPE . . . Ready-Pak! 





XY 
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THE E. T. RUGG COMPANY °¢ Newark, Ohio 
MANUFACTURERS SINCE 1883 


~ 





~ 
| 


a) 

, l “Sryle 
1000" 
wre 


ALL PLAS Eee TOILET Stig 


© SANITARY plastic bumpers 

e SANITARY plastic hinge 

e SANITARY all enclosed design 

© SANITARY uni-mold construction 


Solid Type Seat 
r 


| More BEAUTIFUL 


CENTURY PLASTIC PRODUCTS, INC. \\\ "er S"1"**" 


\ because if 1s 
8219 ALMIRA AVENUE + CLEVELAND 2, OHIO FULLY ENCLOSED 





VISIT US AT THE NATIONAL HARDWARE SHOW © GRAND CENTRAL PALACE © NEW YORK, BOOTH 335 
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BUYERS ENTHUSIASTIC OVER 
SPONGE MOP LOADED 
WITH NEW FEATURES 


THE HYDRO-MATIC wrings water from 
sponge automatically with one easy move- 
ment of hand lever located high up on the 
—_ handle—without bending or stooping over 
pail. 


SPONGE HEAD CLEANS ITSELF. The house- 
wife can clean this mop automatically in the 
pail without immersing hands in water. Hands 
remain perfectly dry. No other mop can 
make this claim. 


NO PROTRUDING meta! squeezers on mop- 
head to damage furniture or woodwork. 
CUSHION BUMPERS on MOPHEAD protect 
baseboards and furniture. Streamlined metal 
parts, highly plated and polished. 





LOW BROAD MOPHEAD. Only two inches 
wer off the floor, overall; easy to get under 
refrigerators, radiators, electric stoves and 
low-setting modern furniture. 


TWO PIECE HANDLE. Use long or short as 
may be most convenient, whether cleaning a 
floor, wall, bathtub, auto or window. 


TOUGHER, LONGER-LASTING SPONGE. 
Made especially for floor mopping; treated 
with new DuPont process to minimize sponge 
deterioration caused by bacterja picked up 
from dirty floors. 


LOW COST REPLACEABLE SPONGE HEAD. 
Low price ($1.29 retail) refills 39 cubic inches 
restore full life when sponge finally wears 
out. 


SIX YEAR GUARANTEE on all parts except 
on inexpensively replaced sponge. 


NEW EASY WRINGING ACTION. Squeezes 
water and dirt out, not back into sponge 
Keeps sponge clean, does better work, lasts 
longer. 


HQ QH 09 a 


Patents 
Pending. 














Model #400 
HIT OF HOUSEWARES SHOWS 





































Buyers at Houseware Shows knew a hot seller when they saw it and 
poured in orders for the new Hydro-Matic Minute Mops—5,000 from 
one department store, 50 gross from a jobber; an avalanche of all 
size orders came pouring in. Hard “sell-minded” buyers aren’t 


guessing—they are ordering, ordering for profits! Check over the A 

features listed here and you'll see why HYDRO-MATIC means 

sales for you. New 
ana 


Original 
Sensation 
in Sponge 
Mopping 





THE 
SPONGE MOP 
THAT WASHES 
ITS OWN FACE 


... NO BENDING DOWN! 


Hydro-Matic Model No. 400 
Fair Traded. Complete, 


- List agrs 









Price 


Refill 
thrice 31:27 ~=NO OTHER MOP CAN 
MAKE THESE CLAIMS 
The housewife can clean this mop automatically in the 
pail without immersing her hands in water. No other 
mop can make this claim! 


The Hydro-Matic wrings water from sponge auto- 
matically with one easy movement of hand lever lo 
cated high up on the mop hand e—without bending 





6-YEAR GUARANTEE 


It is guaranteed by the manufacturer against any mechanical 
defects in workmanship for a period of six years from the date 
of purchase. Any part (except the sponge) which proves de- 
fective during that period of time will be repaired or replaced 
without cost. To qualify under this guarantee, mail to the 
factory, within 30 days following date of purchase, the guar- 
antee registration card that comes with each mop. 

















he —-~_- 
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or stooping over pail. 


WAY OUT FRONT IN QUALITY — PRICED FOR FAST SALES 
Call Your Jobber Today 


| MINUTE MOP CO. 












































y George W W1e Guire Cc 


invites you fo inspect their 


bne of eaibii Raikes 


af their Wooth 1. 575 at the 
Vational ,) = a. te 


The 
George W. McGuire Co. 


Importers - Manufacturers 


Whitestone New York 





<2 
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GOOD PROMS ror. YOU-ALL DOWN THE LINE 


FAST-MOVING 





aot “** PRODUCTS 
FoR THE HARDWARE TRADE 





Every item in the Copperweld* line is a ready seller because OULU CLG 
Copperweld’s advantages are apparent at a glance. Customers LIFETIME CLOTHES LINE™- 


on quickly “sold” by its bright, non-rusting, permanent copper ClaecidieteeissNod-rusting — Per- 
covering—and the superior strength of its inner steel core. manent. Every feature that women 
Colorful, eye-catching cards and cartons display these quality went SS eames line. Has bright, 


smooth surface. Won't stretch. Is easy 
items. No other wire has all these sales features. to handle. Unaffected by weather. | 
Tinned surface assures cleanliness. 
Packed in brilliant orange and blue 
box with cel ane display window. 
50-ft. or 100-ft. lengths—i2 of one 
size to a shipping container. 


Place an order today for Copperweld Wire Products. They 
will sell fast — you will make bigger profits — 
and satisfied customers. 






*Trade Mark 


WALL OR COUNTER 
MERCHANDISING DISPLAY CARD 


HOUSEHOLD WIRE COIL 





Has a hundred uses for the handy- 

man around garden OF HOUSEHOLD WIRE COILS 
workshop and | Barage. Copperweld Another effective way to get eye-atten- 

gives him a wire that is strong ~_ tion of customers. Sells itself . . . cus- 

non- rusting . . pliable and tomers help themselves to a 25-ft. coil 


work with. Each coil is moun os 
Ferm tah pin ran erga 

ing. up in 
25-ft. or 75-ft. ee dozen of 
one size in a car- ee 

cartons to 1 © 

a _Shipping con- te 
ee. | WOUSEHOLD WIRE 


of Copperweld Wire from this color- 
ful orange and blue card. Has an easel 
for standing and 
an eyelet for 
hanging. One 
display with 12 
coils attached is 
packed in a cor- 
rugated ship- | 


BOUSOHOLD WIRE 





e ping container. 


















COUNTER BIG UTILITY CO 
DISPLAY BOX FOR THE LARGER 
OF HOUSEHOLD WIRE USERS 
WIRE COILS 
Each box contains 





one 10” diameter 
coil of Cop; id Utility Wire for 
use by mechanics, plumbers, carpen- 


This convenient 
counter display 


box boosts Copperweld Household 
Wire sales. Just place it where cus- 
tomers can get to it. They’lt pick 
up a coil of Copperweld Wire — 
look at it—feel it—and buy it. A 


ters, maintenance men, etc. Available 
in various wire sizes and lengths. Suit- 
able for hundreds of applications re- 
quiring a strong, permanent, non-rust- 
ing wire. Packed one coil to a corru- 













good, steady item. Twenty-four 


CUT-AWAY SECTION OF . - Sama 
coils of assorted sizes in a box—one 


gated shippi on, + sa also 
ideal display bo 














eo box to a corrugated shipping con- eterna: 
tainer. 
STEEL CORE 
PROVIDES STRENGTH 2 e 3 IF YOUR JOBBER CAN'T 
Sea = 1 COPPERWELD STEEL COMPANY SUPPLY YOU, MAIL THIS COUPON 
COVERING COPPERWELD MOLTEN-WELD é ’ 
PREVENTS CORROSION | MAKES COPPER AND STEEL : Glassport, Pennsylvania 
INSEPARABLE , Please send me detailed information on the i 
‘ 1 Copperweld Line of Hardware Products. I 
1s Stang -Non Resting Permaneat I ens ciphcinreietanseerrenssmrianilamervorutee ! 
- P COMPANY... cccccccccccccccvcsvesecccsesesesssesssssssseessssees i 
COPPERWELD STEEL COMPANY SB MAB... occcscccvervesecccccscscevessesepnesessoesesoososessses i 
Glassport, Pa. ! Perr rr rr rr TT Titi. tt Zone Sate... ccccccccccere 





SALES OFFICES IN PRINCIPAL CITIES 
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Gl bs copyright Rand McNally & Co., Chicago, R. L. 6061. 


Better Homes & Gardens’ 32-million circulation makes it one of the three biggest man-woman magazines 
—and the only one that got there entirely through 100% service 
Leen does it mean to you—that, with 3%-million 


circulation, Better Homes & Gardens has become 
one of America’s biggest magazines read with equal me 
interest by both men and women? at 
ww 
s 
s 
os 


2 
\N 3 
advertising on the products you sell. But the real measure U 
of BH&G only begins with its multimillion circulation. \ t \\ N a 
Remember that BH&G—alone among top-power maga- \' \ \ \e 6g 
zines—screens its readers for their keen interest in their \ \e | \ (yar US s 
i 4 


Maybe its bigness alone is reason enough it should carry 





homes, with every word devoted to helpful counsel in v\\ 
raising a family and running a home. 

And remember that BH&G alone among top-power 
magazines attracts its readers solely because of this 
100% service content. It is not, to its readers, an indul- 
gence for their idle hours, but a practical, useful house- 
hold aid valued equally by husbands and by wives for . = 4 _ _ 
the help they get from it. Serving a SCREENED MARKET of 3'-Million Better Families 
No wonder that your brands which are advertised in 

Better Homes & Gardens move faster now than ever 

before! 

















Vogue 16 


74 HARDWARE AGE, SEPTEMBER 21, 1950 HARI 























@ There’s faster turn- 
over—more sales — more 
profit in handling Eclipse 
lawn mowers. 


* A complete line of hand 
and power models 


ae Unequalled value and 
performance 





+ Exclusive features 





+ Customer confidence 


* Consistent National 
Advertising 


oe Hard-hitting promotion 


7 Convenient nation-wide 
warehouse and repair 
service 





THE ECLIPSE LAWN MOWER CO. 


1809 Railroad Street, Prophetstown, Illinois 














J 


oy 


Rolleway 25” Lark 18” Eclipse Model L 16” and 18” Zephyr 16” and 18” 


f>~ T 
at 



















Vogue 16” and 18” 





Arlington 16” and 18” Parkhound 21” Rocket 20” 
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illette Gitt Sets 


yo Brilliantly Styled And Priced 
y For Every Purse 


ATIONALLY advertised Gillette Gift Sets solve your 

customers’ problems of what to give menfolks for 
Christmas, Yes, and they snowball holiday sales for you. 
The attractive packagings are free—you pay for the mer- 
chandise alone. They contain your most popular men’s 
items—saleable the year ’round. So you ring up full profit 
and take no chance of overstocking. 


Gillette Super-Speed 

' Raxor Set in travel case 
Gillette Aristocrat Razor plus extra 10-blade 
Set plus tube of Gillert Dispenser and two 
Brushless Shaving Cream tubes Gilletre Brush- 
and two additional -10 less Cream in bright 
a) Fiera @abetaac: Dispense rs Christmas ckage. 
In spe ial gitt box. Retail $1.96, 
Retail $5.00. Your cost $3.56 Your cost $1.43 








€ 
Gillette Executive Razor Set 
includes de luxe rhodium- 
lated one-piece razor and 
Gillette Blue Blades in 
is Leather case is 


murror. 
‘our cost $6.00 


Colorful Gift Carton ot 

Gillette Blue Blade if 

Dispensers with handy used 
partment 


Retail $4.90. Your cost $3.68 


/4s Open! 


cca 


te 


Improved Gillette 
Dispensers have 
compartments for 
safe disposal of 
used blades. 
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MICKEY ROONEY 


Mm 


THE FIREBALL * < . D’S GREATEST 
ica aco \ <Syw ROLLER SKATE 


PAT O'BRIEN 
with BEVERLY TYLER Say ; 

Released By . ; : : 
20th CENTURY FOX J 


SELLING ‘‘CHICAGO’’ ROLLER 
SKATES FOR YOU 


Here is a ‘‘Once-In-A-Lifetime’’ PROMOTION which 
will prove the biggest stimulant Roller Skating ever had! 
It'll wake up All America. 


This picture is scheduled for October release and will 
be shown throughout the United States. 


Because ‘‘CHICAGO’S”’ are used exclusively in the film, 

we have prepared an All-Time Great Promotion to stimu- 

late sales for you. Full details will be in your hands 
soon, so be prepared to meet the overwhelm- 
ing demand for ‘‘CHICAGO”’ Roller Skates. 
Contact your jobber, get a complete stock on 
hand—you'll sell ‘‘CHICAGO'S”’ like you've 
never sold skates before! 


No. 224 HW/287$ 


——_ ~~~ 
———— 


eet a 
— _ 
gon *X% - ’ 
. ‘To, S54 
No. 173 
SOLID STEEL WHEELS 


? 


MFGRS. OF RINK & SIDEWALK ROLLER SKATES, 
LAWN SPRINKLERS 


CHICA GO ROLLER SKATE CO. 4456 W. LAKE ST. © CHICAGO 24, ILLINOIS 
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Duraduck ys 
. .. proved in the field and on your counters to be the most 


practical working decoy on the market. Enthusiastic endorsements such as these from duck hunters all over the 
country ... plus your own sales reports . .. explain why Duraduck decoys were the sensation of the 1949 
season, why they sold out in their first year on the market. 


... proved to have the features every hunter looks for and 
buys. They’re easy to carry. Just roll ’em up and stuff a dozen in your pockets. Not a balloon, they spring into 
shape without trapped air or inflation. Shot-holes can’t sink ’em because there's no air pressure to leak out, 
water can’t leak in. They’re made of natural rubber . . . with realistic molded-in detail, authentic wild-life 
colors . . . thick-walled and tough for years of all-weather use. They ride the water like real ducks, without 
skittering or bobbing. The patented air pocket grips like a vacuum cup, requires no keel or under-water gadgets. 


This year, there is a complete line of Duraduck decoys to 
choose from ... Mallards, Black Ducks, Pintails, Blue Bills, Canvasbacks ... and a new-type, big-as-life Canadian 
Goose! Order your supply now. Retail at $24 dozen. 


Rubber Products Division 


DEWEY AND ALMY CHEMICAL COMPANY Cambridge 40, Mass. 
Montreal 32, Canada 


~ See them at the NATIONAL HARDWARE SHOW 


Booth 987, Grand Central Palace, October 2-6 
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STEVENS | 
Single Bar 
12, 16, 20a 





s prayer 





sod) 





STEVENS MODEL 94 
Single Barrel Shotgun 
12, 16, 20 and .410 gauge 
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STEVENS MODEL 3il 
Double Barrel Shotgun 
12, 16, 20 and .410 gauge 





bys to 
iadian 





lass. 


REAL SELLING HELP 


... that’s the purpose of the new Savage Sales 
Handbook. It’s an attractive, easy-to-use refer- 
ence for your sales people, containing specifi- 
cations on all Savage, Stevens and Fox models, 
and high-light selling points. If you don’t have 
a copy at your gun rack, write us now. 


SAVAGE ARMS CORPORATION 
Firearms Division Chicopee Falls, Mass. 


lada 
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BUY-WORDS — 


more shotgun for your dollar... that’s the 


selling story of these dependable Stevens shotguns. Could 
you ask for a better one? Pest shooters and sportsmen 
everywhere appreciate fine gun features and modest price 
tags. And they’ll buy when they find them together! 


FINE GUN FEATURES 


New redesigned wood stocks and fore-ends, walnut finish, 
on both models. Plenty of eye appeal. 


Show how the two-way, top snap ac- 
tion of the Stevens Model 94 is per- 
fect for either right or left-handed 
shooters. Stress the positive, rigid 
lock-up, unbreakable coil springs... 
safe, strong, dependable action...ex- 
tra wide automatic ejector... tapered 
barrels, for strength and balance. 


i Barrel and lug are forged in one piece—one 
of the many top grade features you can point 
‘ out in both these low-priced Stevens models. 


There’s no better, more reliable 
double barrel shotgun action, regard- 
less of price, than in the Stevens 
Model 311. The coil spring— hammer 
—sear mechanism (of the proved 
design used in most expensive 
“doubles”) gives clean, crisp, trigger 
pulls—split second hammer fall. 








Remind your prospects that these guns have been proved 
over the years by tens of thousands of shooters . . . that 
Savage is the world’s largest builder of single and double 
barrel shotguns. 


(@)SAVAGE 


SAVAGE: STEVENS + FOX R 





SAVAGE * WORCESTER Power and Hand Lewn Mowers 
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You can MAKE MORE MONEY 


@ Vast untapped market! 6 out of every 10 of 
your customers have yet to buy an electric alarm— 
2 out of 3 an electric kitchen clock! 


@ 1 out of 4 families will buy a new clock this year! 


@ Swing is from spring to electric clocks— 
an 11% increase this past year alone! 


@ Telechron electric clocks give you high profit margins! 
@ Telechron electric clocks give you satisfied customers! 


@ Telechron electric clocks are dependable, accurate! 
Silent, no winding, oiling, regulating. 


@ Telechron electric clocks are low cost—start at $4.50* retail! 


@ Telechron clocks are the biggest selling, 
fastest selling electric clocks! 


@ Telechron clocks are the most powerfully promoted electric clocks! 


@ Telechron clocks mean top profits for you! 


D I & P LAY these popular favorites and new beauties right out on the 
counter! Each comes in its own display carton — designed to catch 
the eye... make folks buy! 


@) F F E RA VAR ! ETY ! Buy an assortment. Remember—the 


more choice you offer —the more customers you attract! 


TELL cu STOM E RS about the low price of these electric clocks 


—they can’t run wrong—they’re silent, take no winding, oiling — 
they have a written guarantee! 
Telechron’s famous Synchro-Sealed Motor is synchronized perfectly with local electric power plants, so it has to run right! 
TELECHRON INC., ASHLAND, MASS. « A GENERAL ELECTRIC AFFILIATE 


TELECHRON ELECTRIC CLOCKS 
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in Telechron ELECTRIC CLOCKS 


sure-waking ALARMS 











































LITTLE TEL $4.95* GUEST $4.50* NEW! 
America’s fastest selling electric alarm! R tly introduced—already a favorite! TEL-A-GLOW $6.95* 
America’s most completely lumi clock! 








Case and dial glow at night. 


, KITCHEN color-keynotes 












clocks! 
on the 
(0 catch 
PRUDENCE $4.50* DECORATOR $5.95* . ADVISOR $5.95* 
Budget-priced. Modern case, Up-to-the-second design with white numerals, Latest word in beauty. Dial and 
in red or white plastic. black, yellow, red, blue, aqua dial. cut-out numerals in red, black, yellow, 
blue, and mint green. 
er—the pe ree 

————E—E iat tie 

FREE | : SEND COUPON TO . 

COMIC BOOK! , TELECHRON INC., Ashland, Mass. i 

- clocks Tells your salespeople in easy entertaining Please send me free sales training comic books, “How to Clock Up I 

viling . form how to clock up extra sales with Extra Sales,’”’ for___ salespeople. 

Telechron electric clocks! Name ' 

' ACT NOW! MAIL THIS COUPON TODAY! ! Store Name I 

» run right! i | 

ILIATE i Street ' 

% PLUS TAX. Prices and specifications subject . 
to change without notice. See your distrib- t City__ State i 
utor for complete details on the Fall program. a 
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TOP PROFIT FOR YOU 
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A lot of your customers need chain for a lot of 








uses. Why not make it easy for them to remember 
they need it...and ring up extra dollars on 


your cash register? FOUR POPULAR PATTERNS 


Try putting this compact, attractive, Hodell 


Chain display in a prominent spot on your ><gra 2 —— 


A i r of the m i 
counter. It contains four of the most popular sizes No. 16 Single Jack 





of small chain for household use—50 feet of each 
to a reel. Sizes and types are shown at the right. 

This is just one of several Hodell Chain 
merchandisers available through leading hard- 
ware distributors. And there’s a type and size of 
Hodell Welded and Weldless Chain for practically 
every home, farm, marine and industrial use. 
Sell Hodell . . . the chain that “serves the best”. 








© Hodell is the name for dependable chain! © 





Jack, Sash, Safety, Ladder, 
a (@)>) 3 LL CHAIN COMPAN Sprocket, Pump, Liberty 
Machine, Proof Coil, Liberty 


* C LEV b LA N D 3, @) d fe) — Coil, Passing Link, Bulldog, 


Samson, Flat Link, Register 


ESTABLISHED 1886 — A division of THE NATIONAL SCREW & MFG. COMPANY 
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AGITA TION, SIR... 


VRS that’s the BIG 
)) WARNER ADVANTAGE 


¥ aie 


Outstanding quality from stem to stern—that’s Warner 
Hog Feeders! Three models—Two, Four and Six foot 
sizes. All equipped with fu/l-length chain agitators—does 
a 100% job of keeping feed worked down. 20 gauge 
galvanized steel—heavily embossed doors, no sharp 
corners. The two larger sizes equipped with skids and 
separate feed compartment in end. AND they're priced 
right! Write for catalog and price list. 


All perpese pan. 17” dia. 3 gal. . Hog Trowghs—available 
cap. 26 gauge galvanized steel. and 4 ft. sizes—16 or 20 gauge, 


BUY RIGHT—BUY THE WARNER LINE 


® The Warner line is COMPLETE .. . includes brooder stoves, (electric, gas and oil) 4 
) feeders, fountains, heat units, battery brooders, stock tank heaters, laying nests and 
many other poultry accessory items. 











500 D Deluxe Electric Brooder with easy flow- W-60 5 ft. Flock Feeder with stand. 672-G Gas Broeder. Revolutionary design 
ing radiant reflected heat, patented by Warner. Also available in 4 ft, and 8 ft. sizes. with exclusive Warner “Reflected-Heat”. 


LOOK FOR THIS LABEL oO 
WRITE OR WIRE FOR CATALOG : Poultry~Farm 
guipment 


THE WARNER BROODER & APPLIANCE CORPORATION 


NORTH MANCHESTER, INDIANA 


Manufacturers of Powltry and Farm Equipment 
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beat, We SHOCK ABSORBE 


@ Starting this month, some Thermos brand 
replacement fillers will have new “center-tip” 
construction. Soon all ““Thermos” brand bottles 
and fillers will be of this design. 


This “center-tip” means just one thing—more 


production efficiency. Location of the tip does 


makes no difference in... 
VACUUM BOTTLE EFFICIENCY 





RS ARE DIFFERENT! 

every Thermos brand “igenter-tip” 

one inserted 
filler. 


xed with 


d a 
UST be remove 
— ysed. Instt 
bo S center-tip filler ai 
ual this out to your cus 


per is pac 
soe nd the new 
ith 


yctions 





; nd 
er-tip filler @ 
Cory shock absorber 


nd 
de-tip filler 8 
Shock absorber 





not affect quality in any way—but this change 
should enable Thermos to produce more vacuum 
bottles. 

Do not let the “center-tip” confuse sales 
people or customers. This filler is still the same 
high-quality vacuum-insulation universally pre- 
ferred. It has passed the same rigid thermometer 
and manufacturing tests which make Thermos 


brand the standard in vacuum bottles. 


THERMDS 


TRADE MARK REG. U.S. PAT. OFFICE 


BRAND VACUUM BOTTLES 
AND REPLACEMENT FILLERS 








THE AMERICAN THERMOS BOTTLE COMPANY - NORWICH, CONNECTICUT 


Thermos Bottle Co. Ltd., Toronto 





Thermos Limited, London 
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MANUFACTURING 
COMPANY 
ATHENS, GA. — SELMA, ALA. 


Subsidiary Plants: KINGSTON, N. Y. — NASHVILLE, TENN. 
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ARE YOU TROUBLED WITH GAS 


GAS IN WELL 








PUMP’S NO GooD 


@e/ 


* ¢ 





































































Be sure with GOULDS 


Water tight partition in 
double air-separation 


chamber : 
1. Keeps this chamber adequately 
2. Forms this reservoir full of water, assuring the perform- 
which provides the jet ance of the self-priming centrifu- 
nozzle with water that is gal pump and fully protecting the 
substantially air free. mechanical seal from running dry. 





Practical Advantages of the 
JET-O-MATIC’S Double Air-Separation Chamber 


Easier, faster initial priming. Particularly important where 
you're using offset piping. 

It guarantees maximum water output and automatic per- 
formance on gaseous or aerated wells. 


Assures that, in dry seasons if the water level drops below 
the suction opening, pump will automatically resume op- 
eration when suction pipe is again submerged. Rare deep 
well installations are the only exceptions. 


838 


You needn’t worry about gaseous or aerated 
wells when you install a Goulds Jet-O-Matic. The 
Jet-O-Matic line handles air and gas better .. 

guarantees maximum water output and automatic 


performance on these installations. 


Jet-O-Matic air handling #s better, as recently 


proven by impartial, indisputable tests. 


This Goulds feature—the combination of a par- 
tition forming a double air separation chamber 
and a self-priming centrifugal pump—is the only 
combination that assures completely dependable 
automatic operation. It’s another “plus” for 
Goulds owners—and another profit-maker for 
Goulds dealers! Write us for details on the com- 


plete Goulds line. 
GOULDS PUMPS INC. ¢ Seneca Falls, N.Y. 


GOULDS --~- 


water systems 


for every farm and home need 
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EXCLUSIVE 
WELDED 


i 
J 





HARDWARE AGE, SEPTEMBER 21, 1950 


SELVAGE 











that Cyclone’s Welded Selvage makes 


@ Builders and contractors who have used 
Cyclone “Red Tag” Hardware Cloth are con- 
vinced that it is the easiest material of its kind 
with which to work. 

Cyclone’s exclusive Welded Selvage makes 
some of the difference. This strong, flat, sym- 
metrical edge makes Cyclone Hardware Cloth 
easier to cut square .. . easier to tack into a 
wooden frame... easier to weld to steel. Cyclone 
“Red Tag” Hardware Cloth lies flat .. . fits 
snugly under the molding. 

Straight, parallel wires and even mesh con- 
tribute to its workability and make the finished 
job better looking. And Cyclone’s method of 
galvanizing protects the mesh while adding life, 
rigidity and attractiveness to the cloth. 

Anyone who has used Cyclone Hardware 
Cloth doesn’t have to be shown these advan- 
tages. But keep them in mind to point out to 
new users. And never overlook the sales appeal 
of the familiar Cyclone “Red Tag” label... even 














new customers are quick to recognize it as a 
guide to quality for half a century. 


MESHES AND WIDTHS 


Cyclone Hardware Cloth is available in 2 x 2, 
3 x 3, 4.x 4, and 8 x 8 meshes. All meshes are 
furnished in 24, 30, 36, 42 and 48-inch widths. 
Cyclone also makes %” and %” mesh with 
woven selvage only. All Cyclone Hardware 
Cloth is made to comply with all requirements 
of Commercial Standard CS$132-46 issued by the 
National Bureau of Standards of the U. S. De- 
partment of Commerce. 

If your stock is low on any of these meshes or 
widths, order from your jobber today. Cyclone 
Hardware Cloth is a fast mover all year around. 


CYCLONE FENCE DIVISION 


(American Steel & Wire Company) 
WAUKEGAN, ILLINOIS - BRANCHES IN PRINCIPAL CITIES 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 





CYCLONE “Red Jag” HARDWARE PRODUCTS 


HARDWARE CLOTH + INSECT WIRE SCREENING - LAWN FENCE - GATES - CATCH-ALL BASKETS - FLEXIBLE STEEL MATS 






















WATCH FOR 


1951's 


BIGGEST 


Quality Lawn Mower 


SALES OPPORTUNITY 


HAND ¢ POWER (Reel and Rotary) « SWEEP 


HIGHEST QUALITY 


LOWEST PRICES 
GREATEST VALUES 


Its the Greatest, Fastest Selling Line for '51 


Backed by a Hard Hitting Jobber, Dealer and Consumer 
Advertising and Merchandising program — plus dealer 
helps, booklets, folders, streamers, displays, newspaper 
ad. mats, radio spot copy — everything to help you sell 
more and More of this great, augmented line, in °51. 


Look for our big announce- 
ment ad in the October 19 
issue of Hardware Age. 


EXCELLO - Caretahers of the Nations Lawns 











EINERE & COMPANY 





SINCE 1902 SPRINGFIELD - ILLINOIS 
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Gates Famous 


GARDENETTE 


Unconditionally Guaranteed for 15 years. 


sates PLASTI-CORD 


Unconditionally Guaranteed for 10 years. 


ao 


REG. us, pat. OFF. 


_,,and here ar 


Full-Flo Modernette 


A Fine Quality Plastic Hose 
with a Full ;;” diameter — 
Doesn’t Choke Water Flow. 
*Has nickel plated Full-Flo 
Couplings crimped four times 
for a permanent connection 
*Withstands many times or- 
dinary water pressures @ Will 
hot stiffen during cold 
weather ® Color, either Red 
o Green, will not rub off 
"Resists oil, weather, and 
abrasion © Tied to a colorful 


od 


— hese EXTRA Selling Pealires 
mean MORE Hove Sales for You 


TT 
GARDEN HOSE 


for 


1951 


~..Exclusive Sales Getter. . Beyond all Competition 


If ever there was a real, stand-out and exclusive, customer-win- 
ning garden hose—and at an attractive price too—it is Gates famous 
GARDENETTE. Built with Featherweight Nylon cords which, 
weight for weight, are actually stronger than steel, GARDENETTE 
is 50% lighter yet 15% stronger than other fine quality garden hose. 


@ inside tube is rot-proof. 


@Has Full-Flo 5%” 


nickel plated couplings. 


®@ Neoprene cover resists weathering and abrasion. ® Color will not rub off. 
® Packaged with an attractive sales disk that makes a fine display any- 
where in your store. ® A sure-fire producer of sales and attractive profits. 


..-Plasti-Cord... combines all the Advantages of RUBBER and PLASTIC! 


A Reinforced Rubber Garden Hose with a Beautiful Plastic 
Cover. Comes in ¥%” or 12” diameter. 


@ Inside tube is seamless and rot-proof ® Reinforced with a layer of tough 
rayon cords ® Withstands many times ordinary water pressures ® Has 5“ 
solid brass nickel plated Full-Flo Couplings ® Beautiful shining cover will not 
stiffen up on cold days ® Resists oil, weather, and abrasion ® Packaged with 
a bright sales disk that attracts customers—gives a complete sales story! 


AN 0, real customer-catching PRICE Leader 


eee Ripple... a One Braid Black Hose that you can price to attract 
any “shopper’’—with the added chance of “trading-up” to a higher- 
priced hose with higher profit. Built for competitive attraction—and 
built right. Guaranteed against defective material and workmanship. 


A splendid “leader.” 


e Still MORE Sales-winning PROFIT- MAKERS ° 


Plasti-Ply 


You can really “scoop” com- 
petition with this one. A 
laminated TWO-PLY Plastic 
Garden Hose—a “natural” 
for price-minded customers 
who are leaning toward 
plastic. ® Holds solid brass 
Full-Flo Couplings perma- 
nently ® Resists oil, abrasion, 
and weathering indefinitely 
® Color will not rub off © 
Flexible even in cold weather 
® Attention compelling sales 
disk sells Plasti-Ply for you. 





Vulco 


A Popular Priced 
DOUBLE BRAID 
Hose in 5” or 34” 
diameters. © TWO 
LAYERS of strong 
RAYON CORDS bonded 
together with tough 
rubber ® Stands 15 
times normal water 
pressures ® Genuine 
red rubber cover ® 
Solid brass Full-Flo 
Couplings ® Packaged 
with display sales disk. 


Trucord Green 


A Colored %” hose at a 
price your customers will 
like. © Rot resistant tube 
@Layer of rayon cords 
® Withstands many times 
ordinary water pressures 
®@ Cover resists weather 
and abrasion ® Full-Flo 
Couplings are solid brass 
@ Available in Red or 
Black at a lower price ® 
Red is Unconditionally 
Guaranteed for_10 Years 
—Black for 5. 


Greenlawn 


® A Double Braid 
Professional Type 
Hose of Strictly 
Premium Quality 
® Available in 
either 4%”, %” or 
1” diameter. 
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TE of 


ARD EN TNS Jhe HOSE that DISPLAYS 
Mtoel. and Sella Naelf 


Anywhere in Your Store 


Gates Hose is Packaged with attractive sales disks 
like these—making each coil of hose self-displaying 
and self-selling. 


| These disks come to you without charge... tied 
securely in the center of every coil of Gates Hose 
except Greenlawn and Ripple. (See preceding page) 


displayed ona 
show case 


or on a counter 


In your window — 
a smash display 
that sells hose 


os 


and a MERCHAN 


DISER that Rois 


RE-DESIGNED! Top arms now will stock and display three 50’ 
lengths. And bottom section will stock over nine 50’ or 25’ coils. This 
means you can display over 550’ of garden hose without taking any 
more floor space than a single coil. And now you can select any 
coil of hose on this merchandiser without moving the rest of 
the stock. 


Rolls on wheels which enables you to move hose display to any part of 
your store—or out on the sidewalk during the selling season. 

Has a tubular steel welded frame that is rigid—non-tipping, and pros 
tected by a lustrous all-weather enamel. 

A Beautiful Piece of Store Furniture~Good for 20 Years of Service. Only 
$5.00 from Your Gates Jobber. 





The Gates Rubber Company, Denver, Colorado 





Millers Falls new 
14-inch Jack Plane 
No. 714 


for looks ... performance . . . sales 
RTT 


If you are not yet stocking Millers Falls new No. 700 series planes, there’s a pleasant, profitable 
surprise waiting for you. In store after store, these streamlined champions are adding new prestige to 


the complete line of Millers Falls quality planes. Your eyes will tell you one big reason. 





Le 


Modern lines . . . glossy red handles of unbreakable “Tenite” . . . shining nickel and grey enamel 


finish — make them standouts in any tool department. But that’s only part of the 


, 


story. Feature by feature they set new standards for plane design and performance 


— better balance .. . easier adjustments . . . roomier, surer grip . . . greater strength c 


and rigidity. Best of all, you can offer your customers 
all these advantages at only slightly higher cost than 
well known standard, old-style planes. Place a 


reasonable order with your jobber now. 


MILLERS FALLS 
pees a 





_ MILLERS FALLS COMPANY GREENFIELD, MASS, 
DWARE. AGE, SEPTEMBER 21, 1950 





Famous for years — Millers Falls com- 
plete line of bench, block and miscel- 
laneous planes for every type of work. 














OW! 


Sy -/ HARDWARE 
mie -marking 


can be EASIER, BETTER, 


MORE COMPLETE 


“ 


SENSO LABELS can save you time and money 


Yes, there's a new, easy, tamper- 
proof price-marking for metals, 
glazed and non-porous items in 
the hardware store. Every piece of 
hardware can now be clearly, com- 
pletely, accurately price-marked, 
No more yelling the length of the 
store or catalogue fumbling to 
check prices while customers wait 
and wonder, 


Senso Labels—a new, improved 
type of pressure sensitive gummed 
label—are easily attached without 
moistening, readily removed. Price- 
marked on the handy Monarch 
“Pathfinder” price-marking ma- 
chine, Senso labels give complete 
information: season, resource, 
coded cost, quantity received, sell- 
ing price. 


Monarch “PATHFINDER” price-marking machine 


tickets, string tags and button tags for stores 


3K Monarch “Pathfinder” price-marks 30 sizes, 10 
kinds of tickets, tags and labels, including pin 
ONLY . 


handling soft goods. Hand-operated. Easily car- 
ried from one part of your store to another. 
Anyone can easily learn to do price-marking at 
top speed, saving time, effort and money. 4 
larger price-marking machine of interest to 


hardware men is the Monarch “Junior” (hand- 


operated or motor drive). 


Use the handy coupon to gef price-marking 
information for hardware stores. 


For illustrated folders and free sample price-tags, 


FILL OUT, 


CLIP AND MAIL 


mu Monarch 
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ATLAS wicks are pre- 
ferred by more dealers 
in America than any 
other brand. They are 
the choice of customers 
everywhere because of 
their superior quality 
and dependable service. 


GLASWIK The leader in rep- 
utation and distribution. The 
original spun glass wick and 
the only wick that is free of 
wire. Outlasts several ordinary 
wicks. 


FLAMEMASTER America’s. 
leading asbestos wick. Woven 
of wire reinforced high grade 
asbestos yarn. 


BESWIK A woven asbestos’ 
wick that gives long depend- 
able service. Economical in 
price but equal in quality to 
other wicks. Attractive display 
cartons make a favorable im- 
pression on customers. 


THRIF-T An economical woven 
asbestos wick designed for dura- 
ble service at minimum cost. Of 
special interest to the “‘price’’ 
market. 


TOP NOTCH Perfectly woven of 
highest quality cotton fitted into a 
metal carrier. Fits Perfection, Mil- 
ler, Savoil and other cook stoves 
and room heaters. A good “re- 
peater.”’ 


FASTHEAT “Accordion fold” 
construction makes FASTHEAT a 
universal wick .. . fits any stond- 
ard range burner. It is a fast 
seller and strong repeater. 


COMPLETE 
DESCRIPTIVE 

LITERATURE 
ON REQUEST. 
WRITE DEPT. A 


MARKING SYSTEM COMPANY yvonarc: 
216 South Torrence Street, Dayton 3, Ohio ’ 


I'm open-minded about saving time and money by doing better 
price-marking. Send me descriptive folders on Monarch “Path- 
finder” and Monarch “Junior” price-marking machines (without 
charge or obligation). 
STORE NAME 

ADDRESS. 

POST OFFICE 








ZONE____ aimee’ 





pear awene eee eee 





*Price quoted is for U. $. Possessions and Mexico only. State tax, 
where applicable, extra. 





ATLAS 
ASBESTOS 
a 


A\ 
te? 


\ 


NORTH WALES, PA. 


MANUFACTURERS OF ASBESTOS PRODUCTS AND teres 
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tu @ these two profit items for Fall: 
fileor Gardeneer Tool Rack 
a iicor Gardeneer Pick-up Cart 


d the yard. And 
carder sales, rack up 
two fall iprorites by 


urals — edieving an- 
mi gardener’s prayer. The 
§ away his summer accumula- 
= keeps them shipshape until 


vs 





> SPECIALTIES 


ER 21, 198 
4063 WEST BURNHAM STREET e 


<INLAND> STEEL PRODUCTS COMPANY 


Formerly Milcor Steel Compony 


spring. And the Gardeneer Pick-up Cart gives 
him a lift with his fall chores — leaf hauling, 
mulching, transplanting, etc. 

Stock both, Feature them in your windows 
and in your ads, When they’re seen they're 
sold, Try it and watch your sales climb to a 
new high this fall! Write today for price lists, 
literature, and complete details. 





MILWAUKEE 1, WISCONSIN 


® Chicago 9, til, © Cincinnati 25, Ohio @ Cleveland 14, Ohio ® Detroit 2, Mich. @ Kansas City 8, Me. 





ae, Calif. © New York 22, N. ¥. ©@ Rechester 9, 


— 


N. Y. @ St. Lovls 10, Mo. 














There is a limited supply 
of the famous Cheney 
Sales Maker display 
available to help boost 
your hammer sales. Your 
request sent to the 
address below will get 
you one. 











HENRY CHENEY “cone. 


LITTLE FALLS, WN. Y., U.S. A. 














on your 
CUSTOMERS 


The Screwdriver 
with the easy 
opening screw 
holding clip 








FG COUNTER DISPLAY 


Attractive Parker “Snap-In’ Counter 
Display. Holds one Screw Driver 

each size. Easy to set up and fill from 
stock. Attracts customers. Deal consis 


of 

2 each F-21/2 4 each F5 
4 each F-4 2 each F7 
1 each “Snap-In’ Counter Disploy 


Once your customer operates the exclusive, €0s/ 
opening, screw holding clip on a Parker Falcon Grip 
Screwdriver, and grips the semi-square Parkaloid handle 
with concave sides and smooth corners — right then 
there you‘ve made a loyal friend. Greater leverage, few 
er slips of the hand and a driver that won't roll on flat 
surfaces are long sought features of this Parker small tool. 


arker ine 
PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., U. S. 4 
and ACKERMANN-STEFFAN DIVISION 


Manufacturer of Famous Trojan Coping, Jig and Jewelers’ Saw 
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R DISPLAY 
“Snap-In” Counter 
e Screw Driver of 
set up and fill from 
omers. Deal consist 


4 each F-5 
2 each F.7 
Counter Display 


exclusive, easy 
er Falcon Grip 
arkaloid handle 
right then and 
leverage, few: 
on’t roll on fiat 
arker small tool. 





No. 14—Wood Boring Drill Set— 
packaged in protective wood tray. 


Especially Designed for Rugged Service in Electric Hand Drills 


Sturdy Drill Sets —of High Speed Steel—especially built 
to withstand the shock and strain of Electric Hand Drill 
use. Adequate length for normal portable tool use—attrac- 
tively priced. Utility packaged in protective heavy canvas 
case that may be rolled or folded and carried in the pocket. 
Set #S-13—13 High Speed Drills, 4%" to %" by 64ths; Set 
#S-11—11 High Speed Drills, 4%” to %” by 32nds; Set 
#S-8—8 High Speed Drills, 4%" to %” by 16ths. 

Wood Boring Drill Set, No. 14— Built to deliver maxi- 


mum efficiency in %-inch Electric Hand Drills. New, im- 
proved design—these drills produce unusually smooth 
holes—cooler running—faster chip disposal—diminish 
stalling on “break thru”, tempered to prevent damage on 
contact with metal. Attractively priced. Set consists of 5 
drills—%" to %" by 16ths—all with 4%-inch round shanks. 
These sets of Shield Brand Tools are first quality, 100% 
inspected. They provide new convenience and new value 
for drill users. 


\TANDARD [0OL (0. 


CLEVELAND 4, OHIO 


New York + Detroit - Chicago 
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KNIFE SHARPENER 


Gives razor-sharp knives in 3 
seconds. Safest, smartest sharp- 
ener ever sold. Two diamond- 
like carbide jewels put a pro- 








ROK-ETT 
KMIFE SHARPENER 


Highest quality knife sharpener ever 
offered to retail at 98c. Case is red 
plastic; the two sharpening jewels are 
Tungsten Carbide. 

Retails at 98c 





Electric or Pneumatic HAMMER BIT 


Carbide Tipped for Hard Concrete or Granite. 
Drills hundreds of holes quickly, cleanly and accurately 
before resharpening is necessary; cuts drilling costs 85%. 
Packaged attractively — individually in paper envelope, in 
cloth kit or display stand each containing 6 popular sizes. 


& wm &, Letatetes 





° * & 
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fessional edge on any knife. 
Retails at $1.95. 


SCISSORS SHARPENER 


Performs like magic. Diamond-like car- 

bide jewel puts professional edge on 

household scissors or shears. Non-corro- 

sive; nothing to get out of order. 
Retails at $1.95 





SKATE SHARPENER 


Model for tubular or figure skates. Car- 
bide jewel assures quick, accurate sharp- 
ening. Unbreakable plastic holder has 
holes for attaching to key ring. 
Retails at $1.00. 
Attractively packaged in 
visible window display card. 





® 
Cyclone Double Edge 


CARBIDE SCRAPER 


Quickly and easily removes paint, rust, 
silver or any foreign matter from wood, 
metal, glass, slate, marble, plastic etc. 
2'/2” double edge reversible blade pro- 
vides 5” of scraping carbide; wood 
handle prevents finger fatigue. 

Retails at $3.49. 


















ot Carbide Tipped MASONRY DRILL BIT 


For faster, easier drilling in masonry. 
Only Drill Bit with Double “Dust-Exits” 
and no “Carbide-Hangover". Each car- 
bide cutting edge forces the dust into 
its own built-in spiral exit which posi- 
tively conveys it out of hole. 


The special steel body has the same 
diameter as the carbide which means 
sealed-in dust exits plus maximum car- 
bide support and drill strength. Used 
in rotary drill, hand brace, and drill 
press. Packaged same as Thunderbolt. 
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/, Scientifically Designed Pistol Grip Handle 
2. Blade sets in Any Angle or Plane 
3. Positive Lock with Flick of Finger 
- 4, Cuts Metal, Wood, Plastic, Bone, etc. 
. 3 Display Card Mounted 


Half turn on lock, allows 
blade to be rotated and 


locked in any plane. COMPARE the ALLWAY SUPER SAW with any other saw of this type! 
Comfortable Pistol Grip, the combined result of over 400 grip tests. 
Roto-Index Chuck...no tools needed to set the blade in any angle or 
plane. 
Simple Finger Flick Lock...lock or unlock blade with just half a turn of 
this exclusive Finger Lock Lever. No thumb screw or bolts to set. 


Cuts almost anything...anywhere...Wood, Nails, Bone, Metal, Plastics, 
etc. For tough jobs in hard to get at places. 
Packed on 3 color disposable display card for more sales. Use it and 
throw it away. 

paint, rust, porte appoetes torts, at Sell the ALLWAY SUPER...another member of the ALLWAY TOOL family 


lows blade to pivot and lock 


ae on 45° steps covering 180°. which includes the famous ALLWAY HANDY and ALLWAY MASTER saws, 


blade pro- 
lide; wood 
e. 


Sales Builder 


Three Color 
Disposable 
Display 


i ao pee , 
ALLWAY MANUFACTURING CO. 


Shipping Carton 
2061 BRONX STREET - BRONX 60, N. Y Sales Representatives 


JOHN H. GRAHAM & CO., INC. 


VISIT US AT THE NATIONAL HARDWARE SHOW 105 DUANE ST. ° NEW YORK 8, N. Y, 
GRAND CENTRAL PALACE - NEW YORK : 


R 21, 199 fF} HARDWARE AGE, SEPTEMBER 21, 1950 





Visit P&C at Space No. 34 
National Hardware Show 
October 2-6 


rim,’ 


> £ C Merchandising Plan 


time by any tool manufacturer, 
ino plan for hardware deal- 


THRIFTY- 50 atee by P & C that 


gore money 
Any harg “4 
ay Pe A 


Ay 


se 
the new P se 
dealers MORE PRE iid small. 

Ow you can 


STORE NAM Our store. 


WOOREIS 2s ne an guarantee tool department 

Brits, you can guarantee success. Ask 

elty—_________ ZONE____STAT us how to do it. Write for the name 
of your P & C distributor today. 
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WHERE DO YOUR CUSTOMERS BUY THEIR BUFFING WHEELS ? 














NOW — NATIONALLY ADVERTISED oor eee 2 down 
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HARDWARE STORE 
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THEY‘LL BUY FROM YOU WHEN YO 












THIS DICO UNIT 


(less than a square foot!) 
PUTS YOU IN THE 
BUFFING WHEEL BUSINESS 
FOR ONLY $19.00 (Retail Value $28.50) 


(Display includes 24 buffing wheels, 12 tubes composition 
and extra flanges ) 

















Attractively boxed wheels and compositions 
easily sold from rear of unit. Handy chart 
under tray gives complete at-a-glance 
sales and use information and prices. 























street” to buy buffing supplies! 
TO 3,000,000 HOBBYISTS With this compact DICO unit, you 
: can sell them high-grade wheels and compositions for any 
na any DADITT AD | buffing job. 

Li TED " You don’t have to be a “buffing expert”, either — because 
this unit stocks popular types on sizes—and gives you at-a- 
glance information on the proper wheel and composition for 
every job. Each DICO wheel is individually boxed— complete 
with instructive Buffing Manual and toothed —— to fit all 
popular spindle sizes. Minimum balanced stock PLUS good 
markup PLUS steady volume can make this DICO depart- 
ment the best-paying square foot in your store! 


ORDER FROM YOUR JOBBER—OR DIRECT FROM 


| ivine Brothers (Ompany 
Complete for $2.59 RETAIL En wi Division, Eye at YORK 


(2 Dico buffs, 2 Dico compositions) WORLD’S LEADING PRODUCERS OF BUFFING WHEELS 





























Dealers everywhere are discovering a source of steady 
repeat sales in America’s largest selling removers— 
LINGERWETT and WONDER-PASTE. Painters 
know from experience that these two popular re- 
movers are unequalled for quick penetration of the 
toughest finishes. And sales are strongly aided by an 
advertising coverage that regularly reaches over 14,- 
000,000 home owners and professional painters. Why 
not cash in on such advantages by featuring a display 
of these best sellers in your store? If you’re not al- 
ready handling Lingerwett and Wonder-Paste, just 
mail the coupon below. You'll be glad you did! 


LINGERWETT 


For general stripping 


The easy-to-use liquid remover for interiors 
that’s ideal for horizontal surfaces. Quickly 
reduces paint, shellac, varnish, enamel or 
lacquer to a soft sludge that s#ays wet until 
ready to be removed. Peels off easily with 
a knife—no hard scraping! 


WONDER-PASTE 


For exteriors and upright surfaces 


This heavy-bodied remover will not run! 
Works well on any type of finish. Remains 
wet 6 to 8 hours, permitting a large work- 
ing area. Leaves surface clean and smooth, 
with no sanding needed. 


WILSON-IMPERIAL COMPANY, 120 Chestnut St., Newark 5, W. J. 
MAIL COUPON FOR INFORMATION 


prccccr cree -- eee eceseseeeaeaae ee 
WILSON-IMPERIAL CO., 120 Chestnut St., Newark 5, N. J. 
We are interested in handling Lingerwett and Wonder-Paste. Please 
send full information. 














OF YOUR 
CUSTOMERS 
WORK ON 
THEIR KNEES 


MOLDED — 
RUBBER 


KNEE PADS 


FOR EVERY 
KNEELING JOB 


An independent survey reveals that 
° 85% of all your customers do chores 
that require kneeling. This work 
results in soreness and injury when 
knees go unprotected from hard, rough 
surfaces, dampness and cold. Because 
of this demand for knee protection} 
Judsen Knee Pads will give you profits 
and volume sales just as they have fof 
many of the leading 

dealers throughout 

the country. They're 

the most comfort- 

able, longest wear- 

ing knee protectors 

available—a natural 

for every kind of 

kneeling job! Order 

a dozen pair today! 


RETAIL PRICE 
$925 
per pr. 


if your jobber 
cannot supply you 
WRITE DIRECT 


JUDSEN RUBBER 


4107 West Kinzie Street 


WORKS, INC. 


Chicago 24 
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my 
Protectors li 
a natural ' r e 
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kind of aa time promotions that step-up demand, bu 
ob! Order alololminelisieelaten olaetel ia-Malelateliolul-molellilmolgeMeLE: 
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Consistent, big-money business 


begins with BPS Identically 
1 






: il Nel tel al=te Me Glo) lela; mlelilth amnieli 
i, Mi ae LIES Satin Lux and Glos-Lux 


for woodwork. Keys to the rich 4 


>» 


IL PRICE America’s fastest-selling flat wall paint... why 
) 25 dollar-wise paint merchants the country over are 
— pinning their sales hopes on Patterson-Sargent 


Yes! There's big money in BPS Flatlux and a thy" ‘ernment 


big demand that guarantees faster sales, cor | | 
nN A 


nono” new atateli-taedeliel: fofsteolmehalare 
; 


r pr. Z 


market, one sale gets you two 


stant turnover. Write now to find out how you two gets you three with BPS” r 


telaMaatol <-Muilela-w Calis sia Best Paint Weletatiteel han uvelraalcte mn Glo) lela 
‘ " " U 
Wenvenpangessesesee”’ 


THE PATTERSON-SARGENT COMPANY 
1325 East 38th Street 
Cleveland 14, Ohio 


Please send me full facts concerning Patterson-Sargent Paints. 


Nome 


Address 


City a 





For SATISFIED CUSTOMERS! 
For FAST PROFITABLE SALES! 


WEATHERCALK 
je 2= 6 


OW, Pecora Weathercalk 
caulking compound, long 
Pre famous among leading con- 
tractors, is rapidly becoming an 


excellent profit builder for hardware 









Be 


JACOBUS 

















































dealers. A superior caulking compound, easier 
to sell! Available in quarts, one-gallon and 
| five-gallon cans and in the handy one-tenth gallon spouted 
cartridge for use with the PECORA QUICK-LOADING 
CAULKING GUN (Illustrated). 


PECORA ASBESTOS FURNACE CEMENT 


...@s resistant to heat as iron itself! A familiar package in 
constant demand by both home-owners and craftsmen, alike 
... A top-quality, top-seller! 


-PECORA WEATHERTITE ROOF COATINGS 


Indispensable for making old roofs look and act like new! 


, PECORA PLUMBERS PUTTY 


Provides an exceptionally excellent non-drying seal. 


PECORA SASH PUTTIES AND GLAZING COMPOUNDS 


Materials that do a better job—will not crack or dry out! 


\\ | PECORA PIPE JOINT COMPOUND 


Like all Pecora Products—a durable material of best quality. 














Bristle 


@ Brushes with nylon bristle make 
excellent tools for long wear. 





@ Brushes with pure Chinese bristle 
have long been the painter’s fav- 
orite for fine workmanship. 


@ ALL JACOBUS BRUSHES are made 
by expert craftsmen, using only the 
finest materials available, in a com- 
plete, modern equipped factory, de- 
signed for the purpose of producing 
fine paint brushes. 





A. G. JACOBUS’ SONS, INC. 


VERONA, NEW JERSEY 
“SHOWING AT NATIONAL HARDWARE SHOW, BOOTH NO. 1154’ 


| For Building Materials of Superior Quality, it’s ° 


we: 







fine | PAINT COMPANY: 
rushes SELLE | LAWRENCE & VENANGO STS., PHILADELPHIA 40, PA. 








SrseC’ 
Manufacturers of Mastics for Structural Glass or Tile installa- 
tions . . . Sealing Compounds . . . Glazing Compounds. . . 
JA BUS Stove Putties...Roof Coatings... Industrial Paints and Finishes 


ems SINCE 186 6 ee eee 
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* Available in practical 
é sizes and packaging 
° for retail consumers 
. and industrial users. 
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“DUTCH BRAND™ PLASTIX, FRICTION and RUBBER Tapes 





Your customers will be better served if you offer all three 
DUTCH BRAND Electrical tapes because each tape has 
special qualities. Stocking and selling all three tapes 
gives you completeness of stock and wider selection so 
necessary to meet the demands of your trade. 

No one tape has all the qualities needed but one 
tape may prove more efficient for one type of work 
and a combination of two tapes may prove better 

for another. If you do not have all three tapes in stock 
it will pay to order a supply from your jobber today. 














VAN CLEEF BROS. [NC. 


Manufacturers Rubber Products Est. 1910 


CHICAGO 19, U.S.A. 




































with the 


MEW NOW-STAINING STRONG LONG-LASTING 


ALUMINUM WIRE SCREENING 
Woven of 


ALCOA ALCLAD ALUMINUM 


to U. S$. Department of Commerce Specifications 
by these leading manufacturers: 


a aa 


New York Wire Cloth Company 
Pacific Wire Products Co., Inc. 
Pennwoven, Inc. 

Spargo Wire Company, Inc. 


American Wire Fabrics Corp. 
Chase Brass & Copper Co. 
Clinton Wire Cloth Company 
Cyclone Fence Division 
(American Steel & Wire Co.) 
Hanover Wire Cloth Company 
Heilig Bros. Company, Inc. 
The C. O. Jelliff Mfg., Corp. 
Keystone Wire Cloth Company 


FREE FOLDER TELLS HOW! 


Reynolds Wire Company 

Wickwire Brothers, Inc. 

Woven Wire Fabrics Division 
(John A. Roebling’s Sons, Co.) 


Your customers will appreciate the 
interesting facts on aluminum screen- 
ing—the easy rules to follow when 
replacing old screening in present 
frames—contained in this folder. If 
your supply is exhausted send today 
for additional copies. Write: ALUMINUM 
COMPANY OF AMERICA, 1415J Gulf 
Building, Pittsburgh 19, Pennsylvania. 





SCREENING MADE FROM “x: courany 


@m. 


ALCLAD ALUMINUM 


ALUMINUM COMPANY OF AMERICA 
14153 Gulf Building + Pittsburgh 19, Penna. 


... to suggest replacing old screen 


Standard Wire Cloth & Screen Co. 
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WOM 


mail boxes 
and 


accessories 





NEW ...703... Black and silver 
mail box in new size... 1144” x 
5” x 14%". Cast aluminum front 
and top; sheet zinc back. Paper 
holders. Ready for padlock. 





Right... 700... Black and silver. 
1544” x 54%,” x 134”. Cast alumi- 
num front and cover; sheet zinc 
back. Brass paper holders. 
Equipped for padlock. 


672... Cast aluminum mail 
drop .. . outside and inside 
plate 2%” x 8”. 


; sis ve 


4a t 





12345678950 


600-609 . . . Matching 3” house numerals. 


Judd mail equipment has been mighty impor- 
tant fodder in housewares departments for a 
great many years. Unique design, sturdy con- 
struction, overall inherent quality . . . all have 
a definite and overt builder-up influence in 
the department. Make yours a Judd depart- 
ment when it comes to mail boxes, mail , ml 

. numerals. How is your stock. Catalogue 
items all available direct or through your 
jobber. 






H. L. JUDD COMPANY 
WALLINGFORD « CONN. 


87 Chambers Street, New York 7 
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Two New Colorful, Popular 
Priced Twine Dispensers to Catch 
the Eye of Gift Shoppers All Year ’Round ! 





Z1pP-TiE makes twine easier to use and 
easier to sell than ever before! Attractive 
streamlined colored plastic container, 
complete with 375-ft. ball of strong polished 
cotton twine! Protected cutting 
edge built in! Durable . . . refillable! 


™ a 

oe, 

TY- » 0 
A a 

BANK <) 4 


— — in 
A twine dispenser 
and bank in one! Clear 
plastic container with 
500-ft. ball of all-purpose 
twine. Keeps twine clean, 
ready for instant use. 


ZIP-TIE and 

TY-BANK create 
repeat sales 

of twine refills! 





















PUT THESE TESTED PROFIT MAKERS ON YOUR 


' SHELVES FOR FAST TURNOVER! write today for com- 
. plete information on Fricke’s Nu-SHine, America’s fastest- 
‘gelling polishing cloth .. . and Fricke’s new Fountain AuTO 

Wasuers, the line that’s setting sales records everywhere. 
ALSO A COMPLETE LINE OF SASH CORDS, CLOTHES LINES, 










J. E. Fricke CO., 40 N. Front St., Phila. 6, Pa.» MILLS: Hulmeville, Pa. 
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METAL 
WEATHERSTRIP 
MANUFACTURERS 


METAL. WEATHERSTRIP 


... can be readily sold by all hardware stores. Many 
home owners prefer to install their own Metal 
Weatherstrip. It’s easy to install... it’s a definite 
defense against rain, wind, storm and snow... and 
most important, it saves fuel. Savings in fuel cost 
range from 20% to 30%. 

Members of the Weatherstrip Re- 
search Institute manufacture metal 
weatherstrip for all purposes. It is 
available in attractive coils and pack- 
ages. Ask your jobber or write ‘direct 

for complete information. 


WEATHERSTRIP Researeé INSTITUTE 


OFFICE OF THE SECRETARY 
BOX 101 + RIVERSIDE, ILLINOIS 


Weatherstrip—the original Fuel Conservator .. . 
Saves Most Fuel in Proportion to Cos?! 


_ EO STEEL PRoDUCTS Co, 
| 5701-W, 26th St, Cicero 50, mM, 
CENTRAL METAL STRIP Co 


'N. Western Ave., Chicago 18, li. 712 
| CO. OF AMERICA — a 
sse St., Detroit 26, Mich. 


a nee SECURITY 
921 Rayner, Memphis, 7 
SPANJERS CO, A.J. 
82 Tenth Ave., NE, Minn. 13, 








thread 
ized steed 
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: by rubbe 
1 SEALED tight BY ocivan 
ber insu! 


GASPRUF, and only GASPRUF, offers these 6 big 
selling features for biggest, more profitable gas 
tubing sales. GASPRUF’S improved construction is 
backed by Atlantic’s 85 years of technical “know- 
how”... its safety and strength tested and ap- 
proved by gas authorities and our own laboratory. 
GASPRUF gives customer satisfaction, quick turn- 
over and steady profits. 

Stock lengths of 2’ to 8’, and 10’, 12’, 15’, 18’, 


20’ and 25’. 
ORDER FROM YOUR WHOLESALER 


GAS TUBING * BRAIDED GARDEN HOSE 
PLASTIC GARDEN HOSE * RUBBER PRODUCTS 


World's oldest and largest makers of Gas Tubing 
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regular and half surface 


ANOTHER EXAMPLE OF | aaa Seinen 
LP Vale], 7.¥ im dele di maeie? | 1034 meal, [3 FAVORITE SUPPLIER 
OF QUALITY-BUILT 


yil 


A65-015 3-1/2” x 3-1/2” Ball Tip Butt Hinge 


A wide selection of regular weight 
Butt Hinges and regular weight, 
Half Surface Butt Hinges ... both Ball Tip 


and Button Tip (with Loose Pins) 


NATIONAL LOCK COMPANY 


il iy ROCKFORD, ILLINOIS @© MERCHANT SALES DIVISION 
_x* wx 


| 


\) 
5) Distinctive Hardware...All from J source... 
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WITH THE NEW 


for Flat Work! 
The Stroke-Sav-r's extra large soleplate 
.+.37Y%square inches... breezés through 
the big flat pieces with amazing speed. 
Comparative tests against five other lead- 
ing irons have proved that this larger- 
ironing surface saves 4 out of every 10 
strokes! It takes the effort out of ironing, 
too. Light in weight—only 3% Ibs., the 














ALUMINUM FURNITURE FOR MODERN LIVING ® ALUMINUM FURNITURE FOR MODERN LIVING @ 


/ 


te FOLDAWAY TABLE j 
Weighs only 19 Ibs., safely holds 800 
ibs. All aluminum, reinforced with 
steel. Folds to carry like luggage, or 
fit in car trunk or closet. Measures 
2’ x 5’ x 30” open; 2’ x 21%’ closed. 
Other sizes and variety of finishes 
available. As shown, retails for $19.95. 










BE SURE TO SEE IT AT 
THE HARDWARE SHOW! 
BOOTH No. 527 





* Want more volume and prof- 
its? Feature this sales-tested 
line of aluminum furniture for 
modern living! The experience of 




















ALUMINUM FURNITURE FOR MODERN LIVING e 
© ONIAITNYFIGOW HOS TUNLINUNA WNNIWNTY 









America’s foremost jobbers and OO — Te OS = =e 
retailers, coast to coast, proves * NEW — peg Bg lx Vi Pe... = -_ 
the All-Luminum line to be the We. seats 10 persons. 30” | (ake d aA pe PR -s 
most profitable, promotable, fast- cap Gat tame Gk Sieh. Pade, iv ibs, holds 500. Ibs., 
est-moving aluminum furniture on reinforced aluminum. | folds easily. pve 
al Po alee ban gto * Wel bev ole but unfolds te provide | * a .. satin alum- 
pig  Ragechgedi Mon ee Ee be se aay soe 
A go pon pe “ist com- lag of Gere Colorful ‘canvas Seat. hy Re — oe 
plete ¢ - — «<—— —=—=058 <— a=e === «=o oe ae aes aap ewe eww ewe ae, eee eee eS oes 
SNACK-PAK 





| * Pe, —_ = Looks like handsome tug- 


|* 
. gage, but holds complete 
| = eerie casity = } picnic utensils for 4, and 
~ 4 randstand. Colorful opens to form table. Room 
 e backrest and pad- for food, swim suits, etc. 
sod seat. Wel Weighs 12 Ibs. List price: 
ded seat. Weighs 2¥2 Ibs. $21.85 





























2 New 







A PROFIT LINE of Quality a EMPIRE 
cn ees 5 enn yell 






Tastier Toast With An @ Seese sereciation 








EMPIRE ‘ mgs el , Every sportsman, mo- 

eps cotee ho torist, vacationist, 

ARISTOCRAT mn - mrcatad Gent wants this brand new 
0 re-percolation!: * . 

TOASTER  Bedicnt -edllec HI-LO Pivot-Life. Two 







every time!! beams, at side and top, 


The “Cold-Water” 1 ~ 
Pump in this Automa- 
tic Electric PERCO-DRIP st: 







swing in a vertical arc 
from pivot in lantern 
base. Only lantern per- 
mitting use of both 


Makes toast that’s always 
an even, golden brown— 
crisp on the outside, light 
and moist inside. 










arts coffee “perking”’ 
in 60 seconds. Makes clear, rich-flavored coffee 






© Cool Ebonized © Flip of Door Turns without boiling. Dual-Heat immersion element lights at same time = == 
Handles Toast Automatically shuts off automaticaly just before boiling point Stands, carries, hangs liant single or double 
© Underwriters’ Lab- © Flat Top to Keep —and—keeps coffee serving-hot for hours. up—stays put at any light wherever wanted. 
oratories Listed Toast Warm Is and 8 cup capacity. angle. Comfortable bail Long-lasting battery 
© Designed for Long © Smart Styling—Lus- No. 1921-5 cup, $6.95 No. 1922-8 cup, $7.95 handle. Throws bril- and Mazda bulbs. 
Service trous Chrome Finish 


No. 769, List: $3.95 No. 870, List: $4.35 


EMPIRE ELECTRIC 
HOUSEWARES 
' 
? MPIRE 
LANTERNS 


THE META RATION _ NEW YORK, 200 5th Avenue 


WISCONSIN CHICAGO, Room 1411A Merchandise Mart 
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The World's Most Imitated Barrel Faucet! 





MORE PROFITS — 


EASIER SALES 


with SETTE because... 


~~ fo A »» | Ww = 


It's the genuine article. 


Flows 27.8% more liquid than any other %4” 
Self-closing Faucet. 


All-metal Valve und Seat -— no washers or 
gaskets to wear out. 


Automatically self-closing — cannot be left 
open accidentally. 


Push lever control — wiil not tilt barrel ever 
when empty. 


Theft-proof — can be securely locked — in 
either open or closed position. 


Not affected by heat or cold — functions 
perfectly in all temperatures and climatic 
conditions. 


For 27 years there has been only one Genu- 
ine “SETTE” Faucet. Always look for the 
name on the spout. 


GUARANTEE: We will replace free of 
charge any Genuine SETTE Faucet which 
proves defective in either workmanship or 
material within a period of one year. 


MAIL the Coupon Today!» | 


MARQUART MANUFACTURING CO. 


1241 


High Street, Oakland 1, Calif. 


43 Leon Street, Boston 15, Mass. 


CANADIAN AGENTS: 


DISHER-WINSLOW CO. 
Vancouver, B. C. 


EXPORT DEPT.: 


OCEANIC EXPORT CO. 
400 Montgomery St., San Francisco 4, Calif. 
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@ Insist on the Genuine, look for 
the name "SETTE” on the spout! 






@ More than 8 million now in use 
is your guarantee of satisfaction! 





No. G-261 


SETTE Self-closing FAUCET. 

¥%,"" iron pipe thread. 

12 per carton. 

Packed 48 per master carton, shipping 
weight, 28 lbs. 


SETTE 
Self-closing FAUCET for Steel Drums or Barrels 


Holds oil, gasoline, kerosene, alcohol, varnishes, lacquers, 
thinners, solvents, anti-freeze, chemicals and other hot 
or cold liquids. The SETTE metal-to-metal seat holds even 
extremely thin liquids that are impossible to contain with 
ordinary faucets. 


MARQUART MANUFACTURING CO. 
1241 High Street, Oakland 1, California ... or 
43 Leon Street, Boston 15, Massachusetts. 


Please send me details and prices on SETTE Self-closing FAUCETS 
NAME_____ 
FIRM ___ 

ADDRESS_____ sik cimaacoiies 
CITY 
JOBBER'S NAME — ——-__— ceeds 









































































CHICAGO 
° I95 1° 


NATIONAL 
HOUSEWARES 


AND HOME APPLIANCE 


| MANUFACTURERS 
EXHIBIT 








6 08 





te eae, he be aude 


NATIONAL HOUSEWARES 
MANUFACTURERS ASSOCIATION 


Incorporated Not-for-Profit 
Executive OF es 
1140 MERCHANDISE MART, CHICAGO 54, ILL. 


Phone DElaware 7-8585 


























@ Top-quality, outstanding beauty, distinctive fea- 
tures, complete line, nationally advertised, compet- 
itively priced. Leads in value. See your distributor 
or write us for full information. 





SHIRLEY CORPORATION +- INDIANAPOLIS 2, INDIANA 


CONSUMER 
ACCEPTED 


THE FAMOUS 


DAZEY 
Deluxe 


FOR YOUR  §=—sCAN OPENER 


Greate fit! =: MODEL 80 


Can Opener Build sales volume with Dazey’s expanded line 
Knife Sharp- of quality kitchen helps. Over 50-million satis- 
ener « Juicer fied customers know Dazey’s outstanding 
Ice Crusher quality. Their acceptance of the famous Dazey 
Blend-R-Mix name makes Dazey Kitchen Helps easy to sell. 
Nut Cracker All Dazey Kitchen Helps may be sold either 
Coffee singly or in gift packaged assortments. Dazey 
Dispenser Kitchen Helps fit the famous standard Dazey 
Famous wall bracket. See your jobber today or write for 
Dazey Churns _iliterature and prices. 


DAZEY CORPORATION + ST. LOUIS 7, MO. 
Form a 3X, DAZEY CHAIN of kitchen helps 
ie Ur 


@" Guaranteed by > 
Good Housekeeping 
* So .) 


45 aoveanste OS 
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This Fall--its the 
TOASTMASTER 


New TOASTMASTER 
“Toast ' n Jam’’*. Set 


© Ideal for breakfast use. Has strong 
inbaaie: A execs lam Aiveitio tte 


@ Hand-rubbed walnut veneer tray is 

_ inlaid with rich simulated leather. Re- 
sistant to fruit acids, alkalis, alcohol. 

@ Jam and toast plate of fine Fran- 

ciscan in stunning bright yellow 

and leaf green. 





TOASTMASTER 


Automatic Pop-Up Toaster 
@ Sell it with confidence—many are 
still serving faithfully after 20 years! 
@ Makes perfect toast every time— 
light, dark, or in-between. 
@ Completely 
.. chromium finish is easy to keep clean. 
phe exes aaltohae ya ge Safe, 
, harap andar tl 
gf Satton fer cnay connie, _ TOASTMASTER 
| __ “Hospitality”* Set 
@ For parties that almost give themselves! 


An ideal gift for every occasion. 





spp Pc, ca ving crystal 
st a of ig 





TOASTMASTER . 
Automatic Waffle Baker . 


@ Grids treated with ‘‘Siltect” 
special treatment that stops tuade 
sticking. No oiling, no scraping grids. 
@ Automatic pilot light goes “‘on”’ 
and glows while waffle bakes; goes 
“off’’ to signal when waffle is done. ~ 
@ Interlocking grids seal in batter, 
limit overflow. 

@ Temperature adjustment for light, 


_ TOASTMASTER 


medium, or dark waffles. fi _ Waffle Service 
®@ Safe, cool handles are comfortable “"@ Perfect gift for round-the-clock home ; 
—even when baker is hot. entertaining ; 


@ Batter bowl and syrup pitcher in 
sprout-green Franciscan Ware have 





Know all FWE 2 Chm ttle eta ot 5 


TOASTMASTER =“ 


AUTOMATIC APPLIANCES 


**Toastmaster,” “Hosprrautry," 








@ Famous “Toastmaster’’* Toaster com- 
pletes this quality combination. 


‘@ All parts of this set have many extra 


uses that make it easy to sell. Tray is 
always handy for refreshments. Pottery 
has numerous table uses. 


@ Three matching relish dishes have extra 
table uses as butter plates, fruit dishes. 
@ “Toastmaster” Toaster, America’s 
favorite, included in this handsome, 
high-profit ensemble. 


@ Hand-rubbed tray in walnut veneer is 


~e for serving guests 


” Waffle Baker—with 
ahtont* treated grids—completes this 
gift-item natural. 


“Toast 'x Jam,” and ““Sturect” are trademarks of McGraw 
Electric C ompany, makers of * a Toasters, ‘‘Toastmaster’’ Electric Water Heaters, 


and other “Toastmaster” Products. Copyright 1950. oe Propucts Division, 


and youll Sel all FIVE / 
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McGraw Electric Company, Elgin, Ill 
















































“Our National Sales Register... 


stimulates seling efficiency. 





About two years ago we started using a 
six-drawer National Sales Register. The results have 
been most satisfactory. Totals of sales by sales- 
people, departments, and transactions have 
provided us with information that has helped 
control and operate our business more efficiently. 


“We can now apportion our investment in 
inventory; control our outstanding accounts 
receivable; and gauge and stimulate the selling 
efficiency of our salespeople. We most heartily 
recommend this National System to any retail 
business where the salespeople sell a variety of 
merchandise.” 


Mr. Victor Pickard has found that sales went up 





THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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~ gives better control, 





Mr. Victor Pickard, Pickard Hardware, Inc., 
143-145 Post Road, White Plains, New York. 





—with no increase in costs—since he installed 
' National Floor Audit in Pickard Hardware. 


National Floor Audit has many advantages for 
hardware dealers. It means less money tied up in 
stock, fast turnover, better cash and credit control, 
simplified record keeping, increased sales, and 
lower costs. Find out about Floor Audit from your 
local National representative. He has the backing 
of his company’s 66 years’ experience in building 
better business systems. Ask him to survey your 
present methods, and recommend a system 
exactly suited to your store’s needs. 

You are cordially invited 
to visit the National Cash 
Register booth (278) at the 
National Hardware Show, 
Grand Central Palace, 


New York City, 
October 2-6. 
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Behind This 
Price Tag Is... 
THE 

BIGGEST PAINT 
STORY OF 

THE YEAR! 


FRISCH & CO., Inc. 


565 BARRY STREET, NEW YORK 59, N. Y. 


PORCH & DECK 
ENAMEL 





No matter how long you've been in business, you’re 
bound to gasp at the price tag attached to the new 
FRISCO Line of House Paint and Porch and Deck 
Enamel! Never before has such paint been offered 


at such an eye-snapping low figure! 


No doubt about it, FRISCO—the lowest-priced 
quality paint in all America—hits the market just 
when the demand is greatest. You know how it 
is in your community. People want paint, and 
people need paint, but they balk at the fancy 
prices asked for most paints. Now, in FRISCO, 


they get a quality paint at a price they want to pay! 


FRISCO Paints have 
% been awarded the Gim- 
4 wality inf bels Bureau of Stand- 
BY GIMBELS ards OK for brushing, 
BUREAU OF self-leveling, drying 
STANDARDS * time, resistance to sun, 
water, sulphide gas. 








MAIL NOW FOR FULL FRISCO DETAILS 


Frisch & Co., Inc. 
565 Barry St., Dept. HA 
New York 59, N. Y. 


Please send me full details about low priced Frisco Paints. 
Name ... 

Store Name 

Street ... 

City . 


Zone .... State : ; ee 
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GAR DEX 
SNOW SHOVELS 


and 
SNOW PUSHERS 


NO. 501—Rugged, high car- 
bon steel construction with 
ribbed blade 18” wide by 
14%” high and 7%” flange. 
"D” grip, 34” hardwood han- 
dle. Packing and weight: 
doz. to bundle—30 Ibs. List 
Ri iéckcwneseeses $1.85 





NO. 502—Scoop-shaped 
18” wide blade of durable 
high carbon steel with 4 
, ft. hardwood handle, 
sanded and waxed. Pock- 
ing and weight: % doz. 
to bundle—20 Ibs. List 
price $1.85. Ne. 503 
with 24” wide blade. 
Packing and weight: '% 
doz. to bundle—23 Ibs. 
ee $225 


NO. 500—ICE SCRAPER. Blode and socket of 
one piece high carbon steel with sharpened, 7” 
wide blade. Will defy hardest ice and snow. Heavy 
4’ handle. Packing and weight: 1 doz—33 Ibs. 
DE GID c-yecnccscecbvesveccocedeed $1.25 


Exclusive! GARDEX 
XMAS GIFT PROMOTION! 


Now! ...sets of practical garden 
tools that make wonderfully origi- 
nal gifts for every gardener! At- 
tractively boxed, economically 
priced ...a brand new Christmas 
selling idea for brand new sales 
and profits! 


NO. 800-S—THREE GARDENEERS...For 
women... 3 useful tools, lighter and smaller 
than standard but of same, famous Gardex 
quality In attractive carton complete with 42” 
handles. List price, per set........... $395 
MS SERIES . . . Midget tools in colorful blue 
and yellow boxes. Three different sets retail- 
ing from $2.10 to $3.35 each. 


Attractive sales helps available! 
For complete information, ask your jobber or write 


GARDEX INC., Michigan City, Ind. 



























K.C. FOUNTAIN BRUSHES © 


MEAN... 


FITS ANY 
GARDEN HOSE 


WASHES, RINSES, 
SCRUBS IN 
ONE OPERATION 


Houses, Cars, Trucks, Trail- 
ers, Windows, Screens, 4 
Awnings, Boats, etc. 



















SUGGESTED 
RETAIL PRICES. 
Complete with Complete with 


two foot handle $498 four foot handle $598 


2-4 and 6 ft, aluminum pipe ext handles with pling, 60c per ft. 
DEALERS—Write for complete information and discount schedule 


K. C. FOUNTAIN BRUSH CO. cansi'tiry, mo 















The WRIGHT name is 
your guarantee of top 


| 


quality in galvanized 
hardware cloth. Care- 


———e 


fully woven, heavily 
and brightly galvanized, 
a Wright quality prod- 
uct all the way from 


rod to you. 


GE WRIGHT wieeco 


WORCESTER * Aino oe 
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24 lawn Keeper 


195 1 Dee 


models 
include many dealer of power 


exclusive lawn mowers 
features... should anticipate 


all indications, $ Powe his requirements 
Lhe ue as Pir as 


though, point 


to another year 7 Mp possible... write 
000 Owe? for information 


of short supply 


( 
» | 
‘The MOTO -MOWER Gompany DETROIT 1, MICH. | 
| 


National Hardware Show 
October, 2-6, Booth No. 68 4602 Woodward Avenue 














































IThis sign packs ‘em iM! Vw... se eerce 


4 structed in your trade territory, 
; scores of farmers start thinking 
) ail about water supply systems for 
= Socal the first time. They will come to 
j you as mew customers if you carry 
DEMPSTER, America’s complete 

line of water supply equipment. 


ATED aye aie DEMPSTER products have been 
the yardstick o _— > over 


a y 70 years. They are backed by 


strong national advertising and 








} y \ a dealer-proved dealer program. 
‘a\ v \ With DEMPSTER your store can 
fp. be “water supply headquarters” 
pa / \, v for your whole area! Fain Wall 
. et 





Deep Well _ presow das 
» Reciprocating sal h 
Pump 












When you handle DEMPSTER, you sell EVERYTHING for farm water 
systems! Shallow and Deep Well Reciprocating Pumps @ Shallow and 
Deep Well Jet Pumps © Centrifugal Pumps ©@ Steel Tanks © Wind- 
mills © Irrigation Equipment © Distributors of pipe, fittings and 
plumbing supplies. 


DEMPSTER MILL MFG. CO. 
Beatrice, Nebraska 











Deep Well 
Jet 
Pump 


Centrifugal 
Pump 
































JACKMANCO SQUARE FRONT BARROW 
PROVES POPULAR FOR HOME USE 


The JAX-275 DELUXE is light in weight which makes it popular for home use. In addition, 
the square front tray and perfect balance permit it to be stored on end when not in use. Saves space 
and adds to convenience. M| 





Jackmanco quality is seen in such extra features as front brace structure— 


steel pipe handles supporting full léngth of tray—rolled tray edges with continuous More 
steel rods—and ball bearing wheels with 10 x 2.75 semi-pneumatic, puncture proof ee sae 
tires. Swan’s | 
Zinc coated bolts. Rubber handle ase acl 

grips. Swan J 

Clevelan 


Bright red enameled tray — 
aluminum painted metal parts 


Packed 2 ways — 3 in a carton — 
or 1 in a carton. Handles bundled 
separately. 










Also available with round front 
tray (PAL-275 DELUXE) 


sem JACKSON MANUFACTURING CO. 


Since 1876 HARRISBURG ¢ PENNSYLVANIA 
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Be sure to see Swan’s complete new line of garden hose before 
you decide what brand you will sell in 1951. Your Swan job- 


ber salesman has samples and complete information. Ask him 





to give you full details today! 


tz ay 
Y, = 
— Vig “ss ‘ 








Wit) NEW ALL-PLASTIC GARDEN HOSE 


GUARANTEED IN WRITING FOR 5 YEARS! aN 








In addition to Swan’s “‘time Guaranteed’’ Neo- 
prene-covered, and plastic-covered line of 
rubber garden hose, Swan now adds Plasite— 


* its new all-plastic hose to the Swan line to 
4 assure hardware merchants of even greater 
Witt FA M 0 U $ garden hose sales and profits! 


ore than 20, in use! — gaw N pACKAGI 
on case N ew See 1951 


For mass display, nothing else equals 
Swan’s famous merchandiser. They 
are still available through your 


Swan Jobber at only $5.00, F.O.B. Swan Garden Hose is now individually packaged in 
Cleveland, Ohio. 


colorful, self-displaying packages which hold coils securely in an up- 
right position for easy floor, window or counter displays. Construction 
features and product information on each package help customers sell 


and serve themselves; also help retail salesmen sell more Swan Hose! 





SWAN RUBBER COMPANY 
BUCYRUS, OHIO 


LARGE ANUFACTIL »EN b ) 
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SOUTHE ‘ 
servesthe nation 
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Popular! 


ANNAN 


SOUTHER 


wooD 


SCREWS 


are used from coast to coast 


All over the U. S. A. (and in Latin America, 
too!) Southern wood screws are making friends 
for jobbers and retailers with their sharp cutting, 
easy driving features and their perfect uniformity. 
Modern, rugged Southern wood screws are made 
of high grade extruded brass wire or the finest 
selected high sulphur extra quality steel wire, in 
bright or plated finishes, slotted or Phillips heads. 
Their single-thread construction gives them thor- 
oughly dependable strength in shank and body— 
breakage is reduced to the vanishing point. 
Southern wood screws come to you expertly 
packed for convenient storage and easy handling. 
Bulk screws are packed in steel cans with sealed 
locking covers. 


Wire today for illustrated literature. 


FACTORY WAREHOUSES 


4100 Dell Avenue, 325 West Ohio Street, 
North Bergen, N. J. Chicago 10, Illinois 


280 Decatur, S. E., 1388 West King Avenue, 
Atlanta, Georgia Columbus 12, Ohio 


SOUTHERN 


SCREW COMPANY 
STATESVILLE, NORTH CAROLINA 
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NICHOLSON means business .. . because ads like these are continu- 


any help you might need on how to stock your particular store for 
the most effective selling. 
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WYTEFACE wins customers 
for you by keeping the famous name of 

Wyteface before the millions of hobbyiets~end 

rly. This condigtent 
advertising of Wyteface: apes byathe 
Keuffel and Egsé}-Eompany is ne of the many big ways 


they are helping to build your rofits. “And availgple 
Sclinching copdter 
even 


craftsmen who turn to MI 


to all dealers is a handsome sal 
display that’s designed to make you 
easier .. . ask your jobber for details next time you order. 


PLUMB pounds profits your way 

with these hard-hitting advertisements in MECHANIX ILLUSTRATED .. . 

the magazine) that i eaches over 900,000 tool-minded readers. Readers who 
know how imfortant it is to Took for-quality material and quality workmanship 
when/Selecting tools. Many~ef_your top prospective tooleustomers are 

MI veaders | . . they’re sure to see"these_powerful Plumb ads. 

A pa window display of the Plumb tooltine— YS 

will steer them right into your store. 





MECHANIX ILLUSTRATED 


67 West 44th Street, New York 18, N. Y. 
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Proof of PINCOGR Quality 













WHEN YOU 
STOCK THESE 




























This Pincor testing machine can tear a power 
mower to pieces in three minutes—if it’s not built to 


stand the gaff. JL- 18—19—22 
What “gaff” means: The mower being tested is ALL P U RPOSE STEEL 


run at speeds high above any it will hit in normal mow- | CHESTS 


ing service. Big hobs at the wheels set up terrific vibra- 
tion—shaking the daylights out of the entire mower. 
Then—SOCK!—the machine throws the mower into 


reverse—so fast the eye can’t see it done! | 
| 
3 POPULAR SIZES 


| * Jhe1—36" x 7° x 7" JL-19—19" x 7" x 7" 
JL-22-—-22" x 7" x 7” 


ALL PURPOSE 


This outstanding chest value handles needs of factory worker— 
hobbyist—repairman—farmer. It's a real EYE CATCHER from 
a beauty standpoint. Soundly constructed—low priced. Gets 
immediate attention from the counter. Extra-strength design 


PINCOR PRODUCTS — irs vass savuns 






Such tremendeus strains and stresses will never 
be met by a mower in normal use. But until a new Pincor 
model proves it can take hours and hours of this punish- | 
ment, it can’t reach the Pincor production line. 


Good example: In the jaws of this “Murder 
Machine,” ordinary power mowers go to pieces in three 
or four minutes. 


With Pincor all-steel, all-welded construction, 
reel blades and bed knife hardened by Pincor’s eodiy 
developed process and a host of other long-life features, 
a Pincor power mower has withstood NINE HOURS of | 
this concentrated abuse. This is equal to approximately } 
nine years of normal use. 


No wonder—when you sell a Pincor, IT STAYS 





SOLD 





Now you can get Pincor power 


mowers through your wholesaler 





: : ®@ Round corner covers @ Welded corner braces, tray 
Manufactured “4 Pioneer Gen-E-Motor Corporation Ht xo hee nel Jorn & 
5841 West Dickens Avenue « Chicago 39, Illinois © Full-length, piano-type hinge stt-out ¢ 
POWER LAWN MOWERS © HAND LAWN MOWERS © ELECTRIC TRIMMERS with water shed © Rounded edge lift-out trays 
GASOLINE ENGINES © ELECTRIC GENERATING PLANTS © GENERATORS © No-tip cover stays upright © Four small, one large com- 
BATTERY CHARGERS © Life-time, roto-polished cast partment 


aluminum handle 
Heavy-duty, nickel plated 
draw-bolt padlock eye 






© Electronically controlled spot- 
welding throughout 


Mail the Pioneer Gen-E-Moter Corp., Dept. HA 921 © Reinforced corners ® Double edges for smoothness, 
5841 West Dickens, Chicago, Ill. ° = ne oy with ones extra strength 
, : wae ; * w open uninten- 
coupon now 1 saat prio. Al more about Pincor’s great tionally ORDER FROM JOBBER TODAY. 


for complete 


aut NAME... .ceccceccseccegecsscecees BM ccceseceoces . PRING 
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COMPRESSOR CO. 
“ay abled ae > edccens eo eS SOUR OI LZ Dowa 








HARDWARE AGE, SEPTEMBER 21, 1950 








-22 
: STEEL 


_s. we 


THE 
ITY 
E 


SIZES 
™ x 7 


worker— 
ER from 
1. Gets 
1 design 


ses, tray 


t trays 


ge com- 
ed spot- 


othness, 


TODAY. 





Boost your wire rope sales 





with this new 


Tiger Brand Merchandiser 


Wire rope comes up from the basement 
and out where customers can see it when 

ou have one of these new TIGER BRAND 
he toa ag Dealers who have al- 
ready used it are enthusiastic. They re- 
port that sales go up immediately—and 
keep on rising. 


A New Market—Dealers in farm areas 
are amazed at the amount of wire rope 
that farmers use. Hay stackers, hoists, 
portable elevators, manure loaders, barn 
cleaners, wagon unloaders and tractor 


stocked at convenient locations in the 
most commonly used sizes. 


Tell ’em and sell’em. Sales helps such as 
illustrated letters, memorandum books, 
envelope stuffers, blotters and an out- 
door metal sign are available to help you 
advertise Ticer Branp Excellay Pre- 
formed Wire Rope. 


How to get the Merchandiser. See the 
distributor of Ticer Branp Wire Rope 
in your area or send the coupon below. 
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tow ropes—all take sizable amounts of 
wire rope—and there are many other uses. 


You don’t have to buy the merchandiser 
—Only the reels of wire rope need be pur- 
chased. Ticer Branp Excellay Pre- 
formed Rope and the stands will be 


ais sal a EE 
YOU CAN DEPEND & - 
. Been: BRAN, |<: 
: i y Fe 


FORMED WirRe ROPE 















Wire Rope Merchandiser. Holds four reels of rope. 1000 feet of 4” and Y 
500 feet of 4” —%(,"” —%"—\,” or 4”. The rack dimensions are 54” high, 
40” wide and 20” deep. Rack at top for fittings. Meter for measuring rope 
to be cut. Take-up reel and cutter optional at extra cost. 


AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO + COLUMBIA STEEL COMPANY, SAN FRANCISCO 
TENNESSEE COAL, IRON & RAILROAD COMPANY, BIRMINGHAM, SOUTHERM DISTRIBUTORS + UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


AMERICAN TIGER BRAND WIRE ROPE 










































WHEELBARROWS 





new 
heavy 
duty 


*barrows 













ae ta 
" : with 
: trays 
: of 


ALLOY ALUMINUM 


limited quantity 
for immediate delivery! 


There’s no need to do without wheel- 
barrows when Buch’s Aluminum Tray 
models are available for immediate de- 
livery. They’re made of mechanically 
folded, heavy sheets of specially rolled, 


aluminum alloy. 


Buch’s #455 can’t rust and is a 
“natural” for almost any use. Its 26” 
width permits use in narrow aisles and 
doorways and—it is 17 pounds lighter 


than a similar steel barrow. 


Though available now for quick ship- 
ment—the supply is limited. Write or 


wire your jobber today! 


fe 





UCH Manufacturing Company 


Carrying the load Since 1868 


ELIZABETHTOWN 
PENNSYLVANIA 


























SALES ARE <> 
SOARMNVG...° 


because these PROFIT-MAKERS 
ARE SATISFYING USERS 


IT'S NO WONDER suppliers a ) 


are finding a ready market for these sma 
clusive-feature items. Only the “ Cf 
non-splash, aerated show: 
up to 60%. And 
effective NQ 


Saving in water 
M-Stream” (a completely 
for new and old faucets) is 
... for it has but one internal part . .. 


-together-right” problems, whatsoever! 


THE NON-SPLASH sp¥Eerated 
BUBBLE-STREAM 
SHOWER HEAD 


5 Uodels 
Deluxe gy 
No. B-100 
with ball joint 
Pilfer-proof (- 
No. B-101 
Junior No. B-102 
with bell joint 


All are threaded to fit 
Ya-inch pipe. Solid 
brass. Highly'pol- 
ished chromivm 
plate finish. 


GOODRIE 
U. S. PATENTS 
No. 2510395 
No. 2510396 


KLEEN-STREAM 


AERATOR 

Bubbling action gives you clear, 
sparkling, better tasting water... 
creamier suds with less soap... 
and better, quicker, easier rinsing. 
Works on high or low water pres- 
sure. Only one screen; works well 
without screen. 





KLEEN-STREAM 
AERATOR COMBINATIONS 


All adapters are 
RUBBER } threaded to fit 

SLEEVE > KLEEN -STREAM 
ADAPTER AERATOR body. 


MALE 


ADAPTER 
Aerator body 
with thread 


FEMALE Sa 
ADAPTER 
-865-27 fits most 


HOSE CON- externally 
NECTION en threaded current 5s 
ADAPTER modern faucets. s Ss 


{ee For New Installations or Old 
¥ in HOMES « HOTELS « AUTO COURTS « SHOPS 























INSTITUTIONS+CLUBS+COLLEGES -RESORTS-OFFICES 


Backed $y FREE DISPLAYS and SELLING AIDS 
WRIGHTWAY ENGINEERING CO. 


4332 OAKENWALD AVE.+ CHICAGO 15, ILLINOIS 
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Last ye: 
VANIAS 





HARDWAR 









:|PENNSYLVA 
c=; | FOR iy E, ; Mee 


faucets) is 
| part... Pennsylvania dealers are getting ready 
ssovert for the biggest year in all Pennsylvania 
tenated history. And no wonder! 


REAM =| jook at the NAME! 
































EAD 
One of the oldest—certainly one of the 
Ylodels greatest—names in lawn mowers. 
Quality leaders since 1877. 
Me ¥ look at the PRODUCT! 
h ball join 
pe Grass-cutting by PENNSYLVANIA—power by BRIGGS & 
r-proot 4 STRATTON. An unbeatable combination in the power 
— mower field. Quality you can demonstrate—and sell. | 
ior No. wf look at the LINE! _ POWERED 
_ WITH 
In addition to the power mower, four hand mowers and 
| are threaded to fit 9 
wae eae the popular PENNSYLVANIA TRIMMER AND EDGER. GREAT BRIGGS & STRATTON ENGINES 
ited homme AMERICAN—choice of the professional gardener; PENN- R-15—18 inch cut—1 HP Engine 









T-15—21 inch cut—1'2 HP Engine 


plate finish, . ° 
SYLVANIA, JR.—heavier duty, fer use where th ss 
as he y> > a with rewind starter and tool box 


> tough and the season long; METEOR (5 blade) where 
atte steep terraces are a problem and (7 blade) for cutting 
creeping type bent grasses; PENNA-LAWN—moderately iad 
priced for the small-home owner. a | 


look at the ADVERTISING! 


A full page in color in THE SATURDAY EVENING POST— 
other well-timed color and black-and-white advertise- 
ments in THE SATURDAY EVENING POST, BETTER HOMES 
& GARDENS, AMERICAN HOME, PATHFINDER, SUNSET, 
FLOWER GROWER, AMERICAN CEMETERY—telling, retell- —for extreme service 
ing the‘‘PennsylvaniaStory” tonearly12,000,000readers. ond wire grasses 


look at the SALES HELPS! 


Consumer pieces “‘How to Grow a Beautiful Lawn” and 
“Advice to a Man About to Buy a Lawn Mower’’—de- 








Great American 
—the all ‘round favorite 





4 





sng ‘ ‘ : —light weight, 
scriptive folders on each model in the line—window ao a ” 
streamers—posters—newspaper mats—everything you construction 


need to put on your own seasonal lawn mower promotion. 





sell Order EARLY! | 

or Old Last year, many dealers could have sold more PENNSYL- 

SHOPS VANIAS if they’d had them. Get your 1951 orders in early. suite sanauete 
)FFICES PENNSYLVANIA LAWN MOWER DIVISION 

NG AIDS co American Chain & Cable Company, Inc. se 


Camden, New Jersey 
Trimmer and Edger 
—da fast-selling item 


CO. 


INOIS 
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’. ASBESTON 


Over 3 million housewives have bought Ironing 
Board Covers made of Asbeston. Leading manufac- 
turers who make these covers know that millions 
more sales are ready and waiting, because Asbeston 
offers unique advantages. 


@ Asbeston lies flat, won’t wrinkle, releases 
steam quickly. 


@ Work goes faster, looks smoother. 


@ Asbeston won't ignite if the iron rests on cover. 


Feature this label—women gladly pay more 
for Asbeston’s safety and convenience. 


ASBESTON 
Ws.ROyaL 


OMPANY 











NITED STATES RUBBER C 


Made by the Textile Division @ 


UNITED STATES RUBBER COMPANY 


U 


1230 Avenue of the Americas * Rockefeller Center, New York 20, N. Y. 
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TREE BBRAND 


S$@) 43 SM reliileltr 


TREE BRAND 


You’ ve been waiting for 
this famous brand a 
long time. Now it's 
back ready to roll up 
sales records for you— 
order today. 



















This handsome silent salesman for your 
counter is FREE. Assortment consists of 1/2 
doz. each of 12 popular knives. 


TREE BRAND 


SHEARS AND SCISSORS 


Famous from coast to coast. Stock them. 
They’ll make profits year-in — year-out. 
ASK FOR FREE DISPLAY CASE. 









Contact your jobber today! 


H. BOKER & CO., INC. 


Quality for over a Century 
101 Duane Street New York 7,N.Y. 
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SCHLUETER 


MANUFACTURING 
COMPANY 


ST. LOUIS 
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The smart, expert designing and gay, clever decoration of 
this brand new line of De Luxe Kitchenware fit it perfectly into 
the modern kitchen. And the sturdiness of its fine construction 
assures easy salability and long, satisfying service. Available 
in white or yellow. Hand-sprayed baked enamel finish for 
greatest durability. 

Designed exclusively for sale 

through Independent Stores. 


Talk to your Jobber’s Representative 
about De Luxe Kitchenware. 


















* Lifetime Spring Bronze for 


door framing. 


* Brass and Heavy Felt 
DOOR BOTTOM. 

* Bronze Lock Strip — and 
all necessary screws, nails 
and instructions for apply- 
ing the Door Set. 


ALL THREE 
POPULAR 
DOOR SIZES: 


No. 332 for 2’8” x 
No. 336 for 3’ x 7' Doors 

No. 342 for 3'6” x 7’ Doors 
PACKED '2-DOZEN SETS OF 
ONE SIZE TO THE. CARTON 


(Package does not exceed 48” 


in length.) 


















































Fast Fall Profits with 


NATIONAL GUARD 
WEATHER STRIP 
DOOR SETS 


DESIGNED FOR DISPLAY 
—EASY TO INSTALL! 


Each packaged set contains 
everything needed for neat 
and complete Door 
Weather Strip application: 












6'8” Doors 


4 SIZES: 


No. 128 for 28” 
No. 132 for 32” 
No. 136 for 36” 
No. 142 for 42” 
































NATIONAL GUARD 
WINDOW Spring Bronze 
WEATHER STRIP SETS 


Includes everything needed 
for weather stripping double 
hung wood window: — 6 
pieces 11%” 


punched cor- 


x 
x 
x 


238” 
sa” 
36” 
42” 


rugated Spring Bronze, 1 
piece 14%” Oval Bronze, 2 
sash plugs, necessary nails 
for application. 





window 
window 
window 
window 


Adjustable Screen Door Grilles — Window 
Guards — Metal Moldings — Complete Line 


Weather Strip Materials 
* 


Contact Your Jobber or Write for Catalogs and Details 


NATIONAL GUARD PRODUCTS, Inc. 


757 MADISON AVE. * 






MEMPHIS, TENN. 















ARCHITECTS ond BUILDERS 
AGREE ON ~ (CHICAGO) 
SPRING HINGES 


Streamlined "TRIPLEX" 
SPRING BUTT-HINGES 


Every year more and more Archi- 
tects and Builders of Modera arch- 
itecture are specifying Chicago 
“Triplex” Spring Butt Hinges and 
here are a few of the reasons why: 


1, They are smart looking and 
streamlined to harmonize with 
the most modern architectural 
requirements. 


2. Careful and capable designing 
has created many superior fee- 
tures of time tested advantages, 


3. Here is a product that main- 
tains our tradition for quality 

. . @ tradition that has guided 

us through more than 60 years. 





Type BUT2001 


Modern Button 


Tip Ornamentation Spring Hinges of Quality 


Chicago Spring Hinge Cs. 


CHICA S.A. NEW YORK 











POPULAR DEMAND CREATES BIG PROFITS 


KANTLEAK 
FUEL OM TANK Vary 





@ PACKED TOP 
@ QUICK OPENING 
@ LARGE FLOW 

@ LOW COST 






4 Manufactured 
with either 
Ya" or %" 

Pipe Thread. 


. .. The KantLeak Oil Valve was 
designed to make the installing 
of fuel oil tanks or oil drums 
easier and more economical. This 
Kantleak product is a compact 
and sturdy fuel oil shut-off valve, 
growing daily in popularity. 


See your local jobber or write to us for further rs 
information 


ANDERSON BRASS COMPANY 


5306 TWELFTH STREET, DETROIT 8, MICHIGAN 
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designing 
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THE FAMED (( 


Uutt Lochs 


: 
ea 


a 
G4 he finest group of solid brass or 
QS bronze locks and latches in all the 


eZ 
world, bar none. 


Appropriate for use on all present day 
buildings — Available in 5 different func- 


F THE AMERICAN HARDWARE CORPORATION 
. 


New Brita 
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IN) 900 series 


ano Latches 


tions to meet all standard door specifica- 
tions — and in a variety of beautiful 
finishes. 

Corbin “900” Units express the spirit of 
today in a dignified substantial manner. 


 PL&F. Corbin © 


C 








5h AAMC 


and the Kautzky Us Line 





A proven money-maker for job- 
a terrific 
Without 
Lazy Ikes are taking 


bers and dealers . . 

fish-getter everywhere! 
a doubt, 
their place among the most pop- 
ular fishing lures in America. 


JOBBERS: Write today. Get complete sales 
material on Lazy Ikes and the 1951 Kautzky 


REDUCED FREIGHT ON 








THERE’S A NEW LAZY IKE 
New for ‘51... the No. 0 Lazy Ike 
for fly rods. It’s dynamite in a small 
package. 


“APPETITE” CATFISH BAIT 
New, lightweight tin contain- 
ers to cut freight costs. Glass 
containers still available. 








KAUTZKY MANUFACTURING CO., Fort Dodge, lowa 











SELL THESE THREE 
FEOC] DRILL ATTACHMENTS 


FINEST MADE—FOR VALUE—FOR PROFIT 
They Sell On Simple Counter Demonstration 





FEOCY] Srany-all o“ 


FEOC] Sau-Zite Jr. 


Model 500 
for all 14” drills . . . safe, two- 
handed operation .. . light 


weight, aluminum alloy casting 

. chrome nickel alloy steel 
combination blade . Oilite 
bearings .. . adjustable depth 
of cut . cuts full 14%” 


Takes most any 4” or *” drill 


and converts it to a horizontal 
bench tool for buffing, grinding, 
sanding, polishing, drilling. One- 


Gee 


piece casting, sturdy and solid. $2.75 


Patented, worm-drive, quick-act- 
ing clamp permits detaching 


drill instantly. 


: Fa $9.95 
4 





FEOC Saw-Rite 
Model 600 


Fast-cutting . . . one or two 
hand operation . . . rugged, 
precision-made . . . quiet, hardened, 
steel gears, grease-packed for long life 
. chrome nickel alloy steel combina- 
tion blade, correctly heat-treated, bal- 
anced and fitted, cuts 2” planks in two 
cuts ... drill detaches in seconds with 
patented, worm-drive, quick-acting 
clamp. Adjustable 4%” to 11%”. 


See us at Booth 450, National Hardware Show 
Write for Free Literature and Name of Nearest Jobber 


FEDERAL ENGINEERING CO. 


37 Murray Street 





> New York 7, N. Y. 








THE Complete Line 
of Gun Cleaning Equipment 


Nationally 
advertised 


Sold 
through 
Jobbers 















Gun Cleaning Kits 

Hickory Shotgun Rods 

Aluminum Rifle Rods * Gun Oil 

Wool Oiling Swabs * Cleaning Brushes ° Tips 
Brass Rifle and Pistol Rod 


Be sure to see the BRITE-BORE exhibit at 
the National Hardware Show, Grand Central 
Palace, New York City, October 2 fo 6. 
BOOTH 963 





THE MILL-ROSE CO. e Cleveland 3, Ohio 
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reunounces NEW TUBULAR LINE! 
















BOLT DEAD LATCHED PATENT PENDING 


SUPPLIED WITH AUTOMATIC RELEASING 
BUTTON OR VESTIBULE ACTION 


aud 
BUTTON-IN-KNOB 
Bath and Bedroom Set 


wtth 


Matching Passage Set 


BUTTON-IN-KNOB 


Patent Pending 





No Die Cast Parts, Heavy Steel, Rust 
Proof Parts with Solid Brass Trim 


PADLOCK AND HARDWARE COMPANY 


LANCASTER PENNSYLVANIA 


WRITE TODAY 
CATALOG ON THE 





SINCE 1849 
















12-PAGE SAFE 
ee 


FOR THE 
Se ee 
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HOREMASTER 


FOR FARM AND GARDEN 


OUTSTANDING 


...in Sales ... in Profits . . . in Promotion 
... in “Complete Line" . . . in Ease of Sales 


Precision Built Chore- 
master is fast assuming 
leadership as garden trac- 


CHOREMasTER 


GARDEN 
TRACTOR 


tor and power mower. Thousands 
of customers read about Chore- 
master daily in leading farm and 
home magazines. Customers buy 
more Choremasters because they 
can get attachments for every 
type job around house, farm, 


yard or garden. 


FOR WEED 
CUTTING 


CHOREMASTER with new 


double-action sickle bar, lit- 
erally two sickle knives work- 
ing simultaneously in one 
plane, but in opposite direc- 
tionsPRACTICALLY 
ELIMINATES VIBRA.- 
TION. 


CHOREMASTER CC) ONE 


ROTARY MOWER whizzes 
through grass, weeds and 
brush. “Fine cuts” 20 inch 
swath. Adjust cutting height 
without tools. Close trims— 
just remove either front 
wheel. 


HOLE DIGGER eliminates 

hand digging. Self-contain- 
ed, power-driven mechanical dig- 
ger requires only seconds per hole 
for limited or extensive fencing 
jobs. 


CHOREMAsTER DIVISION 


The Lodge & Shipley Company 


828-9 Evans St., Cincinnati 4, O. 





Plenty of Prospects Waiting 
for this NEW Deep Well Pump! 


MYERS NEW 
Deeplift Ge 
Water System 


Chalk up another reason 
why business will continue 
to be better for Myers 
dealers! It’s the new Myers 
Deeplift Ejecto . . . for 
operation from well depths 
to 300 feet . . . new multi- 
stage pumping efficiency 
that offers multiple sales 
possibilities. Here’s the only 
pump of its type that 
handles large quantities of 
air without losing prime. 
Many other patented fea- 
tures—PLUS Myers quality 
construction — make the 
Myers new Deeplift Ejecto 
a cinch to sell, a further 
step ahead for Myers Sales 
leadership! Write for details. 


Myers New Deeplift Ejectos 
in sizes to meet every need— 
1%, 2 and 3 H.P. All sizes use 
same parts. All can be installed 
over well or off-set — operate 
successfully in crooked wells. 


THE F. E. MYERS & BRO. CO, 
Dept. $-60, Ashland, Ohio 


ais se your WAT ve 
sy 








power & HAND 


Nearly 70 years of 
specialized manufac- 
turing experience as- 
sures lawn mowers 
that you can 
handle with 
absolute 
confidence. 


Model 76A Power King 


A thoroughly dependable power job 
Completely modern design, precision 
built. Many desirable features: — Alumi- 
num alloy castings. Tubular steel handles. 
Attractive baked enamel finish. 5-blade 
ball bearing reel with take-up for wear. 
Positive 
clutch. Highly reliable power unit. Rug- 


20” cut, adjustable for height. 


ged tires. Weight 87 lbs. 


Model 550 Deluxe 


Unquestionably the 
finest hand mower 
we have ever built 
Light, modern, 
smooth running 
Popularly priced. In- 
vestigate this excel- 
lent selling item. 


information on request. Write today! 


WASI-rOUS 
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MANUFACTURING 


co. 
Springfield, Ohio 


POWER & HAND LAWN MOWERS 








Shock-a 
spring 
roughes 





Rete) 4 
it All these 








Jeluxe 
features 
ft Ejectos of the G-29 
ope Girl’s Fleetline Model 
e installed 
ia 
BRO. co. For those who want the ultimate in fine bicycles, the new 
Mercury Fleetline is unmatched for advanced design, rich 
Je color combinations, and top quality construction . . . In addi- 
IF L t t js L fl | t tion to this super-deluxe Fleetline, there are deluxe and 


mA standard Mercury models, and a complete range of sizes 
from 26” down to 12” park cycles . . . For faster sales that 
spell more profits, stock and display the Mercury line. 





Shock-absorbing, double Sturdy jet-type carrier with Attractive bumper-type Wider, longer tank with 
spring fork smooths the approved reflector is racy reflector housing gives ex- handy horn button has 
roughest roads. in design. tra safety and durability. massive “motorcycle look”’. 


Dual chrome-plated guard Sprocket-to-sprocket pro- Two-tone lamp throws Smart white water-proof 
rails give safety, support, tective chain guard is jet heavy beam of light for vinyl plastic saddle 
styled. safety and night riding. equipped with safety rail. 


co. 


CLEVELAND 10,OH!IO 


21, 1950 











ALL HOMES LOOK 


BETTER with 


| HAWKINS 
Adjustable 


Wrought Iron 


SCREEN DOOR 
GRILLES 


Adjustable to fit 
every door 





Many styles to 
choose from 


No large stocks are 
necessary because all 
grilles are adjustable. 


Silhouettes are individu- 
ally cast, hand finished. 
Scrolls on silhouette 
grilles are 147” by 3/16”; 
others are 14” by 1%”. 
Will fit all sizes of screen 
doors. Screws to frame and may be easily 
adjusted. 








Adjustable 
Window Guards 


Adjustable Window 
Guards will fit any win- 
dow, installed or re- 
moved quickly with spe- 
cial key. Send for folder. 


(o_ 9) 
& 
(o_O 


Adjustable 
Railings 
You can fill orders 
from stock and SAVE 
your customers up to 
200%. Use indoor or 
outdoor. Opens en- 
| tirely new source of 
income for Hardware 
and Supply Houses. 





















































Write us for folders — all items. 


IRON CO., INC. 


HAWKINS 


315 North 4th St. Birmingham 4, Ala. 




















WAGNER 


FOLDING STEEL LEGS 





MAKE MORE SALES .. MORE PROFITS 


Used wherever convenient, sturdy steel legs are needed— 
Ideal for carpenters, painters, decorators, and home shop 
workers—used also for Ping-pong and banquet tables, dis- 
play booths, exhibits, etc. Made in 24" and 30" heights 
with exclusive Alligator-Grip. Easy to carry and fold for 
storage. 


Wagner also makes garage door hardware and electric door 
operators. Write, wire or telephone for prices today! Ask 
for Bulletin HA-50. 


WAGNER MANUFACTURING CO. 


Cedar Falls, lowa 








WONDER- WAND. 


FOUNTAIN BRUSH 


ee 5 


got A FAST CAR WASH & HOME UTILITY USE 





gelbwonver WANDS FOR XMAS! 


©Washes a car in 12 minutes! Washes Windows, 
Storm Doors, Porches, etc. Water Sprays through 
brush of fine grain hardwood head with special 
bristles. Four foot Aluminum Alloy Handle— 
Heat Treated Fittings. Light Weight—About one 
pound complete. Engineered for long life. No 
Soap—No Pails—No Cloths—No Waste! 


A XMAS GIFT FOR THE MAN OF THE HOUSE! 
NATIONAL ADS—POINT OF SALE HELPS READY NOW! 


bi DISCOUNTS FOR You beESPITE 2 22> 
g LOW LIST PRICE 
Complete 


@ Several Jobbers sold 5 to 10 thousand in Past Sie Months— 
One Jobber sold 15 thousand im Less Than Bight Menthe! See 
your Jobber Now—or Write: 


WESTERN HOME PRODUCTS CO. 


1006 Prudential Bldg. Buffalo 2, N. Y. 











HARDWARE AGE, SEPTEMBER 21, 1950 






THE 





R 

power 
Rot AR 
(Not 


3400 RPM 
SANDING C 
WITH ADJU 
ABLE TABLE 





SEN 
PRI 


Eight bi; 
built-in : 
per mint 
automat 
air vent 
in any d 
plus am 
mean fa 


COl 


BURG 


HARDW 








EGS 


Ra, 


OFITS 


needed— 
2me shop 
bles, dis- 
" heights 
fold for 


tric door 
lay! Ask 


co. 





MAS! 


V indows, 
| through 
h special 
Jandle— 
bout one 
life. No 


HOUSE! 
DY NOW! 


395 


Complete 
} Months— 
mths! See 


CO. 


) 
2, N. Y. 








1, 1950 





rue NEW BURGESS 





















BUILT-IN 
AUTOMATIC BLOWER 


“EVERY DIRECTION” 
SAW BLADE FOR 


STRONG ALUMINUM EXTRA-LONG CUTS 


AND STURDY STEEL 
[ME CONSTRUCTION 





LARGE SAW TABLE 
WITH 45° TILT 
ADJUSTMENT 





SALES-PACKED 


3400 RPM 
SANDING DISC 
WITH ADJUST- y. 
ABLE TABLE Ma 


a 


COMPLETE 
WITH BUILT-IN 


, _ ROTARY MOTOR 


SWITCH AND CORD SET ~s— ; @ 3 SAW BLADES 
ayes toate @ 3 SANDING DISCS 


SENSATIONAL PROFIT PRODUCER = Fult sizé Provect parrerN 


© COMPLETE INSTRUCTION SHEET 


PRICED FOR FAST TURNOVER! Nationally Advertised to 


24 Million Readers 


More than 20 magazines carrying 





EASY-TO-USE UL 





Eight big-tool features in a low-priced, portable power tool. The powerful 


built-in rotary motor (not a Vibrator) drives saw or file about 3400 strokes advertisements of this amazing new 
per minute. Sawdust and filings are cleared from the cutting edge by built-in Jig Saw will help you sell. Complete 
automatic blower. Saw and sanding table tilt to 45 degrees. Built-in fan and pre-tested ad mats and merchandis- 


air vent for cool, efficient operation. ‘Every Direction” Blade Guide rotates ing material ~_ available e you 
FREE. See your jobber for full infor- 


in any direction f in i : ; ; 
y or cutting extra long pieces. These features and many more mation on this generous selling plan 


plus amazing low price open a new and bigger Jig Saw market that can today, or write Burgess Vibrocrafters, 
mean fast profits for you! Inc. 


CONTACT YOUR JOBBER NOW FOR YOUR OPENING ORDER 


BURGESS VIBROCRAFTERS, INC., 180 North Wabash Avenue, Chicago 1, Illinois 
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Available i A 
either single \ 
or DOUBLE. \ 
oven models 


/ >», Brilliant colors, one for EACH 





oe 


in the sensational — | 


Rancho —/ 


YOU GET 3 EXCLUSIVES 


EXCLUSIVE Color-Glance Controls EXCLUSIVE SUPER-COROX Unit EXCLUSIVE Miracle Oven 


Gets red hot 4 times FASTER than 
any surface unit Westinghouse has 
ever made, An EXTRA surge of 
currend brings the unit up to full 
cooking temperature with super- 
charged speed. 


(ee cooking speed, signal theeyefrom __ 
( } any point in the kitchen—telling 
: y | Ge what’s cooking and where. 
ees, p close, you can READ the speed. 


SHOUT ABOUT Kg 








They're BOTH “members of the family” ge ie 
---part of a COMPLETE red-hot range line Westinghou: 

















> Miracle Oven. 





You Can PROVE Its Amazing SPEED with the ““MATCH TEST” 


Here’s a strikingly dramatic way to demonstrate the super- 
speed of the New Westinghouse SUPER-COROX Unit. 
Simply place the head of a paper match on each of the four 
surface units, then turn the units on. The match on the SUPER- 
COROX Unit will flare up in just a few seconds while the 
match heads on the other three units will take a great deal 
longer to ignite. 






you CAN BE SURE.. 


Perfect baking without shifting a 
rack. This results from heat circu- 
lation so accurately controlled that 
the same even temperature is main- 
tained in every single spot in the 


iF ITS 
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2100 
1800 DEALERS 


are now using this new Taylor 








Permanent Merchandiser 


50 to 100% sales increases are common. That’s what dealer 
after dealer reports after receiving his new Taylor Permanent Mer- 
chandiser. 2100 are now using it and our shipments are steadily in- 
creasing. Vertical type (illustrated) is ideal for pillars and awkward 
corners. Horizontal type also available for easy mounting on coun- 
ters or tables. Both types sel] Taylor Instruments on sight. 


Green background, blond oak trim display full line of Taylor Cook- 
ing Thermometers, the most popular Wall, Window and Desk 
Thermometers and Humidiguide*. Get yours now for extra profits 
all year round! Write Taylor Instrument Companies, Rochester, 
N. Y., or Toronto, Canada. 


*Reg. Trade-Mark 











LA 


~~ 
NS 









yw 


OL 






aa] Tiny 
80 





os 
Yj ‘y 
WATCH FOR ~ 
TAYLOR'S 
NEW LINE 








Se4o¥2% 2 3% 











































STYLED BY WALTER DORWIN TEAGUE 


Never before a thermometer like this! Tells present outdoor tempera- 
ture plus how hot and how cold since thermometer was last reset. Fits 
outside any window. No. 5321, Retails for only $7.50 


Write today for your new 1950 Supplement to Taylor's 1949 Catalog! 
Shows exciting new Teague-styled Taylor Instruments that will be best 
sellers this fall and winter! 
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THE CABINET 
WITH GREATER 
EYE-APPEAL 


This superb Ideal model has three features 
which account for its exceptional eye-appeal. 
First, it is chrome-plated inside and out. Sec- 
ond, it is fluorescent lighted. Third, it has a 
polished plate mirror of unusually distinctive 
design. 


It is also outstanding in utility features. For 
example, its fluorescent lights are ample for 
all bathroom lighting, no other lights being 
And it has a junction box which 
reduces electrical installation costs. 


required. 


Other features are: Piano hinges. Convenience 
outlet. Cushion-spring door stop. Razor blade 
drop. All wires encased. 


18 Models 


@ Write for descriptive 
literature on our complete 
line of bathroom cabinets. 


Ideal 
Cabinet Corporation 


Division of Desiauriers 
Column Mould Co., Inc. 


7722 JOY ROAD 








DETROIT 4, MICH. 
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<< ~ 7 ~ 7 g ; 
No. 952 five-piece j W SCH ROM 

weenie, bo ee ae ee ean 
matched bathroom accessories 
will build your sales! 


Many bathroom accessory sales are missed entirely 
when figuring builders hardware contracts. In WES- 
CHROME, however, you have a beautiful line of 
bathroom hardware that just won’t take a back seat— 
it practically sells on sight. In fact, WESCHROME 
may be the wedge needed to land the entire builders 
hardware order! Heavy, gleaming chrome finish, 
smart styling and many manufacturing “extras” iden- 
tify these units as having real quality...and they are 
budget-priced! Once again we say—don’t overlook the 
easy profits found in WESCHROME sales. Write for 
a full description of the WESCHROME deal today. 


*Righ Style on a Sudget” 


MANUFACTURING CO. 
1420 So. Evergreen Avenue 
Los Angeles 23, California 












YOUR CUSTOMERS ARE 


WATER CONSCIOUS 


FOR A FAST PROFIT, DISPLAY 


FAUCET REPAIR SETS 


STOP FAUCET DRIP QUICK—EASY! 


cam OR ‘ REFUND op 





@ NATIONALLY 
ADVERTISED in 
the SATURDAY 


"Guaranteed by > 
Good Housekeeping / EVENING POST, 
& wey ot GOOD HOUSE- 
AS apvertistd KEEPING & other 
publications. 
Every O'MALLEY Faucet Repair Set car- 
ries the GOOD HOUSEKEEPING guarantee 
seal—including the O'Malley Repair 
PARTS CARD (39¢), the O'Malley No. 3 
DRIP STOPPER SET (79¢), the O'Malley 
ALL-PURPOSE FAMILY SET—both drip- 
stopper and nu-seater tools and parts— 
($2.95 retail) ... A set for every purse! 


ASK FOR CATALOG FOLDER 


EDW. O’MALLEY VALVE CO. 


11948-50 S. HALSTED ST 










CHICAGO 28 
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POSITIVELY 

NO SPLITTING, 
jae CRACKING OR 

saat BREAKING—FOR LIFE! 


a Heres why: 


«Rugged construction—multiple laminations of hardwood 

*Strong waterproof phenolic glue—stands up in all climates 

* Two-point suspension brass hinges 

* Oversize rubber bumpers with solid brass pins 

* Extra-heavy chrome plate on hardware 

"Long-lasting bonded finish— 
black or white 

"Engineered for comfort and to 
fit any standard bowl 


"Over three times stronger than 
ordinary wooden seats—by 
Pittsburgh Testing Laboratory 
tests! 


Open or closed front models 
Individually packed, five cartons 
to a master shipping container 


* Hardware and Department Stores: 
Write for complete details. 

%* Manufacturers’ Representatives: 
There are still a few territories 
open for representation. Write for 
further information. 


Another Product of 





f. 
INCORPORATED NEW ORLEANS 


WORLD-FAMOUS BOAT BUILDERS 
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Here's the handiest, simplest, “sellingest” new idea in rope 
selling yet! It’s New Bedford’s exclusive pre-measured rope, 
factory-marked in red at ten-foot intervals—at no extra cost! 
‘Your customers can spot it at a glance. You can measure 
‘it off in a jiffy. 

Furthermore, New Bedford packs this pre-measured rope 
in a sturdy corrugated self-dispensing carton! No package 
to break, no bands to cut, no covers to remove. Carton stacks 
easily...rope stays clean at all times. Available in all diam- 
eters up to and including 14”. 


Best of all, a carton of pre-measured New Bedford 
rope costs no more than standard coil rope. 
Coil quantities keep inventory at a profit- 
able level, enables you to serve customers 
both large and small from the same 
stock. You cut down on the numberof , 
remnant pieces...and there’s no need 
to buy a range of sizes, only those 
that sell fast and best. Write today 
for complete information. 





y 










MOLINE SELF-LOCKING 
Roller Bearing ROPE HOISTS 


All-purpose rope hoists for Farm, Shop 
and Construction. Twelve models, four 
and six sheave, for rope %" to %4" 











| operation and durability are built 
into Moline Hoists. Sheaves revolve on hard. 
ened steel rollers. Body and fittings are 
high strength malleable iron. Positive lock. 
ing device prevents slipping, yet releases in. 
stantly for speedy operation. Heavy steel 
side plates and hardened steel axles add rug: 
gedness. Available either with rope reaved 
Finished in bright alumi- 
num enamel, Write for Moline Bulletin 249, 
which and other 
Moline hoisting accessories including pul- 
leys and blocks. 


or without rope. 


describes these hoists 



















This New Bedford sign 
means volume sales for you. 












WRITE FOR LITERATURE 
NEA 


NEW BEDFORD CORDAGE CO. 


@ 6958 New Bedford, Mass. 
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| SEVENTY YEARS OF SERVICE 











MR. RETAILER... 


The ANCHOR small packaged WIRE line is one you may be proud to 
handle. Not only is it beautifully packaged but the utmost in quality 
is used to assure complete consumer satisfaction. Steady repeat 
sales. ASK YOUR JOBBER ABOUT THESE FAST SELLING ITEMS. 


2, 


reg, 


WIRE CORPORATION 


i 
¢ 


AV E. 
YORK 


i: a on 


oe J A 
LAND NEW 





Visit us at the HARDWARE SHOW—Booth 213 
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SEE YOU AT THE 


? a r 
HARDWARE SHOW A WY TR Pe 
GRAND CENTRAL PALACE &@& he BS 






/ 






‘Ne 
OCTOBER 2-6 INC. la 


i 
Follow the crowd to Booth 214 
A complete exhibit of KEIL key 
duplicating machines — many other 


money saving items of interest fo you. 


WE WILL DUPLICATE YOUR AUTOMOBILE KEY 
TO DEMONSTRATE OUR AUTOMATIC MACHINE 


"See you at the show” * E00 I 
KE YoupPlicaTING MACHINES 


KEIL LOCK CO..Inc., CHARLESTOWN,NEW HAMPSHIRE 
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MR. DEALER # 


MAKE MONEY 
AND FRIENDS BY 


SAVING FINGERS... 





Every time you save a woman from grating her fingers 
on an old fashioned grater you make a friend and 
build up your dollar volume. 


Nearly 3,000,000 satisfied users are selling Mouli 
’ Graters for you by word of mouth. 






BE READY when she asks for a Mouli 
Grater. Check your stock... 


ORDER FROM YOUR 
JOBBER TODAY. 


THE NEW 
ROTARY 


“MOULI” 
GRATER 














1100B MORRIS AVE 


Mout Manuracturinc Corp. inion, new versey 


Pa 

























We extend to 
our cordial 
to visit wi 







*National Hardware Show, 
October 2, 3, 4, 5, 6 
Grand Central Palace, 
New York 



































Meet The Increasing Demand 


Most shoes wear out quicker on the heels than 
any other part. Star Heel Plates are made to 
save wear on the heels and DO it. The "DO" 
is the reason for the increasing demand. 


STAR HEEL PLATES 


have been the best known and most satisfactory 
heel plates for many years. They are the most 
profitable to handle. Sizes: 000 to 6. 


GET YOUR SHARE OF THE DEMAND 

BY ORDERING IN A STOCK TODAY 

AND BE READY TO SUPPLY YOUR 
CUSTOMERS 


STAR HEEL PLATE CO. 


NEWARK, NEW JERSEY 











































WHY IT PAYS You — 
TO SELL ROGERS 
“Gorilla Grip” GLUE! | 


4% YOU WIN CUSTOMER SATISFACTION. 
Rogers is the quality glue. There's 
a ton of strength in every drop. 
Customers buy it, like it, and 
buy it again. ; 











YOUR PROFITS ARE PROTECTED. 
Rogers is sold only to the 
hardware trade — never to 
group buyers, chain stores 
or mail order houses. This 
protects you from cut-price 
competition. 

ROGERS IS BACKED BY NATIONAL ADVERTISING. 
Rogers creates demand — 
makes more business for you 
by continuous national 


fou y advertising in POPULAR 
HOME CRAFT, POPULAR 
MECHANICS, POPULAR 
SCIENCE, SCIENCE AND 


MECHANICS and MECHANIX 
ILLUSTRATED. 

Order today through your 
jobber or write us direct. 


ROGERS ISINGLASS & GLUE CO. 
GLOUCESTER, MASS. 


the beat LIQUID FISH GLUE 
GLOUCESTER, MASS 
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PINKING SHEARS 


with 3 new...oxclusiwe features : 


1. Special overlapping, meshing teeth used only in the 
most expensive Pinkers . . . ALLOWS FOR CUTTING ANY 
THICKNESSES . . . from fine sheer nylon to heavy suitings. 


FAIR TRADED TO 
RETAIL AT ONLY 


95 


(ask for “Pink-All” 
model #2) 


THIS SAME PINKER 
AVAILABLE IN A 
FULLY CHROME-PLATED 


FAIR TRADED TO 


ony 
‘4 model #2C 


Gagfencer CORP., 151 West 19th St, New York Il “Quolity Cutlery Ever Since 1888” 





2. All metal frame of durable aluminum . . . MAKES FOR WHISPER- 
LIGHTNESS AND EASY HANDLING. Cutting blades are of high carbon steel. 


3. Specially designed BENT HANDLES for greatest accuracy in Pinking 
clean, even, fray proof edges. 
THIS NEW “GRIFFON” PINKING SHEARS WILL BE NATIONALLY ADVERTISED IN 


LEADING WOMENS’ CONSUMER PUBLICATIONS GOING TO 82 MILLION 
CUSTOMERS . . . EVERY MONTH. 
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Thousands of Users Say 


“Rapid is the World’s Best 
Slaw and Vegetable Cutter’ 






HEAVILY 
PLATED 
















HAMMER 
TEMPERED 


CUTS +GRATES 
SLICES 


GUARANTEED 
SHARP 
FOR 10 YEARS 





Rapid will 
slice more 
uniformly and 
more quickly 
than can be 
done by hand— 
Cabbage 
Potatoes 

eets 
Corn Off Cob 
Pineapple 
Chocolate 
Onions 
Cucumbers 
Cocoanut 
Bananas 
Apples 
Carrots 


























Sell From Free Counter Merchandiser 


Now that top quality metals are again available, Rapid is back 
in quantity as well as quality production. With the same pre-war 
quality you can count on “Rapid” to outsell as before every 
other competitive cutter. 
Suggested Retail Prices 
No. 6—75 cents 
No. 8—95 cents (Safety guard included) 
No. 10—$1.25 DeLuxe or Gift Model (2 shred- 
ders, slicer, tg a and safety guard) 
Nos. 8 and 10 are individually boxed. Free counter merchan- 
diser included with each dozen. 
Order at liberal discount from your regular jobber or direct 
(with jobbers name) Dept. HF. 
New York Sales Representative—Mack B. Salzman Co., Inc. 
200 Fifth Avenue, New York 10, N. Y. 


BLUFFTON SLAW CUTTER COMPANY 


BLUFFTON, OHIO 








Over 6,000,000 people will have an opportunity to see 
the advertisement on these items during September. 


SERV-RITE CAKE REFRESHER — Delicately 
styled of sturdy STYRON plastic with extra 
high dome .. . attractive tray for serving pur- 
poses... a masterpiece of beauty in antique 
ivory. $2.89. 













REFRIGERATOR REFRESHER DISHES— 
Easy to stack... attractively designed for 
refrigerator to table serving . .. made of 
sturdy STYRON plastic in harmonizing pas- 
tels or clear crystal... a “must” in every 
household . . . Set of three—$1.25. 





#865 


















GOOD HOUSEKEEPING is circulating our ad on these 
practical housewares to the tune of 3,078,656 copies. 
BETTER HOMES & GARDENS is seeing to it that the ad 
gets a 3,290,422 circulation. 


count O8 ptitung o 


Gq 
Guaranteed by > 











Increase the circulation of sales in your cash register with 
these quality products by ordering or re-stocking an ade- 















Good Housckooping quate supply NOW! 
ae STYRON 
~<a” ton, Ne 
Representa ives aa » Veo For complete details see 
York City, Cano Philadelphias your jobber, our rep- ® 


resentative or write for 
illustrated catalog 
sheets and price list. 


Baldwin b. “44, Seattle, Los 
k, 


CTeverat ) 






FEDERAL TOOL CORP., 3600 W. PRATT BLVD., CHICAGO 45 





















Worth asking 


for... by NAME 


HALL-WESSEL C0. 


2116-26 W. NICHOLAS STREET, PHILADELPHIA 21, PA. 


Hardware Specialties 
by 












“Ask Your | latter 


1nada: GEORGE S. HALL CO. 9 Wellington St, East, Torento | 
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#0 for 4’ 
#44 for 5’ 
#1 for 6’ 
#2 for 7 
#3 for 9 
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#5 for 11 
#6 for 12 
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DISPLAY YOUR CHINA FOR BETTER BUY APPEAL 


OUR DEVICES DISPLAY IT BEST. SELL MANY OF THESE GADGETS TO YOUR CUSTOMERS. MOST 


OF OUR LINE IS MADE OF SOLID BRASS. THEY LOOK AS IF THEY WERE MADE OF SOLID GOLD. 


© ®©@Q 












DISHES— | 
esigned for | 
+ made of 
“gryheen REGAL DOUBLE MAJESTIC BRASS UNIVERSAL SINGLE vearmasicnanend aan 9 AND | 
“—— SPRING PLATE HANGER PLATE HANGER SPRING PLATE HANGER Small Size $1.00 "VATE 5? 
Simple in construction. Meets Where a plate hanger is Individually wrapped. Gild- den, GUESS, twisted 


a 
ad on these 


copies, 
that the ad 


ash register with 
tocking an ade. 


TYRON 


® 


any requirement of a plate 
hanger. Sizes for plates as 
follows: 


#0 for 4” to 51%” 
#4 for 5” to 614” 
#1 for 6” to 714” 
#2 for 7144” to 9” 

#3 for 9” to 101%” 
#4 for 10%” to 11%” 
#5 for 1144” to 1214” 
#6 for 1244” to 1714” 


wanted with a lot of 
looks. Sizes for plates as 
follows: 


#321 for 4” to 5” 
#322 for 5” to 7” 
#324 for 7” to 9” 
#325 for 9” to 11” 
#326 for 11” to 1214” 


SOLID BRASS 


Lacquered. All sizes 
$2.00 doz. Individuaily 





ed tips. Made where extreme 
competition must be met. A 
better hanger in this price 
sizes. 
Small size for plates 5” to 7” 
and large size from 7” to 


range. Made in 2 


11”. $1.00 doz. 





Medium size $1.50 
doz., Lge. Platter 
$3.00 doz. 


SOLID BRASS 





wire. Small size 
— $1.20 doz. Me- 
dium size — $1.80 
doz. Large platter 
size — $2.40 doz. 


SDD») 








| 
DERAL ~ sizes 9 doz. Individ- wrapped. | 
atial ually wrapped. , | 
USEWARES ALL SOLID BRASS /; 
Sh | 
PLASTIC CUP WALL PLATE 
& SAUCER STAND RACKS 
nd Mahogany Color All Solid Brass 

REGAL for Demi-tasse and 7 Plate Collapsible To hang as many 

CUP & SAUCER STANDS, teacup Type Enamel Fin- plates as desired 
WwW D WIRE ish $12 Doz. on a wall in series. 
“ yen 4 h $1.80 doz. | Bie Gisced Small for plates 

Can be adjusted to show - col- to 6”. Medium for 
UNIVERSAL cup and saucer to best lapsible Type Solid th te 10”. First | 
a pik & pony 3 or Tea- Brass $9 Doz. heneer 38c. Adi 

UCER cup, demi-tasse and mini- ‘ 
STANDS ature. All sizes $1.50 doz. DINNERWARE RACKS ° Plate Non -col- nog Reena = 
5 lapsible Type . 10”. 
—/\O, Well made, gilded ALL MADE FROM NESTED TYPE Nickel Plated. — wd = | 
~ wire. 4 sizes: tiny, SOLID BRASS . irst hange 
ee manne miniature, demi- $6 Doz. All additional 
tasse and teacup. hangers $2.40 doz. 
All sizes $1.20 doz. All solid brass. 

NEW LOW PRICES ON 


411A 21, PA. 


DINNERWARE 
RACKS 
SPREAD OUT TYPE 





DISPLAYS SET TO MAKE IT LOOK AS 
LARGE AS POSSIBLE. Skeleton Rack. Made 
to show one of each piece of any set. $1.25 
each. Solid Brass, $1.75 each. 20 pe rack, $2.00 
each; Solid Brass, $3.00 each; 32 pe set, $3.00 





[2 WIDE q° DEEP 


SAVES 25% to 50% of display 
Skeleton rack, $1.00 each; 
20 pe rack, $1.25 each; 32 pe rack, 


space. 





PRINCESS CERAMICS 


$1.75 each; 52 pe rack, 2 pe set, 








each; 52 pe set, $4.50 each. In ordering, please 
specify “spread out” if this is style desired. 


ERNEST TATCHER 


264 N. W. 26TH STREET MIAMI, FLORIDA 


$3.25. In ordering, please specify 


Miniat cups and saucers $1.25 ea. 
“nested” if this is style desired. eee 


#300 Demi-tasse cups & saucers $2 ea. 


#350 Demi-tasse cups and 
saucers $2.50 each 


#400 slipper $2.00 each. 
#500 slipper $2.50 each. 
#800 wall demi-tasse set $2.50. 











TERRITORY OPEN 
FOR SALESMEN 
and JOBBERS 
WRITE 
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THE HANDIEST TOOL ON THE MARKET 








BMC MANUFACTURING CORP. - 













DURO’S new business-building ‘‘One-Two 
Plan"’ brings you double profit opportunities! 
FIRST—you get an assortment of the fastest-sell- 
ing nationally advertised Duro-Chrome Tools. 


With this fast-moving assortment you'll start en- 
joying the business pulling-power of the new 
Duro ‘One-Two Plan"’ in your own store! 
Board contains 21 Combination Wrenches, 18 
Box End Wrenches and 18 Open End Wrenches. 
The colorful, all-metal gold, red, black and 
white display board is yours without extra 


ys 
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PRESSURE LOCK_ 
WRENCH 


to build a PROFIT- PAYING Tool Department in Your Store! 


w-\N_ON 8; 
fa G VOluME 1001 SALES CUSTOMERS 1 <r 
yore TO Your 3 


nc * 


ENJOY BIGGER REPEAT BUSINESS: H 
T TURNOVERS NIGH PRoFirs, 
LOW. INVESTMENT—FAS 


GET THIS POPULAR NEW WRENCH DISPLAY AS A sranrert Bl 


DURO METAL PRODUCTS CO., 2649 N. Kildare Ave., Chicago 339, Illinois 


DUWIRO-CEROM!S 


Makers of Nationally Advertised DURO Power Tools 












#7 #9 #11 
JAW OPENING %” 1” 112” 


This wrench is all muscle and plenty of it, up to a ton 
and a half of it in BMC No. 11 wrench. You've never seen 
such gripping power between two parallel, precision- 
fitting, hardened steel jaws. Read the features below 
and then write for the name of the nearest distributor. 
Stock BMC and Bring More Customers into your store. 





JAWS ALWAYS CALIBRATED ONE-HAND HIGH-CARBON ADDED GRIPPING 
PARALLEL SCALE OPERATION STEEL POWER 
for better shows jaw opens with a flick smooth black up to 114 tons 
work-holding opening size of the thumb finish better leverage 





BINGHAMTON, NEW YORK 








— YN 
PLAN eleva; Duke for Se 
O FORGED SELECT steer 


=, . 














SECOND-without extra cost, you get the color- 
ful new all-metal Duro Display Boards that 
attract customers to your store and sell fools on 
sight! Tools identified by name, number and price. 


cost. Every wrench is in big demand. There are 
no slow movers. No ‘‘shelf warmers.'’ No du- 
plication of sizes. Every tool is of drop-forged 
select steel, beautifully finished and priced to 
sell FAST! Ask your Duro Distributor for No. 
20046 Primary Display or write for FREE Bulle- 
tin on the new Duro ‘One-Two Plan’’ TODAY! 





5185 
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4 tons 
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MORE SALES - MORE PROFITS 


when you stock... eee 


CHICAGO-LATROBE DRILLS 


Sa ) wien ears 
MASONRY DRILLS : aon Individually packaged or 


in sets 
Spiral fluted for fast cutting. Three sets 


SET No. 22: 4", %6", 
¥y", YA" eeee $2.65 


SET No. 23: 4", He’, 
¥_", he", Yr - ee $3.55 


High Speed Metal Drills with 
Y%" shanks also available. 


to choose or single units. Also 12” and 
18” extra length from stock. Display 
block— attractively silk screened on 


both sides— furnished without cost. 





JOBBER DRILLS 


Use in all power driven or hand tools. 

Finest quality. Complete assortment. | 
i } 

EASY CUT AUGER BITS 


The fastest cutting hand auger bif. 
Modern display available without 
cost. Packaged individually or in 


Adequate stocks. The driil that gives you 
“MORE HOLES PER GRIND” 










sets. Your silent salesman. 


GLASS DRILLS « WOOD DRILLS ¢ METAL DRILLS ¢ PLASTIC DRILLS ¢ MASONRY DRILLS 


ao CHICAGO-LATROBE 


‘wees 411 WEST ONTARIO STREET 
CHICAGO 10, ILLINOIS 


= 
Call Your ‘e) 


Local Dealer 
For Your Copy! COUNTERSINKS « COUNTERBORES «CARBIDE TOOLS+ SPECIAL TOOLS 


Double Cucle Toole 


MANUFACTURERS OF: DRILLS + REAMERS 
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This revolutionary design now available in 2 sizes! 
Fry bacon and keep it HOT while eggs are fried. 
Cover-plate keeps bacon flat; prevents grease from 


NEW PROMOTION ITEMS TO BOOST 
YOUR HOUSEWARES TRAFFIC! 


Newest Everedy design! 2 
quarts crisp, fluffy popcorn 
in only 6 minutes! No shak- 
ing—no burning. Simple to 
use—just pour in cooking 
oil and popcorn—then turn 
on burner. Watch it pop 
through glass cover. Serve 
right in popper at parties, 
picnics; to TV guests, chil- 
dren, etc. Inexpensive re- 
freshment — inexpensive 
utensil! The perfect fool- 
proof popper. 





Korn Popper—8" dia. No. 8820 





splattering. Ring-drain catches drippings; outside 
apron keeps bacon hot. For all shallow frying. 


Bacon-Egger—14” dia. 
(Indiv. Display Box) 
No. 8920 


Bacon-Egger, Jr.—12" dia. 
(Indiv. Display Box) 
No. 8930 













‘Sell-Outs” in promotion 
after promotion! ’Tater 
Baker bakes potatoes, 
apples, rolls; warms buns, 
leftovers; restores crisp- 
ness to cereals, 
potato chips, 
pretzels. Ovenola 
roasts meats, bakes 
pies and cakes—available 
with or without set of 8 
baking tins. 
Tater Baker—8\4" dia. (Indiv. 
Display Box).... No. 8590 
Ovenola—12” dia.. No. 8585 
Ovenola—12” dia. (with set of 
baking tins)..... No. 8586 


Tae EVEREDY @. 


MARYLAND 


FREDERIGE, 


AkKFR f HP AAt ani 


(Indiv. Display Box) 





Most expensive- 
looking cake cover 
on the market... 
sells at a budget 
price! Deep, gleam- 
ing cover keeps 
cakes, pies and 
pastry — fresh, 
moist and tasty. 
Holds large family- 
size cakes. Attrac- 
tive glass base 
ideal as Lazy Susan. 
Handsome wed- 
ding, shower 
birthday gift. 


vost oFF THE PRESS! 


Colorful, new Catalog No. 51 
illustrates and describes entire 


Kake-Saver—11\," dia.....No. 9910 







Everedy line—specialties, elec: 
tric appliances, Speedy-Clean 
kitchen utensils and tools, sets, 
etc. Write direct for your 


FREE copy now. 


*T.M. REG. APP. FOR 
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A NEW WHITE STEEL TAPE 












10-ft. (110W) 


















dia. No. 8820 
play Box) 


Evans WHITE-TAPE meets and beats any push-pull 
steel tape on every count—and sells for at least 


40% less. Outselling comparable tapes 2 to 1. 















LACK MARKINGS ON SNOW WHITE Y-PACKED TOO! 
with big bold numerals for quick, easy reading. Each White-Tape individually 
High carbon steel blade is tempered, Bonderized, boxed. Each dozen packaged in 
enamelled and baked on new electrothermically con- multi-color display unit with 
trolled equipment. Tape stays “live”, stays white far additional counter or window 
ite both sides. display card. 


Y DIE-CAST CASE with exclusive “sure- NVENTORY” ASSORTMENT 
", Heavily chrome plated. Now you can also buy a special 

one-dozen display unit carrying 
INSIDE AND OUTSIDE. all sizes for low inventory invest- 
ment. Includes six 6-ft., four 8-ft., 
two 10-ft. tapes. FULL 


MARK-UP 





















Ess! 


alog No. 51 
EXCLUSIVE AUTOMATIC BRAKE prevents 


not touch either surface of tape. Can’t 


cribes entire 


sialties, elec- 


peedy-Clean umerals or graduations. 
d tools, sets, YOUR JOBBER’'S 
ct for your CEMENT BLADES at real economy. SUPPLY IS 





& co. LIMITED 
dae GUARANTEED for accuracy and work- 57 BRANFORD ST. NEWARK 5, N. 3. + ae 


Makers of Evans 6-ft. folding rules, 
and “The Folding Yardstick” 
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This doot equipped w 
style “Cc” Numetal on 
and toP» jock 
d a prass 


sides 
xeepe® stp 3” 
and felt doot pottom- 











2athe roof Items You Need 


per SH 
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Thresholds are be 
important in the W 





with holes 
ind 





Here is the 
ented nailing 
buckling 9” 
edge- D u 
forms ® h 
Packed 100 





ft. rolls 
display c@s¢- 


ee 


1 . 
I 4 j 
. 
VAY Your order wi be shi exe | same day received. 


MACKLANBURG-DUNCAN CO. 


OKLA OO MA 


‘ 


OKLAHOMA 





N. td WI ‘Stetine 


Profit — 
Te GPADUATED BROACH SAW 
Cleanest MAKES ORDINARY HACK  _—_——— 
Cutting 

Broach 


Here’s the blade that you can sell for real satis- 
faction. It’s a tough molybdenum hispeed blade 
with patented graduated teeth that zip through 
ferrous and non-ferrous metals, ipes, structur- 
als, sheets, etc. Nothing like it for a clean cut. 


DEALERS! Get Counter Salesman 


Assortment consists of 40 blades. 


10 only of 10” x 1/2” 
10 only of 10” x 1/2” 
10 only of 12” x 1/2” 
10 only of 12” x 1/2" 


DEALERS’ COST $15.00 


Blade 


Ever 
Made... 


250 COURT ST. 


Compare BLUE BIRD snips in finish, quality 
and price! Blue Bird offers the Best for Less. 


® Machine hollow ground blades; heat treated; 
hand polished © Blue Lacquered handles 


© Every pair accurately adjusted 
© Fully guaranteed against all defects 
See Our Complete Line 
NATIONAL HARDWARE SHOW 
October 2-6, Booth 127 


Bergman TOOL MFG., CO., INC. 


BUFFALO 13, NY 1573-1575 NIAGARA ST 


Established 1899—Manufacturing Fine Quality Tools For Over 50 Years 


154 


DEPT. 4 


24/20 pitch 
18/14 pitch 
24/20 pitch 
18/14 pitch 
DEALERS’ PROFIT 
APPROX. $10.60 


JOBBERS! Is Your Order In? 
«e+ WRITE TODAY 


DIAMOND SAW WORKS, Inc. 


BUFFALO, NEW YORK 


THE ORIGINAL 
AUTOMATIC GRIP 


Sell Easier 
Repeat Oftener{ 
They're Nationally Ad- 
vertised to millions of 
tool-using people * 
packed with Wanted 
Features * available in 
Models for All Types of 
Screws * backed by 
eye-catching Boxes and 
Displays * unsurpassed 
in Quality. 


Order Thru Your Jobber! 


Pate: ted 


MODELS FOR 
BOTH TYPES OF ‘ 
RECESSED HEAD SCREWS 


® 


UPSON BROS., INC 
ROCHESTER !14, N.Y 
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Schlage 
locks... 


Schlage locks help sell houses 


¥ 
SCHLAGE | 


my. 


SCHLAGE... FIRST NAME IN CYLINDRICAL LOCKS 














[meee Bynes 


Get your 


Hints 0" 





Help ul 





To help you sell more window glass and glazing helps sell other high-profit items also—paint, 
supplies, you'll want some of these new Libbey: putty, putty knives, glazing points, tools, Builds 
Owens:Ford folders to hand out. When you see up your sales ticket. 
& COpys you'll agree it is a great little business- Just off the press, a supply of these folders is 
builder. Builds good will for you, too. being rushed to your L-O- F distributor. Send the 
In eight easy-to-follow steps, it tells the home- coupon to him today for these sales builders. 
owner how to replace broken windowpanes him- In order to provide prompt service to your 
self, if he can’t bring the sash in to you. You will customers, be sure to check your stock and order 
appreciate one step especially. It tells exactly all the sizes you need in Libbey -Owens- Ford 
how to measure the o —— using arule or steel , Window Glass, the glass that is so much easier 
tape (not a piece of string), and get accurate to cut cleanly. 
dimensions for you to cut to. Libbey ‘Owens -Ford Glass Company, 1495 
Besides helping you sell more window glass, it Nicholas Building, Toledo 3, Ohio. 





‘ LIBBEY: OWENS - FORD 
eas) 6 2 cdl ame GLASS 


T 
' 
i 
| | IMPORTANT: Mail this coupon to your L-O-F glass distributor 
Please send me 50 copies of the new Libbey-Owens-Ford folder, ‘‘How To Replace 
a Broken Window Glass”. 


COMPANY NAME 


Te) 









































these folders! 


ORDERED BY 





156 HARDWARE AGE, SEPTEMBER 21, 1950 





Use the coupon ' (Please Print) 
today to get your + STREET ADDRESS 
re CITY. POSTAL ZONE_ STATE ; 
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Dealers and Jobbers Say 


SO PROUDLY WE SELL... 


WITH PROFIT & 


@ Dealers whose stock rooms are piled high with returns 
know that quality is BUILT INTO plastic hose—and is 
not made by a guarantee. 

@ QUALITY is the result of fine materials and expert 
production methods. — 
INYLITE: 
PLASTICS. 






@ QUALITY is achieved only by the manufacturer who is 
concerned with his reputation for integrity. 


That's why we say “Garden King;’ the Vinylite* 

hose, is guaranteed for five years, but BUILT TO : 

LAST A LIFETIME. @ The oe —— hose 
, . U : 

That's why dealers and jobbers everywhere are saying ems 

“We are proud to sell the Garden King line—it has 

everything —and we like the profit, too: 


r aN Set MNRAS A RTI 


Extruders, Inc. gives you a balanced line with appeal 
for every eye, and a price for every purse. 


Here is an extremely light weight plastic hose that 
stands up under all conditions —blazing heat or 
sub-zero cold. 


All hoses available in 
25, 50, 75 and 100 ft. 
lengths except Garden- 


It will not kink, mildew, rot, or peel —It will not crack Sid endl inendey Mell. 


or break in cold weather! The brilliant colors are 


fade-proof. * 
The factory-attached, precision built brass couplings 
cannot pull off, and give full volume water flow. 


FREE ADVERTISING AND PROMOTIONAL 


Sample lengths supplied 
to jobbers without 





h " 

MATERIAL available, including a compact, all-metal oo 

display stand that takes only one square foot of 

floor space. 

FOR SALES—FOR PROFIT—FOR SATISFIED CUSTOMERS 

see your jobber or write NOW to 
. White Laundry Hose *Registered trade mark. 
Y Extruderds. INC. 8509 HIGUERA STREET, CULVER CITY, CALIFORNIA 
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Pure Chinese hog bristles. Maroon handles, yellow stripe with black tips. 
Colorful, all-metal, nickel-plated dispenser, 12” x 12”, features the loop 
design that reduces pilferage. 


#85 “Wasp” Assortment 


Contains Size Pure Chinese hog bristles. Shipping-box 

: = 7 Varnish dispenser, 9” x 10”, has bold yellow 
1 “a wy" and brown striping, holds full assortment. 
Ya doz. - * 


Biggest bargain deal in quality brushes in the field! Rock-bottom prices 


to you, which you can pass on to your customers for quick turnover — at 


a markup that can’t be topped! See your supplier for detail 


Whiting-Adams 


Paint Brushes 
No Shed... No Streak... No Spatter 


Meet us at the National Hardware Show, Booth Number 322. 
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ogg ade right, priced right... 


TO SELL RIGHT OFF 
YOUR COUNTER 


Whiting- Adams “Flying Pig” 
Paint Brushes Have Everything It Takes 
For Fast, Profitable Selling 


Only genuine, quality Chinese hog bristles 
are used in manufacturing Whiting-Adams 
“Flying Pig” paint brushes. And they look 
as good as they paint, with smart, vari- 
colored handles that convert sales-appeal 
into sales. Priced competitively, at the 
household trade level, they’re displayed in 
handsome, customer-stopping merchandisers 
that pack a powerful selling impact into 
just one square foot of counter space. 


Why pay as much for brushes that won’t 
do as much — for your customers or for 
you? Investigate the variety of “Flying 
Pig” assortments in popular sizes and styles. 
WHITING-ADAMS Company, Inc., 
Boston 18, Massachusetts. 











Two-Tier Metal Display “Flying Pig’ Assortment; 
Double Thick Varnish Brushes, 4" Thick Wall Brushes 

























Contains Size 

1 doz. 1” Troy Varnish 
1 doz. ™ a 
% doz. - * ° 
Ya doz. alt % 
Ya doz. -.* d 
Ys doz. 3” Argus Wall 
Ys doz. ss" * = 













VA doz. 4” ” ” 





Be sure to get full information on this truly outstanding 
deal from your supplier. See how the low cost to you, the 
generous markup and the low retail prices add up to fast, 
profitable selling! 







HARDWARE AGE, SEPTEMBER 21, 1950 














HARDY 


1, 1950 











i then CHANNELLOCK 


Wade only ly CHAMPION DEARMENT 


You are in business to satisfy your customers—and here’s one way to do it—When they 
ask for Pliers Hand ‘Em Channellock. Let them heft it, feel its strength and durability—try 
its simple, closely spaced adjustments—see its longer wearing feature of no wear on the joint 
bolt. And when they buy it, you can be proud to take their money. For Channellock pliers 
are produced by Champion DeArment, long recognized as a maker of highest quality tools. 


No other product can offer the advantages of Channellock pliers. Yessir, when they ask 
for pliers, Hand ‘Em Channellock and you'll sell ‘Em. 


And remember, Channellock pliers are made ONLY by Champion DeArment. 


CHAMPION DEARMENT TOOL CO. «© Meadville, Pa. 


Send for Catalog D-l Today. 


Channellock pliers are listed in the 
Yellow Pages of most Telephone 
Directories under ‘‘Tools’’ 
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THE SPRINKLER SENSATION OF 1950! 





Right ads Rate ~ QUALITY-BUILT 


FOR LONG LIFE 









SATISFIED USER 


UNIQUE SPRAYING | 
ACTION WATERS A 
SQUARE AREA FROM 


10’ x 10’ TO 40’ x 40’ 














law as 


SPECIFICATIONS DELUXE 
Height—25 14” STULADDER 


Top Area—7 !9”" x 13” 
Construction—Heavy 
Gauge Steel, assembled 
with Steel Rivets. 
Finish—Infra-red Baked 
Enamel, Colors Red and 
White combination, Non- 
Marking Rubber Tips on 
Legs. 











Packing—Assembled 1 to 
a Shipping Carton. 


LAWN SPRINKLER 


Important Features: 


No adjustments, no external moving parts, 





Model 502 — De 
luxe with rubber 
Treds. Weight ap- 
prox 11 '% Ibs 







self-lubricating, filter eliminates dirt, noz- 
zles easily cleaned. A STAPLE STOCK ITEM 
Here is an excellent year ’round 
profit maker. The obvious quality, 
coupled with an attractive low 
price, has created a steady demand 
for the Stuladder over a period of 
many years 


STAMPING PRODUCTS & MFG. CO. 


Model 501—Stand 
ard without rub 
ber Treds. Weight 
approx 11 Ibs 


Stampco Sprinkler was a sensation in 1950 
and will be even bigger in 1951. Get your 


| 
| 
| 
| 
| 
| 
| 
| 
OSCILLATING-TYPE | 
| 
| 
| 
| 
| 
| 
order in early to assure ample stock. | 


6500 Mack Avenue Detroit 7, Michigan 
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HAKLOC 


Precision Bull Butler Hardicare 
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ARLOC tubular cylinder lock and latch sets are quality 
manufactured to exacting specifications, yet they are moderately priced 
for the average homeowner. Attractive modern styling characterizes 
the entire line which includes lock sets for exterior and interior doors, 
as well as latch sets for doors inside the home. 
The tubular cylinder latch (available in either single or double spring) 
assures smooth, lifetime operation. 
Fast and easy to install, Harloc has all the advantages of ordinary 
two-bore tubulars and is completely reversible for any hand or 
bevel of door. A big sales plus in the Harloc line is the Barloc 
Push Button Lock Set designed for bath or bedroom doors 
— completely reversible — fully automatic in operation. 
Yes, Harloc is big news, told in detail in this attractive catalog. [=~ 


HARLOC PRODUCTS CORPORATION - NEW HAVEN, CONN. 
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PAINT 


REMOVER) 


AT oi 


Here is the biggest HOT ITEM in years! It sells on sight 

.. because every home can use at least one of them! 
Easy to use... just plugs in... heats up quickly... and in 
easy strokes it removes the paint to the bare wood from 
any surface! Well built for long, trouble-free service! 


SOLD ONLY THROUGH RETAILERS AND JOBBERS 


‘ , . 
If your jobber can’t supply you, send us your order with STEADY REST MANDSOME BOX LakeE SCRAPING 


. ’ : ‘ No guess work Soe the Packed in a colorful box ELEMENT 
your jobber’s name and we will see that your order is user..the working height that sells them on sight. A larger edge allows more 


is set by the scraper Set up a display of these 
filled promptly .... and the raised edge of boxes and watch them sel! aa —, 


Visit us at the NATIONAL HARDWARE SHOW Booth 333 a 
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BRILLIANT 
WHITE 
ATTRACTS 
ATTENTION 
TO 
HIGHWAY 
SHOW 
ROOM 


Show room and main 
office of Suburban 
Propane Gas Corpora- 
tion, Whippany, N. J. 








GET YOUR SHARE OF SALES 


TO CONTRACTORS 
FOR VOLUME PROFIT... 


Contractors use large quantities of Kay-Tite for two purposes: 











1. Control water seepage. 
2. Exterior and interior finishing of masonry. 
You as a hardware supplier to contractors, large or small, 


have the opportunity to cash in on 













this market .. . is > 
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CINDER BLOCK 


Kay-Tite is available in 50 lb. 


Water Seo 
drums. List price $11.00 for white ' : 





ROUGH MASONRY 


and all colors (except green and blue 
$14.00). 50 lb. drum covers approxi- 






mately 500 to 750 square feet. 






Order from your jobber. 







BLUE 
GRAY 
ROSE 
BRICK RED 


COLORS 
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CALL YOUR JOBBER 
and order today. 


Me Sea ee eee 


D, . GOODELL COMPANY 


ANTRIM * NEW HAMPSHIRE 


RE eee 














SOAKS — SCRUBS — RINSES 


STRONG — LIGHTWEIGHT — DURABLE 
Attaches to Garden Hose 


UTILITY 


[ACO FOUNTAIN 


QUALITY BUILT for 
PROFITS and 
SATISFIED CUSTOMERS 




















USED BY Home owners—Boat fi truck 
owners—etc. Fresh water flows through handle and brush 
—doing a quick, thorough wash feb on cars, windows, 
house siding, basements, etc. Extension handles—2'2' and 
5’, also toggle action shut-off valve are extra profit items. 


Also available with oblong head, = 
LAITNER BRUSH CO. 


2000 Brooklyn Ave ° Detroit 26, Michigan 3 + 








MAKING QUALITY BRUSHES SINCE 1885 





A TRIPLE-NEED of 
HOME DECORATORS 


—in lively seasonal demand now 


Coup WATER 1B 
WaALt SIZE 





doily utility: ORDER FROM YOUR WHOLESALER. 


CONSUMERS GLUE CO. 





[S15 N.. SEA DLEY. $1 ST. LOUIS 6, MO. 
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A NEW IMPROVED FORMULATION THAT GIVES... 





Y BUILT for 
ITS and 
CUSTOMERS 


rw UMEQUMED & 





CHECK THESE Yeatares.. 


e ALUMI-ROOF gives complete pro- 
tection because of superior reflection 
¢ ALUMI-ROOF reflects the summer 
sun and protects against the winter 
snow 






















e ALUMI-ROOF is easy to buy—and 
inexpensive to apply, one coat covers Here it is—the greatest value in roof paint . . because it 
4 p f a is the ONE roof paint that has everything! Carefully 
‘ earengee Roor . apes oe ad compounded of finest aluminum, with an oil modified 
tection with a single application GILSONITE asphalt base! This triumphant formulation 
e -ROOF be applied b answers every roof problem... reduces roof checking... 
RESIDENTIAL arepuaiens — ee oe blistering... carbonization...and oxidation, the four 


brush or spray-it goes a long way major factors that cause roof failure! In addition, ALUMI- 


e ALUMI-ROOF has a GILSONITE ROOF adds to the appearance of any building, and 
halt b h lasti because if is a solid covering of metal, it reflects 80% of 
on alt base that assures a lasting the sun’s rays, keeping heat out in the summer, and hold- 
finish. ing it in in the winter! 
Same HIGH Quality — But New LOW Prices On All Sheffield Aluminum Paints! 


NEW 


ROOFS 











THE ONE ALUMINUM 
PAINT THAT DOES THE ENTIRE JOB 


Now... the new and improved SUPER-KROME, even better than ever 
before! Featuring an ADDED OIL LENGTH... the NEW SUPER-KROME 
needs no oil added... even for priming! More than ever before... it 
is the one aluminum paint that does the entire job ... covering wood... 
brick or metal surfaces with one coat! Interior or exterior... the NEW 
Super-Krome leaves a brilliant aluminum finish that lasts and lasts. 
Flows on satin smooth... NEW Super-Krome is ready mixed... and 
fills the bill every time. A great value... the fastest selling aluminum 
paint in hardware and paint stores everywhere. 

For further details...descriptive folders and advertising sales helps... 
write today to... 


See us at Booth 43 during the NATIONAL HARDWARE SHOW at Grand Central Palace in New York 


sn Sheffield Freonge PAINT CORPORATION 


WORLD'S (A Aone 
CLEVELAND 19, OHIO 
























JMINUM PAINTS 
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Smith & Egge 


CHAIN 


Feature the balanced assortment 
of popular types in the handy 
space-saving display rack, where 
your customers can see and choose. 
Profitable in their own right, the 
quality of Smith & Egge chains 
makes satisfied customers, means 
extra business from the other 
merchandise in your store. 

If they are not in your stock, 
check and mail the coupon for 
complete information. 










4 4 - 4--£—4 - 4-4 @& Cr on on oon coe | < 4.=— 


MANY TYPES TO CHOOSE FROM 


Among the more popular Smith & Egge chains 
for the Hardware Trade are the following: 









SASH CHAIN BRASS SHIP’S UNIVERSAL CHAIN 

REGISTER CHAIN TELEGRAPH CHAIN baames ack 
FURNACE CHAIN 

SAFETY CHAIN TRANSOM CHAINS 

WAVY LINK SAFETy SINGLEJACKCHAIN acing pasxer 












CHAIN CABLE CHAIN CHAIN 
In addition, we also make a wide variety of such accessories 
as sash chain fixtures, cable chain fixtures; split links, 8 or S 


books. All types and sizes are illustrated and described in 
our catalog. Mail the coupon for your copy, today. 


THE TURNER & SEYMOUR MFG. CO. 
SMITH & EGGE DIVISION 
TIS 


TORRINGTON 1848 - Staciing Ou Second Coniiny ~/9¢9 









































THE TURNER & SEYMOUR MFG. CO. 
SMITH & EGGE DIVISION, Torrington, Conn. 






Please send me information on the dealer display rack 





with chain assortment......... 






op) > 0 - dD PP --P_ FD PS PP 


Visit our Booth (267) at the National Hardware Show 


166 








My Line 


* WOODRUFF KEYS 
“MACHINE KEYS 
“MACHINE RACK 
“TAPER PINS 


*COTTER PINS 
*SPECIAL PARTS 


and other Stanho products 
Bulk or Packaged 


WRITE for CATALOG 
and PRICES 


ORSE NMA/L CORP 


NEW BRIGHTON, PA 



















THE COMPLETELY N 
ew... 


B&C 
SAWHORSE VISE 





PORTABLE 
LIGHT-WEIGHT 
PRACTICAL 
STRONG 
2 
LOW-PRICED 
FOR 


QUICK SALE 


Here is the most 
useful utility Saw- 

horse, or bench vise 
you can buy! Ideal for every hobby craft, woodworking, metal 
craft or plastic work. Clamps to anything up to 2" and holds 
work in a Vertical or Horizontal position. Gray iron Jaws 
open 4". Size of vise 534" x 5". Finished in Green enamel. 
C-Clamps @ Clamp Fixtures @ Bench Hand Grinder @ Boring & 
Turning Tool-Holder @ Lathe Clam @ Woodworkers’ Vises 


iP 
Quick Acting Clamps @ Drill Press Vises @ Tap Wrenches 
Lawn Sprinkler 


Meet us at the National Hardware Show, N. Y., Booth 258 
See Your Jobber or Write 


tHe BRINK & COTTON mec. co. 


33 POLAND STREET @ BRIDGEPORT, CONN 
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THE FERRY CAP & SET $ SCREW CO. 


e CLEVELAND 13, OHIO 


2155 SCRANTON ROAD e 


“SHINYHEADS” 


1038—to standards for Full Fin- 
bright finis 


p.s.i. Carried in stock. 





“LO-CARBS” 


Made of AISI C-1018 steel—bright 
finish. For use where heat treatment 
is not required and where ordinary 


hexagon heads are satisfactory. 


Hexagon heads die made to size — 
not machined. Points machine 
turned. Tensile strength 75,000- 


95,000 p.s.i. Carried in stock. 


FILLISTER CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots—less 
burrs. Flat and chamfered machined 


point. Carried in stock. 


“SHINYLAND” STUDS 


with flat and chamfered machined 


CONNECTING ROD BOLTS 


Made of alloy steel — heat treated — 
threads rolled or cut — finished to 
extremely close thread and body 
tolerances — body ground where 
specified. Expertly made by the 
pioneers in producing connecting 
tod bolts by the cold upset process. 


America’s Best Looking Cap Screw 
‘ete of high carbon steel — AISI 


ished = * head cap screws— 
. Heads machined top 

bottom. Hexagon faces clean 

cut, smooth and true, mirror finish. 
Tensile strength 95,000-110,000 


“HI-CARBS” 
Heat Treated Black Satin Finish 


Made of high carbon steel — AISI 
C-1038. Furnished with black satin 
finish due to double heat treatment. 
Hexagon heads die made, not ma- 
chined. Points machine turned; flat 
and chamfered. Tensile strength 
130,000 -160,000 p.s.i. Carried 
in stock. 


SET SCREWS 


Square head and headless — cup 
point. Case hardened. Expertly 
made by the pioneers in producin ng 
Cup Point Set Screws by the col 
ups rocess. Cup points machine 
penn g Carried in stock. 


FLAT HEAD CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots —less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


* 
ADJUSTING SCREWS 


Valve ay et adjusting screws — 
a ead style — to blue print 
specifications—hexagon head hard; 
polished if specified — threads soft 
to close tolerance— points machine 
turned; flat and chamtered. 


* 
SPRING BOLTS 


Case hardened to proper depth and 
ground to close tolerances. Thread 
end annealed. wy in various 
head shapes, with oil holes and 
grooves of different kinds, and flats 
accurately milled. 


FERRY PATENTED ACORN NUTS 


For ornamental purposes. Steel in- 
sert — steel cover Finish: plain, 


lated, cadmium plated. Size: 


All studs made steam-tight on ta 
end unless otherwise specified, 
pam. Nut end, oval point. Land 
etween threads shiny, bright, 
mirror finish. Carried in stock. 

ra 


sie, 3/4',18/16" across the flats, 


Tapped 1/4” to 3/4” inclusive. 
Cross section of Ferry patented 
acorn nut, showing how steel hexa- 
gon nut fits snugly into shell. 





Paaa | 





Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 
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carried by 
LEADING 
DISTRIBUTORS 









a 
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“ 
SPECIALS 





furnished to 
BLUE PRINT 
SPECIFICATIONS 


WRITE FOR 
INFORMATION 


SEND FOR SAMPLES 
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‘A PROFIT DEPARTMENT |.......- 
|: Dl 
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PUTTY 
KNIVES | 
|| and | 
SCRAPERS | 
| 

























Let Me Show 











































\y eooeeee 
/ 
" HYDE OFFERS : ) 
5 , , te Inc 
Ou OW f+ | Asturdy wood display cabinet for faster moving Hyde 
ad » | Putty Knives and Scrapers—at no cost to you—with of ( 
| PF) | allowance for a 50%, profit margin! to § 
Y one 20 Products include one each of the items on display; 
d qo als 4 ce) nee 2 dozen putty knives (stiff and elastic, 114” blades); Nev 
Yy 0 | , = | 15 scrapers in 3”, 314”, 4” and 5” blade widths. Stor. brem 
Y Melb Yn | age space contains complete assortment. = 
Yl Yl | Total quantity: 39 items feat 
ELECTRIC RANGES Suggested Retail Price: $40.44 a 
Cost to Retailer: 26.% adv 
MAKE SALES..MAKE PROFITS - manracrunnc PS! bs ade 
find 
FOR YOU! COMPANY (50% on cost) DU 
SOUTHBRIDGE ) 
“It’s a fact . . we actually make the sale for you. When Mrs. MASS., U.S.A. Order today from your jobber. 
Home Maker sees either of us Wagoner Electric Ranges ee ates } * | 
standing regally in a prominent spot in your store she’ll stop 
in her tracks . . we're just what she’s looking for. She'll be 
amazed at the big oven . . largest found in any electric range ‘ 
. - it’s large enough for her to cook an entire meal. And just : 
watch her smile when we display our easily cleaned swivel * 
action surface units . . when she examines the other out- SCR EW DRIVERS | 
standing and exclusive features only we, Wagoner Electric 
Ranges, can offer her. She loves ’em . . and she’s sold. | 
“Mr. Home Owner's an easy mark for us, too, All we have unconditionally ve 
ty 8 bi sell him is wave our amazing low price at him. GUARANTEED | 
“So you see, you display us, we make the sale, you profit. 
And you profit more with Wagoner products than on any | SOLD DIRECT TO * 
other similar line offered. RET AILERS ONLY 
‘“*MAIL COUPON TODAY for 1950 
Wagoner Booklet showing complete line 
of Wagoner Ra id Water Heaters. 
It gives complete details, too!” PRICED FOR QUICK 
TURNOVER 
YOUR AVERAGE 
PROFIT...907 
MR. W. G. WAGONER, President Write Today for: 
America & Southern Corp., Nashville 10, Tennessee @ ILLUSTRATED CATALOG 
Please send me booklet H-85 which describes the complete line of AND PRICES "ALER 
Wagoner Products—free of charge and without obligation, of course. — 
NAME 
STORE NAME The ablezeo)i COMPANY 
— 176 FRANKLIN STREET NEW YORK 13 
you can meet any competition 





with RUGOL PRICES 
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DURO 4uuouuces the 
WORLD’S MOST COMPLETE LINE 
of NEW TILTING ARBOR SAWS! 


COCCOOOOOOOOO OOOO OOOOOOO OOOO OOOO OOO OOOCOE® 
eeee 
. 
















































Including 14 Variations 
of 6 Models... from $43.95 
to $229.50 retail 


Never before have dealers had the 
tremendous competitive advantage 
made possible by this complete new line 
of DURO tilting arbor saws! You can 
feature 14 variations of 6 models in 2 
sizes... including a new, low-priced 8” saw 
that has more new and basic selling 
advantages than any other on the market 
today! Get full details on this new saw line— 
find out how easy it is to become a franchised 
DURO dealer. Act today! 


C3013 — New DURO 


V-belt, special 


%& NEW LOW PRICES! 
Now you can SELL a full-size 8” Duro tilting arbor 
bench model saw for only $43.95. And every saw in the 
complete new DURO line bears a price tag with a 
competitive wallop just as powerfull 


% WIDEST PRICE RANGE! 
This complete new line includes DURO tilting arbor saws 
which range in price from $43.95 all the way up to $229.50! 
What unlimited sales possibilities . . . you can sell a new 
DURO saw for every budget, every purpose! 

% 14 VARIATIONS of 6 MODELS in 2 SIZES! 
You've never seen a saw line so complete! You can 
feature 8” and 10” DURO tilting arbor saws . . . 
6 different models . . . catneat in 14 different ways. 

% NEW DESIGN FEATURES! 
Engineered to give your customer more for his money 
than ever before . . . these new DURO saws have a host 
of selling features and advantages that give you a 
competitive advantage second to none! 
WRITE TODAY for illustrated literature describing this 
great new line of DURO tilting arbor saws. Ask also for 
details on the profitable DURO franchise dealer plan . . . 
it can mean new business, new profits for youl 


See DURO at the 
NATIONAL HARDWARE SHOW — Oct. 2-6 
Booth 46 — Main Floor — Center Aisle 
——, 


DURO 














ALERT DEALERS DISPLAY THIS EMBLEM OF BETTER BUSINESS 








POWER TOOLS 


NATIONALLY ADVERTISED to over 6 million craftsmen and home 
workshop fans to 1 your best power tool prospects! 


R CAN FEATURE A FULL LINE OF NATIONALLY ADVERTISED POWER TOOLS 






VERY DURO DEA 
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Tilting Arbor Bench Mode! 
Saw, with motor mount, 
pulley — 
less extensions, motor and 
switch, only $43.95 Retail. 














Aged beauty-but today’s utility! 


| ¥ ith 





















For radiant heated churches, 
steel pipe is first choice 


The inspiration of religion upon the lives of men has been re- 
flected down the centuries, in the beauty and perfection of our 
houses of worship. Be it a cathedral or a “‘little brown church in the 
vale”’ the traditions of architectural purity have been carried on 
by succeeding generations. 

In the preservation of this age-old beauty, even concessions to 
the use of modern conveniences and facilities can be harmoniously 
achieved. Among heating systems, for example, none is more 
adaptable for this purpose than modern radiant heating. Com- 
fortable warmth from concealed sources helps to maintain the 
simple, dignified atmosphere. Large areas can be heated uniformly. 
Decorating and cleaning costs are minimized. 

Just as radiant heating blends comfort with beauty, so steel pipe 

| blends durability with economy. That's why steel pipe is first choice 
for radiant systems in churches, public buildings, plants and ware- 








houses as well as homes. It is natural that it should be so. For Partial view of side and bel! tower, while under 
i construction, of St. Ann’s urch, leveland, UO. 

more than 60 years steel pipe has a record of proved performance ee ik ckalauee ell pcevtde om 

in conventional steam and hot water heating systems. plete comfort without marring interior beauty. 


COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 


350 Fifth Avenue, New York 1, N. Y. 
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Power Mower Program for 1951 


Jacobsen continues to set the pace in 1951 with a mower for 
every grass-cutting purpose ... a size for every lawn. 


REAR DRIVE MOWERS SIDE WHEEL MOWERS 


for Landscaped Lawns for Fast, Open Cutting 















Noted for rugged stamina and 
easy handling on lawns of 
all sizes. Three models: 
cutting widths 
from 21 to 26 
inches (includ- 
ing riding type). 


Reel type mowers with rear drive 
for close trimming and superb 
smoothness of cut. 
Three sizes: 21, 24, 
and 30-inch cutting 
widths (including 
riding type). 


POWER UNIT WITH LEAF MILL, 
SICKLE MOWER, LAWN MOWER 


ROTARY DISC MOWERS 


the Combined Purpose Machines 






Right now is the time to stock up 
with the Model A 20-inch Leaf Mill— 
for immediate delivery and Fall sales 
volume. It is the modern, econom- 
ical way to dispose of leaves 
quickly, easily, without 
raking, hauling or burning. 
36-inch Sickle Mower 
and 20-inch Reel 
Type Mower attach- 
ments also avail- 

able with Model A. 





Ideal town and country mowers 

because of their ability to cut all 
growths quickly, cleanly. Seven 
models: cutting widths from 
18 to 62 inches (in- 
cluding riding 
type). 
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‘My time is worth money... that’s why 
| use cellophane tape for wrapping!” 





Says Ken Baver, A. G. Baver Hardware, 
1107 W. 7th St., Saint Paul, Minnesota 


“I figure package wrapping time is expensive, it takes ‘ ““SSCOTCH’’ Cellophane Tape! Customers like the neat- 
me away from more productive work—waiting on cus- looking packages it makes, and I like the way I get 
tomers—ringing up sales. That’s the reason I use the 864 packages out of every roll of tape. Makes odd- 
fastest, cleanest way I know of sealing packages: shaped packages a cinch to wrap, too!’’ 


SPECIAL OFFER! Two Heavy Duty Dispensers 
plus twelve rolls of '/2” x 2592” “SCOTCH”’ Cello- 
phane Tape. Dispensers included in deal at 
$2.50—regular price $5.00. See your jobber to- 
day ... tell him you want Deal “T”’! 


pat off 


Scot 


BRAND 


Cellophane 
Tape 


HANDY ALL OVER THE STORE for sealing, holding, mending. Remember to insist 
on “SCOTCH” Brand Cellophane Tape in the bright red-and-green plaid container. 
Made in U.S. A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., also makers 
of other “Scotch” Brand Pressure-sensitive Tapes, “Scotch” Sound Recording Tape, “Underseal 
Rubberized Coating, “Scotchlite’’ Reflective Sheeting, ‘‘Safety-Walk’’ Non-Slip 
Surfacing, “3M” Abrasives, ‘‘3M’’ Adhesives. 


General Export: DUREX ABRASIVES CORP., New Rochelle, N. Y. ° In Canada: CANADIAN DUREX ABRASIVES LTD., Brantford, Ontario 
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HERE THEY AR ; 
naw 1950 covons 
nied, on Tue CAN 


im matched Coors : 
FLA f SS « ENAMEL GLOSS 
A TRULY WASHABLE REA on Pants 


Cage STORE aLuse Pink 


TeiLigaT Gear 


DECORATOR - APPROVED 


C OLORS SUMLIGRT Fhiiew 


TO MATCH YOUR RUGS 


0 Catie 


WEL steta re ; erat Fee emcng 
| 
| COOK & DUNN 


MELLOW iy ony 
twa 


4 pad KATE SMITH — First Lady of Radio— sings 
. , : tal the praises of C&D Paints every Monday morning 
on her popular program, ‘‘Kate Smith Sings” 
| 


_ Kate Smith Sings 
Paintings fun with COOK & DUNN’ 


CHASE 
PAINT TRAFFIC BLUES 
WITH 


hartlony hues 


A Symphony of 
Popular Pastel Colors 

















12 Beautiful Colors of the Year 
3 finishes —Flat, Semi-Gloss and Enamel-Gloss 
Factory-mixed and factory-matched 


Ready-mixed 


Address All Inquiries toc: COOK & DUNN PAINT CORP., P.O. BOX 117, NEWARK 1, N. J. 
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30-38 Maujer Street 


ARROW STAPLERS, 


TACKERS & PLIERS 
SAVE TIME—MAKE MONEY 


ARROW 
T-32 
GUN 

TACKER 





@ Heavy duty tacker of all-steel construction with chrome 
finish. 


@ Easy operation through new principle of double leverage. 


@ Only one inch movement at extreme point—total spread 
only 174”. 


@ Proven sales item for carpenters, insulators, cabinet- 
makers, builders, roofers, etc. 
@ Takes. 3/16”, 14” and 5/16” staples. 
@ Loads 150 staples. 
Price $8.50 
Slightly higher in the West and Canada 
RUSTPROOF "'MONEL" STAPLES AVAILABLE 
ARROW T-32 GUN TACKER ATTACHMENTS 


Window Shade Attachment 


Assures positive deep 
penetration of staple into 
window shade roller for 
faster operation. 


Price $.75 





Screen Attachment 


Constructed with two 
prongs that clamp into 
webbing of screen ren- 
dering it taut—eliminat- 
ing slack when tacking. 
Price $.75 


REMOVE SCREW, 
ATTACH AND 
‘ REPLACE 
scatw 





P-22 
HAND 
STAPLER 





@ Heavy duty industrial plier-type stapler. 
@ All-steel construction with chrome finish. 


@ Reaches into hard-to-get-at places for tagging, label- 
ing, wrapping, sealing packages, bags, containers, etc. 


Price $6.00 
Slightly higher in the West and Canada 





INSURE YOUR SUPPLY OF ARROW STAPLING PRODUCTS 
IN CASE ALLOCATION BECOMES EFFECTIVE. 


Sign up with us at the NATIONAL HARDWARE SHOW 
Oct. 2nd thru 6th—Booth 261, Grand Central Palace 


ARROW FASTENER CO., INC. 
Brooklyn 6, N. Y. 





EXPANDED- 
IMPROVED- 
REFINED! 


The Union Watertite Tackle Box Line for 1951 is 
ready for your consideration now. Proven volume 
sellers are offered this year with new features and 
refinements which assure continued leadership. 
Expansion of the line gives dealers and jobbers a 
complete line of the most popular models with 
which practically all trade requirements are met. 


Ask your Jobber today for full details 


P.S. All single tray models equipped with new 
riveted tray supports. 
more durable enamel. 
priced, double tray model added to line. 


Finishes of harder baked, 
Completely new — low 























Show them how 
CONNECTICUT VALLEY’S 
EXPANSIVE BITS MAKE 
GOOD WORK EASIER 


. Cut smoother holes more easily. he 
thanks to spur on head of bit. 

. Pull is positive... because of 

smooth, no-clog theads on point. 

Cutter is non-slip... held under 

tension by clamp. 

. Keener edges .. . because of hand 
sharpening. 


a 















FORSTNER BIT 


for boring any arc 


| Sho | aehS THis: 


This bit is guided by its cit- 
cularrim. Leaves a smoothly 
polished surface. Furnished 
in hand brace shanks from 
\Y%" to 2", and in machine 
shanks from }<’ to 3”. 














THE CONNECTICUT VALLEY MFG. CO. 
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Main Street, CENTERBROOK, CONN. 
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CASH IN with this giant new G-E motor-merchandising campaign: 
MOTO RS It’s designed to turn hobbyists, homeowners, farmers and small 
businessmen into motor customers for you. Order these hard- 

for hitting sales aids NOW! Your G-E distributor—will be glad to 


SHOP © FARM * HOME supply you. Or, write Section 674-28, Apparatus Department; 
General Electric Company, Schenectady 5, N. Y. 

















— 
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EYE-CATCHING SALES TOOLS TO MAKE YOUR STORE “G-E MOTOR HEADQUARTERS” 


~ 
| 49) shro furm bene 

ia “ 

i | a eee 


| 


















The “‘sellingest”” motor salesman you’ve 
ever seen! Colorful, attractive; gets G-E 
motors up in front where they sell on 





seo sight. Displays 5 motors in a floor space 
sig 17 inches square. Height— about 58 WINDOW OR COUNTER 
: al a inches. Ruggedly constructed with steel DISPLAY—a hard seller that’s 
‘be shelves finished in red baked-on enamel. sure to make customers stop... 
= Side bars are of bright, chrome-plated and shop! Self-supporting, meas- 
_ > 


steel tubing. Display No., Gs -2008. No., py Bn inches. Display 
pan JE b 

















“CAN'T MISS’ PROMOTION 


Fact-packed leaflets and sales-building ad mats 
make selling easier —increase turnover for greater 
profits! Leaflet Nos. GED-1211, GEC-483-9, DA-46. 





ey» 
an 





_ 


new counter merchandiser. Merchandiser suggests fs 
~ 










many customer uses, displays kit attractively. Dis- 
play No., GEL-1070. Counter leaflet also avail- 
able. GED-1314. 


GENERAL ($6) ELECTRIC Qf 


\ 
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10 A PREVUE 
of the 
GREAT NEW 


<> 
LINE 














T’S coming your way . . . the finest, 
most complete line of fishing tackle we've 
ever offered! It’s built right. It’s priced 
to sell. It’s featured by many brand new 
numbers—including a complete line of 
tubular and solid H-I POWER GLASS 
rods for every kind of fishing. “There are 
40 numbers to choose from—fly rods, bait 
casting rods, salt water rods—in a wide 
price range. Every one is loaded with 
eye and buy appeal. Every one has been 
designed, engineered and built—from butt 


to tip-top—in our own factory. 


But, 


H-I salesman will be pre-showing the new 


“seeing is believing” and soon your 


line in your town. Be sure and see it. 


He’ll let you know where and when. 


<P> 


HORROCKS-IBBOTSON CO. 


UTICA, NEW YORK 


Manufacturers of the Largest Line of Fishing Tackle in the World 
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HOPPE PRODUCTS 
Sell Steady and Fast 


Get the cream of the gun cleaning demand. Thou- 
ands of shooters use these well known, widely ad. 
vertised gun cleaning accessories. Ask your jobber 
about 

Hoppe’s No. 9 Solvent 

Hoppe’s Gun Cleaning Patches 

Hoppe’s Lubricating Oil 

Hoppe’s Gun Grease 

Hoppe’s Gun Cleaning Pack 


They sell—and sell—repeatedly and they make firm 
friends, 


FRANK A. HOPPE, INC. 
2314A North 8th St. Philadelphia 33, Pa. 




















with the new 


NOBLE 
“33” 




















A TERRIFIC VALUE! 
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and. Thou- 
widely ad. 
your jobber 


make firm 


WOMEN AS WELL AS MEN 
BUY AND USE THE HOUSE- 
HOLDER KIT F-149HK 


$24.95 LIST 


MUCH THE MOST POWER- 
FUL HOME DRILL --- THE 
FEATHER-BALANCED F-149 


$15.5 


FOR HOBBYISTS, JEWELERS, 
DENTAL MECHANICS ... 
THE PENCIL PRECISION 
FLEXIBLE SHAFT KIT F-2 
$19.95 LIST 


COMPLETE DRILL KIT ATA 
BARGAIN PRICE ... THE 


HANDSOME F-149K 
$19.95 LIST 


HARDWARE AGE, SEPTEMBER 21, 1950 








MID-CENTURY MODEL (RS) 
.: FIVE STAR SUPERB 
*& %& SUPER-EQUIPPED MOTOBIKE 









1 
OluUMpDIa- 
4 
U | No other bicycles in America can match Columbia- 
Built bikes, model for model, in offering the “most 
my wanted” features at the greatest-value prices, backed up 
b , kes by the most famous name. 


Check all the Columbia-Built bicycles feature-by- 

















feature, and price-by-price . . . but note especially the 
features of Columbia’s leading Model RS5. It’s the 
greatest quality bargain in America. 


New Therm-O-Matic Speedway Frame with racy lines 

New Chrome Air-Flow Tank with chrome top strip 

New Columbia Floating-Action Spring Fork in 
chrome and enamel 

New Super-Carrier containing chrome electric tail light, 
automatic stop signal and reflectors; tubular chrome 
brace rods 

New Full-Length, Full-Protection Chain Guard with 
air-flow trim 

New All Chrome Streamliner Headlight with lock top and 
rocket fins 

New Deluxe Saddle with chrome springs and crash rail 

Front Wheel Expansion Brake in addition to coaster brake 

Columbia Built-In Kick Stand with positive action 
and better looks 

Columbia Built-In Protecto-Lock with theft protection 
guarantee 





Above all remember the famous Columbia-Built 
construction, so sturdy that every model is ‘“Guaranteed 
as long as you own it”. Then you'll see why Columbias 
are the easiest bikes to sell — the hardest bikes to 

sell against! 


Dealer and Distributor Franchise Inquiries Invited 


THE WESTFIELD MANUFACTURING COMPANY 
WESTFIELD, MASSACHUSETTS 
if 
€ 
cc 


4e P ST 
SINCE 177... america's PE 


See us at The National Hardware Show, Grand Central Palace, New York City, October 2 to 6, Space No. 501 
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4 Keys to Better 


Christmas 
Merchandising 
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ly integrated merchandising program involving 
adequate stocks, promotion, windows, interior dec- 
orations and well trained salespeople. 

We asked a number of wholesalers, with reputa- 
tions for progressive merchandising ideas, to tell 
us what they felt were the key factors in building 
high Christmas sales volume, based on observation 
of successful dealers over a period of years. 

Their answers were almost unanimous in listing 
these as the key factors: 

First, order a good stock of merchandise suit- 
able for the holiday market, covering several price 
ranges, and of good quality. 

Second, lay out a thorough advertising program, 
including a consumer catalog, newspaper advertis- 
ing, direct mail, etc. Have a continuing theme 
through all this effort. 

Third, build up a real Christmas atmosphere 
in your windows and your store interiors. 

Fourth, focus your display space on merchan- 
dise that makes suitable Christmas gifts; display 
it as much as possible as a gift, and have the sales 
staff keyed up to the gift selling idea. 

In planning the promotion effort, get the catalog 
out early. Make certain your stock will back up 
the catalog. Use newspaper advertising, and direct 
mail, and radio and TV if your budget will permit, 
to help develop a theme identifying your store 
with the holiday gift season. For example: “The 
home of useful gifts,” or “Gift headquarters for 
the entire family.” These are not original themes, 
and any variation of them will do. 

Don’t limit your advertising to one shot. In the 
early ads stress the lay-away plan, if you have one. 

Get your window trims in early; between No- 
vember ist and 15th is about right. Don’t do half 
a window, do it all, and put real Christmas atmos- 

phere into it. When it’s possible, get motion into 
the trim. Have some of the merchandise on dis- 
play wrapped as gifts to emphasize the gift idea. 
Keep the lights on in the evening; give serious 











thought to staying open later than usual. Change 
the window several times during the holidays, 
stressing different types of gifts. And don’t forget 
to play-up in the windows the theme stressed in 
your advertising. 

Then tackle the store interior. Study the ex- 
amples on the following pages and notice how 
simple it is to build up a real holiday atmosphere. 
Here, again, it is desirable to follow through the 
theme of your advertising. Use Christmas price 
cards, build up the self-service idea where it is 
feasible. A little Christmas music, via recordings, 
can contribute substantially to a holiday atmos- 
phere. Move merchandise that does not lend itself 
to the gift idea to the rear, and stress gift type 
items. 


Gift Wrapping Valuable 


Gift wrap some merchandise and make the pack- 
ages part of the display. Make gift wrapping ser- 
vice available. 

All these efforts are of little value, if your sales- 
people are not keyed up to the idea of selling holi- 
day gifts, not hardware items. Hold some store 
meetings before the season starts to iron out the 
bugs. And above all, have your clerks dress proper- 
ly. A sloppy clerk dressed in soiled clothes is hardly 
going to be able to do a job selling gifts. Ties and 
jackets are simple measures for adding smartness 
to the appearance of salesforce and making it 
easier for a customer to identify them. 

Cash in on the national consumer advertising 
that brand names will be getting. Let your cus- 
tomers know that you carry the same high quality, 
nationally known goods that the department stores 
and chains carry. 

Don’t neglect toys. They are the heart of the 
Christmas season. They build traffic and can be 
profit makers. One merchandising authority has 
told us that he feels that toys are a key part of a 
Christmas effort and should be carried, even if the 
dealer doesn’t make a cent of profit on them. They 
are the No. 1 traffic builders of the holiday season. 

To sell toys properly, they should be given their 
own department. With ample atmosphere to at- 
tract the youngsters. The salespeople handling toys 
should be specialists. They must know their toys 
and be able to work with children. 

On the following pages are concrete examples 
of what successful dealers are doing to cash in on 
the Christmas gift markets. Study these examples; 
put the four basic points listed here into opera- 
tion and increase your share of what gives every 
promise of being one of the largest shopping sprees 
of our times. 

And above all, remember the byword of the 
super markets—To sell more, you’ve got to show 
more. 


Some Practical Suggestions 


Few people have as good an opportunity of get- 
ting an overall view of the hardware retailer’s 
merchandising activities as the wholesaler. For 
this reason some of the comments of executives 
or wholesale firms, in discussing Christmas mer- 
chandising with the editors, is especially valu- 
able. 

An important point was touched upon by Lu- 
ther R. Stein, vice-president and general sales 
director of Belknap Hardware & Mfg. Co. Mr. 
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Stein points out that most good hardware stores 
always have a large supply of gifts of utility 
which they sell the year round and which make 
very attractive Christmas presents. The hard- 
ware dealer may be prone to consider these items 
as standard everyday goods and not attempt to 
feature them as Christmas presents. 

Mr. Stein stressed the value of carrying toys, 
pointing out that even if a dealer doesn’t make a 
profit on toys, their value in producing a Christ- 
mas atmosphere and bringing in people who buy 
other items for gifts, instead of going to a de- 
partment store, make it worthwhile to carry a toy 
display. 

V. A. Snow, Jr., Belknap’s special sales man- 
ager, suggests that a high school student, with 
ambition, initiative and intelligence can do a 
good job of outside selling throughout the fall 
and holiday months. Mr. Snow also recommends 
a personal letter, direct mail solicitation, used 
early enough, for increasing a dealer’s chance of 
capturing Christmas shopping dollars. 


Toy Department Needed 


A very important consideration was brought 
up by R. G. Geppinger, vice-president, Supplee- 
Biddle-Steltz Co., in his statement that a toy de- 
partment should be manned by men and women 
salespeople who like toys and like to sell them. 
Mr. Geppinger also stressed the value of a thor- 
ough follow-through on a promotion effort. For 
example, starting with material such as their Bill 
and Ruth Book, the dealer should tie-in the store 
display with Bill and Ruth streamers. 

F. T. Rockwell, merchandise manager, Our 
Own Hardware Co., believes that the better the 
job done in creating a Christmas gift atmosphere 
in a store, the better the sales volume will be. 
Mr. Rockwell also points out that with most chain 
and department stores putting up gift displays 
early in November, hardware dealers should put 
theirs in no later than the 10th or 15th of that 
month. Our Own’s merchandise manager also 
feels that a gift wrapping counter and a layaway 
plan is very helpful. 

Robert Humphrey, president, Morehouse & 
Wells Co., emphasizes a point which your editors 
feel is of real importance. That is the fact that 
the major part of the average hardware store’s 
stock makes ideal gifts, but the dealer must 
create the proper atmosphere to make shoppers 
realize that the store is selling gifts, not simply 
hardware items. Use of Christmas price cards 
and displays, Christmas wrapping, perhaps re- 
corded Christmas music, and of course special 


- windows and interior displays and an advertising 


program are other factors vital to good gift sales 
cited by Mr. Humphrey. 


Planning Should Start Early 


Leslie M. Stratton, Jr., president, Stratton- 
Warren Hardware Co., sums up the essentials of 
good Christmas merchandising by saying that a 
dealer must put his plans in operation early. He 
should have his Christmas goods on display be- 
tween Nov. 1 and 10. Where practical, he should 
have a layaway plan, enabling his customers to 
pay part of the cost or the entire cost of the 
article, holding same for delivery up until Dec. 
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23rd or 24th. The dealer should advertise his 
Christmas merchandise, using local newspapers, 
radio and hand bills, and he will also find it bene- 
ficial to use Christmas wrapping and a shipping 
service for the convenience of his customers. 

The importance of color for displays, put in 
early enough, and backed up with aggressive ad- 
vertising that convinces the shopper that the 
hardware store is Christmas gift headquarters, 
was listed as important phases of a Christmas 
selling program by G. W. Welles, Jr., president, 
Kelley-How-Thomson Co. 

In discussing displays, Mr. Welles, recom- 
mends that a dealer plan with care and prepare 
attractive window displays. Change windows 
during the six week selling period, he suggests. 
Or rotate them. Plan the window displays to 
tie in the season of the year with the merchan- 
dise displayed and with the store’s stock. Dis- 
plays in the store should tie in with the windows. 
Well designed, colorful displays are excellent 
silent salesmen. In brief, the windows should be 
“shopper stoppers’; the store displays will help 
make and close sales. 

P. Cosgrave, dealer service manager, Janney- 
Semple-Hill & Co., makes the point that a success- 
ful Christmas business depends on developing an 
integrated selling program covering promotion, 
buying the proper types of merchandise early, and 
both window and interior decorations. Leaving 
out any one of these steps will endanger the en- 
tire effort. The importance of giving adequate 
study to means of developing more space for 
Christmas merchandise was also noted by Mr. Cos- 
grave. 

The comments of these wholesalers are simple 
and practical. If the dealer will make a real 
effort to use these ideas this Christmas, he will 
most certainly find his holiday sales volume 
substantially higher. 













byt Minded 


Christmas Windows 








Active, shopper stopping window is a vitally important part of your 
s to build up Christmas sales volume. When the average person starts 
Christmag gifts, he frequently is a little vague as to exactly what he 


Active window, full of gift suggestions, will often lead to sales that would 
otherwise have been lost. 

And chains and department stores don’t have a monopoly on attractive window 
displays. Many hardware dealers have done an outstanding job in developing eye- 
catching, sales minded window trims. 

On these pages are some typical Christmas hardware store windows, represent- 
ing stores in all parts of the country and covering a wide variety of merchandise. 
Look these photographs over carefully for ideas that may help you put real sell- 
ing in your windows this year. 


et Ernst Hardware Co., Seattle, Wash., captures the season's spirit in this window, with gifts 
for men on one side and gifts for women on the other. 


A simple treatment can be very effective, as this window attests. Used by G. E. Meyer & Son, 
South Bend, Ind., its only props are a Christmas tree, a life-size color cut-out of Sanata, and a 
lithograph of a winter scene. 


4 Items have the spotlight in this window of John E. Larrabee Co., Inc., Amsterdam, N. Y. This is a good 
example of adapting an open back unit to an inviting Christmas window. 
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Christmas Windows 
Continued 


Sporting goods 
make ideal Christ- 
mas gifts. This win- 
dow of the down- 
town store of 
Railey - Milam, 
Miami, capitalized 
on that fact in this 
simple, effective 
mariner. 


This window has sex 
appeal. Filled with 
dozens of hand as 
well as some power 
tools, this display 
captures male 
glances as surely as 
a pair of trim 
ankles. Schlatter 
Hardware, Fort 
Wayne, Ind., used 
bright red paper 
for background. 


Grown-ups and youngsters 
were both stopped by this 
window of the Point Pleas- 
ant Hardware Co., Point 
Pleasant, N. J. Dramatic 
emphasis was lent to this 
trim by having the lights 
from the train display pro- 
vide the bulk of the light- 


ing for the window. 
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Could any youngster 
pass this window of 
Graham & McMee- 
kin, Seattle? This 
store adapted nor- 
mally displayed 
kitchen cabinets for 
featuring toys. Tem- 
porary shelving, cov- 
ered with artificial 
grass provided the 
stepup unit in the 
foreground. 


Some big sales can be 

rung up by suggesting out- 

board motors for husband, 

father or brother as BS oc) 

Schlatter Hardware, Fort» 
Wayne, Ind. 





Toys dominate this 
window of Perdue's 
Hardware, Tacoma, 
Washington. Jewel 
cloth makes an at- 
tractive back- 
ground. 
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OU can’t expect to build high sales volume 
unless you can draw customers into the 
store. And you cannot expect to get them into 
your store unless you use attractive, eye-catch- 
ing window displays. This is especially true 
of the Christmas season when the chains, and 
% the variety and department stores go in heav- 
ily for attractive seasonal windows. Window 
displays are a vital part of your seasonal sell- 
ing efforts. Don’t neglect them. 

Here are some display ideas that are attrac- 
tive, practical and economical. They can easily 
be made at home, or with local labor. They can 




















w ©6rThe display below is for one window and 
@ gives you a chance to stress gifts for the en- 
tire family. It can be filled with standard 
hardware store merchandise, such as sporting 
goods, wheel goods, electrical appliances, tools, 





Display Ideas for Building 
Christmas Sales Volume 


toys, housewares, winter sports gear, etc. 

Your local sign man can furnish the smiling 
family art. The plywood disk is suspended 
from the ceiling and displays gifts on the slop- 
ing surface. Small wood cleats keep the mer- 
chandise from sliding off the disk. Additional 
merchandise is placed on the half round plat- 
form base and on the steps of the two side 
units. 

One of the quickest and best methods of 
installing a seasonal colored background is to 
buy a roll of giant width paper. Then cut off 
enough to cover the entire width of the 
window and tack up with a small stapling 
machine. Your wholesaler can supply you with 
this giant width paper and other decorating 
material. But if you have trouble locating 
sources, drop a card to HARDWARE AGE and 
we'll be glad to give you names of companies 
handling these products. 
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ERE is an eye-catching Christmas display 

for a single window which will do a real 
selling job on “Gifts for Her.” Much of the 
Christmas gift merchandise carried by the 
hardware store is also stocked by department 
stores. 

This window display is especially designed 
to impress on your potential customers that 
they can get good quality, reasonably priced 
merchandise in their convenient local hard- 
ware store. : 

So load this display with well-known brands 
of quality merchandise appealing to women 
and watch your sales volume rise. These gifts 
can be electrical appliances, cooking ware, 
housewares, toasters, irons, etc. 


This window will be especially effective at 


night with the lights on, highlighting the 
glistening foil holly leaves, the two tree panels 
and the action figure of Santa. 


This same display, with the lettering 
changed to “Gifts for Him” can be used to 
feature merchandise for the man of the 
family. 


Any local carpenter or store handyman can 


construct the plywood slope on which many 
gift items are displayed. The chimney, wit 
the gift wrapped packages, is a sure eye 
catcher. 


Construction details for this display are® 


illustrated in the drawings below. The squared-' 
off drawing of the leaping Santa simplifies 
building this figure to any desired size. 
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T takes more than a seasonal window to 

establish a real Christmas atmosphere in 
your store. You must also strive to build up 
that atmosphere inside the store. 


Many hardware stores have to contend with 
supporting columns. The drawings above show 
how these columns can be inexpensively trans- 
formed into attractive, active selling units 
that add to the Christmas atmosphere. 

The bases can be built of 5% or %-in. ply- 
wood, with open fronts or pull-out drawers 
for stock storage. The size of these column 
counter units should be determined by that of 
adjacent counters and aisle widths. 

The column treatment at the far right in the 
drawing above is another way of using the 
giant holly wreaths shown in the window dis- 
play on the preceding page. 

Your local sign man can furnish the rings 
cut out of wallboard. These should be painted 
bright green before cementing on the cutouts 
of the green foil holly leaves. To make the 
holly leaves, trace the outline on heavy foil 
paper, using a pattern cut out of heavy card. 
Any handyman or girl can work this foil. 


Creating a holiday atmosphere in a store is 
very important in building high volume gift 
business. Notice the all-out effort of the de- 
partment stores and the chains. The hard- 
ware store can use many of these ideas with- 
out a heavy outlay of cash. 

For example, Christmas music, from re 
cordings or a wire tape recorder, makes a big 
contribution to this atmosphere. One dealer 
put Christmas carols on a wire tape recorder 
and interspersed the carols with commercials 
covering various promotions in the store. This 
proved to be a very effective device, especially 
with shoppers who were undecided as to ex- 
actly what they wanted to buy. It gave them 
ideas for the gifts they needed. 

Stock that can’t be pushed with the gift 
theme can be temporarily moved to the rear of 
the store. The bulk of the prime display 
space should be concentrated on the gift idea, 
since the bulk of the shoppers at Christmas 
have gifts in mind. 

If you have a Christmas gift wrapping ser- 
vice, be sure to advertise it with signs set in 
various departments or on various tables. 


HARDWARE AGE, SEPTEMBER 21, 1950 


EVERA 
carry 
your stor 
these unit 
man, or lo 
The ele 
display fe 
window di 
off drawir 
ting the e 
unit is ass 
The fir 
the center 
or for len: 
Any st 
other pro] 
pants stuf 
of black | 
a few rib 
fireplace 1 
The ste 
the use ¢ 
wreaths. 
including 
can also 
as a step 
set in the 
to back. 
A sure 
ability of 
For exan 
right, m«¢ 
add grea’ 
Do not 
actual m 
lying abc 
by demo! 
wrapped | 


AYN 
PAN 


























n a store is 
volume gift 
; of the de- 
The hard- 
ideas with- 


, from re 
nakes a big 
One dealer 
pe recorder 
ommercials 
store. This 
, especially 
1 as to ex- 
gave them 


h the gift 
the rear of 
me display 
2 gift idea, 
Christmas 


upping ser- 
igns set in 
tables. 





HARDWARE AGE, SEPTEMBER 21, 1950 


EVERAL additional display ideas to help 

carry out the Christmas atmosphere in 
your store are illustrated on this page. All 
these units can be easily made by any handy 
man, or local carpenter. 

The elephant unit is a novel and effective 
display for toys. It fits equally well into a 
window display or on a counter. The squared- 
off drawing of the elephants will simplify cut- 
ting the end pieces out of plywood. When the 
unit is assembled, paint it in realistic colors. 

The fireplace display can be used to form 
the center piece of a Christmas window trim, 
or for lending atmosphere to a department. 

Any stock fireplace can be used. The only 
other props you will need will be a pair of red 
pants stuffed with paper or cotton, and a pair 
of black high boots. An empty stocking and 
a few ribbon-tied packages on the top of the 
fireplace will complete the story. 

The step displayer is another example of 
the use of two of the large foil leaf holly 
wreaths. It can be used for all types of gifts, 
including toys. This unit, without the wreaths, 
can also be used after the Christmas season 
as a step displayer on the top of a counter or 
set in the middle of two counters placed back 
to back. : 

A sure way to increase the eye-catching 
ability of any display is to put motion into it. 
For example, in the fireplace display at the 
right, motion applied to Santa’s feet would 
add greatly to its interest. 

Do not neglect in your displays to have 
actual merchandise in gift wrapped forn 
lying about. It helps promote the gift idea 
by demonstrating what the item looks like 
wrapped as a gift. 
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The true Christmas at- 
mosphere is captured at 
Volpert's, Plymouth, Ind., 
with these unusual action 
displays. Entering cus- 
tomers are greeted with 
Christmas music, seeming- 
ly coming from the small 
organ in the display. The 
singers, led by Santa pro- 
vide a background for the 
appliance department. 


28 8 ULE IECILE Rh iat ppm 


These pillar decorations were 

used by Washington Hardware, 

Tacoma, Wash. Upper section of 

pillar was covered with red cloth; 

loop was of red, perforated plas- 

tic, with red and silver leaves. 
Bell was silver. 


Above—These large 
artificial floral 
decorations jutting 
out from the pillars 
or hanging from the 
ceiling were used by 
Volpert's, Plymouth, 
Ind., as part of 
their holiday dress. 
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These pillar decorations 

were used by Grayson- 

Brown of Seattle, Wash. 

Candelabra and bells 

were cut from plywood and 

already have served sev- 
eral seasons. 


Neglect Store Interiors 


You've put holiday atmosphere in your newspaper ads, your direct mail, 

your consumer catalogs and your window trims. Have you also carried 

the holiday spirit inside the store? Adding a Yuletide touch to store in- 

teriors and merchandise displays can be done simply and inexpensively. 

Here are helpful ideas on how other hardware dealers have added a 
smart Christmas touch to store interiors. 


Here's a simple way to discourage pil- 
ferage of merchandise from temporary, 
open shelves, as used by State Street 
Hardware, Fort Wayne,/Ind. Hardware 
cloth is tacked to the ftable top, and 
cup hooks at the bottom keep it in 
place, yet permit easy| access to the 
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Interior Displays 





Continued 





| 
A model; train lay-out at the head of the stairs 
leading t a lower floor gift shop made an effec- 
tive attehtion-getter at Travis-Yowell, Bremerton, 


Wash. 





w—Even the stair well is put to work at Gekle 
Martin, Monroe, Mich. Seasonal border paper 
sets off a collection of housewares as gift sug- ’ 
gestions. 











Below—A little tin or pressed wood tree, slipped 

into a notch in a | by 2 in. wood bracket makes 

an attractive department identification sign 

holder. Sketch shows one way of making tree in 

which the overlapping sections would be painted 
contrasting colors. 


























Attractive panel, wall or  . Right 
showcase decorations like good 
these can be made with strips Gray 
of silver paper, over which how 





red stars are pasted. 
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This ledge display was 
used by Litz Hardware, 
Fort Atkinson, Wis. The 
previous year it had been 
used as the center of a 
window trim. 
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This homemade tree provides 

an effective means of display- 

ing small gift items. Make 

it as wide as necessary; paint 

it red, string white lights 

around it, and _ interweave 
with green leaves. 





Right—Garden tools give way to wheel 
goods during the Christmas season at 
Grayson-Brown, Seattle, Wash. Note 
how the decorations temporarily hide 
the garden tool sign. 
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by a Happy Ending for a SE oe. 6 
Attractive Gift |Wr 














OUR Christmas stock is in Mfg. | 

and on display, ready for Ave., 

| selling. Your purchases were burg 
i made to attract both eye and bons) 
pocketbook. Now, don’t forget York 

the frosting. An 

A little time devoted to an clock 

attractive display of your gift paper 

wrapping ability will add that mas 

small dash of flavor which puts diago 

extra “sell” into even the least topper 





glamorous items. tern | 
First show your gift items the ni 
where they can be seen. Then A co} 
trim them with some Christmas two | 
spirit. A few yards of bright touch 
ribbon woven among your mer- A ; 
chandise will work wonders. Or, pam, ' 
put a few attractively wrapped if wr 
packages—to advertise your ser- and t 
vice—in your window displays, bon 
on your gift merchandise coun- three 
ters, or among your tool, toy, and _ ae 
electrical housewares displays. m © 
Christmas gift wraps are all- irom 
important and you should not red 1 
fail to plan on stocking both red v 
paper and ribbon. A part of the big r 
job can be done in advance. an ¢y 
Paper can be pre-cut in several ; AL 
sizes to take care of most of mg: 
your needs. Bows can be made pack: 
up in advance, stored, and then est i 
merely gummed to the parcel or dolpt 
fastened with adhesive tape. desig 
Varying shapes and sizes of box 
boxes can be ordered in advance. mess 
All of this will help make your the 
store Santa’s headquarters. oo 


As soon as your gift selling 
season begins, make up a num- appe 


ber of dummy packages and dis- soune 
play them next to the various tran 
items they represent. Don’t stint, = | 
for if you think the cost is high, —_ 
remember your customers will ag 
not mind a nominal charge for . 

gift wrapping, provided they will 
feel they are getting their al 


money’s worth. T 
Illustrated at the left are four ‘ 





good examples of gift wrapping, oat : 
specially designed for HARDWARE The 






AGE readers by the Dennison 
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Mfg. Co. (wrappings), 411 Fifth 
Ave., New York City and Freyd- 
burg Bros. Strauss, Inc. (rib- 
bons), 419 Fourth Ave., New 
York City. 

An outstanding package for a 
clock is done in red printed 
paper with a vari-colored Christ- 
mas ball design. This is tied 
diagonally with white ribbon 
topped by a new Cellophane pat- 
tern made with a red stripe on 
the natural transparent material. 
A corner rosette combining the 
two makes a perfect finishing 
touch. 

A utility set, or even a rolling 
pin, would take on added charm 
if wrapped in candy stick paper 
and tied with green ombre rib- 
bon in a tailored motif with 
three neatly done loop bows. 

Try a holly patterned paper 
in green and red for a waffle 
iron and trim it with a shiny 
red ribbon. By combining the 
red with a touch of white in the 
big rosette bow, you will achieve 
an eye-catching gift box. 

A game will be more appeal- 
ing if it comes in a bright red 
package decorated with the new- 
est idea in gift ribbons—a Ru- 
dolph, the Red Nosed Reindeer 
design. Four strips across the 
box bring Rudolph’s Christmas 
message; the corner rosette adds 
the right note of festivity. 

Or just Cellophane will make 
your gift wrapping service more 
appealing. All you need are 
some sheets of Cellophane, some 
transparent drinking straws 
and other decorative Cellophane 
items. The drawings on this 
page, courtesy Film Dept., E. I. 
du Pont de Nemours & Co., Inc., 
will show you just how simple it 
is to turn these materials into 
Christmas wraps. 

Take your choice, but do not 
fail to put the necessary ingre- 
dients on your selling agenda. 
They pay off. 

















1—Box wrap requires a shoot of 
Cellophane large enough to go 
ground once with overlap for 
sealing the package. 











= — $$$ ——_—__—____ 


3—Fold oats of the box with 
knife as shown. Then seal with 
Cellophane tape to make neat- 
appearing gift wrap. 








5—Ribbon bow. Form loop of 
ribbon and pinch together at 
point where knot would come. 
Make second loop same way. 











7—Pompons are made with about 
50 Cellophane drinking straws. 
Hold in one hand and wind cot- 
ton-covered wire around the cen- 
ter of the straws. 














9—Added flares are easily made 
with left over Cellophane. Cut 
into squares. Hold square in one 
hand and place candy in center. 















2—Place box unside down in cen- 
ter of Cellophane sheet. Fold 
over and seal seam on bottom 
with Cellophane tape. 








—— 


4—Two-tone wy is erogted by 
wrapping colored Cellophane 
around box once-and-o-half. Se- 
cure Cellophane with tape. 








6—Tie a ribbon around package 
leaving two loose ends at knot. 
Place the bow on package and 
secure with two loose ends of the 


ribbon. 








} 
Y 
= : 


8—Pull hard on wire, fasten with 
a twist, and knot. Cut off ends 
of wire and tie cord or ribbon 
ever wire, leaving long enough 
ends to attach to package. 











10—Gather Cellophane over 
candy and twist candy slightly 
to hold Cellophane in place. Tie 
securely with ribbon. This can be 
attached to any package. 


Illustrations courtesy B. I. du Pont de Nemours 4 Co., Cellophane Div. 
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A FREE 
CHRISTMAS BULB 
TESTING SERVICE 


We will test your old 
Christmas iree bulbs 
without obligation. 


HARDWARE CO. 


831 Gaspar St. Dial 6381 











Above 
This 3 in., one column offer to test 
Christmas tree lighting equipment, with 
no obligation, created a friendly feel- 
ing among many people in and around 
Waukesha, Wis., for Perkins Hardware 
Co. 


a copy 


(41 ST.) 


ts approach, this tor 


item—a es 
use mail or 
“ firm's Fall- 


featured one 
+ custome 
= on of the 


Right 
Strictly institutional 
in its slant this two- 
column by 5 in. ad 
of the Rockford, Ill., 
branch of Black & 
Co., suggested that 
its toy selection was 
just what all pa- 
rents were seeking 
for gifts for their 

youngsters. 





A GIFT SECTION 
FILLED TO THE BRIM 
That Any Mother Would Love to Have 
We Suggest a Few of Them 


‘ : —— 
Vases -- Dinnerware -- Figurines - 


Trays -- Brassware -- Waste Basket -- 
9; 


7, Revere Copperware -- Canister Sets - 
y 
> 


Bread Boxes -- Electric Toasters -- 


Electric Irons - Steam Irons - 


E> <p Pyrex Ware - Cambination Toaster 
nf and Grill -- Cookie Presses - 


Casseroles - Libby Glassware ~ 


<>s “ Hampers -- Full Line of Casco Tables 
| Y= a, ») and Stools. 
@Z 
—a—, |DINNER SET 4” | 
20-Piece LuRae 
CHRISTMAS TREE LIGHTS AND STANDS | 
VISIT OUR TOY DEPARTMENT | 


SKANDIA HARDWARE CO. 


7th Street and 3rd Avenue 


























Above 
In line with its claim that "Gifts for 
Mother" were offered in "A Gift Sec- 
tion Filled to the Brim," Skandia Hard- 
ware Co., Rockford, Ill., set out to prove 
it with this listing of many suggestions. 








BOYS and GIRLS 


We’re mighty proud of our toy se- 
lection this year because we took 
a lot of time in making our pur- 
chases. You'll find unusual toys 
that will delight both boys and 
girls and we want you to see them, 
and you'll also find our prices are 
very reasonable. Our stock in- 
cludes items for all age groups — 
and for all pocketbooks. Come in, 
you’re welcome always. 


LAY-AWAY NOW 
FREE DELIVERY 


BLACK & CO. 


Department Hardware Store 
317 W. JEFFERSON ST. 
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O'NEILL=> 


Hardware Company 


256 WESTMINSTER © LAKE FOREST, lit. 


Calling all Kids 


TOYLAND IS OPEN! 






































? s 
¥ Frideys December 9-16, open watil 9 P.M. Seturdey, December 17, Monday, December vw 
4 through the 23rd until 9 P.M. December 24 (Christmas Eve) until 5 P.M. 

mann 





Above 


Showing just about every type of plaything this 
four-column by 12 in. picturization of some of the 
store's playthings showed no prices and described 


no individual items. Rules suggesting an old fash- 

ioned show window's lattice work effect added 

eye catching value to this ad of O'Neill Hard- 
ware Co., Lake Forest, Ill. 





“te DONT MISS HORN’S 





HARDWARE 
1224 Broadway. AD. 1628 





OPEN SAT. 'TIL 9 P.M. 








Above 
Famed for its year ‘round toy activities Horn 
Hardware Co., Toledo, Ohio, with a two-column 
by 3 in. ad reminded all that its second floor was 
full of toys. 
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their visual range. 


You can't walk on one leg; nor 
can you build high sales volume 
with a one-legged promotion 
effort. Good window trims and 
interior displays can sell only 


when the customer is within 


Newspaper advertising 
brings the customers to that range. Here 
are examples of Christmas merchandise, ad- 
vertising done by hardware dealers in various 
parts of the country. Some of these ads are 
outstanding; but they all will give you many 
fertile ideas for use in your advertising this 
year. Don't neglect this important phase of 
your holiday sales effort. 





Right 

The retail division 
of J. J. Stangel 
Hardware Co. 
Manitowoc, Wis. 
featured four high 
units of sale, in the 
form of power tools 
in this ad used Prior 
to last Christmas. 





“Homecraft” 
Power Tools 


built by Delta 


+ « « Pleasure - giving 
Momecraft Power Tools are 
designed for people just like 
you . . . hobbyist who 
uses tools off-and-on, they 
are built to give dependable 
service . . . @ lot of 
fun... a lot of health- 
ful relaxation, 


Band Saw. 
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Man .. what a swell 
gift . . selections 
made now may be pur- 
chased on the Lay-Away 


Circular Saw yin 


blade that will cut up to 2j-inches 
+++ table tilts te 45° angle. 
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Right 


Offering toys and games this two-column by 6 in. 


ad listed 25 different items by name or type and 

price and got its Christmas touch from a holly 

border and eye catching head and Santa figure. 

Green's Hardware, Wausau, Wis., packed plenty 

of copy in limited space with this attractive ad- 
vertisement. 
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vy” Now's the time to do your Christmas shopping . . = 
while stocks are most complete and you can shop 
more leisurely and get best attention from the stores’ 
personnel. It's convenient, too, to be able to say 
“charge it” or arrange for extended payments. Then, 
when bills come due, it's half the fun of Christmas to 

be able to pay them promptly and protect your cred- 

it record. Shop early ... pay promptly. 


NY, 
mas . 
uN i i ee eo ee —— on wie 


Credit Bureau of Wausau 


DEPARTMENT OF THE 
CHAMBER OF COMMERCE 





c~_ 


— 
Above 
The Credit Bureau of the Wausau 
(Wis.), Department of the Chamber of 
Commerce, offered this "Shop Early! 
Pay Promptly!" reminder in behalf of 
the businessmen of the city. The ad 


ran three columns by 10 in. 
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SOUTH SIDE HARDWARE 


719 SOUTH BROADWAY 





GREEN BAY’s TOY CENTER 

















boygan, Wis., 


Right 
While limited to skis and 
the clothing and equip- 
ment used by ski enthu- 
siasts, this two-column by 
13 in. ad for Pacific Hard- 
ware & Electric Co., Port- 
land, Ore., really told fans 
that the store's stocks were 
complete and varied. 
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i ..\ ~ertect Skiing Conditions 
tal 30 Inches at Timberline 
© Buy Your Christmes 
Gifts Now and Seve 


23 Years of the Lowest Prices ie Tews 








$39.50 eae > - Super py Metal Edged 
Hickory Ridge Top Sk 

“DRAMMEN’S SKI FABRIK" 
Letiner Metal Edges. All lengths 9s 

Inspected and Certified First Quality 

by the Nerwegien Ski Association. 

These Skis are Comparable with Other $50 aed S60 
Models. The Best su | Velee Ever Offered. Don't Fall te 

- | a. 







<3 | oA ee 
















$3.50 Tonkin Cone 
$6.95 Metal Ski Poles, leather grips. . 
$10.00 Steel Ski Poles, tapered shafts 








Asco Ski Boots, leather uppers... .--. $5.95 
$14.95 Ski Saute. back lace, padded tonque 
and top, ankle strap ...........+-00+5 anes 95 
$12.95 bar ne Asstd. Styles Ski Boots $8.95 
Original Chippewa Ski 





Boots 
Built for =a 40 Years—$14.95, $19.95 


SKI CLOTHING 
$16.50 Ladies’ and Men's Gabardine Ski 
Trousers, Downhill Models, Zipper Pock- 
ets, Water Repelient; Nati ly Adver- 
PE MD cnnctcnceccoescoesed $9.95 

Gabardine Ski Trousers, Ladies’ and Men's, 2 
high Pye A water repellent, wind re- 3 
MENGE GHBTES ccc nccceseccceses $11.95 
Closeout eates’ and Men's Ski Jack- i 
ets, assorted styles and colors. ...$9.95 3 

Ski Carriers, holds six pairs. .$4.95 

sed Mounted and Metal Edges Installed by Experts = © 
Mail Orders Filled — Add Postage 
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HPACIFIC HARDWARE 


AND ELECTRIC COMPANY 
HEADQUARTERS FOR SPORTING GOODS 
Corner S.W. Second Avenue at Alder St 


CT TT eT eT PNT eT eT Pay Pe Pe Prey Per 


Lett 


Brevity was the soul of O'Brien 

Hardware's ad telling people 

that its store in Hartland, Wis., 

"has a fine selection of toys and 
gifts." 








Simple and inexpen- 
sive but attractive 
are these business 
center decorations 
installed by volun- 
teer crews, using 
funds provided by 
the local volunteer 
firemen. At night 
the garlands are 
lighted up. 


Christmas Decorations Are a Real 


Community Affair in Poulsbo, Wash. 





Prcanciec of ade- 
quate Christmas street decora- 
tions presents no problem to 
merchants of Poulsbo, Wash. 
They do it themselves through 
their volunteer fire department, 
at a fraction of the price which 
the job would otherwise cost. 
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While hardly practical for 
large and medium size communi- 
ties, the method solves the prob- 
lem neatly for Poulsbo, a town 
of approximately 1500 popula- 
tion. It started as a wartime 
expedient, when merchants 
found they had to do the job 
themselves or go without their 
usual street decorations. The 
method which was evolved has 
worked so well that it has been 
retained for each succeeding 
Christmas season. 


How It's Handled 


The job of street decoration 
is now handled entirely by mem- 
bers of Poulsbo’s volunteer fire 
department and their families. 
Approximately one-third of 
Poulsbo’s business men _ are 
members of the department. 


Most of the other 25 volunteer 
firemen are employees of Poulsbo 
firms. Other citizens also par- 
ticipated. 

The incentive—in adition to 
an attractively decorated town 
—is the opportunity of partici- 
pating in a lively and interest- 
ing community event, with a 
free dinner at its conclusion, for 
those contributing their time. 

The day of decoration is set 
for a Sunday near the first of 
December. The day before, three 
or four of the participants go 
into the woods and cut the neces- 
sary quantity of cedar boughs 
which they haul by truck into 
Poulsbo. Two truck loads of 
boughs are usually sufficient. 

On Sunday, the workers as- 
semble at the local feed store 


(Continued on page 224) 
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This branch store was converted from a run-down dwelling house 


Toy Promotion Keeps Dollars | in 


Ccssernas business 
has been developed by two young 
hardware men at Fort Wayne, 
Ind., to the point where their 
December sales top those of any 
other month of the year. 


The promotion of toys is one 


activity which has helped ex- vse 
pand December sales and in- $15,( 
crease store traffic throughout the § 
the year. A year-round toy de- uy 
partment is operated and toy aa 


sales now average between f 
$6,000 and $7,000 a year. cule 





Although they now admit that “ioc 
they hardly knew what the in- pe 
side of a hardware store looked “ 
like when they teamed up as E 
partners, about five years ago, and 
Nelson Skiver and James Shock- ae 

sma 

cs toyl: 

= was 

ing 

This winter scene, which is used A 
annually for nearly a month, thei 
identifies State Street Hardware Har 
as toy headquarters. For 
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in Local Stores 


Fort Wayne, Ind., dealers have developed 
$100,000 trade from a modest start in 
just five years. December is best month 


ney have seen their annual sales 
volume increase each year, from 
$15,000 until it now approaches 
the $100,000 mark. 

“We spent the first few years 
developing the physical aspects 
of our new business, but now 
we’re concentrating all our ef- 
forts on doing a good job of mer- 
chandising,” states Mr. Skiver. 

Evidence of their industry 
and the growth of their enter- 
prise is their second store, illus- 
trated on these pages. This 
small store, which becomes a 
toyland each Christmas season, 
was converted from an old dwell- 
ing nearly 100 years old. 

After the first few years of 
their operation of the State St. 
Hardware, at 1122 State St., 
Fort Wayne, Messrs. Skiver and 


Shockney looked around for a 
small second store. With a great 
deal of imagination, they visual- 
ized the possibilities in convert- 
ing the little old house at 124 E. 
Pontiac, which is just a few 
doors away from a busy neigh- 
borhood shopping street. 

Traffic in the vicinity is al- 
ways quite heavy and shoppers 
generally have a difficult time in 
finding parking space. Messrs. 
Skiver and Shockney decided 
that, since there was sufficient 
land at the side and rear of the 
little building, they could get 
many motorists to turn off the 
main street to park and shop at 
their store. They have suc- 
ceeded in doing just that. 


Just as they had enlarged 
their first store and built every 
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This neighborhood store has to buck downtown stores for Christmas trade so it puts 
in window displays like these as early as possible to back up two catalog mailings. 





Nelson Skiver, left, and 
James Shockney, partners. 


store fixture themselves, the two 
young hardware men went to 
work with a vengeance on the 
Pontiac St. house. Since they 
did all of the work themselves 
with the help of their store em- 
ployees, the cost of the complete 
renovation was only about $2,- 
000. The house and lot were 
bought for $11,000. 

The house was still occupied 
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Part of the year-round toy display which brings the store nearly $7,000 in sales. 


when the hardware firm took 
legal possession, so the store 
staff actually moved the posses- 
sions of the tenants on a Sunday 
and then began the extensive 
renovations. After only six 
nights’ work, after store hours 
in the State St. store, the second 
store was finished and ready to 
receive merchandise. 


Attractive Appearance 


Partitions had been ripped 
out to make just one large room 
out of five small ones. Large 
picture windows were installed 
in both the front and side of the 
store, which provides ample day- 
light and gives the store an at- 
tractive appearance. 

The selling space of the small 
store is only 25 by 40 ft. so dis- 
play space is at a premium. It 
has a basic stock of hardware 
and an adequate paint stock, but 
most of the other merchandise 
in this store is of a seasonal 
nature. At Christmas, toys and 
gift merchandise dominates. In 
the early months of the year a 
large part of the space is given 
to the display of grass seed and 
lawn and garden supplies. 

This latter line has been de- 
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veloped into a major one, and in 
the course of a year the two 
stores together sell between $13,- 
000 and $14,000 in grass seed 
alone. When the State St. store 
was first opened, grass seed sales 
totaled only about $25 per year. 

Both stores of the State St. 
Hardware are neighborhood es- 
tablishments and are quite some 
distance from downtown Fort 
Wayne. Mr. Skiver and Mr. 
Shockney found’that their prob- 
lem was to get more people to 
stay in the neighborhood to do 
their toy and other Christmas 
buying rather than go all the 
way down town in order to shop. 

They have done several things 
about this. 


Radio Commercials 


In the first place, they went on 
the air with radio commercials, 
twice a week, when they first 
started business. They were ad- 
vised against radio advertising, 
but they learned that these short 
commercials gave the State St. 
Hardware some prestige and 
made the name familiar to peo- 
ple all over Fort Wayne and its 
environs. 

Later the partners sponsored 


a woman’s home program on the 
air for two years. Then, two 
years ago, they started to con- 
centrate on newspaper advertis- 
ing. A display ad, 14 by 16 in. 
high, is now run in every Friday 
morning’s newspaper. 


Commented on Prices 


“In our advertising for the 
first couple of years we empha- 
sized that the prices in our 
neighborhood store were no 
higher than they were in the 
downtown department stores,” 
says Mr. Skiver. 

“Since Christmas business in 
the neighborhood stores gets 
started later than it does in the 
downtown stores, we have tried 
to stimulate trade in Christmas 
merchandise by mailing two 
catalogs, on toys and general 
Christmas merchandise, to 7,000 
homes in the trading area of our 
two stores. The total cost is 
about $350. 

“We have learned that our 
Christmas toy windows are won- 
derful drawing cards, and one 
of our best ways to advertise,” 
says Jim Shockney. 

“We had a panoramic winter 

(Continued on page 223) 
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The Round trademark will boost your sales! 





























. 


ie ae; 
At 


Complete line... 
Recognized top quality... 

















Strong sales support ans Slot 

color, sales appeal 

The ROUND trademark means more chain 4 os ~~ ate 

isplay. Plastic 

volume for YOU . . . more customers, steady handles in 4 bright 
repeat business, greater customer satisfaction colors add to at- —_ 
and higher profits. tara | holds 4 reels (or 





equivalent in 
or 3 reels) of pop- 
ular small sizes of 
welded and weld- 
less chains. 


You profit because your customers can meet 
all their chain needs from one single source — 
you! ROUND makes chain of every type . . 
Proof Coil, Brass Safety, Double Jack ...a 
hundred other kinds from small links used in 
precision instruments to massive anchor chain. 

ROUND has stood for top quality in chain 
since 1869. Your customers know and trust the 
ROUND name. 















Six large plants with warehouses in principal Proof Coil or BBB Coil 

cities guarantee that your requirements will be 

filled promptly and efficiently. S554 5555 
Continuous ROUND trade and national ad- 





vertising, modern packaging, a full assortment Liberty Coil—Twist Link 
of selling aids—plus planned sales promotion —— 
—help you get more orders, faster. 

Cash in on these ROUND sales advantages: 
(1) Complete Line (2) ROUND Quality (3) 
Sales Support. They’re real profit boosters! 4.s2% 









Liberty Coil—Straight Link 


OOoOoooooSSs 


Liberty Machine—Twist Link 















Buckeye or Brown Pattern 


CLE VELAND CHA IN 





Lhe Cleveland Chain & Ylg Co. 
Cleveland 5, Ohio 


ROUND Associate Chain Companies 


The Bridgeport Chain & Mfg. Co., Bridgeport, 
Conn. ¢ The Cleveland Chain & Mfg. Co., 
Cleveland, Ohio * Round California Chain 
Co., So. San Francisco and Los Angeles, Cal. ¢ 
The Round Chain & Mfg. Co., Chicago, Ill. © 


Kegettes are ideal for store display... boost sales... are 

€asy to stock. Each contains one of following quantities of Seattle Chain & Mfg. Co., Soeine, um. _— 
Proof Coil or BBB Coil Chain (self colored or hot galva- Southern Chain & Mfg. Co., Birmingham, Ala. 
nized): 250 ft., %«”; 150 ft., %"; 100 ft., %"; 75 ft., %#”. © Woodhouse Chain Works, Trenton, N. J. 
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Community Promotion Keeps 





Holiday Spending at Home 


1/4 


Kansas hardware man got fellow merchants 
to help sporsor contest which taught 
residents that they could buy the 

same goods at home—and cheaper— 

than in distant big city stores 





nessmen, one of them a hardware 
man, was such a success last 
year that it will probably become 
IN PRIZES an annual event in Moundridge, 
Kan., a town with a population 3/ 
23 PRIZE. WINNERS 23 of about 1000. 
Sai SG i Floyd Krehbiel, youthful man- 


A COMMUNITY 
. Christmas promotion, conceived 
Aes and developed by two young busi- 
















NOTHING TO BUY—JUST GUESS ager of his family’s hardware 
ENTER aes business, was quite concerned 
il value merchandise ° 
THIS BIG ineenidas ealcoasaaibanm because many of the people liv- 
displays of the rating merchants listed i i j i * 
CHRISTMAS aes Add your total from the two —— within the Moundridge trad 
FIRST PRIZE GUESSING week ends (Dec. 1-3 & Dec. 15-17) and drop ing area, a rich agricultural sec- 
$75.00 enn ee tion, were by-passing the local 
CONTEST guessing correct or nearest correct amount f es 
will be given first prize of $75.00. 27 other businesses and traveling 50 
— prizes will be awarded in order. . : ° ° 

secon Paeze wethdatin es tet RE miles to shop in Wichita, or 15 

50.00 28 — PRIZES TO BE GIVEN — 28 Rm nmr mane ttn i wt miles to McPherson or Newton, 

two larger towns on either side 

THIRD PRIZE of Moundridge. 
$25.00 THERE IS NOTHING COMPLICATED ABOUT THIS CONTEST—THBRE IS NO CATCH TO 
IT—RULES OF CONTEST WIL L BE PRINTED ON THE BACKOF YOUR CONTEST BLANK! 
/ . 
ee onion Prizes will be paid in script which wil be worth face value in trade at any of the participating firms. The Wheels Begin to Turn 





$10.00 Since there had never been a 
Chamber of Commerce or any 


TWENTY PRIZES sort of businessmen’s organiza- 








$5.00 Dec. 1 to 3 Dec. 1§ to 17 tion in Moundridge, Mr. Kreh- 4 P< 
biel went to his friend, Joe Hard- IS L 
nn SER le ot ere She See hate. We ae er, the local furniture man, and 
ter ron a apapenpseteoennamate asked him what they could do 
about getting people to spend Increase 
THE FOLLOWING MOUNDRIDGE MERCHANTS ARE COOPERATING IN THIS BIG CHRISTMAS GUESSING CONTEST— more of their dollars at home, product. 
Moundridge Tire Shop Krehbiel Hardware & Imp. Co. Moundridge Journal Harder Furniture Store especially during the Christmas More P1 
Heppner Watch Shop Moundridge Co-op Creamery J. G. Stucky & Sons IGA Store Orth Drug Store season. , ; no weig! 
eo ee sceaiihiistiitineitain siete ideale lintiatianiiates After discussing the problem, Custom 
; the two young merchants decided Demacee 
> has eee aa esata oan asda that the crux of the matter was ae 
eee . See hatte cileiea Menai Sty to convince the people of Mound- aie 
Bill's Cafe A & B Gril Goering Hardware Co. Davis Cleaners—Beauty Salon ridge and its environs that they 
Sunflower Appliance Store could find at home as wide a AMER 
GET YOUR CONTEST BLANK AND ENTER THIS CONTEST. SOMEONE WILL WIN AND IT MIGHT BE YOU! variety of good, up-to-the-minute 
merchandise, at the same or low- 
er prices than they would pay in Sales on 
This full page ad in the local paper gave contest details. (Continued on page 214) ouplia 
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<reh- 4 POPULAR SIZES “AMERICAN BRAND PURE MANILA ROPE 
Tard- 
vee 15 LBS. OF ROPE IN EACH BOX—100 FT. CONNECTED COILS 
Boe / Get Fuu 
pend Increased Sales— More impulse sales from counter displaysof .— - cL f INFORMATION!~ —1 
ome, product. 
omas More Profit—Sold with less effort. No uncoiling, no measuring, | AMERICAN MANUFACTURING COMPANY 
1 no weighing, no re-coiling. | Noble & West Sts., Brooklyn 22, N. Y. ; 
‘ded Customer Appeal — Attractive package! Convenient put-up! | Please send complete information about HANDY COILS. | 
alee Counter display suggests need! 
neiry Save Space—Boxes stock compactly. Easy to handle. j Name 
they 
le a AMERICAN MANUFACTURING COMPANY Company 
nute Brooklyn 22, N. Y. Address 
low- Branch Factory: St. Louis CoRDAGE MiLLs, St. Louis 4, Mo. | : 
y in Sales Offices: Boston, Chicago, Houston, New Orleans, Philadelphia, San Francisco | 
L 


ROPE « TWINE »« OAKUM PACKING e« ELECTRICAL AND CARPET YARNS 
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Tuzaes a lot of head- 
work in Ernst Hardware Co.’s 
Christmas promotional program 
in Seattle, Wash. The pre- 
Christmas period is the most 
sales-productive of the entire 
year for this progressive 10- 


9 


Ernst Goes All Out 


For Christmas Sales 


Boosts advertising budget 50 pct for holiday 
campaign and uses centralized decorative motif 


in all of its stores during the season 


store hardware firm. This is 
due, in part at least, to the firm’s 
aggressive promotionalcampaign 
utilizing newspaper advertising, 
direct mail, window display, and 
interior store decoration. 
Seasonal sales volume alone is 
not the sole objective of the 


firm’s program. Christmas shop- 
ping season floor traffic far ex- 
ceeds other periods of the year, 
but that traffic also means addi- 
tional sales throughout the year 
to customers who have acquired 
the habit of shopping at Ernst 
Hardware during the pre-holi- 





Ernst's main downtown store used this corner window to feature toys for youngsters of all 
ages. A Santa cutout figure in front of the home doorway provided the holiday atmosphere. 
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Candy canes without the crooks were used in the Bellevue branch. Icicle borders, Santa's head, 
Christmas tree ornaments and evergreens also gave a touch to the year ‘round goods featured. 


S shop- 
far ex- 
e year, 
Ss addi- day season. For this reason as 
le year well, the firm spends approxi- 
‘quired mately 50 pct more than at other 
Basan seasons for promotional pur- 


poses at this time of year. 
Christmas advertising starts 
after Thanksgiving and concen- 
trates wholly on items having 
gift appeal. Such items include 
housewares, sporting goods, 
toys, appliances (especially traf- 
fic appliances), tools for home 


craftsmen, and cutlery. 689399 


Newspaper Advertising 


Newspaper advertising uses 
both of the downtown Seattle 
newspapers, with ads running 
from 3 column by 10 in. up to 
full page advertisements in the 
Sunday newspapers. The heavi- 
est ammunition last year was 
used on Dec. 11 and on Dec. 18, 
with full page ads in both the 
Sunday papers. Items were care- 
fully chosen to include those 
with the widest possible ap- 
peal. They were pictured and 
completely described, including 
prices. 

Direct mail promotion last 





Go 


Center—The candy cane motif is well 
illustrated in this window featuring o 
variety of major kitchen and home laun- 
dry equipment items. 
Right—This toy display later supplanted 
that in the window shown on opposite 
page and included many gifts for young- 
sters in a different arrangement. 





50 HARDWARE AGE, SEPTEMBER 21, 1950 209 














Interior view of the main store showing holiday decorations including candy canes 
and other effects. Reindeer and Santa in sleigh are “taking off" from the balcony. 


year consisted of an attractively 
illustrated mailing piece sent out 
on Dec. 1. Advertisements were 
printed on an 18 by 22 in. sheet 
of light green paper which was 
folded three times for mailing. 
These were mailed to all active 
and dormant accounts, and to 
contract accounts. 

From the number of dormant 
accounts which were revived 
during the pre-Christmas pe- 
riod, advertising manager C. A. 
Sandquist was able to conclude 
that the piece was an entirely 
successful promotion. 


The Display Motif 


Window display and interior 
store decoration were handled 
as a “joint enterprise,” the same 
motif being used for both. 
“Candy” canes about 5 ft. high 
were placed in windows with 
virtually all displays throughout 
the Christmas shopping season. 
They were also used effectively 
for pillar decorations inside the 
store, with a cane mounted on 
either side of each pillar. Christ- 
mas atmosphere was further 
heightened by suspension of a 
Santa Claus with sleigh and 
reindeer in the downtown store’s 
display room. The team was 
placed to appear as though it 
had just taken off from the 
mezzanine balcony. 

The canes were made inexpen- 
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sively by using two stove pipe 
ells attached to cardboard tubes 
from rolls of linoleum. These 


were covered and painted white, 
then wound with red ribbon to 
simulate the holiday confection. 





Tacoma Store Starts Christmas Campaign 
On Electric Housewares in September 
At Washington Hardware Co., 


Tacoma, Wash., the firm’s 
Christmas merchandising cam- 


paign on electric housewares 
started, last year, in September. 
In the words of the manager, 





Yuletide atmosphere, centering on the white Christmas tree, against a starry sky 
background, told a merchandising story by featuring at varied levels a variety of 
electrical housewares items and radio sets. 
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“Electrical appliances for house- 
hold gifts are among the gifts 
most desired by all home makers, 
and should be given the widest 
publicity during the pre-holiday 
season. Electricity is being car- 
ried to thousands of rural homes 
throughout the country, so spe- 
cial attention should be paid to 
farmers, contacting them by 
radio and direct mail. A cam- 
paign for putting electric appli- 
ances in the home as Christmas 
gifts should start early in the 
fall, for unlike the $5 and $10 
remembrances, they often re- 
quire careful budgeting on the 
part of the majority of buyers. 


The Opening Ad 


“Our electric campaign started 
in September, with a large ad 
illustrating, pricing and describ- 
ing a number of electric appli- 
ances. The ad was headed ‘Select 
these important gifts early— 
Gem-like, chrome plated, stream- 
lined labor saving appliances 
that every woman dreams about.’ 
This was followed with several 
mailings of manufacturers’ lit- 
erature, suggesting appliances 
for kitchen, dining room, living 
room and laundry, as Christmas 
gifts. Spot announcements were 
broadcast, once a week, each 
briefly suggesting electric gifts 
for a certain room. We found 
that the briefer the announce- 
ment the better the results, for 
a few words leave a distinct im- 
pression, while a long commer- 
cial bores the listener and takes 
away any desire of purchase.” 





HARDWARE HUMOR 
By Hardware Age 














“Charge these things to my husband. 
They're his Christmas gifts." 











@ Stanley 1/,” Drill 1800 R.P.M. 


@ 3—5” sanding discs and leather sand- 


ing pad 


@ 1—3” x 14" x 14" grinding wheel 


@ 1—4” x 14" wire brush 
@ 1—5” wool polishing bonnet 


OTHER STANLEY “SALES BUILDERS" 








@ 1—3" cloth buffing pad 

@ 4 high speed twist drills 1/46, 4, 34g, % 
@ 2 arbors 

@ 1 paint mixer 

@ 1 steel carrying case 

@ 1 horizontal drill stand 


At last . . . the complete, compact, eco- 
nomical drill kit your customers have 
demanded. Contains everything needed 
for ordinary drilling, sanding, polishing, 
grinding and countless other jobs—in 
wood, metal or plastics. And remember, 
the more your customers can make, the 
more you “make” in new sales and 
profits! Write for full details. Stanley 
Electric Tools, 567 Myrtle Street, New 
Britain, Connecticut. 


Powerful national advertising featuring the Stanley Handyman 
Drill Kit appears in the home workshop magazines. Tells thou- 
sands of interested prospects to see YOU . . . their local dealer. 





Reg. U.S. Pat. Off. 
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Picture With Santa Sold 
all Up to All Types of Gifts 


For Ebbers 


° 7 
f An effective Christmas mer- 
1TC en l e chandising program used |ast 


year by G. H. Ebbers & Sons, 


a eel Inc., Sheboygan Falls, Wis., en- 


a 


abled children to have their pic- 
tures taken with Santa if their 
parents agreed. 

| Paul Ebbers, vice president of 
| the hardware firm, made an 
agreement with a local photog- 
rapher so that parents could 
bring their children to see Santa 
any Friday night during Decem- 
ber at the Ebbers store. During 
the last week before Christmas, 
the Santa Claus spent all of his 
time at the store. 








| A Popular Idea 


A local photographer fur- 
nished the Santa Claus, and Mr. 
Ebbers furnished the booth near 
the store’s stairway for Santa 
to sit and receive the children. 
The photographer did very well 
on the idea because many par- 
ents liked to have pictures of 
their children talking to Santa 
and were willing to pay a reason- 
able sum for this particular pur- 








pose. 
KitchenAi i . 
Seu up to KitchenAid not only for Brings in Customers 
greater profits to you... BUT for better service to your customers. You can sell , Santa's por 
KitchenAid Food Preparerswith confidence because they’re the finest made.Once , Our toy department brings tested by tl 
: : ; t ‘ in about 200 to 300 customers his questior 
you’ve sold a KitchenAid, you’ve gained a repeat customer . . . one who knows per day during the beginning of by a photo 
you sell quality products. A KitchenAid user is a KitchenAid booster... for life. the toy holiday season,” states 
Why? Only KitchenAid has Planetary Mixing Action... with a self-scraping Mr. Ebbers. “On rush ee = 
beater traveling around a locked bowl, beating as it rotates. Only KitchenAid ing the last few weeks of the catalogs 
: : : : season we have had as high as when me 
is plus powered to handle any mix from a single egg white to pastry dough. 700 to 800 customers in the de- chases. 
Only KitchenAid permits accurate timing of mixing. / partment. Friday night is a big Formal 
KitchenAid has the widest range of useful attachments on — a our ae partment 
; +s ; . nity, especially during Decem- Thanksgi 
with ~ built-in ening operate them without compli ber. That’s the night when we cans 
cated “power boosters. try to have lots of toy displays, by that ¢: 
You'll find it pays .. . in bigger profits and more sat- well lighted, and as many sales eee com 
isfied customers . . . to sell up to KitchenAid. clerks as possible to handle the including 
trade. says tha 
toy traff 
Your customers like good coffee and you can help them. 
t 
A KitchenAid Coffee Mill is a must for the home where good Starts Program Early oon 
coffee is important. Head up your appliance display with Mr. Ebbers begins his toy ware ‘ d 
KitchenAid. You'll find it pays to demonstrate. merchandising program very Saves al 
early in the year. Late in Sep- ilies ote 


e * tember last year he sent out a rem 
several thousand copies of a toy addition: 
( } ] direct mail folder furnished him holiday 
by a supplier. Then in October Gettin 
he followed it with a mailing of 





THE FINEST MADE a tes Christm 
4000 copies of a toy catalog in to. mak 
Built by Hobort GD vos largest manufacturer of food machines. the areas in and about his com- iad wor 
munity. He reports that a num- vantage 
KitchenAid Division + THE HOBART MANUFACTURING CO., TROY, OHIO ber of customers brought the 
HARDW. 
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in Housewares 


The Quality Name | VOLLRATH 


SINCE 18674 Re 


VOLLRATH STAINLESS STEEL 


OVENWARE, KITCHEN UTILITY AND HOSTESS ITEMS 


i. a 


JU jf \ v'@ 7 
=a . 


Santa's popularity at the store is at- These are merely a few 
tested by this young lady's reaction to , ; » Yy ; 
his questions. Her visit was recorded | E = items in the complete line 


by a photographer—part of the Christ- a ; of Vollrath Ware. Write 
mas promotion. P b > 
for detailed information. 


1 - : 


catalogs to the Ebbers store 


when making their gift pur- | U lleathz 
chases. Z 
| Co. 


Formal opening of the toy de- | * 
partment was held right after | SHEBOYGAN, WISCONSIN 
Thanksgiving, with plenty of NEW YORK « CHICAGO «+ LOS ANGELES 
newspaper advertising, although 
by that time the department had 
done considerable toy business, 
including lay-aways. Mr. Ebbers 
says that the large amount of 
toy traffic in his store benefits 
the other departments of his 
establishment, especially glass- 
ware, dinnerware and _ house- 
Wares and small appliances. Fam- 
ilies who visit Santa Claus usu- 
ally remain in the store to do 
additional shopping to meet their 
holiday needs. 

Getting an early start on his 
Christmas merchandising serves 
to make people gift-conscious : a ; 
and works out to the decided ad- | 
vantage of the store. | 
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IT’S SENSATIONAL! FOR 
TIGHTENING and LOOSENING 
NUTS, BOLTS and SCREWS 


FKP 


PORTER 


ENDING 



















y. Ss. PAT-P 


ad nm s A 
toes eT Pa Nea ic fe 


4M MENT, co Pade wt inet 
mesenger’ ae Hy € ‘s “A oe} ae aw ee 


wee 


A MUST FOR EVERYONE WHO 
USES SCREWDRIVER OR WRENCH 


Watch whopping BIG VOLUME 
SALES build up with a simple, 
inexpensive tool like IMPAK- 
DRIVER that pays for itself on the 
first tough job made easy! 

Starts ornery nuts, bolts or screws 
QUICKLY and EASILY and loosens 
or tightens in hard-to-get-at places. 
Every man needs an IMPAK- 
DRIVER at home or at work. 


















‘Complete Sets 
WITH SPECIALLY DESIGNED 
ATTACHMENTS FOR DIFFERENT 
TYPES AND SIZES 
IMPAKDRIVER is sold separately 
or in different ‘‘set’”? combinations in 
attractive tray. Attachments include HEX 
sockets to %”" and two sizes of Phillips and plain 
screwdriver bits. Ask your jobber or write 
direct for catalog page showing sets and prices. 


SAVES HOURS and DOLLARS . . . SKINNED KNUCKLES 
and TEMPERS EVERYWHERE! 


REPAIRS — MAINTENANCE — INSTALLATION 
PRODUCTION — in GARAGES, BODY SHOPS, 





MANUFACTURING PLANTS and INDUSTRIES 
REPAIR SHOPS and in PRACTICALLY EVERY HOME 


H. K. PORTER, INC., SOME 





VILLE 43, MASS. 


PORTER-FERGUSON Auto Body and Fender Repair Tools 
PORTER CUTTERS and PORTER PRUNERS 














Community Promotion 
Keeps Spending at Home 
(Continued from page 206) 


Wichita, and at the same time 
could save themselves the price 
of gasoline or bus fares to and 
from the distant city. 

They conceived the idea of hold- 
ing a guessing contest, the basic 
idea of which was to award 
prizes to the people who could 
most nearly estimate the retail 
value of merchandise displayed 
in special Christmas windows of 
all the local stores. 

The job of selling the idea to 
the other local businesses en- 
tailed considerable missionary 
work as they had to make indi- 
vidual calls on their fellow mer- 
chants to convince them that 
they should all make a nominal 
contribution and back the pro- 
motion to make it a_ success. 
Since it was the first time that 
the local merchants had ever 
participated in a community en- 
terprise of any nature it took a 
bit of convincing but finally 29 
firms, representing all the local 
businesses, participated to the 
extent of contributing $15 each. 

The contest was held during 
the first two weekends in Decem- 
ber. Despite unusually wintry 
weather, more than 350 persons 
took part in the competition. 


Special Window Trims 


Each merchant made a special 
window trim for both of these 
weekends, changing the mer- 
chandise. The contest periods 
ran from Friday noon _ until 
Saturday night, during which 
time the contestants went around 
town, from store to store, to 
make an estimate of the value 
of the merchandise in each one. 
By adding the estimates of the 
value of the merchandise in all 
the windows for both weekends 
the contestants arrived at a total 
estimate figure. 

Each dealer kept an exact total 
of the value of the merchandise 
shown in his windows during the 
two weeks. 

The total retail value of all the 
goods shown in the Christmas 
window trims was $15,847, and 
the first prize was awarded to a 
young farm wife who guessed 
within $24.50 of the exact figure. 

Most of about 350 people who 
entered the contest worked very 
diligently at it, and it is interest- 
ing to note that the poorest est!- 
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Warren-leed SLEDGES and WEDGES 


Please Jobbers and 
Sell Customers 


Wanon-Teod Dlodgor 
Can Dioh OG Out 














Wanon-Tood Wedges 
Can Take St 


@ Powerful bruisers are Warren-Teed sledges and 
wedges! And highly salable, easily shipped, and quickly warehoused 
because of their modern, sturdy, efficient packaging. No repacking 
with these sluggers, no package breaking either. No marring. Clad 
in convenient size cartons, Warren-Teed's sledges and wedges, as 
well as its other tools, lead the field. 

Order today (a carton or a carload). Whether you select handled 
or non-handled Warren-Teed tools, you'll like the way your inventory 
and storage work is eased. This will mean much in the days to come. 
Order now. 


HOW'S YOUR STOCK? 


= 


WRECKING BARS 





MATTOCKS 


WARREN TOOL CORPORATION 


Off es Warren, Ohic 
w Adams i ae Oe agc 3 | 
ech S8:; New York 7 Y 


General 
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| mate was within about $700 of 
the exact amount. 

It is significant that most of 
the estimates were higher than 
the actual value of the merchan- 
dise, which indicates that buyers 
thought the goods had higher 
prices than they actually had. 

The contest was the main 
topic of conversation for a long 
while and there would have been 
more entries except for bad 
weather during the contest. 

There was no rule to prevent 
contestants from simply going 
into the store to ask the exact 
prices of the goods on display. A 
number of the merchants made 
their adding machines available 
to any who wished to use them 
to total their estimates. 

The prizes, totaling $300, were 
$175 for first; $50 for second; 
$25 for third; and others of 
$10 and $5. 

The money, which had been 
contributed by all the merchants, 
was deposited in the local bank 
and scrip in an equal amount 
was printed. 















WITH The prize awards were made 
in this scrip which was used 
KESTER SOLDERING PASTE like money to make purchases in 
any of the participating stores. 
Your customers will want nationally It was stipulated that the contest 
advertised Kester Soldering winners had to spend their scrip 
Paste, Flux-Core Solders, and | before Christmas or it was T 
valueless. The merchants in turn 


Liquid Fluxes. | redeemed the scrip at the bank. 


Kester’s 1950 advertising and 





merchandising program includes a | Promotion Was Successful 

new booklet for your customers, From every point of view the Tommy H 

“Soldering Simplified.” promotion was a successful one. and Luthe 

Send for your free supply now. The local residents were happy Kendall C 

because it was like a big game, 

for at least one person from al- sell RB&N 

most every home in and around but as a m 

Moundridge was competing. isfaction. 
The local merchants were 

happy because it stimulated a They po 

| slow-starting Christmas buying quality cor 

| season and at the same time on 

SOLDER | acquainted local residents with ae 

the kind and quality of merchap- users full | 

J | dise available in the local stores. Thus J. 

Furthermore, it created a d k 

KESTER SOLDER COMPANY | healthy situation among the local order-take 

‘ | businessmen since for the first business t 

a time in the history of the town, inne 
Chicago 39, Illinois they were acting in concert on a 
Newark, N. J. community project. It is expect- 
Brantford, Canada | ed that a local Chamber of Com- 


| merce will probably result. 

Perhaps a promotion of a 
somewhat different nature may 
be tried this year but it is almost 
a certainty that one of a similar 
nature will be held since every- 
one was so pleased with last 
year’s. 


Kester Soldering Paste—ten 
2 oz. cans in new eye catching 
counter display carton. 
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TEAMING UP... to Keep Costs Down 


Tommy Hess, Charlie Griffith, Snits Peebles 
and Luther Bennett are salesmen for J. B. 
Kendall Company, Washington, D. C. They 
sell RB&W fasteners — not as a commodity — 
but as a means toward insuring customer sat- 
isfaction. 

They point out to their dealers that RB& W's 
quality control protects the dealer’s reputation 
... also that RB&W has been giving fastener 
users full value for 105 years. 

Thus J. B. Kendall salesmen, more than mere 
order-takers, get more than their share of the 
business because they sell customer satisfaction 
with RB&W products. 
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Alfred Robbins operates RB&W’s latest wire- 
drawing equipment. He oversees a process that 
is vital to quality, for RB&W draws its own 
wire, using tungsten carbide dies, in order to 
insure closest tolerances for cold-heading. 

By this and other means of controlling raw 
materials, men like Alfred Robbins build qual- 
ities into RB&W fasteners which men like 
these J. B. Kendall Company salesmen capital- 
ize upon to sell more RB& W products. 

Dealers who wish to be sure of getting uni- 
formly high-quality fasteners, packed in easy- 
to-handle “upside-down” packages, increas- 


ingly ask for RB&W fasteners. 
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Grrr wrapping has 
been a must activity with the 
hardware store of A. Gunn Hay- 
don, Rushville, Ind., for nearly 
10 years. It is one of the many 
services which have contributed 
to making this large small-town 
establishment one of the best 


218 


Gift Wrap Service 


Five persons can gift wrap packages conveniently at one time in this 12 by 9 ft. Wrapping Center 


Five persons are employed at Christmas to 


staff Indiana small town store's packaging 


center. Heavy trade results on gifts 


known in its part of the country. 

This free service is a year- 
round one, but at the height of 
the Christmas season five extra 
young women are engaged to 
handle the heavy volume. The 
Gift Wrapping Center is a focal 
point in this store and one of the 
principal reasons why many of 
its patrons drive miles to buy 
their gifts here. 


Know What to Expect 
Haydon customers have 
learned that the extensive stocks 
of china, glass and giftwares 


will provide them with the very 
newest merchandise from the 
New York and Chicago markets. 
They know, too, that their gifts 
will be carefully and tastefully 
packaged and wrapped to en- 
hance their values. 

The Wrapping Center is busi- 
ly used throughout the year for 
all gift occasions but it is espe- 
cially popular at Christmastime. 
Normally, the salesperson mak- 
ing a giftwares sale wraps the 
purchase, but beginning Nov. 15 
three peopie are hired as wrap- 
pers and on Dec. 1 two more are 
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Stimulates Sales 





engaged. These are generally embossed on the covers, for use up a schedule of charges where 
high school girls who have dem- during the coming Christmas aluminum foil wrapping, silk 
onstrated some artistic sense. season. We also decided to set ribbon and special ornaments 


They soon become competent 
wrappers after a little training. 

Richard W. Haydon, president 
of the firm, said, “We know 
from the number of sales in our 
Gift Department and Bridal Bu- 
reau sections that people like to 
trade at Haydon’s, knowing that 
their gifts will be attractively 
wrapped. 


Paid Its Own Way 


“We make no charge for our 
regular gift wrapping service 
and we have found that over a 
period of years this wrapping 
service has paid its own way,” 
says Mr. Haydon. 

“This year we’ve ordered some 
fine white boxes, with our name 
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Richard Hayden, president, stands in front of his exten- 
sive China display. Housewares side of store runs 145 ft. 
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Actual Size 


win business 
or you 


This improved “‘little champ” plastic mouse 
trap with its mew Auto-Set mechanism is easy 
to bait... safe to set... quick to release... 
and easy to sell! 


Graceful, modern design by Sakier 
gives it unusual sales appeal. 

Smooth, plastic body is easy to keep 
clean—ideal for catching mice in cup- 
boards and drawers. 


Auto-Set mechanism is simple and 
safe to operate. Bait is squeezed into 
pedal, bow depressed with hand or foot 
and “‘little champ” is ready for action. 


Easy to empty—just depress the bow 
and mouse falls out. 


The “‘little champ” one-hole choker trap is 
packed 2-dozen in a new and amusing grand- | 
father’s clock counter display. Order from | 
your jobber now! | 
ANIMAL TRAP COMPANY OF AMERICA | 
LITITZ, PA. PASCAGOULA, MISS. 


The width of this Rushville, Ind., store was doubled a few years ago. 


are requested by customers. 
However, we do not expect that 
this service will be used too ex- 
tensively since the people of our 
community have become accus- 
tomed after buying in our store 
to have their gift purchases 
wrapped free of charge. 

“We charge the major share 
of the cost of our wrapping ser- 
vice to our advertising account, 
and feel quite confident that we 
are justified in handling it in 
this manner,” states Mr. Hay- 
don. 

A major reason why this hard- 
ware store has averaged more 
than a quarter of a million dol- 
lars in sales over the past several 
years, in a town of only 7,000, 
is that it has one of the largest 


and most carefully selected 
stocks of dinnerware, stemware 
and giftwares to be found in any 
store of its kind. 

The Haydon store even car- 
ries sterling silver; 12 patterns 
in flatware and four in hollow- 
ware. 

When the Rushville store was 
completely renovated and redec- 
orated a few years ago, special 
attention was given to designing 
a good wrapping center. 

This horseshoe-shaped store 
fixture is approximately 12 ft. 
in length and about 9 ft. wide. 
It is 4% ft. tall and has a top 
ledge on three sides, which is 
10 in. wide and covered with 
yellow inlaid linoleum and bound 
with chrome stripping. 


A unique fixture for a hardware store is this handsome mahogany dis- 
play table in which are shown 12 place settings in sterling silver. 
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The Gift Wrapping Center | 


was made of striated plywood 
and finished with clear varnish. 


There is a narrow gate at the | 


open end. There are two main 
wrapping ledges which are 13 in. 
wide and covered in inlaid lino- 
leum and edged with chrome. 
Five people can work simultane- 
ously in the unit. 


Wrapping Equipment 

The wrapping center incorpo- 
rates two 24-in. paper cutters; 
three 18-in. cutters and one 12- 
in. cutter. 

Bond paper of heavy weight 
is used for the outside wrapper 
on such items as card tables and 
clothes hampers. A good grade 
of jewelers’ tissue is used around 
gifts. A heavy craft paper is 
used for final wrapping of pack- 
ages for mailing. 

Ribbonette is kept on spools 
beneath the top ledge of the 
counter and are set 4 in. from 
the back wall. 

Each wrapper has her own 
supply of all necessary items 
such as card enclosures, parcel 
post labels and the traditional 
“Haydon’s” embossed silver and 
grey stickers which are used on 
all packages. 

Incorporated in the wrapping 
unit are paper tape machines, 
two packing bins, waste paper 


and excelsior bins, a telephone. 


for incoming calls only and, most 
importantly, a six-drawer Na- 
tional cash register. 

During particularly busy sea- 
sons such as Christmas, Easter, 
and Mother’s Day, the salespeo- 
ple bring the merchandise to the 
wrappers, but at other times 
they each take care of their own 
wrapping, packing, mailing, etc. 

The housewares side of this 
long-established Indiana store 
extends 145 ft. The hardware 
side is 117 ft. long. 


Colorful Interior 


The most striking thing about 
this store, which was formally 
reopened in 1947, is its bright 
and colorful interior. Various 
pastel colors are used through- 
out and each department has its 
own particular color, depending 
on the kind of merchandise 
which is on display. 

Extensive use has been made 
of mirrors, not only on the backs 
of wallcases, but also on pillars 
and around the large elevator 
enclosure in the fore part of the 
store. These mirrors give an 


First Again 


sell in quantity. 


sales-winning display carton. 


NEWEST ADDITION TO THE 
FAST-SELLING SEAL-DRI LINE 


Seal-Dri “Hippers” are lightweight, com- 
fortable hip boots made of Vinylite plastic 
material. Like the other Seal-Dri products, 
they will fold compactly for carrying, are 
sealed electronically, and are low priced to 
Both the Hipper and the 
Seal-Dri Wader have a new Form-Fit-Foot 
which fits comfortably inside the shoe. Each 
garment is individually packed in a colorful, 


See your jobber salesmen for genuine 
SEAL-DRI PRODUCTS made by Seal-Dri 
Sportswear Co., Rockford, Illinois. 





Form-Fit-Foot on 
Waders and the New 
Hipper 

See the New Seal-Dri 
Light-weight, Folding 














Shooting Blind and 
the All-Plastic Minnow 
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SEAL-DRi SPORTSWEAR COM 


#. i. INDE 


For Both Hunting and Fishing 
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CHROME PLATED 


WOOD SCREWS IN THE 
RE-FILL BOX 


% 8 sizes round head 

¥% 8 sizes oval head 

* Individually marked 
compartments 


Write for complete information on 
Sheron'’s 60 assortments, 


202 PURCHASE ST, BOSTON, MASS. 


SHARON BOLT & SCREW CO. 




























REFILLABLE 
REFILLABLE 


REFILLABLE 


Shavore Git and Scheui Co 


BOSTON 10, MASS. 














illusion of expansiveness and 
also add sparkle to the china and 
glassware. 

Canary yellow has been used 
as the color for the front of the 
store and on the cornices of the 
giftware sidewall cases. Side- 
walls are painted dubonnet. 
Great Lakes blue was used as 
the background color for the ma- 
jor appliance department since 
it sets off so well the white 
enameled cases. 

Alamo brown was painted on 
the walls of the hardware side. 
This part of the store had first: 
been painted with a light color, 
but it was soon noted that the 
merchandise seemed to be lost 
against this color. The brown 
color complements the reds and 
blues of hardware packaged 
goods. 

Bottle green was used as the 
background color for the tool 
section. Sporting goods displays 
were painted coral. 

The enviable position which 
the Haydon store holds as a gift 
center is indicated by the fact 
that at one recent fashionable 
wedding 207 of the 219 wed- 
ding gifts bore the Haydon gift 
sticker. 


Cashes in on Weddings 


The store gets the lion’s share 
of the wedding business for 
miles around as a result of its 
Bride’s Bureau, which it has 
been using for the past five 
years. 

A detailed record is made for 
every bride who patronizes the 
store, or for whom any gifts are 
bought in the store. These rec- 
ords were first kept on filing 
cards but the information is now 
recorded on large printed sheets 
which are kept in order in a 
loose leaf binder. 

These sheets give a record of 
the names of the bride and 
groom, their addresses and tele- 
phone numbers, the date of the 
wedding and showers, delivery 
information, and also indicates 
the bride’s preferences as to 
China, glassware and silverware 
patterns. Every time a gift is 
purchased for a bride an entry is 
made on her page in the Bride’s 
Book. In this way the salesper- 
son can tell a friend or relative 
just what has already been pur- 
chased for the bride. 

The use of this index has cut 
down on returns by about 90 per 
cent, according to Mr. Haydon. 
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Sparked by overwhelming public 
demand, dealer sales for the ARCO line “oe is 
* all previous records for any period in Arrow hi 
Our national advertising campaign is paying off — 
e and if you act promptly you, too, can profit from it now! «+ 


_ CONSISTENT “ARCO” ADVERTISING . 


is reaching an average of 


; 21,.000.000 ' 


readers per month in national magazines and , 
* newspapers across the country. 


CAN BE USED | i 
WITH ONE HAND! 







Any ”" or %” Drill a ° 
Ranved Saw in ONE 
MINUTE 


Fair Trade 
* Pat. Pend. Retail bee . 
P 9.95 . 
sy 4@0) ome. with Wl 
me, SAW Gnoach Gut, 


“ARCO - SAW” isa’ 
rugged tool with right angle gear drive (no clumsy, 

e dangerous, direct drive with drill sideways). Works « 

like a high priced Portable Saw. 

CUTS 1-5/16'', 2x4 by turning over ‘ 
ARCO FEATURES: Safety-yoke od rigid ere 
and absolute safety — Visual guide and wide shoe- 

e plate for straight, square cuts — Big handle for two- « 
hand operation — Precision one-piece gear box. 

° 90-DAY FACTORY GUARANTEE . 
EXTRA BLADES, Crosscut or Combination, $1.60 

- Retail. e 


. NOW! EVERY "ARCO-SAW" AN. 
ANGLE SANDER & POLISHER & 


IN ONE MINUTE 
° with the new 
ARCO "SAND- 
"N-POLISH™ Kit. 


Swive! action permits use at 
any angle on every surface. 








Suggested Retell ws, with 5” melded rubber 


. 1 95 head, lambswool polisher, sand- « 
e ing dise and adapters. 


REET ARE EAN SPADE GUARANTEE? 
SUPERIOR QUALITY AT LOWEST COST 


“HYCARBON” CIRCULAR SAW BLADES & 


Made of finest TEMPERED eta 
° STEEL, HAND-FILED 


List Prices 
* 4” Crosscut or Combination. .$1.60 
6” Crosscut, Rip or Comb... 2.00 
7” Crescent, Rip or Comb... 2.50 
= 8” Crosseut, Rip or Comb... 3.00 





All Blades sth ss with 42”, %”, %” 
e (Bore for Mall, ack & Decker Saws 206 ‘wore a 
| ae BOARD * AVAILABLE with one each— 
8" Blades—at REGULAR SAW ‘ 
3 BLADE 'PRIGES 












our new catalog , 


See Us At The DEALERS! 
5 NATIONAL HARDWARE SHOW 
. 423 
P BOOTH No bare 


Order from your 

Jobber today or 
* ARROW METAL PRODUCTS CO. ° 
Dept. HA 140 West Broadway, New York 13, N. Y. 7 





write direct for 
. . . . . . . + i . 
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Toy Promotion Keeps the 
Dollars in Local Stores 
(Continued from page 204) 


scene in one of our large win- 
dows one Christmas but last 
year we found ourselves so busy 
handling sales that we couldn’t 
seem to find time to set up the 
elaborate display. So many of 
our customers, especially the 
children, kept asking about the 
display that we finally had to 
break down and burn a lot of 
midnight oil in order to put the 
train window together again. 
“This train display window 
will probably become an annual 
feature, each December, and 
we'll make it a little better each 
year. It’s one reason why we 
do have an excellent trade in 
electrical trains and accessories.” 


Demonstrations Build Volume 


Demonstrations are another 
way by which this Indiana firm 
increases its store traffic and 
boosts its volume. A demonstra- 
tion of some kind is made every 
Saturday during the summer 
months. One of the most suc- 
cessful of these was the demon- 
stration of paint roller brushes 
when about 1500 of them were 
sold in one day. 

“It’s these plus sales which 
make us click,” says Mr. Skiver. 
“We don’t have a clerk in our 
organization—every one is a 
salesman. 

“My partner and I had had a 
lot of retail store experience, 
though we knew nothing about 
the hardware trade when we 
started business. For this rea- 
son we decided to set up some 
operating rules for ourselves 
based on what we didn’t like 
about other hardware _ stores 
which we had observed as cus- 
tomers. We decided that the two 
most important factors for suc- 
cess in the hardware trade are 
courtesy and immediate service. 

“In line with this policy we 
will take back any merchandise 
which is unsatisfactory to a cus- 
tomer. While it may seem that 
a customer’s claim is unjust, and 
is costing us our profit, we find 
that the total amount involved 
in taking back such merchandise 
amounts to very little at the end 
of the year in comparison to the 
good will which this policy en- 
genders. 

“We seemed to lose a lot of 
business when we first started 
because we had decided on sell- 








AERIAL LADDER 


Fair Trade Price $14.95. 11 Western States $15.75. 








The answer to repeated requests for 
a Model Toys fire truck. Authorized 
copy of American-LaFrance Aerial 
Ladder. 42” aerial ladder on a swivel 
base. Two extra ladders. Wind-up 
siren. Knee-action front wheels that 
steer. Heavy gauge steel and alumi- 
num construction. Fire-engine red 
baked enamel finish, stainless steel 
trim. Six famous-make rubber tires. 
33” long; 11 lbs. 





rai 
| (Model) ROAD GRADER 


Fair Trade Price $12.95. 11 Western States’ $13.75. 


Rugged all-steel authorized copy -of 
the giant Adams Diesel Road Grader. 
Adjustable scraper blade; knee-ac- 
tion wheels; steering wheel steers; 
famous-make rubber tires. Yellow 


enamel finish. 26” long; 14 lbs. 






Cargo hookand 
clam shell fur- 
nished. 





aa circle. 





Fair Trade Price $12.95 
11 Western States 13.75 


e Cab 
it me” swings in 360° 

eS Lifts 
more weight than any comparable 





Demand for Model Toys is 
greater than ever. Steel and rubber 
supplies are critical. 
We suggest that you 
check your Fall re- 
quirements now and 
be sure of a sufficient 
stock of Model Toys. 


START CHRISTMAS SELL- 
ING NOW WITH FREE 
LAYAWAY BANNERS 
Banners are stoppers, in brilliant 
Christmas colors. For use in window, 


counter and shelf displays. FREE 
envelope stuffers also on request. 


Model 
BUCKET LOADER 


Fair Trade Price $11.95 
11 Western States 12.75 





Only authorized 
working model 
of a Bucket Load- 
er on the market. 
Endless chain of 
buckets lifts sand 
to fill Dump 
Truck. Exact copy of Barber-Greene 
Bucket Lodder. Caterpillar treads. 
All-steel. Green enamel finish. 18” 
high; 11 lbs. 


Brand new (Model) TRUCK 


with detachable tractor for towing 
other Model Toys! 

Fair Trade Price $12.95. 11 Western States $13.75. 
Sturdy steel authorized copy of 
Euclid Bottom-Dump Truck. Hopper 
bottom opens by lever; universal- 
type coupling between tractor and 
trailer; knee-action front wheels steer; 
famous-make rubber tires;. orange 
enamel finish; 27” long; 11 lbs. 














toy. Authorized copy of Unit Mobile 
Crane. All-steel. Famous-make rub- 
ber tires. Orange enamel finish. 111/2” 
long; 191/.” boom; 7 lbs. ae. 


y omees “Re 


THE CHAS. WM. DOEPKE MFG. CO., ROSSMOYNE, OHIO 
Every Model Toy you sell helps you sell another! 


Inc., 
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A UNIQUE PROFIT BUILDER 


To help you get a larger dollar volume, Robinson has attrac- 
tively packaged all the brushes and accessories necessary 
to do a good paint and decorating job. 
The Robinson Home Painter's Kit sells 
itself on your counter and combines 
into one sale eleven individual low 
volume sales. Stock now for increased 
profits. Immediate delivery. 


MR. DEALER: To give you increased 
profits through a. lower inventory cost, 
Robinson has a compact Merchandising 
Brush display. The customer can select 
the high quality Robinson bristle or 
nylon brush to fit the price and the job. 


ROSINSOy 
NYLON ane BRISTLE 
PAINT BRUSHES 


Use the coupon below to get additional 
information on the Home Painter's Kit 
and the Robinson Brush Display. 





























want 


(Rosson 








ing on a cash basis, but we be- 
lieve we have won back the trade 
of a lot of these people because 
we do have attractive stores, 
satisfactory merchandise and 
courteous’ salespeople,” states 
Mr. Skiver. 

Their merchandising formula 
must be a pretty sound one, for 
though neither of the two own- 
ers or any one of their three 
full-time employees have ever 
worked in a hardware store, 
their cash registers showed be- 
tween 500 and 600 sales on busy 
Saturdays last December. 





Christmas Decorations 


Real Community Affair 


(Continued from page 200) 


warehouse to begin the work of 
making cedar rope and wreaths. 
As these are completed, some of 
the workers hang the decora- 
tions, together with strings of 
colored lights, across the main 
street at intervals. 

It’s an all-day job for the 40 
or 50 volunteers who take part 
in the occasion, but the time 
passes quickly in the enthusiasm 
of a shared community enter- 
prise. At the job’s conclusion, 
all workers get together for the 
hearty community dinner. 

The relatively modest ex- 
penses are borne by the fire de- 
partment out of its _ private 
funds raised through such en- 
terprises as the firemen’s ball. 
The cost for 1949 was approxi- 
mately $100. of which $50 went 
for light bulbs, the balance for 
the dinner. No donations are 
raised for support of the event. 

By contrast with these figures, 
a commercial decorator asked 
$250 for equivalent decorations, 
without installation of lights. 











‘Ree ee 
1 EDWARD E. ROBINSON, Inc. — | 
; 95 Park Avenue, Nutley 10, N. J. 1 
' | want to increase my paint brush profits and reduce my 
i inventory. Send me information on the Edward E. Robinson | 
: Merchandising Aids. i 
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HARDWARE HUMOR 
By Hardware Age 








"By having our after-Christmas sale 
now we could sell twice as much. 
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Windproof! 


Operates at any angle 
Generates over 2700° 








This Blotorch works with 
good grade denatured alcohol 

but for best results we recommend 
LENK BLOTORCH FUEL 











500° More heat 

For silver soldering, light brazing and sweated fittings 

For home and shop use :' 2 
Cool, convenient GunGrip handle On disp lay —Booth 105 
Handsome chrome finish National lavdware Show 
Burning time: approximately one hour Gra ae Fae Pr | Ps 
Sensibly priced for volume sales V] Y. C 

Colorful individual display cartons for self-selling 
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Hottest, handiest, best-selling Blotorch in its price range ! 


es 


Mfg. Company 


30 Cummington St. 
BOSTON 15, MASS. 

















CHAMPION 


and 


N 
eTORM DOOR 


LATCHES 


The all-round superior qualities 
built into these items make them 
fast sellers for you and insure 
long and satisfactory use by your 
customers, 





No. 4120—Wrought Steel Rim 
Screen and Storm Door Catch 


Cast Allumaloy, rust proof levers. One 
piece drawn steel case. Bolt equipped with 
two easy compression springs. Packed 1 
in a box, 4 dozen in a case. 


mus 


Tubular Screen aad Storm Door Latch. 


No. 4150—Wrought Steel 
No. 4155—Wrought Brass 
Packed 1 in a box, 4 dozen in case. 





Sereen Door Hardware is available in 
plated finishes. 


Winning Sales 
Features 


Superior Quality. 
Easy Installation. 
Double Spring Action. 


Priced to sell to the 
largest number of pro- 
spective buyers. 


wv = 





Nearly all hardware jobbers handle some 
products in the big CHAMPION line. 









The 
IRWIMUAM IAL AL eA 
GENEVA. OHIO eS 


If it's a CBAMPION its @ winner 















Matched Displays Triple 
Bath Accessories Sales 


Ar the store of L. A. Courte- 
manche Hardware, McMinnville, 
Ore., bathroom fixtures are dis- 
played in sets, matched as to 
colors. The display sets are 21 
ft. long, and extend out 7 ft. 
with a midway partition allow- 
ing two complete sets to be 
shown in each display unit. 

In front of each of these dou- 
ble display units there is a small 
display platform for showing 
bathroom accessory items. These 
platforms, raised 3 in. from the 
floor, are 5 ft. long and 3 ft. 
wide. In the center a partition 
3 in. wide extends up 45 in. Two 
glass display shelves are mount- 
ed on each side of this partition. 

The display platform is used 
for showing bathroom scales, 
stool brush racks and containers, 
waste baskets, bathroom mirror 
and cabinet sets, and similar 
items. The partition of the ac- 
cessory display platform is cov- 
ered on both sides with tile 
board of a bright rose color. The 
bottom of the platform base is 
yellow. The color combination 
adds considerably to the overall 
display effect. 

“We have been selling three 
times the volume of bathroom 
accessory items,” manager J. B. 
Jones says, “since we have been 
using the accessory display plat- 
forms and placing them in front 
of the fixture display sets. It’s 
location, plus association that 
does the selling here, I think.” 


Bath accessories are shown to 
advantage on such a platform. 





fo. CAULKINGGoop 


QUALITY AT NO 
EXTRA COST 





FLEXISEAL 


CAULKING COMPOUND 



























HERE’S WHY! 
@ Easy to Apply at Any Temperature, 
@ Whitest Whites Made. 

@ Gives Long Life Protection; Surface 
dries quickly with a tough weather. 
proof skin, remaining soft and 
pliable underneath. 

@ Won't Crack, Crumble or Shrink; 
retains its color, has excellent 
bond and is non-staining. 


AVAILABLE IN 


SPOUTED CARTRIDGES 
for skeleton guns. 
REGULAR CARTRIDGES 
for conventional guns. 


CANS OR PAILS in bulk 
for Professional Users 


COLLAPSIBLE TUBES 
for Occasional Users 





“ORDER FLEXISEAL FROM 
YOUR JOBBER 











or write 


LANDEN PUTTY WORKS 
MALDEN, MASS. 
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Priced right for a Good Profit. a 
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Drafting, 
Reproduction, 
Surveying Equipmeni 

and Materials, 

Slide Rules, 
Measuring Tapes. 


WYTEFACE* Steel Tapes are famous among hardware 
dealers for their obvious superiority . . . for the way 
exacting customers demand them. 

WYTEFACE Steel Tapes are easier to read in any light 
with their black markings on white background. The 
white surface will not crack, chip or peel. 

But K&E Does Even More 

To Help Build Your Profits! 

You can sell WYTEFACE with one of the most 
merchandising-minded metal counter displays in the 
business. It dramatically sells WYTEFACE Tapes... 


The Famous WYTEFACE Steel Tapes 


plus an eye-catching 


Counter Display Unit 


are creating hardware-profit NEWS! 


a : WYreE 
oie 


saves you inventory space ... makes your counter work 
easier. For instance. . . 


1. Your customers see the actual easy-to-read, black-on-white tapes. 
2. The glass front protects the tapes from handling and loss. 

3. Stock is held in the roomy back compartment. 

4. Sales features printed on the back help clerks. 


Next time you order WY TEFACE Steel Tapes and Tape 
Rules and Refills, ask your jobber for one of the two 
assortments which come packed in this handsome dis- 
play. You'll sell more much faster. 

*Trade Mark. W yteface Steel Tapes are protected by U.S. Patent 2,089,209. 


KEUFFEL & ESSER CO. 


NEW YORK © HOBOKEN,N.J. © CHICAGO ° ST.LOUIS 
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DETROIT © SAN FRANCISCO °¢ LOS ANGELES * MONTREAL 
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Here Are Details of 
New Regulation W 


Highlights of the new Regulation W affecting instalment 
sales of household appliances, radio and television, floor 
coverings and residential repairs. For complete informa- 


Wan a few min- 


utes after President Truman 
had signed the Defense Produc- 
tion Act, federal controls over 
instalment buying became effec- 
tive beginning Sept. 18. The 
regulation of consumer credit, 
through a new Regulation W, 
was the first act taken by the 
Administration under the new 
control statute. The Regulation 
applies to all consumer instal- 
ment credit dealings since the 
opening of business on Sept. 18. 

Here are its most important 
features. 

The regulation applies, in gen- 
eral, to any person who is en- 
gaged in the business of extend- 
ing instalment credit in amounts 
of $5,000 or less, or discounting, 
purchasing or lending on, obli- 
gations arising out of such cred- 
it. It applies whether the per- 
son is a bank, loan company, or 
finance company, or a person 
who is so engaged in connection 
with any other business, such as 
by extending such credit as a 
dealer, retailer, or other person 
in connection with the selling of 
consumers’ durable goods. 


SECTION 2. GENERAL RE- 
QUIREMENTS AND 
REGISTRATION 


(a) General Requirements.— 
Each person engaged in the 
business of making instalment 
sales’ or instalment loans,’ or en- 
gaged in the business of lending 
on the security of or discounting 
or purchasing obligations aris- 
ing out of such credit, is re- 
ferred to in this regulation as a 
“Registrant”; and no Registrant 
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tion see official text. 


shall make or receive any pay- 
ment which constitutes or arises 
directly or indirectly out of any 
such credit extended by him or 
out of any such obligation lent 
on or discounted or purchased by 
him, except on the following con- 
ditions: 

(1) He must have a license, 
and each Registrant is hereby 
granted such a license, but 
such license of a Registrant 
may be suspended in the man- 
ner and on the grounds stat- 
ed in section 8(b); and 

(2) The credit extended, re- 
newed, revised or consolidated 
by him, or giving rise to the 
obligation discounted or pur- 
chased by him or acquired by 
him as collateral, must com- 
ply with the applicable re- 
quirements of this regulation. 
(b) Registration.—Within 60 

days after the effective date of 
this regulation, or 60 days after 
he becomes subject to section 
2(a), whichever is later, each 
Registrant shall file, with the 
Federal Reserve Bank or any 
branch thereof in the district in 
which the main office of the 
Registrant is located, a regis- 
tration statement on a form ob- 
tainable from any Federal Re- 
serve Bank or branch. Such 





1“Instalment sale” is defined to in- 
clude only instalment credit arising out 
of the sale of an article listed in the 
Supplement, hereinafter called a “listed 
article.” 

2 Both “instalment sale” and “instal- 
ment loan” are defined to exclude 
credits in a principal amount exceeding 
$5,000. Certain instalment sales and 
instalment loans, including some that 
are in a principal amount exceeding 
$2,500, are exempted from the regula- 
tion by section 7. 


statement shall be filed regard- 
less of whether or not the Regis- 
trant had filed such a statement 
under Regulation W as in effect 
at any time prior to the effec- 
tive date of this regulation. 


SECTION 3. INSTALMENT 
SALES: GENERAL RULES 


Except as otherwise provided by 
this regulation, each instalment 
sale shall comply with the foi- 
loding requirements: 

(a) Down Payment and Ma- 
turity.—There shall be a down 
payment not less than that speci- 
fied for the listed article in the 
Supplement, such down payment 
to be calculated as therein speci- 
fied; and the time balance speci- 
fied in section 6(c) shall have a 
maturity not exceeding the 
maximum maturity specified for 
the listed article in the Supple- 
ment. 

(b) Amounts and Intervals of 
Instalments; Record.—Except as 
permitted by section 6(a) for 
seasonal incomes, etc., the time 
balance shall be payable in in- 
stalments which shall be (1) 
substantially equal in amount or 
so arranged that no instalment 
is substantially greater than any 
preceding instalment, (2) pay- 
able at approximately equal in- 
tervals not exceeding one month, 
and (3) not less than $5 per 
month or $1.25 per week on the 
aggregate instalment indebted- 
ness of one debtor to the same 
creditor. The information speci- 
fied in section 6(c) shall be set 
forth in a bona fide record of 
any transaction subject to this 
section. 
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(c) Time of Down Payment. 
—The down payment shall be 
obtained at or before the time 
of delivery of the listed article; 
except that in the case of an 
article listed in Group D, the 
down payment shall be obtained 
at or before the time of begin- 
ning the agreed upon repairs, 
alterations, or improvements. 


SECTION 4. INSTALMENT 
LOANS: GENERAL RULES 


Except as otherwise provided 
by this regulation, each instal- 
ment loan shall comply with the 
following requirements: 

(a) Instalment Loans to Pur- 
chase Listed Articles —If the 
Registrant knows or has reason 
to know that the proceeds of an 
instalment loan are to be used 
to purchase any listed article: 

(1) The principal amount 
lent (excluding any interest 
or finance charges and the 
amount of any insurance pre- 
mium) shall not exceed the 
maximum loan value specified 
for the article in the Supple- 
ment, such loan value to be 
calculated as therein speci- 
fied; and 


(2) The maturity of the in- 
stalment credit (including any 
interest or finance charges, 
and the amount of any insur- 
ance premium and of- any 
items included in the cash 
price of the article) shall not 
exceed the maximum matur- 
ity specified for the listed ar- 
ticle in the Supplement. 

(b) Unclassified Instalment 
Loans.—In the case of an in- 
stalment loan which is not sub- 
ject to section 4(a), the matur- 
ity of the instalment credit (in- 
cluding any interest or finance 
charges and the amount of any 
insurance premium) shall not 
exceed the maximum maturity 
specified for unclassified instal- 
ment loans in the Supplement. 

(c) Amounts and Intervals of 
Instalments; Record. —Whether 
subject to section 4(a) or sec- 
tion 4(b), the instalment credit, 
except as permitted by section 
6(a) for seasonal incomes, etc., 
shall be payable in instalments 
which shall be (1) substantially 
equal in amount or so arranged 
that no instalment is substan- 
tially greater in amount than 





*Part 5 of the Supplement permits 
the use of a bona fide estimated cash 
price in certain cases. 


any preceding instalment, (2) 
payable at approximately equal 
intervals not exceeding one 
month, and (3) not less than $5 
per month or $1.25 per week on 
the aggregate instalment in- 
debtedness of one debtor to the 
same creditor. The terms of 
payment shall be set forth in a 
bona fide record of any instal- 
ment credit subject to this sec- 
tion. 

(d) Statement of the Bor- 
rower.—No Registrant shall 
make any instalment loan sub- 
ject to section 4 (a) or 4 (b) 
unless he shall have accepted in 
good faith a signed Statement 
of the Borrower as to the pur- 
poses of the loan. Such State- 
ment shall state whether or not 
any of the proceeds of the loan 
are to be used to make a down 
payment on the purchase of a 
listed article or to be used to 
purchase any listed article, and 
if any of the proceeds of the 
loan are to be used for the lat- 
ter purpose such Statement shall 
identify such listed article and 
shall state the cash price’ there- 
of and the value of any trade-in. 
If a Registrant relies in good 
faith on the facts set out by the 
obligor in such Statement, it 
shall be deemed to be correct 
for the purposes of the Regis- 
trant. 

(e) Loans to Make Down Pay- 
ments Prohibited.—A _ Regis- 
trant shall not make any instal- 
ment loan if he knows or has 
reason to know that any part of 
the proceeds thereof is to be 
used to make a down payment 
in connection with the purchase 
of any listed article. 


SECTION 5. RENEWALS, 
REVISIONS, AND 
ADDITIONS 

(a) General Requirements.— 
In the case of an instalment sale 
or instalment loan which results 
from a renewal or revision of 
any instalment credit already 
outstanding, or which results 
from the combination of any 
such outstanding credit with an 
additional instalment credit, the 
renewed, revised, or consolidat- 
ed obligation shall (regardless 
of when the outstanding credit 
originated) comply with all the 
requirements of this regulation 
as if it were a new credit ex- 
cept that: 

(1) The requirements as to 
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Statement of the Borrower 

and down payment or maxi- 

mum loan value, if any, shall 
not apply to the outstanding 
credit already held by the 

Registrant; and 

(2) The renewed, revised, 
or consolidated obligation may, 
in so far as the maturity and 
instalment requirements are 
concerned, be treated as if it 
were a new credit with the 
maximum maturity calculated 
from the date of the renewal, 
revision, or consolidation. The 
payments on such renewed, re- 
vised, or consolidated obliga- 
tion shall not be less than $5 
per month or $1.25 per week 
on the aggregate instalment 
indebtedness of one debtor to 
the same creditor. 

(b) Statement of Changed 
Conditions. — Notwithstanding 
any other provision of this regu- 
lation, if a Registrant accepts in 
good faith a Statement of 
Changed Conditions as provided 
in the following paragraph, an 
instalment credit that refinances 
any outstanding obligation 
(whether or not such obligation 
is held by the Registrant or is it- 
self payable in instalments) may 
have a maturity not exceeding 
the maximum maturity specified 
in the Supplement for refinanc- 
ing pursuant to such State- 
ments, but such maximum ma- 
turity shall be applicable only to 
the credit refinanced. The pay- 
ments on the credit refinanced 
need not be as large as $5 per 
month or $1.25 per week. 

The requirements of a State- 
ment of Changed Conditions will 
be complied with only if the 
Registrant accepts in good faith 
a written statement signed by 
the obligor that the contem- 
plated refinancing iS necessary 
in order to avoid undue hard- 
ship upon the obligor or his de- 
pendents resulting from contin- 
gencies that were unforeseen by 


-him at the time of obtaining the 


original credit or which were 
beyond his control, which state- 
ment also sets forth briefly the 
principal facts and circum- 
stances (1) with respect to the 
original credit and (2) with re- 
spect to such contingencies, and 
specifically states in addition 
that the contemplated refinanc- 
ing is not pursuant to a precon- 
ceived plan or an intention to 
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evade or circumvent the require- 
ments of this regulation. 

(c) Bona Fide Collection Ef- 
fort; Serviceman’s Pre-induc- 
tion Debt.—Nothing in this reg- 
ulation shall be construed to pre- 
vent any Registrant from mak- 
ing any renewal or revision, or 
taking any action that he shall 
deem necessary in good faith (1) 
for the Registrant’s own protec- 
tion in connection with any obli- 
gation which is in default and is 
the subject of bona fide collec- 
tion effort by the Registrant, or 
(2) with respect to any obliga- 
tion of any member or former 
member of the armed forces of 
the United States incurred prior 
to his induction into such ser- 
vice and assignment to active 
duty: Provided, that the instal- 
ment sale of any repossessed ar- 
ticle must comply with the ap- 
plicable requirements of this 
regulation. 


SECTION 6. CERTAIN TECH- 
NICAL PROVISIONS 


For payment schedules for 
seasonal incomes, see original 
text. 


(b) Calculating Date of First 
Instalment and Maximum Matur- 
ity—In calculating the maxi- 
mum maturity of an instalment 
obligation, a Registrant may, at 
his option, use any date not 
more than 15 days subsequent 
to the actual date of the loan 
or delivery of the listed article 
sold; and except as permitted 
by section 6(a), the first instal- 
ment shall be scheduled for pay- 
ment not later than one month 
or, in accordance with such op- 
tion, one month and 15 days sub- 
sequent to the actual date of the 
loan or delivery of the listed ar- 
ticle sold. 


(c) Record of Instalment Sale. 
—The record of an instalment 
credit arising from the sale of 
a listed article and required by 
section 3(b) shall set forth (in 
any order) the following infor- 
mation: 

(1) A _ brief description 
identifying the article pur- 
chased; 

(2) The cash price of the 
article; 


(3) The amount of the pur- 
chaser’s down payment (i) in 
cash and (ii) in goods ac- 
cepted in trade, together with 
a brief description identify- 
ing such goods and stating the 
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monetary value assigned there- 
to in good faith; 

(4) The amount of any in- 
surance premium for which 
credit is extended and of any 
finance charges or interest by 
way of discount included in 
the principal amount of the ob- 
ligation, or the sum of these 
amounts; 

(5) The time balance owed 
by the purchaser, which is the 
sum of items (2) and (4) 
minus item (3); and 
(6) The terms of payment. 


The record need not include a 
description of the article if it is 
purchased by means of a coupon 
book or similar medium of in- 
stalment credit upon which there 
has been made a cash down pay- 
ment at least as great as the 
highest down payment required 
by this regulation on any article 
sold by the Registrant. The rec- 
ord need not include the infor- 
mation called for by items (2) 
and (4) if the Registrant is one 
who, with respect to the article, 
customarily quotes to the pub- 
lic a time price only which in- 
cludes the finance or other 
charges if any, provided he sets 
forth such time price in such 
record, and provided he obtains 
a cash down payment which is 
at least as large as would be re- 
quired if the percentage speci- 
fied for the article in the Supple- 
ment were applicable to the time 
price. 

(d) Credit for Mixed Pur- 
poses.—In case a credit is part- 
ly subject to one section of this 
regulation and partly subject to 
another section, the amount and 
terms of such credit shall be 
such as would result if the cred- 
it were divided into two or more 
parts and each part were treat- 
ed as if it stood alone; except 
that the maturity of any such 
credit may be the maximum ma- 
turity applicable to the listed 
article giving rise to the major 
part of the credit. In case a 
credit is partly subject to this 
regulation (whether for a listed 
article or because otherwise re- 
quired to be scheduled for pay- 
ment within any maximum ma- 
turity specified by the regula- 
tion) and partly not subject to 
the regulation, the amount and 
terms of such credit will com- 
ply with the requirements of 
this regulation if they satisfy 
the requirements of this regula- 


tion applicable to the regulated 
portion. 

(f) Delivery in Anticipation 
of Instalment Sale.—Except as 
provided in the following para- 
graph, in case any listed article 
is delivered in anticipation of, 
or under any arrangement 
whereby delivery of a listed ar- 
ticle precedes, an instalment sale 
of that article or a similar ar- 
ticle (such as, but not limited 
to, a delivery ‘‘on approval,” “on 
trial,” or as a “demonstrator’’), 
the Registrant shall require, at 
or before the time of such de- 
livery, a deposit equal to the 
down payment that would be re- 
quired on such an instalment 
sale. 

In order to qualify as an ex- 
ception to the preceding para- 
graph, the article must be an 
article listed in Group B or in 
Group C, the delivery must be 
exclusively for the purpose of a 
bona fide trial, approval, or dem- 
onstration, and the Registrant 
must, within 10 days after such 
delivery, obtain the down pay- 
ment referred to in the preced- 
ing paragraph or the return of 
the article. Every such case 
shall be evidenced by a written 
agreement signed by the respec- 
tive parties, of which a copy shall 
be given the prospective purchas- 
er at the time of or before the 
delivery of the article, and such 
written agreement shall state 
clearly and prominently that 
(1) the delivery is exclusively 
for the purpose of a bona fide 
trial, approval, or demonstra- 
tion, and (2) the prospective 
purchaser will make the re- 
quired down payment (the 
amount of which shall be stated 
in the agreement) within 10 
days after delivery of the article 
for trial, approval, or demon- 
stration or will return or re- 
lease the article within such 10- 
day period. 

(g) Sets and Groups of Ar- 
ticles—In determining whether 
the down payment and maximum 
loan value requirements of this 
regulation are applicable, any 
set, group, or assembly common- 
ly considered, sold or used as a 
single unit shall be deemed to 
be a single listed article if the 
component parts thereof are 
sold or delivered at substantial- 
ly the same time. 


(j) Purchase of Article in 
Lieu of Trade-in. — Anything 
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THIS IS THE SAME MAGIC-TOUCH 
ELECTRIC POWER MOWER THAT 
CREATED A SENSATION LAST YEAR 
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The EZY-KUT is designed to do the 
complete job. Cuts tall or short 
.grass; cuts high weeds or small 
shrubs. Cuts right to fence or 
wall. Special blade adjustment 
takes only seconds. Rear 
swivel caster for easy ma- 
neuvering. Entire machine 
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ee JUNIOR | ie aaa 

EZY-KUT broke all sales rec- 

BE SURE r, ords last year . . . EZY-KUT 

received more free and unso- 

licited publicity than any other 

mower of any type. Acclaimed 

by dealers and thousands and 

thousands of users as the most 

amazing mower on the market. 


SOLD THROUGH DISTRIBUTORS ONLY— 
Write for Information Regarding 
Your Territory Today! 


177 South Front St. 
TRVITAVHT HT RRCRTERRATIANS INC. Memphis, Tennesses 
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which the seller of a listed 
article buys, or arranges to have 
bought, from the purchaser at 
or about the time of the pur- 
chase of the listed article shall 
be regarded as a trade-in for 
the purposes of this regulation. 

(k) Misuse of Coupon Plans. 
—No coupon, ticket, or similar 
medium of credit, whether paid 
for in instalments or otherwise, 
shall be accepted by any Regis- 
trant in payment, in whole or in 
part, for any listed article if 
such acceptance, in effect, would 
permit the article to be sold on 
terms not complying with the 
requirements of this regulation. 


SECTION 7. EXEMPT 
CREDITS 

The provisons of this regula- 
tion, other than section 8(a), 
do not apply to any of the fol- 
lowing: 

(a) Credits over $2,500 Not 
Involving Automobiles. — Any 
credit in a principal amount ex- 
ceeding $2,500, unless it is (1) 
an instalment sale of an article 
listed in Group A, or (2) an in- 
stdlment loan the proceeds of 
which are to be used to purchase 
An article listed in Group A. 

(c) Credit to Dealers and Cer- 
tain Salesmen.—Any credit ex- 
tended to a wholésaler or re- 
tailer to finance the purchase of 
any article for resale, or any 
credit extended to a bona fide 
salesman of automobiles in or- 
der to finance the purchase of a 
new automobile to be used by 
him principally as a demon- 
strator. (For other exemptions 
refer to official text.) 


SECTION 8. MISCEL- 
LANEOUS PROVISIONS; 
DEFINITIONS 


(a) Preservation of Records; 
Inspections.—Every Registrant 
shall preserve, for the life of the 
obligation to which they relate, 
such books of account, records, 
and other papers (including any 
statements or agreements re- 
quired by or obtained pursuant 





‘In addition, section 604 of the De- 
fense Production Act of 1950 authorizes 
the Board to institute court proceed- 
ings to restrain violations and to com- 
pel compliance with the regulation or 
any order of the Board made in pur- 
suance thereof. Furthermore, section 
603 of such Act provides that “Any 
person who willfully violates any pro- 
vision of section 601 [of the Act] * * * 
or any regulation or order issued there- 
under, upon conviction thereof, shall be 
fined not more than $5,000 or im- 
oe not more than one year or 
both. 
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to this regulation) as are rele- 
vant to establishing whether or 
not a credit qualifies for exemp- 
tion under section 7, or whether 
or not it is otherwise in con- 
formity with the requirements 
of this regulation, provided, how- 
ever, that the Registrant may 
preserve photographic reproduc- 
tions in lieu of such books of ac- 
count, records, or other papers. 

For the purpose of determin- 
ing whether or not there has 
been compliance with the re- 
quirements of this regulation, 
every Registrant shall permit 
the Board or any Federal Re- 
serve Bank by its duly author- 
ized representatives, to make 
such inspections of his business 
operations as the Board or Fed- 
eral Reserve Bank may deem 
necessary or appropriate, includ- 
ing inspections of books of ac- 
count, contracts, letters, or other 
relevant papers wherever located, 
and, for such purpose, shall fur- 
nish such reports as the Board 
or the Federal Reserve Bank 
may require. When ordered to 
do so by the Board, every Reg- 
istrant shall furnish, under oath 
or otherwise, such information 
relative to any transaction with- 
in the scope of the authority 
cited in section 1 as the Board 
may deem necessary or appro- 
priate for such purpose, includ- 
ing the production of books of 
account, contracts, letters, or 
other papers in the custody or 
control of such person. 

(b) Suspension of License'.— 
The license of any Registrant 
may, after reasonable notice and 
opportunity for hearing, be sus- 
pended by the Board, in its en- 
tirety or as to particular activi- 
ties or particular offices or for 
specified periods, because of any 
willful or negligent failure to 
comply with any provision of 
this regulation or any require- 
ment of the Board pursuant 
thereto. 

A license which is suspended 
for a specified period will again 
become effective upon the expi- 
ration of such period. A license 
which is suspended indefinitely 
may be restored by the Board, 
in its discretion, if the Board 
is satisfied that its restoration 
would not lead to further viola- 
tions of this regulation and 
would not be otherwise incom- 
patible with the public interest. 


(d) Clerical Errors. — Any 


failure to comply with this regu- 
lation resulting from a mistake 
in determining, calculating, or 
recording any price, down pay- 
ment, or credit, or other similar 
matter, shall not be construed to 
be a violation of this regulation 
if the Registrant establishes 
that such failure to comply was 
the result of excusable error and 
was not occasioned by a regular 
course of dealing. 


(g) Right of Registrant to 
Impose Stricter Requirements.— 
Any Registrant has the right to 
refuse to extend credit, or to ex- 
tend less credit than the amount 
permitted by this regulation, or 
to require that repayment be 
made within a shorter period 
than the maximum permitted by 
this regulation. 


(h) Contracts Outstanding on 
Effective Date of Regulation.— 
Nothing in this regulation shall 
prevent the performance of any 
valid contract or obligation en- 
tered into prior to the effective 
date of this regulation; but, 
when any obligation arising out 
of any credit extended prior to 
such date is combined with any 
credit extended on or after such 
date or is the subject of any 
renewal or revision made on or 
after such date, such credit shall 
be treated for the purposes of 
this regulation as having been 
extended on the date of such con- 
solidation, renewal, or revision. 

(i) Transactions Subjected to 
Regulation by Amendment.— 
Whenever this regulation is 
amended to add any article to 
the list of articles in the Supple- 
ment or so as to apply to any 
additional class of transactions, 
the amendment shall not prevent 
the performance of any valid 
contract made prior to the effec- 
tive date of the amendment; but 
any renewal, revision, or consoli- 
dation of any obligation arising 
from a credit covering such new- 
ly added article or class of trans- 
actions shall be subject to the 
applicable requirements of this 
regulation. 

(j) Definitions.—For the pur- 
poses of this regulation, unless 
the context otherwise requires: 

“Instalment Credit” means a 
credit which the obligor under- 
takes to repay in two or more 
scheduled payments or as to 
which the obligor undertakes to 
make two or more scheduled pay- 

(Continued on page 288) 
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Washington 


NEWS and Views 


Reports on Events Affecting 
The Hardware Business 


(Continued from page 10) 


selective price controls are ap- 
plied to such an extent as to af- 
fect a substantial part of all 
sales at retail and materially to 
affect the cost of living, the law 
requires the President to con- 
trol all prices and wages. 





OUTLOOK: There is little | 


possibility of price controls, se- 


lective or general, until after | 


the November elections. The Ad- 
ministration will try to avoid 
anything as unpopular as price 
controls as long as possible. For 
the present, the price and wage 
control features of the new law 
are in the hands of a new agency, 


| 
| 


the Economic Stabilization | 
Agency, which will concern itself | 


primarily with planning work. 
First action in regard to prices 
was a Presidential order direct- 
ing all business people to keep 
all price records for the period 
May 24-June 24, 1950. This is 
the base period the ESA must 
consider if it wishes to impose 


ceilings. The data that must be |! 


kept includes prices received or 
asked as well as labor, material, 
acquisition and other costs. 


‘Get Tough’ Policy Asked 
For Swollen Inventories 


Considerable pressure is being 
brought to bear on the new Na- 
tional Production Authority to 
“get tough” with businessmen 
holding unusually large inven- 
tories, 

Congressmen, for example, say 
there is much grumbling from 
their constituents about “hoard- 
ing” of electrical appliances and 
anumber of steel products. 

Some of the larger steel com- 
panies are accused of channeling 
products to their own subsidi- 
aries at the expense of regular 
customers who now claim they 
are left “high and dry” and can- 
not get the materials they need 
for production. 


OUTLOOK: The inventory 
controls now being discussed by 
the government are mild, com- 
pared to what will come of war 
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A COMPLETE % CEATOURE" 
LINE OF RANGES! 





A a 
fOR THE FINEST 
AUTOMATIC 
LLECTRIE COOKING 


4 RANGES 
WITH DELUXE FEATURES! 


@ 7-speed T. K. monotube surface 
heating units give MORE heat! 

@ Oversize “picture-window” oven 
automatically pre-heats at 5,200 
watts. 

@ 2,200-watt bake unit, 3,000-watt 
broil unit. Broiler has smokeless 
grid. 

@ Telechron electric clock and timer 
to automatically start, cook the 
meal and shut off. Timer auto- 
matically controls 6-quart deep- 
well cooker, oven, surface unit 
and appliance outlet . . . without 
switching! 

Sparkling white Titanium porce- 

lain enamel finish on entire range 

is acid, stain and chip-resistant. 











(ens: =r 


—..- 


























MARQUETTE 





AW FOR FAST, 
LIACIENT 
GAS COOKING 


5 OUTSTANDING RANGES! 


@ Universal gas cocks adjust easily 
to ALL types of gas! 

@ One-piece cooking top and in- 
tegral burner bowls. Burners lift 
out for easy cleaning. 

@ Extra-large ‘‘picture-window”’ 
oven has Robertshaw oyencontrol 

@ Telechron electric clock, Minute 
Minder timer, appliance outlet. 

@ Two giant 12,000 B.T.U. bur- 
ners, two standard, 9,000 B.T.U. 
burners. 

@ Sparkling white Titanium porce- 
lain enamel finish on entire range 
is acid, stain and chip-resistant. 























for information on the entire Marquette line 
of ranges ond other appliances, write to: 


MARQUETTE APPLIANCES, INC. 


307 E. HENNEPIN AVENUE e MINNEAPOLIS 14, MINN. 
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a new 
complete line of 
NYGLAS FISHING RODS 


hy 


Nyglas tubular glass rods 
... 20 rods ... for every 
4 type of fishing. Peerless 
action, designed to set a 
hook, engineered by one of 
the country’s leading fish- 
! ing rod experts ... blanks 
and completed rods built 
by Union Hardware on the 
basis of its more than 40 
years experience making 
better fishing rods. 

Also a line of rods in solid 
glass. 




















A ROD FOR EVERY 
FISHERMAN 
GLASS - BAMBOO - STEEL 





Write for New 1951 Catalog 
showing the complete line of 
fishing rods by Union Hardware. 





NYGLAS TARGETEER 


SEE OUR EXHIBIT IN BOOTHS 998-9 
AT NATIONAL HARDWARE SHOW 


IATIMA 


INIUJI 


Connecticut 


Torrington, 
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production is really stepped up. 
World War II experience shows 
that government controls over 
inventories cannot possibly sat- 
isfy everybody, but go a long 
way toward correcting such 
abuses as excessive hoarding, A 
further tightening of these con- 
trols appears likely at this time. 





Sawyer Promises to Cut 
In Small Manufacturers 


Small manufacturers definite- 
ly will be “cut in” on government 
contracts. 

This reassurance comes from 
Secretary of Commerce Charles 
Sawyer, who’s a small business 
man himself and fully under- 
stands what defense contracts 
mean to firms employing fewer 
than 500 persons. 

Actually, there’s nothing in 
the new Defense Production Act 
(which sets up government con- 
trols) that assures small busi- 
ness of any share of contracts. 
But Mr. Sawyer says as long as 
he’s Secretary of Commerce, he 
will live up to both the “letter 
and the spirit” of the new law in 
giving a hand to the nation’s 
smaller firms. 


OUTLOOK: The control law 
does not definitely assure small- 
business concerns of prime con- 
tracts, nor of complete mobiliza- 
tion and utilization of their 
plants for national defense and 
essential civilian production. 
But you expect Mr. Sawyer to 
show that he means what he 
says as far as taking care of 
“the little fellow” is concerned. 


Selling Physical Assets 


Hardware dealers wishing to 
buy their competitor’s businesses 
apparently will be safe in doing 
so until next year. 

The Senate leadership has ten- 

tatively decided not to press for 
a vote on House-passed legisla- 
tion prohibiting any firm from 
buying the physical assets of a 
competitor. 
Although the Federal Trade 
Commission has been advocating 
such a law for the past 20 years, 
Congress has been steadily re- 
luctant to approve such bills be- 
cause of the hardship such a law 
would work on businessmen or 
their survivors who are forced 
to sell for financial reasons. 


Senate Postpones Ban on | 






WHY SELL LESS THAN 
Guaranteed Quality? 





EDGEHILL 
CIRCULAR SAWS 


® for guaranteed performance 
* for satisfied customers 


° for steady repeat sales 


Build up a more profitable re- 
peat business in saw blades by 
stocking and featuring the guar- 
anteed quality Edgehill Line. 
FAST TURNOVER from Edgehill’s 
lower prices means extra sales 
stimulus and constant repeat 
profits you can depend on. 
GUARANTEED QUALITY assures 
complete satisfaction for you 
and your trade. Edgehill is pre- 
cision made from highest quality 
chrome nickel steel. 
TOP PERFORMANCE in holding 
a tough, sharp — edge 
longer makes each Edgehill 
blade a ‘salesman’ for you... 
brings customers back to your 
store. 
You'll find extra sales appeal in 
the protective packaging of each 
Edgehill blade.. and your job- 
ber can make prompt deliveries. 
Stock the guaranteed gown | 
Edgehill Line now and watc 
our saw blade business 
increase. 


Order from your jobber or 
write for full details. 


TYPES BUSHINGS 
6,7 Band inch — 3,"-54” and 54”-1/)" 
Flat and available at 
Hollow Ground no extra charge 





7%e BLADE 


MFG. CO. 


909 W. 3rd AVE. 
COLUMBUS 12, OHIO 











OUTLOOK: Sponsors of the 
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SS THANE current dill claim sufficient 
a votes for Senate approval, pro- 
Quality? vided they succeed in getting a 
vote. A substantial majority of 
the House okayed the bill earlier 
this year, and President Truman 
is expected to follow the advice 
of the FTC and sign such legis- 
lation into law. Look for a new 
attempt to pass the proposal 
early next year, if the bill does 
not succeed in the Senate this 
month. 





Chemical Shortages Hit 

Some Hardware Lines 
Like the battle that was lost 

for the want of a common horse- 


shoe nail, a threatened shortage . ° 

of a couple of related basic S p rin q Wi! n g 
chemicals has an _ important 

bearing on numerous hardware T @) G G L E B @) LT “sy 
lines. These are caustic soda 
and soda ash. 


SAWS The trouble is that both are 


important in the manufacture of 





cut fastening and hanging costs 














rformance items essential to both military 
and civilian needs. For instance, Whether you are building a new home or office or are repairing an 
mers caustic soda is used for making old building you'll have no fastening problems if you use Paine 
paints, varnishes, dyes, explo- Spring Wing Toggle Bolts. Spring Wing Toggle Bolts provide a 
sales sives, soap, pulp and paper, not secure and permanent fastening in hollow walls and ceilings and 
’ to mention reclamation of rub- other hollow spots where it is impossible to reach the other side. 
fitable re- ° . . . : oe ‘ h and plas il 
Sietiees & ber. Soda ash is necessary for They may be used in wood, gypsum, marble, lath and plaster, tile 
the ane the processing of bauxite ore for and sheet rock. They are especially useful for installing heavy 
ll Line. manufacture of aluminum and shelves, partitions, wall mirrors, lights, and plumbing fixtures. 
Edgehill’s for making glass. The rayon in- For the big user, try Paine’s Toggle Bolt Clamp that grips the 
xtra sales ae : ig ° ie 
nt repeat dustry alone uses 30,000 tons of bolt when it is to be tightened, so it can be tightened with a screw- 
d on. caustic soda a month since it re- driver. It cuts installation time in half and saves the mechanic’s 
Y assures quires nearly a pound of the fingers. Get Paine Toggle Bolts from your supplier today. 
ir — chemical to produce a pound of 
st quality yayon. 


OUTLOOK: Aluminum indus- 
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ippeal in producers of the chemicals. In- oe ‘= + = pg Sem ome. ‘ull = — be moved pest 
° ‘0 1 - whi 1 ni ic ’ 
gy of each dustry has been running at top omen Thread wie back “7 puavenh a, Teale, wadher’ 28 ‘aowe i 
jour job- capacity but will have to cutback y Mh. ush wing 
pos on output unless strikes are set- ‘ 
1" watch tled this month. THE PAINE COMPANY . 
isiness 
Pressure Put on Acheson 2963 Carroll Avenue j Chicago 12, Illinois 
To Guard U.S. Industry 
vr or 
4 Keep your eye on those tariff 
talks at Torquay, England, this ¥ 
tINGS month 
nd 5f5"-Y,"" . 
nol Up until last week, the State 
1 charge Department showed complete in- 
difference to. the pleas of Amer- 
ican businessmen not to “sell 
LADE U. S. industry down the river” 
| by lowering import duties. 
. CO. But pressure from a number 
s congressmen, particularly 
3rd AVE. enator Green, Rhode Island FOR CATALOG 
$ 12, OHIO Democrat, finally forced the de- 
a ] partment to abandon its unreal- 
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e«. for long-time, accurate performance 
on a wide variety of work 


Every time you sell a GREENLEE Chisel or 
Gouge you sell top performance . . . for a long, 
long time. Blades are of special-analysis, high- 
grade steel . . . for uniform toughness and 

long-lasting, fine-cutting edges. Each tool is 
expertly formed and heat-treated, highly- 
polished, perfectly balanced. In short— 

whenever you sell 2a GREENLEE you 
sell a tool of highest quality. 


Ae 


Vitiplei 


AHISELS AND GOUGES 


ifeolele wie) Ba Fiat) 13, | 


GREENLEE 


STOCKED BY LEADING WHOLESALERS 


FAST SELLERS IN THE GREENLEE HIGH-QUALITY LINE 


Auger Bits e Expansive Bits e Socket Butt Chisels e Socket Firmer Chisels ¢ Car Bits e Razor Blade 
Draw Knives e Automatic Push Drills e Spiral Screw Drivers e Bit Extensions e Bell Hangers’ Drills e 
Turning Tools ¢ For complete information on these and other fine GREENLEE Tools, write today to 
Greenlee Tool Co., Division of Greenlee Bros. & Co., |809 Herbert Avenue, Rockford, lilinois, U.S.A. 
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istic attitude. Secretary Acheson 
now has assured Senator Green 
that the U. S. delegates to the 
world trade meeting will “take 
fully into account” the potential 
effect on U. S. business and em- 
ployment that any tariff reduc. 
tion might have. 


OUTLOOK: Actually, Acheson 
yielded to congressional demand 
only after a number of senators 
threatened to pass a resolution 
barring attendance of a U. §. 
delegate at the Torquay meet- 
ings. Rather than suffer such a 
humiliating defeat, Acheson 
agreed to be guided by the ree- 
ommendations of U. S. business 
and labor advisors. Look for his 
representatives to compromise 
on many tariff changes, however, 
in an attempt to save face in two 


directions. 


Hire at Home First 
Tobin Urges Employers 


Secretary of Labor Tobin 
suggests that all hiring be done 
through local U. S. Employment 
Service offices. He doesn’t say 
what to do if you need men ina 
hurry. 

In order to achieve “orderly 
distribution” of manpower, To- 
bin lists these five “don’ts” for 
employers: 

Don’t hire workers from out- 
side the community until full 
use is made of local help. 

Don’t pirate workers 
other essential activities. 


from 


Don’t set specifications for 
workers higher than actually 
needed. 


Don’t hire more workers than 
you really need, or more than 
can be readily absorbed within 
a reasonable period of time. 


(Resume reading on page 11) 





HARDWARE HUMOR 
By Hardware Age 








“Ink-unk, ink-unk, ink-unk, ink-unk.” 
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PRODUCTS 


PRICE! 
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ee Se 


BRAND-NEW!! 
THERMA-GLASS 


It's air-insulated. Allows hand to hold hot- 


BEAUTY! 


test or coldest drink in comfort. Will not 


“sweat” or ‘“‘frost."’ No coasters needed. 


Never mars table finish with rings. Actually 
USE 3 WAYS 


1. Thermo-type tumbler. 2. 
Two separate tumbiers. 3. 
Shaker for mixed drinks — 
when separated and rejoined, 
lip-to-lip. 
8 to GIFT BOX — $3.30 list. 
4 to GIFT BOX — $1.80 list. 
12 sets to a shipping ca carte. 


two tumblers in one, molded to fit together 
perfectly. High temperature styrene — able 
to withstand water as hot as 180°F. Rich, 


assorted, translucent colors. Perfect for par- 





: ° polyethylene s—45¢ list. 
fies and every-day serving. ee) Cs shineing carton. 


Flexible ‘‘Vacuum Seal’’ 


FOOD SAVER BOWLS 
(POLYETHYLENE) 
Universally popular. Guard family food 
budget. Seal in freshness and prevent spoil- 
age. Durable and chip-proof. Special vac- 
vum lid stops moisture loss, holds full flavor. 
Resist hot water to 160°F. — cold tempera- 
tures to 40° below. So flexible, rim can 
form pouring spout. Red, Yellow and Blue 
— White Lids. 
Set of Three, packaged in polyethylene 
bag — $1.00. list. 12 sets to a shipping 
carton, 


SEE YOUR JOBBER OR ORDER DIRECT 


See us at Booth 238 — National Hardware Show, 
Oct. 2-6, Grand Central Palace, N.Y.C. 
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nly 2 feet square op 


Most complete assortment of outstanding 
tool values on the market today, stocked with only 
the more popular, faster selling assortments 

and sizes. Contains 117 items, all attractively labeled 
and priced. Includes: Socket Sets in 

the preferred 4", %” and 2” drive, plus over 

50 Sockets and Attachments — Hex drive 

matched Socket Sets in trays—Double Open End 
Wrench Sets in clips—Adjustable Wrenches— 
Combination Wrenches—and an unusually 

complete assortment of Pliers and Pipe 
Wrenches. All tools manufactured from 
finest steels and guaranteed. Complete 
with metal stand, ruggedly built for 
a lifetime of profitable use. 


Write for literature and prices 


PENENS CORPORATION 


3900 Wesley Terrace e 















Pity, 









% Outstanding Value 
Tools for Home— 





Farm—Auto 





* 


Most Complete 






Assortment—Handles 





97% of your normal 






tool requirements. 









Contains only fast 






moving popular 






numbers. 






Measures only 2 feet 






square by 52” high— 





replaces over 6 feet 
of counter space. 


MEET US AT THE 
NATIONAL HARD- 
WARE SHOW 
BOOTH NO. 79 











Schiller Park, Illinois 





@ GITS has proved that some of the finest housewares are 
plastic. Years of GITS research guarantees outstanding de- 
signs, the most serviceable plastic for each GITS HOUSEWARE 
... and exclusive adva-tages in perfor e, 
durability, and strength. Feature GITS HOUSEWARES Now! 


FREEZERETTE 








6 Flexible Polyethylene Unbreakable Jars — on annodized Aluminum 
Tray. Beautiful pastel colors. Molds individual servings of gelatins, 
frozen desserts, etc. Bottom of tray operf for faster freezing. Individ 
vally packaged in polyethylene bags. 

Each set — $1.29 list. 6 sets to a box, 6 boxes to a shipping carton 


PIK-NIK-PAK 


Foods hotter longer. Drinks won't slide. 
“Portioned" plates and 7'-oz. tumbler 
in one convenient service. Irridescent 
pearl styrene withstands 80°F. As- 
sorted colors. 4 plate-4 tumbler set in 





washable, re-usable polyethylene bag, 
List $2.15 ea. 

-———————GITS MOLDING CORP. —————-—- 
4612 W. Huron St. Chicago 44, Ill. 
Please ship: 

(list prices — less regular dealer discount) 
THERMA-GLASS: ___GIFT-BOX CARTONS _____BULK CARTONS 
FOOD SAVER BOWLS: ____CARTONS FREEZERETTE: 

CARTONS PIK-NIK-PAK: CARTONS 
_ —————— = 
COMPANY______ _ _— 
ADDRESS_ " mie 
ae Se een ZONE___STATE _ 


FULL DEALER DISCOUNT ON ALL LIST PRICES 
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OTH-0O-BLITZ 


Kills moths, moth larvae, carpet beetles and certain other bugs! 


MOTH-PROOFS a Year...for only a few cents 


THERE IS NO“MOTH SEASON.” Spring, ...deadly to fabric eating insects. 
summer, winter and fall the moth The new, “self-spraying” safety 
larvae grow fat on fabrics. This valve opens and closes at the touch 
destruction of materials is continu- of the finger and puts an end to the 
ous in all parts of the country... hard work of moth proofing. Now- 
There is always a need for protec- easy—effective and economical pro- 
tion from these costly destroyers. tection for clothing, rugs, drapes, 
MOTH-O-BLITZ contains Chlor- furniture, blankets and furs. No 
dane, Lindane, Tetralin and DDT objectionable odor orcrystals—Will 
not harm delicate fabrics. 

Packed 12 to a carton. One bomb 

moth proofs many garments for $198 STOCK UP NOW...moths work all day, 
only a few pennies.............. RETAILS every day ond can mean profits for you! 


SC@eeeeee ees ee eeseeeev ee esc eoeoeeeeeeeeea ese eseeseea eee eeee ee 2 ee eese 


Pa 


arn \ <A fme — a } 
er ea 


THE AEROSOL SPRAY Y HOUSEWIVES. BUY... 
It sits fits and other, hlioete :. 


Fy 
- OL 
FINGER-TIP 
CONTROL 
VALVE 
’ f Z| Stan 


LABORATORY TESTS PROVE’ stay suspended longer and are car- 

the new, High-Pressure ried by the air to every crevice and 
Insect-O-Blitz to be the corner of the home. 
100% Killer of flies.* It 
has been determined that 
the higher the pressure the more 
effective the spray. This higher 
pressure causes a much finer dis- 
persion of insecticide particles *Complete reports on these tests 
which, because of their lightness, are available upon request. 







Warm weather means FLIES — BUGS 
and INSECTS—housewife buys an in- 
secticide for only one reason—to see 
these insects drop — and drop fast. 


Packed 12 to a carton. .Retails $1.79 


THE FLY SEASON IS ON! Order from your jobber now or write to 


TETCO CO. 


458 So. Spring Street, Los Angeles, California or Hobart, Indiana 
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“He’ sells water heaters 





y 


You have a water heater salesman right 
in your customers’ homes. “He” doesn’t 
say anything but “he” is constantly dem- 
onstrating the need for automatic, elec- 
tric water heating. ‘He’’ is the automatic 
clothes washer you've already sold. 

Every customer who has a clothes 
washer in her home is a prospect for an 
Electric Water Heater. Without a de- 
pendable, automatic supply of good hot 
water, the washer can’t do an adequate 
job. 

So be sure to ask what type and size of 


water heater your customer now has in 
her home. You'll be surprised to find 
how easy it is to sell her an Electric 
Water Heater, and how many actual sales 
result from this approach. Try it, prove 
to yourself how successful it is. 

The same principle holds true every 
time you sell an Electric Dishwasher, 
Range or Clothes Dryer. Each of these 
appliances also paves the way for an 
Electric Water Heater sale—the dish- 
washer because it, too, needs a dependa- 
ble supply of hot water et the proper 


not words! 4 = 


7 


temperature—the other two appliances 
because when a home is wired for them 
it’s easier and costs less to install an 
Electric Water Heater. 

Even if you don’t make the water heater 
sale at the time you sell the other ap- 
pliance, put each customer on your hot 
prospect list and follow up frequently. 
The job is made still easier by the fact 
that people want electric water heating. 
Industry figures and surveys show that. 
More people all the time are buying Elec- 
tric Water Heaters. 


SELL ELECTRIC WATER HEATERS ‘ 


They’re what people want! 


ELECTRIC WATER HEATER SECTION—National Electrical Manufacturers Association, 155 East 44th Street, New York 17, N. Y. ‘* o 
ALLCRAFT - BAUER - BRADFORD - CRANE-LINE SELECTRIC - CROSLEY - DEEPFREEZE - FAIRBANKS-MORSE - FOWLER 
FRIGIDAIRE - GENERAL ELECTRIC - HOTPOINT - HOTSTREAM - JOHN WOOD - KELVINATOR - LAWSON - MERTLAND - MONARCH - NORGE 
PEMCO © REX @ RHEEM © SEPCO e A. O. SMITH © THERMOGRAY © TOASTMASTER © UNIVERSAL ¢ WESIX @¢ WESTINGHOUSE 
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Latest Information on New Hardware Merchandise 








(Continued from page 13) 
Doors open; drawers slide in and 
out, faucets swing. Room set: 
$1.29. Ideal Novelty & Toy Co., 
200 Fifth Ave., New York City. 





Snowman Bank 


Snowman plaster bank stands 
12 in. high, is 6 in. wide, 5 in. 
thick. Coin slot appears as a 
pocket in his snow suit. Has 
cork in bottom. Finished in 
white and black with gold trim. 
Scarf and mittens are red, blue 





or green. 


Retails $1. A. N. 
Brooks Co., 500 S. Michigan Ave., 
Chicago 5, Il. 





Stanley Tool Chests 


Stanley’s six re-designed tool 
chests. Three have Stanley tools 
and three the Defiance line. 
Illustrated is the Hobby House 
set; 28 tools packed in an oak 
chest, stained and _ varnished 
for man or boy who enjoys wood- 
working. Retails for $59. Others 
include: Fix-It kit, No. 888 
with 12 basic tools in a corru- 
gated board Tote tray. Retails 
for $9.95; Handyman Set, No. 
891, 17 tools for homeowner, 
packed in metal chest, lacquered 
gray, retails for $19.75; Better 
Home kit, No. 895, 28 tools, 
packed in metal cabinet with 
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handle, retails for $47; Wood- 
worker’s Set, No. 907, 19 tools, 
for skilled woodworker, packed 
in oak chest, retails for $37.75; 
and Roll-Up set, No. 951, 29 
tools, retails for $99.90, oak roll- 
up cabinet with drawer. Stan- 
ley Tools, Division of The Stan- 
ley Works, New Britain, Conn. 





Musical Sweeper 

Musical sweeper plays “Whistle 
While You Work.” Features 
wire-bound sweeper brush and 
dust compartment. Rubber 
treaded wheels protect floors. 
Four color lithographs on 
sweeper, solid wheels, steel axles. 
Retail for $2.19. Looky Chug- 





Chug train has jolly face, eyes 
that roll. Features large nickel 
bell; piston rods move in and 
out of the cylinders which move 
up and down. Locomotive sound. 
Retails for $2. Fisher-Price 
Toys, Inc., East Aurora, N. Y. 


Roller Skates 


Lilliputian line of roller skates 
features two sidewalk true ex- 
tension models. Adjust from 6 
to 7%, in. for children from 3 
to 7. Model No. 1, at bottom, 
skates have wheels mounted on 
axle giving slower action for 
small youngsters. Model No. 2 
are skates with 9 full-sized ball 
bearings per wheel. Both have 





leather heel and toe straps. 
Union Hardware Co., Torring- 
ton, Conn. 


Family Theater TV 


Crosley 23 model 1951 TV line 
features viewing screen provid- 
ing full-room vision. Family 
Theater design simulates the 
proscenium arch of a stage. Con- 
sole mode] 11-443 MU, illus- 
trated, has a 19 in. black screen 
picture tube in a mahogany cabi- 
net. Viewing screen tilted slight- 
ly forward. Other features in 
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PROMOTION 


brush profits for you! 


OxXCco’s 















FEATURING 









































OxCcOo’s 
Bs P c a ©Xxco’s Oxco’s 
seth PET BRUSH-COMB HOUSEHOLD BRUSHES 
PALMETTO WHISK Promotes pet’s health by remov- An endless variety of styles and 
Best whisk that money can buy. ing dirt and matted hair; stimu- types — both stapled-in-wood 
Tough, long-lasting Florida pal- lates skin surfaces. Withstands and twisted-in-wire. Available 
metto fibres chase dirt from any constant use. Can be used on with plastic bristles in a rainbow 
surface—keep wearing for years furs. Sturdy, rounded-end wire of colors; or with white, grey or 
of service. bristles firmly set in rubber. black tampico, horsehair, etc. 





BIG. ee 


FULL-COLUMN ADVERTISEMENTS 
will appear all through the Fall 






COnNsuMER 
ADVERTISING 


months in these popular maga- 





zines. Millions will see Oxco’s 
advertising—thousands in your 
own area. It pays to promote 
the brush line that’s backed by 


consistent national advertising. 











Self-Selling 
3-color 
Display Box 
holding one 
dozen whisks 
is FREE with 
each dozen 
order. 


FREE counter 
Display Card— 
Attracts shoppers; 
adds to your 
store’s prestige 
—‘‘ties in’ with 
national 
advertising. 












Colorful Display Box sells 3 pet 
items. FREE in Pet Set Deal 
with one dozen each item. 






SEE YOUR JOBBER... 


now about Oxco’s 3-Star Promotion. 
A small investment in the featured 
brushes puts you in line for bigger 
brush profits. Phone, wire or write w 
your jobber today for your brushes, sxoW OX FIBRE BRUSH COMPANY, INC. 
display cards and newspaper mats. OF eecoenicx Lolablished /§FF MARYLAND 
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TRICOLATOR 





HARDWARE HEADLINERS 


AMERICA’S MOST TALKED-ABOUT 
COFFEE-MAKERS Now Offer You 


NEW 


MODELS 
PACKAGING 
PROFITS 





The 


The only combination of its kind in 
America—a nationally known 
Tricotator Drip Coffee-Unit of bur- 
nished aluminum, PLUS a stunning 
tea-pot or coffee server of finest, 
heat-treated Hall China. A 2-in-1 
value that laughs at competition... 
builds brand-new dollar volume for 
you. 4-, 6- and 8-cup models in 7 
exquisite colors. 


é TRICOLATOR 
Ee WET- STRENGTH 







FILTER PAPER 

. in smart, eye- 
catching containers. A 
steady automatic repeat seller and 
profit builder. 


TRICOLATOR 
“FLAME-TAMER” 


TRICOLATOR 


The all-purpose, air-cushioned steel- 
jacketed cooking aid that has a 
must’’— 


thousand uses. A kitchen “ 
an easy tie-in sale. 


FLAME-TAMER 


Colorful 
Counter 
Displays, 


National 


Publicity 


' See us at 


BOOTH 431 


| GRAND CENTRAL PALACE, N. Y. 


October 2nd to 6th 
Pay or—write for Illustrated Folder 


rh 4 1899 
, INC. 


230 Fifth Avenue, New a on N.Y. 
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“FRoyal Family” 





Saunas gets 





| Toy High Chair 


WHAT'S NEWE 
| 





line: dual type automatic built- 
in antenna, unituner, fade elim- 
inator, automatic gain control 
and stabilock circuit. Crosley 
Division, Avco Mfg. Corp., Cin- 
cinnati, Ohio. 


Doll-E high chair, 
finished in baked 


30 in. high, 
lustranemal, 


| blue with ivory potty and trim. 
| Rubber feet and tray bumpers. 


Packed two semi-setup in master 





carton; or one to carton. Ameri- 
can Metal Specialties Corp., Hat- 


| boro, Pa. 





Laminated Casting Rods 


True Temper makes two lami- 
nated bait casting rods, Dyna- 
lite, illustrated, in lengths of 414, 
5 and 5% ft., retails $14.95; 
and Eagle, in lengths of 3%, 4, 
41% and 5 ft., retails $9.95. Both 
have translucent finish. Dyna- 
lite equipped with Speedgrip 
handle; locks tip in place by 






twist of fore grip. Eagle 
equipped with a True Temper 
lightning plunger reel fastener. 
True Temper Corp., 1625 Euclid 
Ave., Cleveland 15, Ohio. 
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LONGER HANDLES! 
PERFECTLY BALANCED 
Shaped to Fit the Hand 


Instantly Replaceable 
DOUBLE-EDGE 
SUPER-KEEN BLADES 
No screw driver or tool 
needed to replace the 
high quality blades- 
just push in new blades, 
and out come the old 
ones. Stock genuine 
RED DEVIL BLADES for 

replacements. 


RED DEVIL TOOLS. 
Irvington 11, N. J.,U.S.A, 








EMBURY 
iia ad 


HIGHWAY TORCHES 


é 


Weather Guard Burner 
Cam-lock Burner Hood— 
no threads to strip 

Easy to Fill 

LUCK-E-LITE Ring Chain— 
easy to carry and place. 
Non-tipping 


For More LUCK-E-LITE Facts, Write 


EMBURY MANUFACTURING CC 
WARSAW * NEW YORK 





1950 
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WHAT’S NEWHE 


Hopalong Cassidy Radio 


Arvin Hopalong Cassidy radio | 
with one-piece all steel cabinet 
finished in black or red chip re- | 





DELUXE OPAL AND STANDARD CRYSTAL 


KITCHEN SETS 


IN SUNSHINE YELLOW AND KITCHEN RED 





Bs, peal), 
rapes ¥, a7, ~ 
Cusbel ry 





sistant enamel, showing Hoppy 
and his horse Topper in the | 
metal foil face panel. Radio is a | 
four tube set including rectifier. | 
Features automatic volume con- 
trol, two gang variable con- 
denser, permanent magnet speak- 
er and special transformer. Has 
a 20-ft. Lariatenna coiling on a 
steel-stamped saddle. Retails for 
$16.95. Arvin Industries, Inc., | 
Columbus, Ind. 





No. 929 





Bendy the Bunny 


Toy may be bent into any 
shape; made of Latex foam rub- 
ber and wired for bending. Fast 
colors are non-toxic and wash- 
able. Packed 24 to carton, as- 





No. 503 


No, 507 


Here are just a few of Mell-Hoffmann’s dependable “‘bread-and-butter” 
glassware items that more than pay their way in quick sales to your 
home-maker customers. These two lines — the standard “500” line in 
clear-sparkling ‘‘see-through” glass, and the deluxe “900” line in 
white opaque glass—feature gay kitchen-matched trim colors and 
bright decal decoration... handy, individually fitted racks for carrying 
or wall-mounting ...jars with sun-burst design to prevent slipping — 
plus general all-around utility and excellence of construction that keep 
them “tops” in value and salability. Get full details at once. 


@cccccccssesees SEE YOUR JOBBER cece cccescceseseesseee 








sorted colors, $2.49 retail..Smith | 
Benny Sales, 11 W. 42nd St., | 
New York City 18. 





Juvenile Autos 


Mercury juvenile auto 1950 
line features jet-flow design. 
This means full chrome alloy 
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Wa So Sell Capewell 
HACK SAW BLADES— 
the Blades that Give 10% More Cutting 


Tell your customers how Capewell’s exclusive “Statistical Quality 
Control” guarantees them 10% additional cutting because it raises 
standards and eliminates sub-standard blades. Show them the printed 
blade—another Capewell exclusive—with instructions indicating cor- 
rect use printed right on the blade. 


TELL “EM & SELL ‘EM 


Hack Saw Blades and frames, 
band saws (in coils or welded), 
Dafiles and hammers (nail, rip- 
ping and ball peen). 






THE KEY TO ECONOMY 


NEW SCREWDRIVER © 

















Fuller answers every screwdriver call with these new sets. Each set 
holds one unbreakable amber handle plus 5 tempered steel blades: 
2 sizes for cross cut screws. | midget blade, | cabinet blade, and 
| all-purpose blade. 
No. 51—Mounted on display card to retail at $1.00 per card. Packed 
6 sets to a box; wt.—2% Ibs. 
No. 52—Packed in a Handy Plastic Roll Kit to retail at $1.25 with roll. 
Packed 6 sets to a box; wt.—3 Ibs. 
DEALERS: Order today from your wholesaler 


JOBBERS: WRITE US FOR SALESMEN'S WIDE CATALOG PAGES 


FULLER TOOL CO., INC., 905 FAILE ST., BRONX 59, N. Y. 


World's Largest Producer of Unbreakable Amber Handle Tools 


(Meet us at the NATIONAL HARDWARE SHOW, Booths 251 and 252) 














WHAT’S NEW 


steel ball-bearing wheels and 
drive mechanisms are used. Fea- 
tures free steering mechanism, 
improved undergear; adjustable 











pedals. Any stopping on dead 
center eliminated. The Murray 
Ohio Mfg. Co., Cleveland 10, 
Ohio. 





Maintenance Brushes 


Emprene plastic bristled 
maintenance brushes. Emprene 
is water-proof, washable and re- 
silient. Line with wood blocks 
includes: floor, garage, counter 
duster, scrub, deck, pot, fender 
and sanitary bowl] brushes. Em- 
pire Brushes, Inc., Port Chester, 
| Pa # 


Steakster Set 


Ekco Steakster set of six indi- 
vidual serrated knives in hard- 
wood holdster. Holdster, 10% 


in. long, 44% in. wide, may be 
hung on wall, placed on table or 
kept in drawer. 
stainless 


Knife blades 


hollow-ground vana- 





dium steel; handles of Brazilian 
rosewood that neither warps nor 
cracks. Retails for $9.95. Ekco 
Products Co., Chicago, Il. 
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Silverplate Pattern 


Holiday pattern of the King 
Edward silverplate line. Fea- 
tures mirror finished stainless 





steel, forged blades, new chests 
and a variety of services for 6, 
8, and 12. National Silver Co., 
295 Fifth Ave., New York City. 


Automatic Toaster 


Toast-Tested chrome plated 
automatic toaster model No. 
4000 equipped with a brownness 
selector. Features plastic han- 
dies, hinged crumb tray, Sta- 
Warm shelf with plated wire 
shelf clamps between bread slots. 
Slips off when not in_ use. 
Equipped with bi-metal thermo- 
stat, pre-inspection control for 
examining toast without inter- 
rupting cycle. Unbreakable plug 


HARDWARE AGE, SEPTEMBER 21, 1950 




















~ WULCAN ~ 


ELECTRIC SOLDERING TOOLS 


MERCURY 





A sturdily built low-priced Soldering Tool for the home mechanic 
or the maintenance man who has infrequent soldering jobs. Will 
last for years without visiting your repair department. Attractive 
display board with order for one each of the three standard sizes 
shown. 


ASK YOUR JOBBER 
VULCAN ELECTRIC COMPANY 


DANVERS 3, MASS. 

















Makers of Vulcan Electric Screw Tip, Plug Tip, Pygmy and Mercury 
»\ mega Tools, Vulcan Electric Solder Pots, Glue Pots and Branding 
rons. 


































P. WALL 


P45 toGrip 
a BLOW TORCH 







First radical change/in blow torch 
design in 30 years ready NOW at 
NO EXTRA COST! 







RE SALES FOR YOU! PistoGrip Blow Torch jis easier to 
gi because it's easier to handle. Light-weight composition handle 
with finger grip indentations revolutionizes present design. Availa- 
ble for Soondidie delivery in all popular-priced models at NO 
EXTRA COST! Why sell obsolete models? Be the first to show the 
new P. Wall PistoGrip! j 


fe 
SRO Tap SHOWN: Model 330 $ Superior with the new PistoGrip handle 
A ey WRITE TODAY FOR THE NEW P. WALL/CATALOG 


WALL 
P. WALL MFG. CO. 


Superior 
215 Erie Street Grove City, Pa. 

















, PRODUCTS 
Xz 











.. best value in aim by far! 


DU-FAST* OSCILLATING MOTION SANDERS MAKE YOUR 
“JUST-LOOKING” CUSTOMERS INTO BUYING CUSTOMERS! 
It’s the one and only unit that has the speed and safety of full 14” 


oscillating motion . 


.. large 324,” x 7” working surface, and the economy 


of low cost and still lower maintenance. USES STANDARD SIZE 


SANDPAPER: 324” x 9”. 


DU-FAST MODEL BDHU 1 OPERATES 
ANY UT 







TACHED OR DETACHED 
” 10 SECONDS 


AND ONLY 


DU-FAST MODEL SK 1 OPERATES 
FROM ANY SKIL HOME SHOP \” 
ELECTRIC DRILL. (Product of Skil- 
saw, Inc.) ATTACHED OR DE- 
TACHED IN 10 SECONDS!... 


‘AND ONLY 


$1495 


(for attachment) 






OSCILLATING MOTION 


THE ONLY MOTION FOR A PERFECT FINISH! 
Even inexperienced beginners get easy, quick, perfect finishes 
every time. No swirls, no burns, no marring, no kick or buck! It’s 


smooth finishing with DU-FAST.. 


. ALL THE WAY. 


NEW! Ring up plenty of extra sales with the new 


DU-FAST Handle. . 


. converts any DU-FAST model 


into a light weight, fast-working floor waxer-polisher. 





floor polishers. 


YOUR B & D HOME UTILITY... 


Does the job as well, and costs a fraction of ordinary 


AND SKILSAW JOBBER ... 





HAS FULL 


INFORMATION. IT WILL PAY YOU TO GET IT! 


MANUFACTURED BY 


DU-FAST, INC. 


32 East Fourth Street, New York 3, N. Y. 








| (LETT 
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and 6 ft. of cord with plastic 
cover. Retails $23.95. Arvin In- 
dustries, Inc., Columbus, Ind. 





Multi-Color Floodlight 


Burpee floodlight unit employs 
a moving color wheel suspended 
on a jeweled needle bearing ac- 
tivated by the heat of its 150 





watt projection spot sealed-beam 
lamp. As band of colors pass in 
front of lamp, tree is alternate- 
ly bathed in red, blue, yellow or 
white light. Fireproof, unit is 
lightweight metal with a litho- 
graphed case. Retail for $3.50, 
without lamp. Burpee Can 
Sealer Co., Barrington, II. 





Stanley Drill Kit 


Stanley Handyman No. 020 
drill kit contains a %4 in. 1800 
RPM electric drill, horizontal 
drill stand, grinding wheel, sand- 
ing pad and discs, wire scratch 
brush, wool polishing bonnet, 
cloth buffing wheel, high-speed 
twist drills and paint stirrer. 
All fit into carrying case. Retails 
for $29.95. Stanley Electric 
Tools, New Britain, Conn. 








Ingraham 


Sentinel 
alarm cloc! 
day movem 
Sentinel I 


r, 
‘ 


ture alarr 
movement 
ivory finis 
padded ba 
thumb-fit | 
Bristol, C 


Metal Bc 


Boot pri 
steel so it 
the toe o 
Brads anc 
tector in | 
able, one 
for boot 





out uptu 
welt. WN 
North St 


Peg-Boc 


Peg-Be 
ite puncl 
in a squ 
pegs for 
in a stor 
home ea 


HARDWA 





NE 





| with plastic 
95. Arvin In- 
mbus, Ind. 


light 


unit employs 
eel suspended 
e bearing ac- 
it of its 150 





sealed-beam 
olors pass in 
is alternate- 
le, yellow or 
‘oof, unit is 
‘ith a litho- 
il for $3.50, 
urpee Can 
on, Iil. 


n No. 020 
1%, in. 1800 
horizontal 
vheel, sand- 
ire scratch 
ng bonnet, 
high-speed 
nt_ stirrer. 
se. Retails 
, Electric 
onn. 





. 21, 1950 


Ingraham Clock 


Sentinel Dawn, illustrated, 


alarm clock features an eight- 
day movement, and radar timing. 
Little Pal, 


Sentinel a minia- 





ture alarm, incorporates a 40-hr. 
movement. Has a hard baked 
ivory finish and metal case, felt 
padded base. Both models have 
thumb-fit keys. E. Ingraham Co., 
Bristol, Conn. 





Metal Boot Protectors 


Boot protector made of flexible 
steel so it may be molded around 
the toe of a boot of any size. 


Brads and screws hold the pro- ° 


tector in place. Two types avail- 
able, one with upturn on flange 
for boot with welt, other with- 





out upturn for boots without 
welt. Northland Ski Mfg. Co., 
North St. Paul 4, Minn. 





Peg-Board 


_ Peg-Board is tempered Mason- 
ite punched with over 100 holes 
Mm a square foot, and hooks or 
pegs for hanging most anything 
in a store or the home. For the 
home each is 20 x 28 in. with 
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‘long-grip”  cour.ines 


AND MENDERS 
with STAGGERED FINGERS 


It will pay you big dividends to order your 
Spring stock of Sherman Lawn Hose Fittings 
right away. And while you’re making out your 
order, remember that Sherman “long-grip” 
Couplings and Menders have exclusive features 
that make them best for repairing or connecting 
either plastic or rubber hose. 





No. 12CL 


NEW! "Sales-Maker Display” 








HOSE)||GOODS 


Here is the new Sherman “SALES-MAKER DISPLAY” —a big three- 
color stand designed to attractively show Sherman sprinklers, noz- 
zles, couplings and accessories in either Window or Counter display. 
You'll want this “Sales-Maker Display” to help boost your profits 
to a new high. Order the No. 51 Sherman “Sales-Maker Display” 
Unit, a small assortment of popular Sherman products, packaged as 
a unit including the attractive Display Stand Free! 


ASK YOUR JOBBER SALESMAN TO ORDER 
YOUR #51 "SALES-MAKER DISPLAY" UNIT RIGHT AWAY! 


H. B. Sherman Mfg. Co. 
BATTLE CREEK, MICHIGAN 
LEELA LL TE 5 ANGE LE LIE DESIRE LSE I EE 
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No. CG 90N-C... 
mounted one set 
per card, for quick 
self-selling. 


4) 


~ 


Slide home to profits 
with smooth-sliding 


GLIDES! 


Display Bassick rubber cushion 
glides on your counter, and they’ll 
move faster than a big leaguer run- 
ning for home! Customers are di- 
rected to their local hardware store 
in SATURDAY EVENING POST ads for 
these top quality glides. You'll sell 
more, and assure satisfied custom- 
ers, too, thanks to their heavy-gauge, 
fully-hardened, highly-polished, 
nickel-plated steel base and live rub- 
ber cushion. THE BASSICK COMPANY, 
Bridgeport 2, Conn. Division of 
Stewart-Warner Corp. In Canada: 
Bassick Division, Stewart-Warner- 
Alemite Corp., Ltd., Belleville, Ont. 






Advertised 
in the 


Bassick 


“MAKING MORE KINDS OF CASTERS 
MAKING CASTERS DO MORE 
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sets of pegs. Kitchen set has 
hooks and bars, closet and hobby 
shop set have pegs. Retails $3.50. 
B. B. Butler Mfg. Co., Inc., 3432 
N. Avondale Ave., Chicago 18, Ill. 


Garden Spray 


Swingin’ Spray sprinkles a 


rectangular lawn area up to 2000 | 


sq. ft. Features adjustment to 
make it suitable for smaller 
areas. Made of stainless steel 
and aluminum with solid brass 
bushings. Retails for 
Melnor Metal Products Co., 254 
Canal St., New York City 13. 





Jig Saw 


Burgess jig saw-sander-filer 
features built-in automatic blow- 
er and built-in rotary motor. 
Cutting and sanding tables tilt 
through 45 deg. Thumb screws 
provided for all adjustments. 
Power supplied by 3400 rpm 
rotary motor cooled by built-in 
fan and air vent. 
full sized project pattern. Re- 
for $13.95 with motor. 


| Burgess Vibrocrafters, Inc., 180 





N. Wabash Ave., Chicago 1, III. 





$9.95. | 


Included is | 








Consider Wire Forms 
For New Products 


Brooks special wire forms are being 
used in thousands of new household and 
industrial devices. 


Let us know your requirements. Our 
recommendations are backed by more 
than a century of experience. 


M. S. Brooks & Sons, Inc., Chester, Conn. 


Since 1848 


BROOKS  HOGKS 





Long a joy to profes- 
sional and other gar- 
deners. The Pilgrim 
will appeal to all your 
customers who take 
pride in good tools. 
Top quality, backed 
by BLAIR’S seventy 
years’ experience, 
assures satisfaction. 





BLAIR 


LAWN MOWERS 
BLAIR MANUFACTURING CO. 


Telephone 2-7449 
SPRINGFIELD 7, MASSACHUSETTS 
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Anothor 


PROFIT- MAKER * 


Fon You 


The Sensational, New 


CONCO 


PORTABLE 
ELECTRIC» RADIATOR 


RETAILS 


Regularly at 


$22.95 


4500 BTU 








Provides quick, 
abundant heat where 
and when wanted! 


OUTSTANDING FEATURES 


Underwriters’. Approved. Uses 
SAFE no water, steam. Fully enclosed 
heating element. Even at full heat unit 
will not cause a serious burn if touched. 
FAST Begins heating as soon as plug- 

ged in. Consumes 1320 watts, 


A. C. or D. C., emitting 4500 TU's per 
hour, the equivalent of 1834 sq. ft. of steam 





radiation, 

LIGHT Weighs only 28/2 pounds. 
Easily portable, nicely bal- 

anced. Compact, size 23° x 7" x 19", 


Smartly styled. 

Costs approxi- 
ECONOMICAL mately 2 cents 
per hour to operate (average rates). Saves 
on regular fuel in spring, fall, through win- 
ter. 


101 HOME USES 


® IDEAL in nursery, MUCHO 


bath, on porch, in base- 
ment, bedrooms, laun- 
dry, playroom, cottages, 
workshop. IGH 
Convenient carrying 
handle folds over to 
double as handy drying 
tack. 






WRITE tor complete information on 
this outstanding new product. 





CONCO ENGINEERING WORKS 
Division of H. D. Conkey & Company 
Mendota, Illinois 





CONCcO MATERIALS, HANDLING DIVISION 


Cranes 
CONCO BUILDING 5 PRODUCTS, Inc. 
Brick—Tile—Stone 


[wHars NEW 





| 
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Mop Wringer Combine 


Mop wringer with a stainless 
steel pail and one-piece Squeeze- 
Easy wringer. Guaranteed to be 
leakproof, the pail rolls on 2 in. 





solid rubber casters and will 
not tip. Features non-squirting 
louvers. Squeeze-Easy has a lev- 
erage ratio of 20 tol. Back float- 
ing plate slides forward to wring 
both large and small mops. Mar- 
ket Forge Co., Everett, Mass. 





Fan-Glo Heetaire 


Fan-Glo Heetaire features 
built-in thermostat that auto- 
matically produces and main- 
tains desired temperature be- 
tween 40 and 85 deg. F. Two 
Neo-Glo heating elements are 
employed in the heater—one ra- 











Economical 








ROTABINS... 


FOR BOLTS AND PIPE FITTINGS 








Series RB-3400 


Each section has 5 compartments 21” wide. 
Additional Bin Dividers are extra. 


8 Sections... 65%''. . . $84.00 
7 Sections... 65%4"'... 75.00 
4 Sections...37'' .... 47.00 


REVOLVO ior nais 


25 B—5 sections, 25 
compartments, each 
holding a keg of nails 
$113.00. 


500 A—5 sections, 50 
compartments, each 
holding a keg of nails 
$181.00. 


Scales Extra 








MODEL 25 B 
Other sizes to fit your particular needs. 


Immediate delivery. f.o.b. Wellston, O. 
Prices subject to change without notice. 


THE FRICK-GALLAGHER MFG. CO. 
417 Shubert Bidg., Phila. 2, Pa. 


ia FRICK - 
‘ iM GALLAGHER 


WELLSTON, OHIO 
SHELVING + PARTS BINS + ROTABINS 


COUNTERS + RACKS + TABLES 








EXACT 


again leads 
all sales in Level Industry! 


EXACT and ECONOMAT 
Aluminum and Wood Levels 
outsell any other brand 


Reason:—Absolutely the highest 
quality, impeccable workmanship, 
finish and eye appeal — in two 
price ranges to meet all compe- 
tition, 


Only manufacturer in the industry 
operating its own kiln drying and 
heat treating plant—thus insuring 
the finest and most serviceable 
levels made. 


Most modern and advanced ma- 
chine shop, supervised by gradu- 
ate mechanical engineers. 


Exact makes the most extensive 
types of levels in the world—in 
Aluminum, Peruvian Mahogany, 
and California Sugar Pine. 


Ask your wholesaler (or we will advise you 
nearest one) about our line of 


@ ALUMINUM LEVELS 

© TORPEDO LEVELS 

@ LINE LEVELS 

© POCKET LEVELS 

@ MASONS LEVELS 

© ALUM. BOUND WOOD LEVELS 

© CARPENTERS LEVELS 

© LAMINATED WOOD LEVELS 

© OIL BURNER LEVELS 

@ MACHINIST BENCH LEVELS 
AND MANY OTHERS 


Visit our booth No. 45, National Hardware Show— 
Oct. 2 through Oct. 6. 


EXACT 


LEVEL & TOOL MFG. CO., INC. 
High Bridge New Jersey 
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WHAT’S NEW 


diates infra-red rays; the other 
heats the cool air drawn in by 
the fan at the base of the heater. 
This warm air is then fan-forced 
to heat the entire room. Fin- 
ished in high gloss baked enamel. 
Markel Electric Products, Inc., 
and La Salle Products, Inc., Buf- 
falo, N. Y. 








Flatware Pattern 


Imperial Stainless flatware 
pattern in stainless steel. Each 
piece individually designed for 





style, weight and balance. Items 
are cross roller, grade roller, die 
stamped and then hand finished 
for detail. Imperial Knife Co., 
14 Blount St., Providence, R. I. 





Suave Electric Clock 


Suave electric clock encased in 
a globe of crystal clear glass 
lined with polished metal in gold 
color, white cowled bezel and 
gold color numerals and hands. 
Power derived from Telechron 





synchro sealed motor. Clock is 
5% in. high, 51% in. wide and 4 
in. deep. Retails for $19.95 plus 
tax. Telechron, Inc., Ashland, 
Mass. 














Household Scale = mode! 1308 


NEW — MODERN — BEAUTIFUL 
A Scale that Appeals to Women 
Every housewife will be delighted with this smart 
new scale. Body made of styron plastic in red, 
yellow, and white; colors that fit the moderna 
streamlined kitchen. Platform stainless steel. 
Capacity 8 Ibs. by 2 ounces. Special dial 
graduations measures shortening by cups. Kilo 
graduations for continental cooking recipes. 
Order from your jobber 
HANSON SCALE CO., CHICAGO 22, ILL. 
Makers of household scales since 1888 


























Rust-proof zinc al- 
loy, featuring 
GRC’s, superior re- 
cessed-wing finger- 
grip. All finishes, 
all popular thread 
sizes. Order a gen- 
erous supply to sell 
every customer. 


GRC gives you 
better 


WING 


Have you checked 
your stock of GRC 
one piece E-Z Cup 


STS Hooks? In bulk, 
nickel and_ brass 
finish, Carded, 

red, blue, green, 


ata 


white, nickel 
and brass. 6 to 
a card. 


Jobbers: 
Write Today 
for Samples 
and Catalog 
Sheets. GRC 
nformative 
catalog sheets 
show clear 
prices — clear 
discounts. 


GRIES REPRODUCER CORP. 


789 E. 132nd St., New York 54  MOtt Haven 9-2476 
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WHAT'S NEW 


Housewife Cutlery 


Steerhead cutlery set includes: 
magnetic holding bar, 8 in. 
slicer, 6 in. French cook, 5 in. 
boning, 3 in. Hotel Parer and 


10 in. pot fork. Knives are full 
tang, mirror finish carbon steel, 
hand ground. Feature _ rose- 
wood handles, three brass com- 
pression rivets. Hardened tem- 
pered and Rockwell tested. Re- 
tails for $7.95. Goodell Co., 1123 
Broadway, Antrim, N. H. 


Expand Nu-Hue Shades 


Coordinate Container Corp. of 
America’s Color Harmony Man- 
ual with precise paint formulas 
for each of the 943 Nu-Hue col- 
ors. System required expansion 
of Martin-Senour galaxy of pre- 
scription-mixed colors from 1000 
to 2000 tints, tones and shades. 
Gloss and dull finish chips sys- 
tematically arranged on 37 loose 
leaf charts, bound in a leather 
folio, each with an order number 
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fou are looking at an illustration of the most 

successful and costly dispenser board ever 

offered the trade. In hardware stores all over these 

United States it has sold two or more drivers where but 
one was sold before at better than average profit. 


The Bridgeport Hardware Manufacturing Corp. 


Connecticut 


Bridgeport, 
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Neat and Attractive 
Qully- Insulated 
All-Steel 


UNIVERSAL BUILDINGS 


BRING in the customers with a 
prosperous looking store, comfort- 
ably cool because each panel is fully 
insulated at the factory (saves fuel 
in winter, too!). Use any type of 
front you want—arrange the interior 
to suit your needs. 

All-steel panel type construction 
assures strength and durability. You 
cut building costs, eliminate con- 
struction delays because Universal 
Buildings are simple to erect, easy 
to maintain. 





a 


ADAPTABLE TO 


FUTURE REQUIREMENTS 


Pre-assembled panels are inter- 
changeable, can be combined to fit 
practically any requirement. To 
meet future needs, single span build- 
ings can be expanded to multiple 
spans or lengthened by adding wall 
panels and roof sections. Fully insu- 
lated Universal Buildings are ideal 
for stores, any kind of storage, 
display rooms, workshops, loading 
docks, many other uses, 


UNIVERSAL BUILDINGS DEPARTMENT 


BLAW-KNOX DIVISION 


of BLAW-KNOX COMPANY 


2139 Farmers Bank Blidg., Pittsburgh 22, Pa 





1 AM INTERESTED IN A BUILDING TO BE USED 
FOR: 
APPROXIMATE SIZE 

NAME_ 

ADDRESS. ve 
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WHAT’S NEW 


corresponding to formula cards. 
Manual includes 30 hues with all 
variations of a hue on one page. 
Martin-Senour Co., 2520 S. Quar- 
ry Ave., Chicago 5, Ill.; Con- 
tainer Corp. of America, 111 W. 
Washington St., Chicago, IIl. 








Bathroom Accessories 


Miami-Carey Thrifty line of 
bathroom accessories made from 
die-cast metal. 


Zamac Items 








triple-coated, are corrosion re- 
sistant and finished with chrome 
over pure copper and _ nickel. 
Display board, 30 in. long, 21 in. 
high, 5 in. deep, is available 
with Thrifty line mounted. 
Philip Carey Mfg. Co., Cincin- 


| nati 15, Ohio. 


Pet Spoon 


Accetta pet spoon, No. 18, non- 
weedless style, for striped bass, 
kingfish, etc. Brass spoon is 514 
in. long; uses a 9/0 hook; is 
chrome plated. Shape produces 
a wiggling, wobbling action at- 
tractive to fish. Retails for $1.50. 
Tony Accetta & Son, 890 E. 
140th St., Cleveland 10, Ohio. 











SATISFY YOUR TRADE 
WITH "HARMODE" PRODUCTS 





TIMBER AND 
JOIST HANGERS 
STRENGTHEN BEAMS 
CUT LABOR COSTS 
ADD LIFE AND SAFETY 
TO ALL CONSTRUCTION 


Made from heavy steel bars. Meets all 
building codes. Easy to  install—just 
put them in place and spike them in. 
20 sizes—from 2”x6” to 6”x14”. 

QUICK SHIPMENT FROM STOCK 


SEE US AT BOOTHS NO. 434-438 
ATT 
NATIONAL HARDWARE SHOW 
HARVARD METAL PRODUCTS, INC. 





97 Reading Street Roxbury 19, Mass. 











onty ONE NAME 


TO REMEMBER FOR 


ANY PAINT NEED 


A really washable 
one coat flat oil paint 


+, @ finish that’s ready mixed, 
ready for use—in white, delicate 
pastels and popular muted shades. 


SAPOLIN “MEL-LUX” Flat Finish seals, 
primes, finishes all with one coat. 
Dries the same day—no “painty 
odor. For walls, ceilings, wood 
work—over wallpaper, water oF 
oil paints, plaster wallboard efc. 


Mel-Lux is the current “best 
seller” in the Sapolin quality line 
of fast sellers. 
Write today for 
full information. 

























Sapolin Paints Inc. 
229 East 42nd St., 
we ¥. £7, RY. 






HOUSE PAINTS + ENAMELS + VARNISHES + STAINS 
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WHAT’S NEW 


a 





Fuel Container 


Push-Button flow control fuel 
containers for outboards, power 
jawn-mowers and small work en- 





gines. Features flexible metal 
hose and strainer. Interior is 
plastic coated for rust resistance. 
Equally efficient in right or left 
hand whether full, half full or 
nearly empty. Available in 2, 3, 
or 5 gal. capacity, retailing for 
$2.75, $2.95 or $3.25. The Alva 
T. Smith Co., 161 West Wiscon- 
sin Ave., Milwaukee 3, Wis. 


Midwest Power Mowers 


Eversharp power mower line 
consists of five models retailing 


for from $79.95 to $115. Two ° 


gasoline-powered 18 in. mowers 
and one 18 in. electrically oper- 
ated mower, 20 in. rotary model 
and a 21 in. 1% h.p. gasoline 
powered mower make up the line. 
Special features and improve- 
ments include semi - automatic 
clutch and free-floating design 
for the handle. The 18 in. elec- 
tric mower, 80, has a 1/3 h.p. 
electric motor, all others offer 
either Briggs & Stratten or Clin- 
























King Cotton Sash Cord 
looks, tests, feels and is a quality 
cord... designed and manufac- 
tured to give longest service life 
under severe conditions. It's a 
TOUGH CORD for TOUGH JOBS. 


@ MADE FOR 
@ PRICED FOR 


Value 


e PACKAGED TO 


And it's priced for VALUE... 
your best buy in a quality sash 
cord. To assist you in merchan- 
dising this fine cord we now offer 
Sizes 7 and 8 in an attractive 
floor display self shipper... 
Packaged to Sell! Order from 
your jobber — today. 








THE King Coffon LINE 


© Sash Cord © Chalk Line 












© Cable Cords 





© Clothesline 






© Venetian Blind Cord 






~~ © Mason's Line 


© Twine 







Send for The 
King Cotton Catalog. 











JOHN H. GRAHAM & CO. INC. 
105 DUANE STREET * NEW YORK 8, N. Y. 





| VISIT US AT THE NATIONAL HARDWARE SHOW, GRAND CENTRAL PALACE + NEW YORK 
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REPEATS 

ysé There’s a 

BE Billings Merchandiser for 
EVERY STORE — 

EVERY SALES SITUATION 

EVERY CUSTOMER 


tiey, 


THE BILLINGS & SPENCER 














eet 


ton gasoline engines. Illustrated 
is the 21 in. model 60. Midwest 
Mower Corp., 2235 O’Fallon St, 
St. Louis 6, Mo. 


Bench Drill Press Vise 


Palmgren 1252 bench-drill iron 
casting press vise equipped with 
swivel bench base and adapter. 





Vise rotates 360 deg. horizon- 
tally, quickly locked in any posi- 
tion, jaws 21% in. wide, 1 in. deep, 
opens 244 in. Removable steel 
jaw plates provided, one V 
grooved horizontally and _ verti- 
cally to hold round stock. Chi- 
cago Tool & Engineering Co., 
8383 S. Chicago Ave., Chicago 17, 
Ill. 


Dico Buffing Kit 


DBC buffing kit, illustrated, 
contains five different types of 
Dico buffing composition, packed 
in tubes. Retails for $1.75. DBK 
kit includes 2-6 in. Dico buffing 
wheels and two tube packed Dico 
compositions. Retails for $2.59. 
Both contain instructions for 
use and How-to-do-it Buffing 
Manual. Divine Bros. Co., Utica, 
N. Y. 
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Shallow. Well Water System 


Fadden shallow well water 
self-priming system permits di- 
rect drawing of fresh water 
from wells, streams. Measures 





17 x 11 x 9% in., permitting 
under-sink location. Rated capac- 
ity, 250 gal. per hr. at 25 ft. 
suction lift and 20 lb. pressure. 
Equipped with flexible couplings. 
Features automatic bypass regu- 
lator allowing drawing of a vari- 
able flow of water at constant 
pressure from one or more taps. 
Fadden Pump Co., T40 N. Wash- 
ington Ave., Minneapolis, Minn. 


Snap-On Handle 


Du-Fast all metal snap-on 
handle converts all Du-Fast 
sander models into floor polish- 
ers. The handle, mode] H-101, is 
snapped into place or removed 
instantly. Clamps supplied with 
handle do not interfere with the 
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_ LAYER-BUILT PADS 


= 4800 square inches 
SV of working surface 
g in every package! 











TOP QUALITY plus BIG VALUE! 


Sun Ray Steel Wool quality and value keep customers coming back. 
Long, strong, precision-cut steel wool strands make up these big, 
cushiony layer-built pads. Each pad contains 300 square inches of 
top quality working surface. Simply fold back used surface exposing 
fresh, clean layer. All grades from 0000 to 3 are available and 
are packed sixteen pads to a package. 


Sun Ray one pound bulk tubes for home, 


a shop and general use contain only top 
BULK quality steel wool. Seven grades are avail- 
TUBES able, from 0000 to 3, also fine, medium 


and coarse shavings. 


JEX HOUSEHOLD PADS en 


Economical Jex steel penne 
wool scouring pads are 
favorites with house- 
wives everywhere. 
Packed sixteen full- 
bodied pads to the carton, they are ideal for household 
cleaning, scouring and polishing. “Use one a day, then 
throw away” sells Jex for you. 


ORDER SUN RAY STEEL WOOL PRODUCTS TODAY! 


Caz" PADS 


















































PERMANENTLY 
MAGNETIC 


SCREWDRIVER 


with 10 times 
the “pull” 


@ Four interchangeable hard- 
ened tool steel bits (3 stored in 
handle), charged with 10 times 
the “pull” by the permanent 
Alnico magnetic shank... 
make the new MAGNA-TIP 
SCREWDRIVER a surpris- 
ingly profitable seller at $3.95 
each. 

“Quality” is written all over 
the handsome chromium- 
plated finish and jet black 
handle. Attractively packaged 
in individual boxes. 

With its “high-powered” 
magnetism, this tool starts and 
completely drives screws in 
awkward or hard-to-rcach 
places. One-hand operation. 











Colorful, profit-making coun- 
ter display contains 6 Magna- 
Tip Screwdrivers. WRITE for 
our illustrated circular show- 
ing the full line of Magna 
Tools...and for prices and dis- 
counts. 





Jobbers’ inquiries invited 
Magna Tool Corporation 
Buffalo 3, N. Y. 


Booth 605, Grand Central Palace, Oct. 2-6 


Magna Tool Corporation, Buffalo 3,N.Y. 


Send me your circular and price-discount 
information on the new Magna Tools. 





Nome 





Address 





Cee 


Meet us at the National Hardware Show, | 








WHAT’S NEW 





sander’s use as such. Heavy gage 
fluted rubber hand grip supplied 
with each handle. Retails for 
$3.75. Du-Fast, Inc., 32 E. 4th 
St., New York City 3. 





Electric Hand Saw 


Zephyr model 625 portable 
electric hand saw features uni- 
versal 115-120 volt AC-DC fan- 
cooled motor with balanced 





armature; bronze helical gears, 
self-oiling, sleeve-type bearings; 
two-pole trigger switch; shoe 
permitting adjustment in depth 
of cut from 0 to 2% in. and 
angular cutting adjustment 
from 90 to 45 deg; adjustable 
ripping guide, graduated from 
0-8 in.; quick-return, rotating, 
telescoping safety guard. Port- 
able Electric Tools, Inc., 320 W. 
83rd St., Chicago 20, IIl. 





ShurLock Knob Sets 


Tegco ShurLock self-aligning 
glass or metal knob unit sets in- 
cluding entry, passage, bedroom, 
bathroom, exterior, communicat- 
ing and closet door sets. Sur- 
faces protected by transparent 
enameled coating. Parts factory 
assembled into three main units. 
Reversible for right or left hand 
doors. Features: Brass and 
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CHRISTMAS IS THE 
PEAK BUYING SEASON FOR 


{TT houdy 
DOOR CHIMES 


ORDER NOW TO MEET THE DEMAND 


RD#72 Standard Display Board 


For added sales and profits, take ad- 
vantage of the peak buying season 
coming up and get into the profit- 
making door chime business with this 
attractive display board. Your cus- 
tomers will see and hear the various 
models and actually sell themselves. 
You can get a new display board now 
for the price of the chimes alone. 
Several boards to choose from. 





NATIONAL ADVERTISING 
PRE-SELLS FOR YOU 








Millions of readers of these popular home 
magazines will see ads on Rittenhouse 
Door Chimes this fall. Some in your com- 
munity will be asking for them. Be sure to 
have them on display and in stock. 


Call your electrical wholesaler, or write us 
direct. Get the merchandising facts about 
the full line of Rittenhouse Door Chimes. 
Also our complete line of bell and chime 
transformers. 


THE RITTENHOUSE CO., INC. 


66 Owen St., Honeoye Falls, N. Y. 
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ACRYLIC 


LASTIC SPRAY 


WITH 


ALUMINUM 
PIGMENT 


ALL THE “SELL” OF KRYLON 
WITH ALUMINUM ADDED 


Here’s Krylon—the original 
plastic spray—with sparkling 
aluminum added. Decorates 
as it preserves. Defies the 
elements. Dries before your 
eyes. 

Krylon Aluminum offers 
new sales and profit potentials 

counter. 

MAN OF THE 
HOUSE needs it for tools, car, 
radiators, lawn mowers. 

THE WOMAN OF THE 
HOUSE needs it for decorat- 
ing, refinishing lamps, switch 
plates, etc. : 

THE CHILDREN need it 
for toys, bicycles, swings. 

YOU NEED IT to increase 
your sales and profits with 
every customer coming into 
your store. 

Krylon Aluminum is a plas- 

| tic that resists oxidation and 
discoloration, repels water and 
is easy to clean. It is flexible 

' and does not crack. It seals 

- the surface and forms a thin 
durable wall against penetra- 
tion of dirt, grime and mois- 
ture. 

Write today for data on 
your special profit offer with 

_ Krylon Aluminum. 


KRYLON, INCORPORATED 
PHILA. 32, PENNA. 
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WHAT'S NEW 


steel latch, push button or turn 
button styles, life-time cylinder, 
Lifesaver emergency _ release. 
Technical Glass Co., 2050 E. 
48th St., Los Angeles 58, Cal. 





Tool Boxes 


Lyon Metal now markets a 
line of tool boxes to meet most 
requirements. Utility box holds 
an average assortment of tools 


used by most workers. Canti- 
lever tray has five compart- 
ments. Spring on padlock hasp 
forces it tight over staple 
whenever top is closed. Can- 
not be opened by accident when 
Lyon metallic bronze 
finish. Size 15 in. long, 6% in. 


| wide, 644 in. high. Lyon Metal 
| Products, Inc., Aurora, IIl. 


Ventilating Fan 


Home kitchen _ ventilator, 
model NF-10 wall type unit fea- 
tures: screwdriver installation, 
and separate unit packaging. Re- 





IN 22,612,761 aos 


IN 1950 WE DIRECT 
DAIRY FARMERS TO YOU! 
You huow this: 


EASIER TO USE 
EITHER SIDE CAN BE UP! 


Advertised in Successrut Farminc; 
HoaArRpD’s DAIRYMAN; PRAIRIE FARMER; THE 
FARMER; WISCONSIN AGRICULTURIST; NEW 
ENGLAND HOMESTEAD; DAIRYMEN’S LEAGUE 
News; New ENGLAND DAIRYMAN; BETTER 
FARMING M§THODS; CALIFORNIA DAIRYMAN; 
WESTERN DAIRY JOURNAL; MODERN DAIRY- 
MAN; NATIONAL CoUNTY AGENT & Vo-AG 

TEACHER .. . and others. 


gam seit 300 at A 
WAITIME * BETTER 
#@ PROFIT FOR YOU 
Zh ond BETTER DEAL 
97) FOR YOUR TRADE 


Also Sell 


SANIT-AIDS 
Sanitary Cleaners 


WRITE FOR SAMPLES 


SCHWARTZ MFG. CO., Two Rivers, Wis. 
AMERICA’S FOREMOST MANUFACTURER OF 
SANITARY FILTERING AIDS FOR DAIRYMEN 





RY THESE PERMANENT 


HOME ACCESSORIES 
OF DISTINCTION= 


Forged Iron Mail Box 
designed to match front door 
hardware, of same texture 
and rust-resisting finish. 


Solid Brass Mail Box 
available in either polished brass 
or English antique finish. 


MANUFACTURING COMPANY 


BWHAT’S NEW 


movable eight ounce center grille 
and round sleeve housing makes 
cleaning simple. This 10 in. 
model has 1000 CFM air de- 
livery. NuTone, Inc., Madison & 
Red Bank Rds., Cincinnati 27, 
Ohio. 


Lectro-Saw, 8 in. heavy duty 
| portable electric mode] features: 
| control of depth of cut from 0 in. 


| Heavy-Duty Saw 
| 


to 213/16 in. on ripping and 
cross-cutting operations, clearly 
calibrated quadrant on front of 
saw and fast operating clamps 
make it easy to bevel cut any 
angle from 45 to 90 deg. and up 
to 2 in. depth of cut. Equipped 
with 17 gage, 30 tooth, 814 in. 
combination blade, 10 ft. three 
wire cable and plug, instant-re- 
lease trigger switch and tele- 
scoping lower blade guard. 
Home-Utility Division, The 
Black & Decker Mfg. Co., Tow- 
son, Md. 


Delta Grinder 


A 1/3 h.p. Delta grinder mea- 
sures 20 in. from side to side 
with shatter-proof glass safety 
shield, 9 in. high and 8 in deep. 
Safety features include: steel 
spark guard at each wheel top; 
tool rests, fully adjustable to any 
grinding angle; three-wire cord 
that may be grounded. Motor 
has sealed, lubricated for life ball 
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bearings. Motor housing, end 


bells, wheel guards and base are | 


heavy iron castings. Power Tool 
Division, Rockwell Mfg. Co., 600 


E. Vienna Ave., Milwaukee 1, | 


Wis. 





Twine Dispenser 


Zip-Tie twine dispenser, il- | 
justrated, with built-in protected | 
cutting edge combines a colored | 





plastic two piece unit with 375 
ft. ball of polished cotton twine. 





Packed in assorted colors in dis- | 
play box. Retails for 75 cents. | 
Ty-Bank, two piece plastic con- | 


tainer, contains 500 ft. ball of all 
purpose colored twine. Coin-sized 


slot in top permits use as bank. .| 
Retails for 45 cents. Refills avail- | 
able for both. J. E. Fricke Co., 


Philadelphia 6, Pa. 





Gas Floor Furnaces 


Duo-Therm gas burning floor 
furnaces, two models, Nineteen 
series, 2314 in. high, water- 
proofed to within 19 in. of floor 
for no-basement homes; other 
two models, Twenty-Five series, 
30 in. deep, water-proofed to 
within 25% in. of floor. Feature 
factory-assembled heating pack- 
age; All-in-One control includ- 


ing pressure regulator, pilot | 
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Here’s what we mean by 


WUPULSE CUE! 


That’s a pretty fancy phrase—‘Impulse Buying”. But 
that’s just what happened to Horace. He went into the 
hardware store for a couple of stove bolts and came 
out with an armful of miscellany. 

And even though Mama may not agree—the same 
thing happens to her ... in fact to most everybody. 
Yes, bolts and nuts are important traffic and safes 
builders. They bring buyers to your store and expose 
them to hundreds of other items you sell. 

That’s another reason why Lamson & Sessions have al- 
ways urged hardware retailers to carry a complete 


stock of bolts, nuts and screws. 


Makes sense, doesn’t it? 











THE LAMSON & SESSIONS COMPANY 
General Office: 1971 West 85th Street, Cleveland 2, Ohio 
Plants at Cleveland and Kent, Ohio * Chicago ¢ Birmingham 
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hese attractive counter dis- 
plays, put to work in your store, 
will remind your customers 
that they need new Hack Saw 
Blades. These new displays 
are all’ purpose, all around 
_ jobs—front (shown) and back 
_are identical so you can use it 
on counter, shelf or island. It 
sells from any angle. 


_ Now Display Packed, at no 
extra charge, for More Sales! 
‘Get them from your jobber — 
there's a display with High 
Speed Molybdenum Blades 
' and one with Standard Tung- 
% oer etes. 


G.W. GRIFFIN CO. 
Franklin, New Hampshire 


General Sales Agenf 
John H. Graham & Co., Inc. 
105 Duane Street, New York 8, N. Y. 























filter, no-tamper control dial and 
automatic pilot shut-off. Fur- 
nace made of weather resistant 


metals. Duo-Therm Division, 
Motor Wheel Corp., Lansing, 
Mich. 


Circular Saws 

Corsair circular saws made of 
carbon alloy saw steel, precision 
ground. Saws in perfect balance. 
Teeth properly set for clearance. 
Line includes: rip, cross cut and 


ing from 6-8 inches in diameter. 
All made with %%-in. openings 
and sold with %-in. reducer 
bushing. Each packaged in 
black, white, and red display 
with description. Great Neck 
Saw Manufacturers, Inc., Mine- 
ola, N. Y. 


Getting the Right Job 


Booklet for recent college and 
high school graduates to aid 
them in selecting the correct job. 
Sections deal with procedures in 
choosing proper field, preparing 
sheets of qualifications and 
background, preparing for per- 
sonal interviews and _ keeping 
job opportunities. The Glidden 
Co., 1396 Union Commerce Bldg., 
Cleveland 14, Ohio. 


Joint Raking Tool 


Tool for raking out old mortar 
joints when tuckpointing. Com- 
mon nail clamped between roll- 
ers by a thumb screw. Set to 
proper depth, tool is rolled over 
joint, nail doing raking out. Also 


mats on 
Planned to help dealers with 


advertising.. Goldblatt Tool Co., 
1920 Walnut St., Kansas City 8, 
Mo. 











| (Resume reading on page 13) 


WHAT’S NEWE 


combination circular saws, rang- 


available to dealers is a set of | 
20 Goldblatt tools. | 


local newspaper and direct mail | 
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DIAMOND G 
SPRING 
LOCK WASHERS 


Controlled Tension built into 
every spring lock washer for 
longer lasting service and 
better quality ... means bigger 
repeat sales for you. Precision 
quality control by Garretts in 
manufacturing . torture- 


testing and proved peak-per- 


formance in assemblies assure 
you of a product you can sell 
with confidence . . . build a 
reputation and satisfied repeat 
sales. 


WASHERS FOR EVERY NEED 
Whatever your needs in spring 
lock washers, there's a Diamond 
G to answer it—high carbon 
steel, bronze, aluminum, stain- 
less steel and monel metal 
spring lock washers finished or 
plated with cadmium, nickel, 
brass, copper or other finishes 
..» plus the new Diamond G 
Aluminum Spring Lock Washer 
that combines the lightness of 
aluminum with the strength and 
durability of steel. 

Prove the profit possibilities 
of these Diamond G Spring 
Lock Washers . . . add them to 
your line and build repeat 
sales. Write for complete book- 
let on “How, Why and Where 
of Lock Washers.” 


DIAMOND G PRODUCTS 


Manufactured by 


GEORGE K. GARRETT CO., Inc. 
D & Tioga Sts., Phila. 34, Pa. 


: iia = J 
~<GARRETT~ 


PHILADELPHIA 
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TO HELP YOU SELL 


Displays and Other | okt Selling 


Dealer Sales Helps 
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(Continued from page 13) 









































COLUMBIA 
BRONZE WEATHER STRIP 





_peLemeik_\ 17 ft. of bright hemmed 
BRONZE WEATHERSTRIP | bronze weatherstrip and 
nails in a crystal clear plastic 
MATIONAL METAL PRODUCTS CO package, sufficient for 2 win- 
geo dows or 1 door. Available in 

1", 14%", 1%" and 1%’. 








in. long chain nose side cutting 
pliers, and magnetic holder. Re- 
tails for $5.85. Utica Drop Forge 


1G 





& Tool Corp., 2415 Whitesboro, | 
{ERS Utica 4, N. Y. 
It into Cory Box 
er for . , ‘ cee es 
end Electric knife sharpener three PACKAGED WEATHER STRIP 

bigger color corrugated gift box. Rib- | 
ecision bon and bow design appears on — 
a ca all four lengthwise panels of box. % 

e- ° | * 
k-per- Left part of box carries Cory 2 
assure name and product’s description | 
ro in yellow and green on red back- | 

a , _ | 
spect ground. Yellow is background | 
NEED Compact unit contains the best bronze strip, E-Z-ON, 
pring nails and instructions for one door or window. Four 
— standard windows —two doors. Odd sizes made to 
stain- order in quantity. 
metal : 
ed or } 
ickel, 
ishes 











id G 

usher 

ss of 

}and 

a These cut-to-size, individu- 

le ally wrapped kits are made 

Deat color for right portion; copy and | of highly polished brass or 

ad design in red and green. Cory aluminum. Drilled, coun- 
-_— Corp., Chicago, II. tersunk, hooks and screws 

. | included. Wide variety of 
CTS Secoh Cuunter Died designs — wide, offset, nar- 
' sen Counrer Lispiay =| row, standard or water- 

, HE. Jacobsen engine, nine-page, | proof. 


P ‘ . 
“e fold-over counter display piece. 


Sales presentation concentrates 
on: The Engine Is the Heart of a 
Power Mower, and the Jacobsen 
Engine Was Designed and Built 
for One Specialized Job Only— 
to Power a Mower. Simple ex- 
planation of details of engine op- 
eration is offered. Other ma- | 
terial for dealers includes: point- 

of-sales displays, consumer lit- 
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TO HELP YOU SELL 









1. The line is complete in popular 
types and sizes. 

2. Once you sell a customer he 
stays with you. 

3. Chicago Saws are tough and 
durable. 

. Proved dependability since 1921. 

. The complete line precision heat 
treated. 


a 
5 
ERE is saw quality that makes possible 
6. All are evenly balanced and 
7. 
8 


better earnings from any _ territory. 
Chicago Saws have, through the years, earned 
a reputation for ability, long life and economy 
that can prove valuable to you now, in your 
efforts to build better business. Now is the 
time to find out about Chicago Saws and let 
them go to work for you. 


accurately fitted. 

. Keen cutting edges. 

. Each saw checked for proper 
tension. 











Write for full de- 
tails. Bulletin No. 
107 features the 
line and gives par- 


coor“ CHICAGO SAW WORKS 


e 5040 S. Wentworth Ave. 


You'll find this organization fully cooperative 
and the line will back you up all the way. 








Chicago 9, Illinois erature, dealer aids and identifi- 
cation. Jacobsen Mfg. Co., Ra- 


cine, Wis. 





Washburn Gift Wraps 


Holiday packaging of house- 
wares items. In most cases color- 
fully patterned cellophane wrap 
is used so product will show. In 
other cases partial wrap or card 
is employed. Products available: 
wrapped-nut choppers, egg beat- 
ers, flour sifters, dish drainers, 
onion choppers and Hand-I-Set, 
six nickel plated kitchen tools 
with plastic handles and wall 








A COMPLETE LINE ... BACKED 
BY MOST YEARS’ EXPERIENCE 
IN DESIGN AND MANUFAC- 
TURE OF TOOL GRINDERS. 





A 
TW Why 
























WS Sq 
> } 
\ KIT 
CTRIC TOOL AND a 
ELECTRI * 
SICKLE GRINDERS Bookle 
WER For Farm and Farm Service Shop. Heavy duty 1/3 H.P. 
HAND PO GRINDERS ecmcnmnet behind par Gro pons trae ng 100% WHEELS PROJECT IN FRONT Ay 
Heavy and Lighter Duty Hand ibility to grinding wheels. Designed for rough, OF FRAME PROVIDING FULL 
Power Tool Grinders. 4”, 5”, awkward, long handled grind- ACCESSIBILITY. on V 
6”, 7” wheel sizes. One-piece _ ing jobs. List Price, only $49.20 
gear case, accurately machined = (F.0.8. Minneapolis). of bi 
i ae gears, fi 
attractively fini: le - ne 
tively priced from $2.80 to ja! 
$8.00 (List, F.0.B. Minneapolis). STREAMLINED GRINDERS 
Made with oxi*, 5x1”, 4x1” 
fully vitrified abrasive wheels. 











WRITE FOR DESCRIPTIVE CATALOG TODAY! 
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in popular assortments. ) , “ 
ASK Your JonseR = AQ] frag W 


Supplied alse ar buffing and 
polishing heads, without wheels. 
Also, heavy duty models with 6 
to 10 inch wheels. List $2.50- 
$36.00, F.0.B. Mpls. 


TOP QUALITY SICKLE CONES AND WHEELS 


Manufactured in ovr own modern wheel plant 
to highest specificati Competitively priced 
to increase your sales! Fully vitrified, spe- 
cially bonded, accurately 
dressed. Available loose and 













fremecandir nse aire 


ISSOTA 


“ MANUFACTURING CO. 
f Minneapolis 4,Minnesota . 


rack mounted as unit on display. 
The Washburn Co., 1802 Preston 
St., Rockford, Ill. 





Bruce Sales Plan 


Bruce point of sale devices in- 
clude: easel display literature 
holder; salesmaker, wire display 
rack which holds about $40, 
dealer price, worth of merchan- 
dise, newspaper mats, glossy 
prints, copy for newspaper ads, 
radio and tv commercials, state- 
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For the Professional and Home Crattsman 


thee SHOP CHIEF 


PORTABLE BELT SANDER ATTACHMENT 
me For all 1/4" Electric Drills Belt size 2" x 17 1/2" 
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95 BUILT LIKE A TANK 
3419 RETAIL LIST : 
KIT INCLUDES—Sanding Belts 


Pressure Control Pads 
Booklet and Guarantee 





An amazing and most effectual tool made for all kinds of sanding 
on Wood, Plastics, Metals and Glass. No pressure is needed because 
of built in pressure controls. Ideal for hogging off, paint removal or 
fine finishing. Simple to operate and built for years of heavy service. 





7 Order from your Wholesaler or write us direct. CONSTRUCTION FEATURES 
splay. 
: i industrial stand- 
reston Sales promotional material consisting of three-color counter ” oullt tRvelght ja" Ligh 8% 
display cards, stuffers and brochures in full color available. . —. phosphor bronze and self- 


lubricating bronze oilite bearings. 
@ Housing is cast aluminum. All shafts 
A Product of are ground steel. 
© Power transmitted to drive roll by 
heavy cut steel gears sealed in grease 


i Y or years of service, resultin in 
0 in INEITED STATES INDUSTRIES eck cue poise nor ct pone 





ature 

splay FACTORY GENERAL SALES OFFICE oie tied SHOP CHIEF Handy 

* st 5848 N. Northwest Hy. 401 Broadway machine bullt ‘of oly the. best mate. 
lossy Chicago 31, Ill. New York 13, N. Y. — «3 i of design and 
ads, 

tate- SEE US AT BOOTH 334-A NATIONAL HARDWARE SHOW 
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WITT CANS HAVE 
THE “RIGHT ANGLE” 





@ Yes the difference in shape has much to do with the ity 
of WITT CANS. The “right angle” shape and tam-tod straight- 
ness give that added strength and extra resistance to withstand col- 


lectors’ rough handling. The shiny extra thick coating of purest 
zinc means extra years of service virtually unaffected by weather and 
food acids. For a tangible asset to your business, ask for WITT 
CANS ... they have the “right angle”. 


There are reasons for the superiority of WITT CANS— 


STRAIGHT SIDES assure greater strength, extra resist- 
ance to rough handling. 

HEAVY GAUGE STEEL provides basic ruggedness, 
further strengthened by 

STRUCTURAL STEEL BANDS which protect top and bot- 
tom of can, act as shock absorbers, and 

DEEP ROLLING CORRUGATIONS, the strongest known 
HOT-DIP GALVANIZING, a hand process, insure: 
heaviest possible rust proofing, after fabrication. 
PINCH-PROOF HANDLES and sturdy ONE-PIECE TOP 
completes the WITT Can except for the famous 
QUALITY ASSURING GUARANTEE—WITT Cans outlast 
ordinary cans 3 to 5 times. 


STRAIGHT SIDES 
provide rugged strength, 
greater resistance to rough 
handling, longer wear! 


Sn ee ee 


fat 





e THE WITT CORNICE COMPANY 


‘< gi CINCINMATE 14, OMIO 
“Origh of the Corrugeted Con” 








TO HELP YOU SELL 








ment enclosures, reprints of ad- 
vertising, suggestions for train- 
ing sales personnel and material 
for publicity releases on correct 
floor care. E. L. Bruce Co., 
Memphis, Tenn. 





Bronson Christmas Wrap 


Bronson offers Christmas 
wrap service. Sleeves in various 
sizes printed in red and green 





with diagonal Christmas pattern. 
Bronson Reel Co., Bronson, Mich. 





Telechron Comic Book 


“How to Clock Up Extra 
Sales” booklet in comic form for 
dealer sales clerks. Tells the 
history of the invention and de- 
velopment of the electric clock 
and explains why it is always 
accurate. Telechron, Inc., Ash- 
land, Mass. 





Coil Chain Container 


Elephant Brand Chain-Pack is 
a steel container with a handle 
containing 100 Ib. of any one of 
the four sizes of Proof and BBB 
coil chain. Sealed, protects chain 
against rust. Nizdorff-Kreim 
Mfg. Co.. St. Louis, Mo. 


264 HARDWARE AGE, SEPTEMBER 21, 1950 

















Gift Tie 
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Heate: 
available 
Reprodu 
points | 
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Gift Tie Ribbons 


rints of ad- Rudolph, Red Nose Reindeer 
s for train- motif gift ribbons in four pat- 
nd material terns, four widths and four 
3 on correct color combinations. Stamford 


Bruce Co., Ribbon Mills, 419 Fourth Ave., 
New York City. 


Wrap Heaterette Display 


Christmas Heaterette counter display 
3 In Various available with four of the units. 
and green Reproduced in four colors, it 
points up the fact that the 
Heaterette serves as both a 
heater and a fan. Included is 
a Get Acquainted purchased 
coupon enabling dealer to ob- 
tain a unit for his home at $6.27, 


as pattern. 
son, Mich. 


x 17x 2% 

p Extra a 
form for 

Tells the 


s always 
nc., Ash- 
Fresh’nd-Aire Co., division of 


Cory Corp., 221 N. LaSalle St., | UB ROASTERS | 8 
x x 


Chicago 1, Ill. No. 7-13 x 18x 8 


n-Pack is , 

a handle Winchester Gun Book 

y one of S #4: “oa 
and BBB econd edition of the Win 


a iieellk chester Gun Salesman’s Hand- 
rf-Krein book is being distributed. The 

80 page book illustrates every 
Winchester now made and shows 
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TO HELP YOU SELL 


the game for which each gun 
should be recommended. Win- 
chester Repeating Arms Co., 
New Haven 4, Conn. 








Ferrule Counter Display 
Allan ferrule counter display 

card with 13 ferrules made of 

nickel silver. Range in _ size 








from 12/64 to 24/64 in. Con- 
structed of rolled welt with ends 
serrated and tapered. Cards 
with ferrules retails for $16.25. 
Allan Mfg. Co., 22-78 Steinway 
St., Long Island City 5, N. Y. 


~ 
MS 


ie 


\ 
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Sherman Sales Maker 


Sherman No. 51 sales maker 
display unit consisting of a small 
assortment of Sherman products 
including a free display rack 
with bins and shelves. Three col- 


penn 


i 





ored display in package with the 
merchandise assortment. H. B. 
Sherman Mfg. Co., Battle Creek, 
Mich. 
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Sharpening Stone Display YOU CAN BE SURE OF UNIFORM 


Handee 20 pocket size sharp- 


IN BRIGGS & STRANION ENGINE 


ELL 


RAI te. 













































card to be given with each pur- 


each gun chase of three Handee tool sets. 


d. Win- 
rms Co., 





olay 


r display 
made of 
in size 





Individual glassine bag holding 
the stone has merchandising in- 
sert describing the Handee line. 
Stone is oil impregnated. Card 
and stones retails for $.50, total 
retail value of $10. Chicago 
Wheel & Mfg. Co., 1101 W. Mon- 
roe St., Chicago 7, II. 





















a ont Christmas Light Catalog 
ends ; rg - ‘ 
Cards Spe emme al yon line The most modern machines and tools for volume 
16.25. 0 MristMas lignts an ecora- . ° ° ee 
eee aes iulietee tn 6 enlebee production with watch-like precision (many of them 
- printed in color with illustra- developed by Briggs & Stratton engineers), plus con- 
N. Y. . i esa ene P y Srigg e P 
WES SRS CpetinceeNs arenes stant check and rigid inspection, are maintai 
out. Miller Electric Co., 32 River ‘ : S} _ ™» , used rman 
St. Pawtucket, R. I. uniform quality to meet the high exacting standards 
maker established by Briggs & Stratton — the result of the 
a small . . . . . . 
eae Kitchen Hints engineering and manufacturing experience gained in 
onal ms : : more than 32 years of continuous production, and 
y Kitchen Maid planning book- eens . bei f 
ree col- let illustrates in color 10 kitchen the building of more than 4% million single- 
arrangements possible with cylinder, 4-cycle, air-cooled gasoline engines. 
Kitchen Maid. A floor plan and 
list of equipment with specfica- 
tions needed for each type is in- BRIGGS & STRATTON CORPORATION 
cluded. The Kitchen Maid Corp., Milwaukee 1, Wis., U. S. A. 
Andrews, Ind. Worl. 
Gpiuae 








Twist Drill Catalog _rasteny 
Cleveland Quality Tools for SERVICE 


the Hardware Dealer is catalog, 
H 1, presenting the hardware 
series drills, reamers and screw 
extractors. All drills and drill 
sets are illustrated and specifi- 
cations included. Last page 
shows decimal equivalents and 
th the tap drill sizes. The Cleveland 
H. B. Twist Drill Co., 1242 E. 49th St., In the automotive field Briggs & Stratton is the recognized leader 


Creek, Cleveland 14, Ohio. and world’s largest producer of locks, keys and related equipment. 
(Resume reading on page 14) 
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Elect W. J. Fugitt President 
W. J. Pettee & Company 


William J. Fugitt has re- 
cently been elected president 
of W. J. Pettee & Co. a 
group of 10 hardware stores 
in Oklahoma City, Okla. Mr. 
Fugitt is the grandson of W. 
J. Pettee who founded the 
business in 1889. Mr. Fugitt, 
who was previously secre- 
tary, succeeds Floyd S. Lamb, 
who is retiring after 44 years 


of activity. Mr. Lamb has 
been president and general 
manager of the company 
since the death of Mr. Pettee 
in 1928. Other new officers 
include: Charles R. Good, 
vice-president and _ general 
manager; Homer J. Roush, 
treasurer; and Helen Fugitt, 
daughter of the founder, sec- 
retary. 








NESCO INC. APPOINTS 

ASS’T. TO PRESIDENT 

The appointment of Robert 
B. Paysee as assistant to the 
president of Nesco, Inc., Mil- 





ROBERT B. PAYSEE 


waukee, Wis., has been an- 
nounced. Mr. Paysee will con- 
centrate on government sales 
for the large housewares con- 
cern, 

Before joining Nesco Mr. 
Paysee served as a consultant 
on merchandising and promo- 
tion to Ekceo Products Co., 
Chi-ago. In this capacity he 
created a national sales or- 
ganization to handle that 
company’s line of _ staple 


brands and gift wares. 
Mr. Paysee will divide his 
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time between the company’s 
headquarters in Milwaukee 
and Washington, D. C. 





STANDARD TOOL NAMES 
MERCHANDISE MGR. 


William B. Sheehan has re- 
cently joined Standard Tool 
Co., Cleveland, Ohio, as mer- 
chandise manager. He will be 
responsible for the merchan- 
dising, advertising and sales 
promotion of Standard Prod- 
uts throughout the retail 


hardware trade. He was for- 
merly sales promotion and 
advertising manager for Mas- 
back, Inc., 300 Hudson St., 
New York City, hardware 
wholesalers. 





ACE STORES EXHIBIT 
JANUARY 29-31 


Ace Hardware Corp., whole- 
salers, 2355 S. Blue Island 
Ave., Chicago 8, IIl., will hold 
its 27th annual convention 
and exhibit at the Stevens 
Hotel, Chicago, IIll., Jan. 29, 
30 and 31, 1951, according to 
E. G. Lindquist, vice-presi- 
dent and secretary. 





FOSTER ALUMINUM CORP. 
NAMES SALES MGR. 


Stanley J. Panek has re- 
cently been appointed sales 
manager of Foster Aluminum 
Alloy Products Corp., Forest- 
ville, N. Y. Mr. Panek has 
outlined plans for increased 
wholesaler and retail interest 
in the established products 
of the company as well as 
the Garden Beauty lawn 
sprinklers. Mr. Panek suc- 
ceeds T. D. Foster, who has 
resigned. 








National Hardware Show Complete Sell-Out 


The National Hardware Show to be held at the Grand Central 
Palace, New York City, from Oct. 2-6, 1950. has been completely 
sold out. There will be a total of 650 exhibitors, 77 additional 
booths having been added by storing equip 
outside the Palace. Literally hundreds of actual new products are 
to be shown for the first time by established companies, according 
to Frank M. Yeager, director of the show. A total of 30,000 prod- 
ucts are expected to be shown. The fact that manufacturers sense 
the importance to dealers of sales aid equipment is evidenced by 
the great number of automatic displays and merchandising aids 
to be exhibited. There has been a decided increase in western and 
mid-western buyer registration this year. Also the number of buyers 
of varied lines from individual wholesale houses surpasses all other 
records. Among the new products to be shown at the exhibit are: 
portable saws, tool kits, lock lubricating machine, undercutter axe 
for use with power saws, ball bearing faucet washer, tinner snips, 
new saw attachments for electric drills, power lawn mower to be 
ridden, electric safety torch, outboard motor lubricant package, 
stair treads, lures, baits, fishing rods and reels, ice fishing kit, tubu- 
lar locks and latches colored bristled floor brooms and brushes, 
insulated hunting boots and sportswear. The first floor of the show 
will include: builders hardware, hand tools, plastic screening, elec- 
tric motors, precision measuring instruments and paints; second 
floor will carry a general line; sporting goods section occupies a 
large space on the third floor; and the fishing and hunting divi- 
sion occupies the entire fourth floor. 
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ATKINS APPOINTS MGR. 
MILL SUPPLY SALES 

E. C. Atkins & Co., 402 §, 

Illinois St., Indianapolis, 9, 

Ind., has recently announced 

the appointment of H. Wad- 





H. WADDLE 


dle, manager of its New Or- 
leans office to the position of 
manager of mill supply sales 
with headquarters in Indian- 
apolis. 

Mr. Waddle has been with 
the company for many years 
and has a wide acquaintance 
throughout the South with 
the saw mill trade. The New 
Orleans office was closed as of 
Sept. 29 and all activities of 
that office will be transferred 
to Indianapolis. 





McALLISTER-ROSS FORMS 
TWO SALES DIVISIONS 


The division of the United 
States into two primary sales 
areas and the appointment of 
a vice-president in charge 6 
sales for each was announced 
recently by McAllister-Ross 
Corp., Chicago. Hadden §. 
Pierce, formerly division 
sales manager, Interstate En- 
gineering Corp., El Segundo, 
Cal., will cover the western 
sales area and William A. 
Wallace, formerly president 
of the Chieftain Sales Co., 
Chicago, will direct the east- 
ern sales. 
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REYNOLDS METALS CO. 

APPOINTS VICE-PRES. 

Admiral Jonas H. Ingram. 
U.S.N., retired, was recently 
elected vice-president of Rey- 
nolds Metals Co., Louisville, 
Ky. The assignment of the 
newly elected officer will be 
that of vice-president in 
charge of executive sales. Ad- 
miral Ingram has been asso- 
ciated with Reynolds since 
1949. He was Commander in 
Chief of the United States 
Atlantic fleet in World War 
IL. Prior to his retirement he 
served 45 years in the Navy. 





BLACK & DECKER ELECT 
BURBAGE SECRETARY 


At a meeting of the board 
of directors of The Black & 
Decker Mfg. Co., Towson 4, 
Md., held recently, Thomas I. 
Burbage was elected corpora- 
tion secretary to succeed the 
late Harry G. Wheeler. 


Mr. Burbage joined Black 


& Decker in 1930 and has 
held positions of increasing 
responsibility including as- 
sistant purchasing agent, 
personnel manager and cur- 
rently assistant to the vice- 
president in charge of manu- 
facturing. 





NAMES SCULLY SILEX 
SERVICE MANAGER 


The appointment of George 
T. Scully as service manager 
for the Silex Co., Hartford, 
Conn., was announced re- 
cently. 

Mr. Scully went to Silex 
from Seth Thomas Clocks, 
Thomaston, Conn., where he 
was employed in a similar 
capacity. 





UNITE ASHDOWN HDWE. 
McLENNAN, McFEELY 
The J. H. Ashdown Hard- 

ware Co., Ltd., Winnipeg, 

Manitoba, Canada, whole- 

salers, has recently acquired 


Capewell Absorbs V-Mac Co. 
Enters Pipe-Tool Field 


The Capewell Mfg. Co., 
Hartford, Conn., has extended 
its line of products by the 
acquisition of V-Mac Indus- 
tries, Inc., Guilford, Conn., 
manufacturers of pipe thread- 
ing, cutting and reaming 
tools. All the machinery and 
production facilities of V-Mac 
—and all if its employees— 
have been retained and moved 
from Guilford to Hartford for 
continued full production in 
the 200,000 square foot Cape- 
well plant. 

Distribution of the new line 


of pipe tools will be through 
the existing Capewell sales 
organization of 13 direct rep- 
resentatives, three sales 
agents, hardware, mill, 
plumbing, and oil well-supply 
distributors. 

The production of the 
Capewell pipe tools will be 
under the direction of Way- 
nard Vosper, who had been 
president of V-Mac. Prior to 
that time, Mr. Vosper had 
served as vice-president of 
be Toledo Pipe Threading 

achine Co. for 18 years. 








a controlling interest in Mc- 
Lennan, McFeely & Prior, 
Ltd., Vancouver, B. C., Can- 
ada, wholesalers, uniting the 
two businesses. Harry C. 








Marshall-Wells New Billings, Montana Warehouse 





Marshall-Wells Co., hardware wholesalers, Duluth, Minn., has recently completed a modern, one- 
story warehouse at Billings, Mont. The building is all steel construction using double steel panel walls 
with rigid insulation between; roof of steel deck construction with insulation and a 15 year build-up 
roof. Skylighting employs Corrolux providing practically an all-daylight warehouse. The gross area 
of the building is 93,500 square feet. The total floor area is all dock height, warehouse floor con- 
structed of highway specification blacktop. There is car spotting facilities for six cars at once and a 
crane system for unloading steel and pipe. There are seven truck-loading doors on an off-street 
loading ramp. There are no windows used around the warehouse area, all the natural lighting com- 


ing from the skylights. 
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Ashdown, president of J. H. 
Ashdown Hardware, has an- 
nounced that there will be no 
changes made in the man- 
agement or personnel of Mc- 
Lennan, McFeely & Prior. 
The Ashdown business was 
originally formed in 1869, 
and the various units of Mc- 
Lennan McFeely & Prior 
were founded in 1859, 1866 
and 1895. 


PHILADELPHIA’S ANNUAL 
MERCHANDISE FAIR 


Philadelphia’s 14th annual 
merchandise fair will be held 
on Sept. 26-29, 10 a.m. to 9 
p.m., Friday until 6 p.m., at 
the new location, 34th and 
Hunting Park Ave., Philadel- 
phia. 

Some 20,000 dealers from 
all parts of the country are 
expected to attend. It will 
feature over 500 exhibits and 
many new merchandise items 
in hardware, electrical appli- 
ances, toys, sporting goods, 
automatic equipment, and 
housefurnishings. 

Wm. Geo. Steltz, president 
of the Supplee-Biddle-Steltz 
Co., originated the idea in 
1934. He has been responsible 
for its growth, displays and 
activity throughout the years. 


269 


Build Your Sales 


op Vortormer MW 


6" 5aWS 





With metal 
carrying 
case 


$77.00 


You get maximum profits with the Fred W. Wappat 6” 
MAXAW because it gives your customers maximum per- 
formance! Capacity is 2)(,"square cut, 17%,"at 45°. Accurate 
depth and bevel adjustments are built-in! The MAXAW rips, 
trims, adapts as table saw, cuts transite, stone, brick, siding, 
etc. 

MAXAW is the quality 6” saw, but it's competitively 
ss and backed by hard-hitting advertising to builders, 

obbyists, etc. Dealer sales aids—counter cards, literature, 
ad mats, etc., are available FREE. 

Write today for the full dealer story on the MAXAW., the 
6" saw you sell because it gives the customer superior per- 
formance and service. 


Ask about Fred W. Wappat Models A-8°’ and A-9°* for HEAVIER CUTTING! 


Visit us... 
at the NATIONAL HARDWARE SHOW 


BOOTH 216 


GRAND CENTRAL PALACE, N. Y.C. 
October 2-6, 1950 








25 YEARS’ EXPERIENCE BUILDING FINE ELECTRIC HAND SAWS 


Tred US Lappe, ive 


139 Valley St., Mayville, N. Y. 


tauqua Lak 
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Henry M. Sossaman has re- 
cently been appointed genera! 
sales manager of Quaker 
Rubber Corp., division of H. 
K. Porter Co., Inc., Philadel- 


phia, Pa. 
Mr. Sossaman’s appoint- 
ment culminates over 22 


years of service with the 
company. He began as a sales 
representative in charge of 
the Florida sales district and 
progressed steadily. He was 
advanced to assistant general 
sales manager in 1943. 
Other promotions within 
the organization include: 
Charles E. Dugan, assistant 
general sales manager; Jack 
R. Lewis, assistant sales man- 
ager; Thomas L. Durkin, 
manager of contract sales; 
Art M. Lowrey, Philadelphia 
district sales manager; and 


Sossaman General Sales Mer. 
For Quaker Rubber Corp. 





HENRY M. SOSSAMAN 


Benjamin Shawcross, mana- 
ger of molded hose depart- 
ment. 








J. W. Alsdorf, president of 
Cory Corp., 221 N. La Salle 
St., Chicago 1, Ill., and presi- 
dent of the National House- 
wares Association, said in a 
statement issued _ recently 
that the sales outlook for 
housewares and traffic appli- 
ance items this fall was quite 
promising. However, he is- 
sued a note of caution to both 
retailers and_ distributors 
against overstocking in antic- 
ipation of possible consumer 
durable goods _ shortages. 
, “Such over-ordering,” said 
Mr. Alsdorf, “not only pro- 
duces temporary’ shortage 
conditions at the manufactur- 
ing level, but ultimately re- 
sults in unbalanced invento- 
ries at both the retailer and 
distributor levels.” 

Mr. Alsdorf went on to 
point out that production of 
housewares and small appli- 
ances has been running at 
new industry peaks currently, 
but that unnecessary over- 
buying by the trade could 
easily cause temporary and 
artificial shortages in demand 
type brand name products. 
Citing his own Cory Corp., as 
a case in point, Mr. Alsdorf 
said, “Barring serious and 
unforeseen raw material 
s’arcities, we will be able to 
supply our established trade 
in normal quantities . .. if 





overbuying for hoarding pur- 


HARDWARE 


Alsdorf Cautions Against Hoarding 
As Roots of Artificial Shortages 


poses spreads, however, it is 
possible that complete ailoca- 
tions will be necessary.” 

Another swift consequence 
of hoarding, he pointed out, 
was price pressure at the raw 
material level. “The present 
market for raw materials has 
been in delicate balance with 
production,” said he. “Even a 
slight increase in purchase 
pressure could cause sharp 
price advances that are ac- 
tually uncalled for.” 

He said he was confident, 
however, that available pro- 
duction could supply the de- 
mand for immediate con- 
sumption of durable goods 
at the consumer level if panic 
buying is avoided. 





KATTAN EMERSON RADIO 
DISTRIBUTION MGR. 


The appointment of Joseph 
Kattan as distribution man- 
ager of Emerson Radio & 
Phonograph Corp., 111 8th 
Ave., New York City 11, was 
announced, 

Mr. Kattan will continue 
as vice-president of Emerson 
Radio Export Corp., an Em- 
erson subsidiary. He has held 
this post for the past three 
years, following 10 years of 
service with the parent com- 
pany in the capacity of for- 
eign correspondent and then 
as export manager. 
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Thor Corp., Chicago, IIl., 
recently announced the pro- 
motion of Daniel J. Bales to 
the position of sales manager 
of the company’s sink divi- 
sion. 

He succeeds John T. Bene- 
dict, resigned, as director of 
sales of the Thor combination 
clothes washer - dishwasher 
sink. 

Mr. Bales joined Thor Corp. 
in 1949, as assistant sales 
manager of the division. Pre- 
viously he had been active in 
Chicago area real estate and 
home building, as a broker 
associated with Joseph A. 
Thorsen & Co., LaGrange, IIL., 
and from 1946 to 1948 as pres- 


Thor Corp. Appoints Bales 
Sales Manager Sink Div. 





DANIEL J. BALES 








MIRRO SALEMAN 


Pat J. Curran was recently 
appointed retail sales repre- 
sentative for Mirro aluminum 
utensils in southern Massa- 
chusetts, Rhode Island and 
Connecticut. Mr. Curran was 
formerly housewares buyer 
for McCarthy Dry Goods, 
Woonsocket, R. I. His head- 
quarters will be in Woon- 
socket. 





MURRAY APPOINTS NEW 
DISTRICT MANAGER 


Mark W. Battersby has 
been appointed district sales 
manager in the Pacific North- 
west by the Home Appliance 
Division of The Murray Corp. 
of America, Scranton, Pa. 

Mr. Battersby will cover 





























MARK W. BATTERSBY 
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and Utah, with headquarters 
in Seattle. He was formerly 
sales manager for the Trim- 
Set Corp., Seattle. 





NORTHWEST HDWE. 
HOLDS GOLF PARTY 


A new golf party atten- 
dance record was established 
by the Northwest Hardware 
Club when upwards of 100 
members and guests turned 
out for the final summer 
event, August 18, at the 
Golden Valley Club, Minne- 
apolis. 

Among the golf winners: 


Gordon Leitz (Leitz Hard- | 


ware) took the low gross; 
Vince Velie (Velie Sales Co.) 
copped the blind bogey and 
Glen Hoover (National Mfg. 
Co.) chalked up the longest 
drive. While no one ‘canned’ 
the ball in the hole-in-one 
contest, Fred Rockwell (Our 
Own Hardware Co.) came 
within three feet of the cup 
to win. 

T. M. Jacobson (Our Own 
Hardware) president of the 
club, presided. In general 
charge of arrangements for 
the party was Max Johnson, 


manufacturers’ representa- 
tive, assisted by S. C. Wright, 
manufacturers’ representa- 


tive. 


LCN CLOSERS MOVES 


The LCN Closers, Inc., has 
recently moved to Princeton, 
Ill. 


ident and treasurer of Homes, estate brokers and home | 
Inc., Brookfield, Ill, real builders. 
NAME PAT J. CURRAN Washington, Oregon, Idaho 





OW New Streambined, 


RIBE&ID 65R 
Die Stock that Wont jam 


... While threading with power drive or by hand 











N™ JAM-PROOF drive plate 
automatically kicks out driv- 
ing ratchet pawl when standard 
length thread is cut. You don’t 
have to watch it—lead screw 


can’t jam on workholder. 


Right tone Your customers 
can change present 
is the simple foolproof 65R to new JAM- 


mechanism that makes 
the 65R automatically 


Thoof 


Jam- 


PROOF type —sel] 
them new drive 
plate’ to easily re- 
place old drive plate. 


All other RITAND 65R features remain the same 


Perfect threads on 1‘’to 2” pipe with 1 set of high-speed steel 
dies—sets to pipe size in 10 seconds — mistake-proof self- 
centering workholder sets instantly — and now it’s Jam-proof. 


Sell new Jam-Proof RIDGID 65R—order now! 
See us at 

NATIONAL HARDWARE SHOW 

New York, Oct. 2-6—Booths 85-87 











WORK-SAVER PIPE TOOLS 
THE RIDGE TOOL CO. ¢ ELYRIA, OHIO 
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NAMES M. WRAY LEWIS 
EASTERN DISTRICT MGR. 


| M. Wray Lewis, formerly 
| regional sales manager of 
the New York City area for 
| Briggs Beautyware Plumbing 


| BRIGGS PLUMBING WARE 


























manager of the Gillette 
Safety Razor Co., Boston; 
Richard H. Childers, trea- 
surer, Moore-Handley Hard- 
ware Co., Birmingham, Ala.; 
N. A. Clouet, controller of 
Sargent & Co., New Haven; 
Clark H. Fleming, secretary- 
treasurer of J. H. Williams & 
Co., Buffalo; Herbert Law- 
rence, controller, Pittsburgh 
Screw & Bolt Corp., Pitts- 
burgh, and Alvin F. Lund- 
berg, controller, United-Carr 
Fastener Corp., Cambridge, 
Mass. (Boston Control.) 

Established in 1931, the In- 
stitute is a non-profit organi- 
zation of controllers and fi- 
nance officers from all lines 
of business—banking, manu- 
facturing, distribution, utili- 
ties, transportation, etc. The 
total membership exceeds 
3,500. 





OSTEN WINS FLY, BAIT 
CASTING CHAMPIONSHIP 


Earl Osten, vice-president, 
Narmco, Inc., recently won 
the National All-Round Fly 
& Bait Casting Champion- 
ship of the NAACC at San 
Francisco, Cal. Mr. Osten 
took the all-distance cham- 
pionship with a score of 3080 
ft., considerably lower than 
the world record which he 
set, 3145 ft., at Fort Worth, 
Tex., in 1946. Scores in all 
of the distance events were 
generally lower due to de- 
cidedly adverse weather con- 
ditions. 












































ai A re Fixtures, Briggs Mfg. Co., 
6 A 46 rh sa "+ Detroit, Mich., has been ad- 
; ah 1D . van-ed to the position of east- 
‘{- > — ern district manager. 
: ne ae ak ee a J. Edward Wennerstrom, 
| @ sales representative of the 
New York area succeeds Mr. 
fas It’s th e E Lewis as regional sales man- 
ager. He will direct the In- 
-~ e e wr... Nesey, ternational Showroom at 101 
Fi n ish th a t OO Park Ave., and New York 
rite ibe a POX 4 1 City sales. Mr. Lewis will 
I Py , supervise the sales area in- 
Counts § ' he ‘a= | cluded in the New England 
_— wm a> © states, New York, Pennsyl- 
=x In your race to stay ahead on the sale — — eee New Jersey and Dela- 
of Gas Heating appliances, you need — > 
| ‘ a 
lame an — sales eer gags enough —_— i ” : . CONTROLLERS GROUP 
to keep you out in front.... Q Ly NAMES DIRECTORS 
i In TEMCO’S famous Porcelain Enamel mm Donald F. McManus, con- 
x Finish you have just that. Your cus- aE troller of Landers, Frary & 
= tomers can see the superiority of — . Clark, and Ray E. White, as- 
Lai Porcelain Enzmel —how it gleams with pottte € . sistant treasurer of The Tor- 
a beauty which harmonizes with all p Pata Co., Torrington, 
naa ; , i ' @ | Conn., have been renamed di- 
Fa home furnishings — how it cleans with 8 i rectors of the Controller’s In- 
the whisk of a cloth. The permanance stitute of America, Hartford, 
Mm sof ==lass-fused-on-steel — the non-fade ee ee Conn., Chapter. 
qualities of Porcelain : Other executives who have 
pr Sncwét « dae inn been elected or re-elected di- 
ie visas’ tage rectors of Institute Controls 
ih ee ee in their respective cities are 
doin final sales clincher ws as follows: Charles W. Bur- 
which rings up a TEMCO ton, Jr., vice-president of the 
> gd Gis Wastes ville ter yeu. / | Anchor Post Fence Co., Balti- 
nln Yes — it's the finish that more; Henry F. Casey, office 
counts, and TEMCO’S 
Porcelain Finish wins 
a 
sales on appearance and 
“8 customer satisfaction on Pe 
permanence. 
oy 
RN ry ES | 
f 
iN ‘ 
| TEMCO, INC., DIVISION B-225 NASHVILLE 9, TENNESSEE | 
| Please Rush your TEMCO Catalogue on America’s most complete line 
| of Gas Heaters. : 
| Name 1 
Addres | 
| City. County. 
| State. 
L } 
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~ | Dealer Wins Dupont Nylon Paint Brush Contest 


~# 





Burrell Schmeltzer, Lunstrom & Peterson Co., Freeport, Ill., at right, 
receives a check for $250 for winning first award in a nationwide 
contest for paint and paint brush dealers conducted by E. |. duPont 
de Nemours & Co., Inc. Al Thompson, representative of Du Pont's 
polychemicals department, presents the check while Swan A. K. 
Peterson, center, president of Lunstrom & Peterson, looks on. 
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325 Pot & Kettlers Attend National 


Convention at Feather River Inn 


The 19th annual conven- 
tion of the Associated Pot & 
Kettle Clubs of America was 
held recently at Feather 
River Inn, with over 325 
members, their wives and 
guests attending. 

Fred Wood, presiding offi- 
cer at all meetings, inspired 
the adoption of the follow- 
ing motions: to make “Drip- 
pings,” an occasional bulletin, 
an official monthly publica- 
tion; set up a fund permit- 
ting the president to travel 
once a year to regional clubs 
to outline the developments 
of the organization and stir 
up interest in national club 
activities; revise the consti- 
tution and print copies for 
members; print an annual 
roster with members’ names 
and date and place of re- 
gional club meetings. 

Clark Wright, new presi- 
dent, offered a membership 
pin plan, showed samples, 
and recommended how they 
should be used. The most im- 
portant resolution passed 
condemned the trend of our 
national government toward 


socialism and urged all mem- 
bers to take an active part in 
protesting to all of their con- 
gressmen against “the falla- 
cious philosophies that are 
pushing this country into so- 
cialism.” 

Harry Gleason, Seattle, his- 
torian, presented a wood-cov- 
ered book containing photos 
and documents covering the 
25-year existence of the club. 
James Cummings, Seattle, re- 
cently retired from Schwa- 
bacher Hardware Co., was ap- 
pointed new historian. 

Golfing was the primary 
sport with tournaments run- 
ning for women in the morn- 
ing and men in the afternoon. 
The San Francisco Pot & Ket- 
tle Club team won the first 
president’s perpetual trophy 
put up this year by Fred 
Wood. Harley Eckles, Port- 
land, was medalist winner 
with Lewis Bell, San Fran- 
cisco, runner-up. A_ skeet 
shoot, introduced by sports 
chairman, Al Ormsbee, Jr., 
was won by Jimmy Dissman, 
Jr., 12. Bud Craig shot se:- 
ond highest, followed by Stan 








Kennedy, San _ Francisco, 
third, and Fred Wood, fourth. 
Mrs. Fred Meyer, Los An- 
geles, won first honors in 
ladies division. 





LEVIS JOINS EKCO 
IN PREMIUM SALES 


Ekeco Products Co., an- 
nounced recently that Allen 
Levis has joined the firm in 
the premium and specialty 
sales division. 

Mr. Levis resigned as sales 
manager of the Herst-Allen 
Co., Chicago housewares 
wholesalers, to join Ekco. Be- 
fore entering the Army’s ord- 
nance branch in 1942, he 
served as assistant sales man- 
ager of the Great Western 
Laundry, Chicago. 





SEYMOUR E. CLONICK 
NAMES STEIN PARTNER 


Jack R. Stein has recently 
joined Seymour E. Clonick & 
Associates, 2011 S. Michigan 
Blvd., Chicago, Ill., manufac- 
turers’ agents. Mr. Stein has 
a background of 22 years’ ex- 
perience as a buyer and mer- 
chandise specialist for nation- 
ally known chain stores such 
as J & R Auto Supply. 





J. V. BAXTER 


WHIRLPOOL CORP. NAMES 
SOUTHWEST SALES MGR. 


The appointment of J. V. 
Baxter as regional sales 
manager for the southwest 
territory was announced re- 
cently by the Whirlpool 
Corp., St. Joseph, Mich. 

Mr. Baxter, who will make 
his headquarters in Dallas, 
will cover Texas, Arkansas, 
Western Tennessee, Louisi- 
ana, New Mexico and Mis- 
sissippi. 

Mr.; Baxter was formerly 
from Servel, Inc., where he 
was district sales manager. 





















are-PurP 
casateo & 






ost ‘ 


Don’t Miss the Sensations of the Year! 





CHROME CLASSIC ona Baudjil Kose 


Exclusive New PRO-TEX All-Purpose Pads 
Superbly Featured in BRAND-NEW De-Luxe Packages 
They’re as new as tomorrow’s sunrise . , . and just a$ beautiful! Packaged 
in self-selling new gift cartons. Ideal for Christmas promotions, showers, 


weddings and other gift occasions. 
\ Display them now . 


. . watch them sell! 


Genuine PRO-TEX construction. 





BEAUTIFUL ROSE The incomparable 





CHROME CLASSIC Dazzling Chrome. 









Exclusive new pattern combines rose .. . reproduced in gdrgeous full, 
sparkling ‘beauty and _ long-lasting natural color! Beautiful Rose .. . 
urability. It’s America’s No. 1 Ballonoff’s inspired new creation. 





Everybody loves a rose. Every woman 


triple plated on 
wants Beautiful Rose. 


chrome pad... 
finest steel. 


BLUE RIBBON ASSORTMENT OF PRO-TEX HOT DISH MATS 
Four fast-selling patterns— Rose and Ribbon 
(illustrated), Doily, Flower Point and Banquet. 
Each pattern is outstanding in beauty and full 
natural color, lithographed on gleaming white 
| baked enamel. Backed by a complete consumer © 
merchandising program! fe 


Write for full-color circulars and prices. 


Ballonopp METAL PRODUCTS CO. 


1890 EAST ZB7th STREET CLEVELAND 14 om mame) 
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“UTILITY” 
S5AférY Rott Can Opener and Bottle 


Opener with plastic handle 


@ Here’s the new Vaughan 
chrome plated canopener that 
sells on sight. Bright red plas- 
tic handle, plus “safety roll’”’ 
feature, makes it a must for 
colorful kitchens. Effortless 
and safe to use, it rolls the edge 
smooth as it holds and opens 
square, round or oval cans. 


Seomatte cates adjustment 
prevents binding or slipping— 
holds can securely for pouring 


Made of heavy gauge steel, 
brightly chrome plated, with 
molded plastic handle. 
Individually boxed. Retail 
price—59c. 


World’s Largest 
Manufacturer of 
Bottle Openers 
and Can Openers 


VAUGHAN MFG., CO. 
3211 Carroll Avenue © Chicago 24, Ill. 
Half-Century of Quality and Service 











A typical One of One Thousand Rifle of the Winchester 
model 1873. 


Search Reveals 22 “One of One Thousand” 
Winchester Rifles in Existence 


From obscurity, 22 “One of model 1873’s produced. Win- 


| One Thousand” Winchester chester had planned for sey- 


model 1873 rifles have been 
located, according to James 
C. Hartley, director of re- 
search, Winchester Repeating 
Arms Co., division of Olin In- 
dustries, Inc., East Alton, III. 
This particular variety of the 
model 1873, known as the gun 
that won the West, was in 
limited production for about 
eight years. Only about 130 
of the “One of One Thou- 
sand” variety was made. Each 
was the most accurate of 
every thousand Winchester 


eral years to find how many 
of the rifles were still in ex- 
istence, but had postponed its 
search until the release of 
the movie “Winchester 73,” 
which was based on a true 
story related to one of the 
historic rifles. These “One of 
One Thousand” Winchester 
model 1873 rifles have gradu- 
ated within a short time into 
one of the most sought after 
collector’s items in the coun- 
try. 





New-Fast-Selling 
Profit Builder... 





+ 


’ 
GUTTER GUARD 
a ey oe G 
Here’s a low-cost, fast-moving product needed by al- 
most every home owner. Steelco Gutter Guard keeps 
leaves, twigs, nests and wind-blown debris out of gut- 
ters. Eliminates dangerous ladder-climbing, messy 
gutter cleaning. Improves appearance, protects gutter 
and paint. Made of heavy galvanized steel and \, 
inch mesh. Available in 3 ft. sections to cover most 


every type of gutter. Easily installed with special 
Steelco quick-fastening clamps. Patent applied for. 


Order from your Distributor or write 


STEELE MANUFACTURING COMPANY 


445 Winchester Ave, Ashland, Kentucky 
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Angeles, Chamber of Con- 
merce, directed the show. 

Trends evidenced at the 
showing indicated a marked 
feeling for colorful, scientifi- 
cally designed kitchenware, 
new developments in plastics 
and labor-saving devices at a 
price which would reach the 
average American consumer 
budget. 


WESTINGHOUSE ELEC. 
GENERAL STORE MGR. 


The appointment of Thorn- 
ton S. Thomas to succeed the 
late John J. Kaske as general 
stores manager of the West- 
inghouse Electric Supply Co., 
was announced recently. 

As general stores manager, 
Mr. Thomas will supervise 
the warehousing and _ ship- 
ping of home appliances and 
electric apparatus and sup- 
plies at the ffirm’s 109 
branches in 45 states. 

Mr. Thomas has been with 
Westinghouse Electric and 
its affiliated companies since 
1923, serving principally in 
the a*counting field. 





BRYANT OPENS SPHINX 
FURNACE FACTORY 


C. L. Bryant Corp., Cleve- 
land, Ohio, has_ recently 
opened a Sphinx furnace fac- 
tory on East 79th St., Cleve- 
land. Set up on a modern 
assembly line basis, the plant 
now provides the company 
with more than four times 
its former production capac- 
ity. The general offices re- 
main at 4710 St. Clair Ave. 
Cleveland. 


RESISTANCE WELDER’S 
ASSOCIATION MOVES 
Manu- 





WESTERN HOUSEWARES 
SHOW HELD IN CAL. 


The keynote of the recent 
Western Housewares Show 
held at the Biltmore Hotel, 
Los Angeles, Cal., was brisk 
buying and strong buyer at- 
tendance. More than 1100 
dealers and department store 
buyers visited the market 
during its four-day showing. 
Woody C. Klingborg, general 
manager of Los Angeles 
Trade Fair, Inc., show man- 
agement division of the Los 


Resistance Welder 
facturers Association will 
move its offices from 505 
Arch St., Philadelphia, to 
1900 Arch St., Philadelphia 
3, Pa., on Sept. 11. The phone 
number is LOcust 4-3484. 
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MIT-SHEL CO. NAMES 
THOMPSON SALESMAN 


Mit-Shel Company, Quincy, 


[il., has announced the ap- 
pointment of T. H. Thomp- 
gon, Jr., LaCrosse, Wis., as 


‘ty ] 


2 


T. H. THOMPSON, JR. 





sales representative for Wis- 
consin, Minnesota, Upper 
Michigan and the Dakotas. 

Mr. Thompson, as well as 
other Mit-Shel representa- 
tives, is introducing the Nu- 
Airflo Oval Minnow Bucket, 
recently developed by the 
company. 





MANHATTAN RUBBER DIV. 
NAMES DISTRICT MGR. 


The appointment of P. L. 
Edwards as manager of its 
central district office in Pitts- 
burgh, Pa., has been an- 
nounced by Raybestos-Man- 
hattan, Inc., Manhattan Rub- 
ber Division, Passaic, N. J. 
He succeeds R. C. Rice, who 
has retired. Mr. Edwards pre- 
viously served as assistant to 
Mr. Rice. The parent com- 
pany has also announced the 
removal of its New Orleans 
office and warehouse from 
- Camp St., to 920 Calliope 
t. 





HORACE DALE VISITING 
HOME IN ENGLAND 


Horace E. Dale, vice-presi- 
dent, Oliver Brothers, Inc., 
New York City, purchasing 
agents for wholesale hard- 
ware houses, sailed Aug. 19 
for England on a six or seven 
weeks’ visit with his family. 
_This is Mr. Dale’s first 
visit to his native England in 
16 years. Mr. Dale’s family 
had been engaged in the 
hardware trade for more 
than a century and he had 
been in business with his 
father and brother there be- 
fore coming to the United 
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States for the first time in 
1913. He joined Oliver Bros. 
that year and worked there 
for several years before go- 
ing back to England for six 
years. He returned to Oliver 
Bros. in 1921 and has been 
with that company ever since. 

Mr. Dale’s address abroad 
is: 33 Firle Rd., North Lanc- 
ing, Sussex, England. 


STOMAR OPERATING 
IN NEW PLANT 


The Stomar Mfg. Co. is 
now in operation at a new 








plant located in Lansdowne, 


Pa. 


This modern building has 


46,000 square feet on one | 


floor, a three-car R. R. sid- 


ing and two-section shipping | 


platform, plus a large ware- 
housing unit at rear of the 


building for storing raw ma- | 


terials. Building is being 
equipped with fluorescent fix- 
tures throughout and a mod- 
ern tool room. 





MURRAY NAMES SALES 
HEAD IN NEW ENGLAND 


Joseph M. Maloney has 
been appointed New England 
regional sales manager by 
the home appliance division 
of The Murray Corp. of 
America, Scranton, Pa., with 
headquarters in Springfield, 
Mass. 

Mr. Maloney was formerly 
regional manager for Briggs 
in that area for three years. 





FARMER CO-OP PATRONS 
SPENT $313 EACH 


Many suburban and small 
town hardware merchants 
might well envy the consumer 
patronage of competing co- 
operative retail outlets. Fig- 
ures compiled by the Agri- 
culture Dept. show that the 
average patron of 8,700 local 
outlets served by the 18 ma- 
jor regional farm supply co- 
operatives spends $313 last 
year. 

Customers of the 8,700 out- 
lets totaled roughly about 
2,700,000 who spend a grand 
total of $847,000,000, about 
$10,000,000 less than in 1948. 
Broken down into general 
purchases, feed sales ac- 
counted for 43 pct of the total 
with gasoline and oils and 
fertilizer taking another 35 
pet. This left about $186,000,- 
000 which was spent with the 
cooperatives for tools and 
other hardware, machinery, 
and seed. 




























FEATURES. 


make running 
water 

cost 

less! 
































BRONZE CONNECTING RODS 


STAINLESS STEEL PISTON RODS 










SPLASH SHIELDS 






































UNIT TYPE PISTONS j 0 


S 
Fr] > RUBBER VALVES 


MOUNTED ON RUBBER CUSHIONS 





The Deming “DUPLEX” (Fig. 2895), illustrated, 
is an example of the high standard of pump 
design and construction in every unit in the com- 
plete Deming line. 


Deming FEATURES are the’ biggest and most 
effective “sales points” you can discuss with 
your customers, They want running water to 
supply their needs at lowest cost. That's exactly 
WHY Deming engineers design FEATURES that 
assure smooth, quiet operation and extra long 
life for Deming Pumps. 


Deming FEATURES make 
running water cost less! 


Tell that fact to your customers who want the 
most for their money. 

















The Deming Company ¢ 517 Broadway 
Salem, Ohio 


’ EMmMmiIinG 


PUMPS AND WATER SYSTEMS 





FORD HONORS ITS FIRST 
DEALER WHO IS ALSO 
A HARDWARE MAN 

The Ford Motor Co. paid a 
glowing tribute to William L. 
“Billy” Hughson, San Fran- 
cisco, who, in addition to be- 
ing the oldest Ford dealer in 
the country, has been engaged 
in the hardware trade for 
more than 60 years. 


In a large advertisement 
which appeared in Life and 
hundreds of other magazines 
and newspapers, the Ford 
Motor Co. told how “Billy” 
Hughson purchased the first 
carload of Fords that came 
from the Detroit Factory with 
$5,000 of borrowed capital. 
The advertisement showed 
four pictures of Mr. Hugh- 
son. In one of them he was 
seated in the first Ford he 
ever sold, together with 
Henry Ford II, present head 
of the firm. 

Mr. Hughson’s hardware 
company, Hughson & Merton, 
which represents the lines of 
some Eastern manufacturers, 
has offices in San Francisco, 
Salt Lake City and Seattle. 
His San Francisco auto 
agency is known as The Wm. 
L. Hughson Co., Inc. 





The Ford ad said in part: 
“Billy Hughson is known 
around San Francisco as the 
man who lost 35 million dol- 
lars. That’s how much he 
would have made if he had 
invested $5,000 in the Ford 
Motor Co. in 1903, as Henry 
Ford wanted him to do.” 





FRANK GIBSON HEADS 
NEWPORT STEEL 


Frank S. Gibson, Jr., has 
recently been elected presi- 
dent and chairman of the 
board of the Newport Steel 
Corp., Newport, Ky. Mr. Gib- 
son is vice-president and sec- 
retary-treasurer of the Gib- 
son Refrigerator Co., Green- 
ville, Mich. 





GLEASON REPRESENTS 
SUPERIOR VALVE CO. 


J. W. Gleason, 7229 South 
Champlain Avenue, Chicago, 
Ill., has been named exclusive 
representative for Chicago 
and Cook County for the Su- 
perior Valve Mfg. Co., Cleve- 
land, Ohio. 

Mr. Gleason has had over 
eight years’ experience call- 
ing on and selling to mill, 


plumbing, electrical suppliers, 
hardware dealers, and whole- 
salers. 


Complete stocks of all 
models of Superior inserts 
as well as counter display 
assortments will be main- 
tained at Mr. Gleason’s head- 
quarters. 





FREELAND SONS MAKES 
ALUMINUM BOATS 


Freeland Sons Co., Sturgis, 
Mich, has added several alu- 
minum boats in various mod- 
els to fit into its line of pro- 
ducts, The aluminum boats 
are made from one piece hulls 
drawn from a single sheet of 
0.064 in. thick aluminum by 
Reynolds Metals Co’s., alu- 
minum fabricating service. 





IDEAL INDUSTRIES BUYS 
PYRAMID PRODUCTS 


Ideal Industries, Inc., 1757 
Park Ave., Sycamore, IIl., has 
announced the purchase of 
Pyramid Products Co., Ch’ 
cago, Ill., makers of wire 
stripping equipment. 

All manufacturing and sales 
activity will be moved to 
Ideal’s Sycamore plant. 








lt Sells Faster! 


HARRISON GROO JOINS 
EUGENE PETERSON CO, 


Harrison J. Groo has re. 
cently become associated with 
Eugene E. Peterson Co., Ine,, 
80 Church St., New York 
City 7, manufacturers agents, 
Mr. Groo will cover the hard- 
ware distributors, mill sup. 
ply distributors and de. 
partment stores in the 
metropolitan area. Mr. Groo 
was previously connected with 
Carter Milchman & Franklin, 
Baldwin-McLean, Inc., Patter- 
son Bros. over the past 20 
years. 





FORM STANKA AGENTS 


Joseph A. Stanka & As- 
sociates, manufacturers’ 
agents has recently been or- 
ganized at 510 N. Dearborn 
St., Chicago 10, Ill. The 
company is covering Greater 
Chicago, state of Illinois, 
lower half of Wisconsin, up- 
per half of Indiana and 
western half of Michigan. 
Among the lines nandled by 
the company are: hardware, 
rubber, toys, glassware, 
household, wickware, canvas, 
and novelties. 





“LECTRO Paint Peeler” 


De Luxe Model No. 3 as shown 


because it makes a tough Job easy FOR YOUR CUSTOMERS! 


“"LECTRO PAINT PEELERS” create 








TRAFFIC, 








Cord—will not fray. 


Element. 








Retails for $4.95 


Don’t Miss 
Fast Turnover 
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give YOU FAST TURNOVER, 
LARGE VOLUME and GOOD PROFIT 


There is an established demand as a result of 
national advertising in LIFE, BETTER HOMES, 
POPULAR MECHANICS and others — a total of 
48 in all. The market is wide open! The demand 
is established! Customers are waiting to be 
sold because it’s the revolutionary, easy, fast 
way to remove paint. You can’t afford to be 
without this FAST MOVING—BIG PROFIT item. 
There Are Other Products Being Made te Look Like the Original 
“LECTRO Paint Peeler” 
There is Nothing that Equals the Original 
The Deluxe Model No. 3 gives you 
all these EXCLUSIVE FEATURES 
. Precision Milled. Ground Straight Peeling 
Edge insures removal of all paint. 
2. Patented Metal Insert keeps handle cool— 
prevents charring and loosening. 
3. Welded Cover prevents loosening. 
4. Very Durable Neoprene Jacketed Heater 


5. Long Lasting High Temperature Heating 


That’s Why Customers Snap Them Up! 












Out on Volume Sales 
Big Profits 


! 
These Free Sales He 
Make it Easy to Get 


FREE ENVELOPE STUFFERS 


Send them out with bills 
or as separate mailings. 
You'll get traffic for the 
“LECTRO Paint Peeler’! 
Gives your clerks better 
opportunity to sell other 
items to customers who 
come in to buy the original 
“LECTRO Paint Peeler.” 


s Create Traffic -- 
A Volume Sales! 






LECTR 


5700 Detroi 


HARDWARE 




















FREE COUNTER CARD 

All a retailer has 
to do is display 
the original “LEC- 
TRO Paint Peeler” 
on this eye-catch- 
ing, two-color 
counter card. 
“LECTRO Paint 
Peelers” sell them- 
selves! This coun- 
ter card makes 
shoppers ...- 
STOP! . . . LOOK! 
...and BUY! 


O WELD, Inc. 


Ce ea 
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G.E. APPLIANCE SALES 
COUNSELORS MEET 

The 100 top General Elec- 
tric appliance distributor 
sales counselors met at the 
Park Sheraton Hotel, New 
York City, September 5-8, it 
has been announced by A. M. 
Sweeney, general sales man- 
ager of the company’s Appli- 
ance & Merchandise Depart- 
ment. 

The men were brought to 
New York from 26 states.as 
guests of the company in 
recognition of having done a 
balanced sales job. They 
spent one day at the depart- 
ment’s Bridgeport headquar- 
ters. 

Speakers at the meeting 
were H. L. Andrews, vice 
president in charge of the ap- 
pliance and merchandise de- 
partment; Mr. Sweeney and 
C. W. Theleen, manager of 
sales of the department. E. 
H. Norling, manager of the 
retail development division, 
was in charge of the conven- 
tion, the second held since the 
war and the sixth since the 
G-E Sales Counselors Club 
was organized in 1938. 





CHARLES M. WESCOTT 


Salesman’s Club, and has 
been engaged in the sale of 
paint and building materials 
in the midwest for the past 
20 years. 

Mr. Wescoctt’s headquarters 
will be at the company’s home 
office, 18th and Garfield Sts., 
Kansas City, Mo. 





HOTPOINT INC. PLANT 
ONE-THIRD FINISHED 


The construction work of 
the Hotpoint Inc. refrigera- 
tor factory at 54th Ave. and 
16th St., Cicero, Ill., is about 
one-third completed. While 
construction will be 
pleted in Oct., 1950, tooling 
and. machine installations 
will require almost another 
year. The plant capacity 
will be about 500,000 refrig- 
erators annually. 





SEIDLITZ PAINT NAMES 
TRADE SALES MANAGER 


Charles M. Wescott has 
been appointed trade sales 
manager of the Seidlitz Paint 
& Varnish Co., Kansas City, 
Mo. Mr. Wescott has been 
with the company since 1940 
as Iowa district manager. He 
is president of the Iowa Paint 








Slaymaker Brass Hdwe. Appoints Salesman 





Lloyd B. Hershey, who has represented the Brass Hard- 


ware Division of Slaymaker Lock Co., Lancaster, Pa., for 
many years introduces his son, Lloyd, Jr., who is taking over 
Part of his dad's territory, to Sherman E. Stambaugh, buyer 
at Fulton, Mehring & Hauser, York, Pa. Mr. Hershey began 
his career in the hardware field in 1898 as a clerk with the 
old D. F. Buchmiller Lock Works, Lancaster. For nearly two 
decades he has represented the hardware division of Slay- 
makers in eastern Pennsylvania, New Jersey, Delaware, Vir- 
ginia, Maryland and the District of Columbia. Mr. Hershey 
t., is merely turning over the most distant parts of his terri- 
tory to his son. The younger Mr. Hershey has had experience 
in various sales capacities. 
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YOU'LL SELL 
~ MORE 
"WIPE-ON” 


NEW FALL PROMOTION 
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New low-cost Assortment! 







Available now! You get both popu- 
lar Wipe-On sizes, plus valuable pro- 
motional materials, at only $10.00 
inventory investment! 


Get ALL the facts! See your distributor now! 














NEW ENGLAND HOUSE- 
WARES AIMS FOR HIGHER 
BUYER ATTENDANCE 


The Housewares Club of 
New England president, Johr 
J. McQuade (of Bon Marche, 
Lowell, Mass), has set the 
opening Fall meeting for 
Tuesday, September 26, at 
6 p.m. in the Hotel Bradford, 
Boston. 

Cooper B. Harpin of The 
Aluminum Cooking Utensil 
Co., program chairman, has 
announced that Charles Mil- 
ler, famous Maine woods 
guide, will present a program 
of motion pictures and a talk 
on his experiences. 

The club aims for ex- 
panded buyer attendance the 
coming year. The dates for 
the 18th annual New En- 
gland Housewares Show have 
been set for Feb. 26, 27, 28 
and March 1 in Mechanics 
Building, under the chair- 
manship of Jack R. Hildreth, 
Cory Corp. 

This year marks the pub- 
lication of a New England 
Housewares Club directory 
soon to come off the press. 
This is the first such publi- 
cation in the area. 





GREEN SPOT NAMES 

SOUTHERN AGENTS 
Scovill Mfg. Co., Water- 
bury, Conn., has recently ap- 
pointed H. H. Jarrett & As- 
sociates, Inc., 223 Peachtree 
St., N. E., Atlanta, Ga., as 
agents for its line of Green 


Spot garden hose accessories 
in Virginia, North and South 
Carolina, Georgia, Florida, 
Alabama, Mississippi and 
eastern Tennessee. Mr. Jar- 
rett and his three associates 
formed the association in 
1914, and represent a small 
selected group of manufac- 
turers selling through hard- 
ware, mill supply and auto- 
mobile equipment distributors. 





NESBITT WITH WHEELING 
FOR HALF CENTURY 


W. Howard Nesbitt, assis- 
tant vice-president of Wheel- 
ing Corrugating Co., Wheel- 
ing, W. Va., has recently 
marked 50 years of service 
with the company. 

More than 100 of his busi- 
ness associates and friends 
gathered together to wish 
him luck. He was presented 
with a leather-bound trans- 
cript of the company’s resolu- 
tion, commemorating the oc- 
casion. 

Mr. Nesbitt has served con- 
tinuously since 1900 started 
as billing clerk, advancing to 
sales department manager, 
sales representative and ad- 
ministration of sales. 





BRILLO MFG. CO. 
STARTS NEW PLANT 


The construction of a new 
plant in Brooklyn has been 
started, Milton B. Loeb, 
president of Brillo Mfg. Co., 
announced recently. 

Construction is taking 


place on Water Street in 
Brooklyn, directly across the 
street from one of the com- 
pany’s present plants where 
manufacturing has been con- 
ducted since 1925. A bridge 
and tunnel will connect the 
buildings for integrated op- 
erations. It will be completed 
in the Fall. 





PENN SALT MARKS 
100th ANNIVERSARY 


Pennsylvania Salt Mfg. 
Co., 1000 Widener Bldg., Phil- 
adelphia 7, Pa., will celebrate 
its 100th anniversary on Sept. 
25. Beginning on that date 
and throughout the rest of 
that week, the company plans 
to hold various events com- 
memorating the occasion at 
the Whitemarsh Research 
Laboratories, Chestnut Hill, 
near Philadelphia. A dinner 
party will be held for all em- 
ployees of the plants from 
Easton and Cornwells 
Heights, Pa., and all retired 
Pennsalt employees living in 
eastern Pennsylvania. The 
first meeting of the entire 
sales force of all company de- 
partments will be held also. 





AMERICAN BRUSH AGENT 


M. T. Van Nuys has been 
named sales representative in 
the Pacific Coast area with 
headquarters in the San 
Francisco Bay area for Amer- 
ican Brush Corp., 1113-1119 
N. Franklin St., Chicago, 10, 
Ill. 








Tapatco Conference Emphasizes Product Quality, Merchandise Service 









Ned C. Herrold, sales manager, The American Pad & Textile Co., Greenfield, Ohio, at 


the recent week long sales conference, emphasized the theme of better service to Tapatco 
customers through better planning. He assured the salesmen of continued backing by 
the company in product quality and merchandising services. The management announced 
that the past year has been among the best in company history. Optimism is the keynote 
for the coming year, due to the growing importance of all types of sports. The meeting 
was attended by the entire sales and advertising staff, with the exception of Hughson & 
Merton, West Coast representatives and Bob Crowder, Rocky Mountain representative. 


Left to right: Wally Gauss, Jim 


Van Canagan, Larry Horan, Bob Horan. Seated: Harry 


Feterlin, Bob Logan, Mr. Harrold, Paul Gassner and Pooch Wile. 
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HIGH LOCKER RENTALS 
TAKE FREEZE OFF HOME 
FREEZER SALES 


Postwar growth of the fro. 
zen food industry has been 
little short of amazing but 
rising costs are tending to 
drive the consumer from 
rental of locker space to pur- 
chase of home deep freeze 
units. Locker rentals have 
risen from an average of 
$9.80 in 1941 to $13 in 1949, 
according to the Farm Credit 
Administration. 

According to FCA survey, 
the number of locker plants 
doubled since 1945 and as of 
last January numbered about 
11,400. They serve about 
15,000,000 people and annually 
process 1.3 billion Ibs. of food. 

Rising labor costs have an 
even greater effect on the 
servicing and processing rate 
which has tended to make it 
tough to get new renters of 
lockers with the result that 
new locker plant construction 
has come to a halt. However, 
locker plants are turning to 
the servicing of home units; 
such servicing is now given 
to something like 880,000 
patrons or an average of 
about 75 per plant. Competi- 
tion ‘between retailers of 
packaged foods and _ locker 
home service should serve to 
hold down prices and spur 
home unit sales. 





25 ATTEND LOWE BROS. 
TRAINING SCHOOL 


The Lowe Brothers Co., 
Dayton, Ohio, held its annual 
sales training school for new 
salesmen recently at company 
headquarters. 

Over 25 newly added sales- 
men and branch managers 
from all parts of the United 
States were present for the 
training sessions which were 
directed by R. L. McPherson, 
general sales manager, and 
Mark Pennell, sales engineer. 

The sales school was con- 
ducted expressly to acquaint 
new salesmen with Lowe 
Brothers sales and advertis- 
ing programs, credit policies 
and product characteristics 
and uses. 





F. WARD HEADS HDWE. 
DIVISION POLIO DRIVE 


Frank Ward, Jr., Cortes- 
Ward Co., Inc., 10 Hubert 
St., New York City 13, whole- 
salers of janitor supplies, has 
been appointed chairman of 
the general hardware division 
of the 1950 Sister Kenny 
Foundation drive. 
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REMINGTON, CRUCIBLE 
STEEL FORM NEW 
TITANIUM CO. 


Remington Arms Co., Inc., 
Bridgeport, Conn., and the 
Crucible Steel Co., of Ameri- 
ca, New York City, recently 
announced plans for the for- 
mation of a new and jointly 
owned company. In the com- 
pany will be pooled knowl- 
edge, patents and manu- 
facturing techniques devel- 
oped by both companies for 
the production of titanium 
metal and titanium metal al- 
loy products. The sales of 
titanium will be handled from 
Remington Arms Co., offices 
at Bridgeport for the present. 
However operations will be 
moved to Pittsburgh at a 
later date. 





DELTA POWER TOOL DIV. 
NAMES DISTRIBUTORS 


R. P. Melius, vice-presi- 
dent in charge of sales for 
the Delta Power Tool Divi- 
sion, Rockwell Mfg. Co., Mil- 
waukee 1, Wis., has an- 
nounced the appointment of 
the following distributors: 
Brownsville Hardware Co., 
Brownsville, Pa.; French & 
Welch Hardware, Bismark, 
N. D.; F. A. Stahlmann Co., 
Parkersburg, W. Va.; Thomp- 
son Hardware Co., Washing- 
ton, Pa.; John W. Ward 
Hardware, Alexandria, La.; 


White Hardware Co., Boise, 
Idaho; and The Wooster 
Hardware Co., Wooster, Ohio. 
Others are: Delaware Hard- 
ware, Wilmington, Del.; Duf- 
ton Hardware Co., Clearfield, 
Pa.; Schuessler’s Hardware, 
Buffalo, N. Y.; and Seavey 
Hardware Co., Inc., Dover, 
N. H. Also Central Valley 
Hardware, Stockton, Cal.; 
Dunkirk Hardware, 311 Cen- 
tral Ave., Dunkirk, N. Y.; 
Nelson Hardware, 12 S. 
Broadway, Watertown, S. D.; 
Robertson Hardware Co., 
1419 Underwood Ave., Wau- 
watosa, Wis.; Stone Hard- 
ware, 78 N. First St., Du- 
quesne, Pa.; and White 
Hardware & Farm Supply, 
209 N. Main St., Adrian, 
Mich. 





TRANSFER AM. STOVE 
SALES MANAGEMENT 


Sales management of all 
American Stove Co., 1641 S. 
Kingshighway, St. Louis, 
Mo., oil stoves, gas and oil 
space heaters, and furnaces 
has been transferred from 
Lorain, Ohio, to St. Louis, 
Mo., according to Mare W. 
Pender, vice-president in 
charge of sales. Involved in 
the transfer are J. M. Bayer, 
Lorain sales manager, and 
his assistant, H. R. Single- 
ton. 

The Lorain Division pro- 
duces Magic Chef gas and 


oil space heaters, Quick Meal 
oil stoves, and Quick-Heat 
gas and oil space heaters and 
furnaces. The move was 
prompted by the Magic Chef 
space heater line, in order 
to integrate all Magic Chef 
sales functions. 





ACME STEEL CONSTRUCTS 
RIVERDALE BUILDING 


Ground has now been 
broken, and the preliminary 
construction begun on Acme 
Steel Co’s., new $125,000 
building at Perry Ave. and 
Acme Road, Riverdale, Ill.— 
just 150 feet outside the gates 
of their main plant. 

Carl J. Sharp, president, 
announced that the building 
will serve a welcoming func- 
tion for the plant. All visitor- 
centered activities — recep- 
tion, purchasing, and employ- 
ment—will now be combined 
under one roof. 





ORGANIZE LYFORD LURES 


Ted Lyford, formerly sales 
manager of the Jim Harvey 
Division of Local Industries, 
Lakeville, Conn., resigned 
from the company to form a 
business for the manufac- 
ture of fishing lures. The 
company is Lyford Lures and 
located in Canaan, Conn. 
Associated with Mr. Lyford 
is Joe Bates, Jr., angler and 
tackle consultant and author 
of several books on angling. 








Cooper Power Mower Sales Conference 





H. M. Cooper, secretary-treasurer 
of the Cooper Mfg. Co., Mar- 
shalltown, lowa, is shown fourth 
from left with sales representa- 
tives attending the first general 
sales conference of the company 
since the close of the war. Mr. 
Cooper outlined in detail the 
sales and advertising programs 
for the coming season and re- 
viewed the construction features 


2380 


and improvements for the entire 
line. Sales representatives from 
all over the United States were 
given a demonstration of the 
1951 line of Cooper Power 
Mowers and the many items of 
optional equipment. Special at- 
tention was given to the exclusive 
height cutting adjustment and 
power-driven weed cutter for 
Klipper mowers. Details of the 


Imperial 27" roller-type mower 
with many improvements and re- 
finements in design and construc- 
tion also received a great deal 
of time and study. Considerable 
time was devoted to the pro- 
jected improvement and exten- 
sion of a comprehensive nation- 


wide repair parts and service 
plan for all dealers and distribu- 

tors. 
HARDWARE 


S. C. JOHNSON NAMES 

TWO DIST. MANAGERS 

S. C. Johnson & Son, Ine, 
Racine, Wis., have announced 
the appointments of W. kK. 





W. K. BRUGUIERE 


Bruguiere as Boston, Mass. 
district sales manager, and 
W. H. Woodring as district 
sales manager at Detroit, 
Mich. 

Mr. Bruguiere, a member 
of the Johnson sales force 
since 1940, had previously 
been district manager at De- 
troit. His new territory cov- 
ers: Massachusetts, Maine, 
Vermont, New Hampshire, 
and Rhode Island. He ue- 
ceeds H. L. Tubman who was , 
earlier appointed household 
wax merchandiser at the 
Johnson Racine headquarters. 

Mr. Bruguiere joined the 
company’s Detroit sales force 





in 1940. In succeeding years 
(except for two years in the 
army) he rose through vari- 
ous positions to become John- 
son’s automotive products 


merchandiser and was respon- 


sible for launching the com- 
pany’s liquid auto wax, Car- 
Plate. 





WHITLAM SALES AGENTS 


The J. C. Whitlam Mfg. 
Co., Wadsworth, Ohio, has 
announced the following ap- 
pointments. 

Manuel Shaftel 685 Broad- 
way, Brooklyn, N. Y. 
cover Brooklyn and Long 
Island for Whitlam. 

In Chicago, Jack Kasrel, 
1915 West 62nd St., has been 
made district sales manager 
for Chicago and Northern 
Illinois as well as the Calu- 
met area in Indiana. 

The Whitlam firm is cele 
brating its 50th anniversary 
this year. 
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SANDEE 
Complete Plastic Garden Hose Line 


SN Now! Sandee sales aids, plus strong demand for 
wy a quality plastic hose helps you speed turnover 
VE There’s big money for you in the complete Sandee line! 


@ Generous discounts give you high unit profit 
@ Competitive prices meet every buyer's need 
@ Strong promotion freshens interest, “brings ‘em in’ 
@ Aggressive advertising informs your customers 
@ Sandee quality enjoys National prestige 


Judge Sandee quality for yourself. Use the coupon below to get a free 
15 inch sample section of Sandee Featherlite hosé. Examine the smooth 
inner wall, the tough ribbed surface. Lift it, twist it, bend it, crush 
it...see how it snaps back. Think how easy it is to sell. 

Selling Sandee hose, you get all the sales help you can use. Strong 
promotion pre-warms your customers to Sandee advantages. Show 
your price buyer Sandee Thriftee, the top quality plastic hose at 
a budget-gardener price. For more profit, trade him up*to Sandee 
Feather-Lite ...pure vinyl material, the greatest hose value you 
can offer. Suggest light, sanitary Sandee washing machine hose 
for an easy extra. Write today for your free sample of Sandee 

hose. Investigate Sandee’s complete line. 
TALK TO A SANDEE ‘MAN AT THE NATIONAL HARDWARE SHOW! 
WASHIN: Oct, 2-6, booth 349, Grand Central Palace, New York, N. Y. 

x MAC Hine 
“foy HOSE FREE! 

me ag: 15 inch Yes! I'm interested! 

‘ SS “ poet 2: Please send one 15 inch sample section of Sandee 
ig * fs ed ‘gl sample Featherlite garden hose. 


“ Sandee 
hose. 


SANDEE MANUFACTURING COMPANY 
5050 Foster Ave., Dept. 15 Chicago 30, Illinois 


World’s Largest Custom Extruders of Plastics 
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IRON, STEEL ROOFING 
REVISION APPROVED 


The proposed revision of 
Simplified Practice Recom- 
mendation R78-28, Iron and 
Steel Roofing, has been ap- 
proved and will become effec- 
tive on October 1, 1950, the 
Commodity Standards Divi- 
sion of the Office of Industry 
& Commerce, U. S. Depart- 
ment of Commerce, reported 
recently. 

In general, the revised edi- 
tion of the recommendation is 
more comprehensive and spe- 
cific, and should be more use- 
ful to all concerned as a guide 
to a simplified line, officials 
said. 


Mimeographed copies of 
R78-50, Formed Iron and 
Steel Roofing, Siding, and 


Ridge Roll, may be obtained 
from the Commodity Stand- 
ards Division, Office of Indus- 
try and Commerce, Washing- 
ton 25, D. C. 





ALADDIN REDUCES 
HAND WARMER PRICE 


Aladdin Laboratories, Min- 
neapolis, Minn., has an- 
nounced a price reduction 
of the new Jon-E’ Hand 


Warmer, from a retail price 
of $3.50 to $2.95. 

This reduction in price will 
not affect previous wholesaler 
and dealer discounts. 


WESTINGHOUSE TO BUILD 
TV PLANT IN NEW JERSEY 


Westinghouse Electric 
Corp., Pittsburgh, Pa., recent- 
ly announced plans to build a 
new television plant at Metu- 
chen, N. J., which will nearly 
triple the firm’s TV manufac- 
turing capacity. 

“Although this plant is be- 
ing built for television manu- 
facturing and is part of long- 
range plans made months 
ago,” Mr. McKibbin explain- 
ed, “we certainly intend to 
make it adaptable to possible 
requirements of the military 
in case of war.” 








CORNISH WIRE NAMES 
WHOLESALE SALESMAN 


Cornish Wire Co., Inc., 15 
Park Row, New York City 7, 
has recently appointed Her- 
man C, Gerts, 415 Lexington 
Ave., New York City, to 
handle wholesale sales of fix- 
ture wire, flexible cords and 
cord sets, bell, office and ther- 





mostat wires. He will cover 
the New York metropolitan 
area, including Westchester 
county and Long Island. 


ROUND CHAIN NAMES 
TWO AUTO CHAIN 
AGENTS 


The appointment of two 
automotive chain sales repre. 
sentatives has been an. 
nounced by The Round Chain 
& Mfg., Co., Chicago, Il. The 
Patterson Co., 4519 16th Ave, 
S. Minneapolis, will handle 
sales in North & South Da. 
kota, Minnesota, upper Pe- 
ninsula of Michigan and the 
state of Wisconsin with the 
exception of the counties of 
Washington, Ozaukee, Wan- 
kesha, Milwaukee, Racine and 
Kenosha. C. M. Harrington, 
1317 N. State St., Chicago, 
will cover Illinois, Lake 





STRATTON & TERSTEGGE 
HANDLES ARVIN LINE 


Arvin television receivers 
and radios are now being 
distributed in Louisville and 
central Kentucky by Strat- 
ton & Terstegge Co., 921 
South Eighth Street, Louis- 
ville, Ky., Arvin Industries, 
Inc., Columbus, Ind., has an- 
nounced. 





LAKE CITY TACKLE 
APPOINTS AGENTS 


County in Indiana and in 

Lake City Tackle Products Wisconsin counties mm 

Co., 11910 Superior Ave., covered by the Patterson Co, 
Cleveland, Ohio, has  an- 


nounced the following sales 
representation appointments 
for its complete line. Don 
Morrill Co., Fresno, Cal., will 
cover the 11 western states; 


HYDE ISSUES 75th 
ANNIVERSARY BOOK 


Hyde Mfg. Co., South- 


Mel Shannon & Associates, bridge, Mass., which is mark- 
305 Professional Bldg., St. ing its 75th anniversary this 
Petersburg, Fla., and the year, has issued a book com- 


southeastern states; and T. 
O. Smith, P. O. Box 1684, 
Dallas, Tex., southern and 
southwest states. 


memorating the occasion, The 
booklet, in detail, outlines the 
story of a knife, with many 
illustrations. 











“EAGLE” brand made in 
14 and 22 qt. sizes — with 
both Wooden and Hot 
Dipped Galvanized Pails 


Sold by leading Jobbers and 
Dealers in every section of 
the United States and Can- 
ada. 





This Entire Plant Is 


“EAGLE” and ‘VICTOR’ Brand Mop Wringers 


In the “EAGLE” and “VICTOR” line you will find a size and type mop 
bucket for every floor cleaning need, including WOODEN and GALVAN- 
IZED pail mop buckets, with both two and three roller (triple action) types 
of wringing mechanism. 





Devoted Exclusively to the Manufacture of 


PORTABLE type units mounted on casters, etc. 


~~, Used nationwide in Homes, Stores, 
d Office Buildings, Industrial Plants, 

Institutions . . . in fact, all places 

where floors require cleaning. 





REMEMBER . . . When you need Mop Wringers . . . specify “EAGLE” 
or “VICTOR” brands on your orders (don’t accept substitutes) .. . 
you'll be sure of getting QUALITY MATERIAL AND WORKMANSHIP 
. . » PROMPT SERVICE and REASONABLE PRICES. 


THE EAGLE WOODENW ARE MFG. CO. 


Mop Wringer Manufacturers since 1889 


HAMILTON, OHIO, U.S.A. 


then 





“VICTOR” brand made in 12 and 
18 qt. sizes with Hot Dipped Gal- 
vanized Pails 
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Presenting the new 


COLDWELL-PHILADELPHIA LINE 
of power mowers for 1951 





COLDWELL 18” BEAR 


also available as 
PHILADELPHIA 18” FAIRLAWN 


Top quality, fast cutting, self-propelled 
mowers powered by dependable 1.1 h.p. 
4-cycle engines. Ball-bearing mounted 
reels with 5 blades of Disston tempered 
tool steel. Semi-pneumatic rubber tires. 
Tubular steel handle with fingertip con- 
trols for speed and traction. Adjustable 
cutting height from %” to 2”. Perfect 
for average lawns. 


COLDWELL since 1855 - 


The oldest names in the mowing machine business 
with a reputation for quality and craftsmanship 
extending over 80 years. Brands you can trust... 










PHILADELPHIA 21” FAIRLAWN 


also available as 
COLDWELL 21” BEAR 


Dollar for dollar the finest power mower 
value we’ve offered in construction... 
dependability... . performance. Husky 
1.6 h.p. 4-cycle engine. Ball-bearing 
mounted reel with 5 blades of Disston 
tempered tool steel. Extra wide 2%” 
rubber tires. Tubular steel handle. 3- 
section maple roller. Fingertip controls. 
Mows heavy grass with ease. 


COLDWELL 18” WHIRLTRIM 


also available as 


PHILADELPHIA 18” WHIRLAWN 


A fine rotary-scythe mower that cuts 
weeds and, rough growth or grooms 
smooth lawns with equal ease and speed! 
Trims close to walls, trees, obstructions. 
Suction-lift action of single spinning 
blade chops clippings to fine mulch. 
Powerful 1.6 h.p. tc engine. Rugged 
pressed steel construction. Handle folds 
for easy transport. 


PHILADELPHIA since 1869 


now manufactured with the most modern equipment 
and up-to-date facilities for producing top quality 
mowers. Inquiries invited! 





COLDWELL-PHILADELPHIA LAWNMOWER CO. 


DIVISION OF 


TORO MANUFACTURING CORP. 


3000 SNELLING AVENUE, MINNEAPOLIS 6, MINNESOTA 
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Please Consider 
This A 


Cordial Invitation 
TO SEE 


Bristol 


HE HORTON MANUFACTURING CO 
B@rRisToOt, CONNECTICUT 


FINE 


NEW 1951 


FISHING TACKLE 


AT THE 


NATIONAL 
HARDWARE 
SHOW 


* * 


‘ 




















If you would know what’s newest in fine fishing 
tackle for 1951, you’ll make it “a must” in your 
appointment schedule to visit BRISTOL head- 
quarters at the National Hardware Show, Booths 
828-B, 829, 830, Grand Central Palace, New 
York City, Oct. 2nd to 6th. 


BRISTOL assures you a cordial welcome and an 
opportunity to see and inspect many new value- 
leading achievements in steel and glass fishing 
rods, advanced-type reels, top-quality silk and 
nylon fishing lines. Our sales staff will consider 





it a real pleasure to meet and serve you. 


| 
The Horton Manufacturing Company 
BRISTOL, CONNECTICUT 
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AMERICAN STEEL MAKES 
TWO NEW POSITIONS 
IN SALES DEPARTMENT 


The establishment of new 
positions in two divisions of 
American Steel & Wire Co.’s 
sales department were an- 
nounced recently by John Gra- 
ham, general manager of 
sales of the U. S. Steel sub- 
sidiary. 

Walter C. Anderson, di- 
rector of construction mate- 
rials sales for the company’s 
eastern district, has been ap- 
pointed assistant manager of 
construction materials prod- 
ucts sales division. Earl N. 
Graf, director of wire rope 
sales for the eastern district, 
has been named assistant 
manager of wire rope prod- 
ucts sales division. Both men 
will maintain their head- 
quarters at the company’s 
general sales offices in Cleve- 
land. 

In 1928, Mr. Anderson was 
made salesman and office 
assistant of the New York 
sales division and in 1935 was 
appointed assistant manager 
of concrete reinforcement 
sales. Two years later he was 
made assistant manager of 
electrical and wire rope sales 
and in 1948 he was named di- 
rector of construction mate- 
rials sales in the eastern dis- 
trict. Mr. Graf joined the 
general sales offices in 1946 
as a sales engineer in the 
wire rope and construction 
materials division. In 1948 he 
was transferred to the New 
York sales district as director 
of wire rope sales for that 
area, a position he has held 
since. 


WORCESTER FELT PAD 
OPENS NEW YORK OFFICE 


The Worcester Felt Pad 
Corp., Worcester, Mass., has 
announced the opening of its 
New York office at 1133 
Broadway. 

Archie A. Brauer, vice- 
president and sales manager 
of the concern, will direct the 
office. 


HEATING & VENTILATING 
SHOW COMMITTEE 


Lester T. Avery, president 
of the American Society of 
Heating & Ventilating Engi- 
neers, is chairman of the 
Advisory Committee of the 
10th International Heating & 
Ventilating Exposition, Grand 
Central Palace, New York 
City, it has been announced. 
The exposition will be held 
at the Commercial Museum, 


Philadelphia, Jan. 22 to 26, 
1951, coincident with th 
57th annual meeting of the 
ASHVE, which is sponsoring 
the display. 


COOLERATOR TO MAKE 
REFRIGERATORS 
IN CANADA 


Coolerator Co. officials haye 
announced that arrangements 
have been completed for the 
manufacture and sale of 
Coolerator refrigerators jp 
Canada. 


Ward R. Schafer, Coolers. 
tor vice president and gen. 
eral manager has informed 
Canadian distributors that 
Coolerator had licensed the 
E. Roy Co. Ltd. to manufac. 
ture refrigerators under 
Coolerator patents. Produe- 
tion is already in progress. 

The following Canadian 
distributors who represented 
Coolerator in the pre-war 
period were refranchised at 
this time by W. C. Conley, 
Jr., Coolerator general sales 
manager: Franke Levasseur 
& Co., Limited of Montreal, 
Quebec; Knowles Bailey, Lim- 
ited of Toronto, Ontario; 
Consolidated Industries, Lim- 
ited of Winnipeg, Manitoba; 
Associated Distributors, Lim- 
ited of Vancouver, B. C. 


FREBEL JOINS MAJESTIC 


Warren Frebel has joined 
Majestic Radio & Television, 
Inc., Brooklyn, N. Y., as pur- 
chasing agent, according to 
an announcement from Leor- 
ard Ashbach, president. Mr. 
Frebel was formerly pur- 
chasing director for five years 
at Meck Industries, Inc. 

He served in the U. S. Sig- 
nal Corps for a period of 
four years during World We" 
II. Prior to that he was ass0- 
ciated with Wilson & Co. 


WARREN FREBEL 
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HARDWARE BRIEFS 








ARIZONA 


Melvin Smith became man- 
ager of Hardware Centre, 
Wickenburg recently. 





COLORADO 
The Retherford Hardware 
store, Montrose has been re- 
modeled with the addition of 
new fixtures and stock. 





IDAHO 


Hoppins Hardware, Nampa, 
the independently owned Mar- 
shall-Wells store, opened re- 
cently at 210 11th Ave. S. All 
stock is at eye level. The 
store has been renovated us- 
ing a pastel shade color 
scheme combined with blond 
display cases and furnishings. 





ILLINOIS 


Jim Mottes, owner of the 
Mottes Hardware Store, Main 
& Genesee Sts., Morrison, has 
sold his business to a Mr. 
O’Brian, Gary, Ind. 





Henry Hardware, Danville, 
has been sold to the Latoz 
brothers, Sam and _ Tony, 
Westville. 





KANSAS 


A building is being built to 
replace the one destroyed by 
fire, the site of the Leeper 
Hardware, Centralia. 





Luebbe Hardware _ Store, 
Seneca, will continue in opera- 
tion. Ownership of the store, 
since the death of John W. 
Luebbe will be held by Mrs. 
Luebbe and Norman Luebbe 
will continue its management. 





J. T. Sellards, has pur- 
chased an interest in the 
Stevens Hardware Store, 
Gypsum, from Vern Stevens. 
Both gentlemen will now op- 
erate the store. 





Vernon Koehler has pur- 
hased the Koehler Hardware 
Store, Hanover, entirely, hav- 
ing acquired the interest in 
the business owned by Ray 
Fairbanks. 





MISSOURI 


Kenneth Goodnight has 
opened a hardware store on 
S. Main St., in Carrollton. The 
building has been redecorated 
and remodeled. 
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Morris Palmer has sold his 
hardware store in Mansfield, 
to his brother, Carl. Mr. 
Palmer will retain his pro- 
pane gas business and gas 
appliance business. 





NEW YORK 


David Gcodell has joined his 
father Bernard in the opera- 
tion of the Goodell Hardware 
store, 30 Main St., Silver 
Creek, The store was founded 
in 1920 by Bernard F. Good- 
ell with assistance from his 
father Harry Goodell. Thus 
three generations have gone 
into the development of this 
store. 





OHIO 


The sale of the interests of 
Hablitzel Hardware to four 
partners, including both the 
company’s stores in Port Clin- 
ton and Oak Harbor, has been 
announced. Walter Branum 
will direct plumbing and heat- 
ing; Lawrence Ludwigsen, 


two stores, Livingston Hard. 
ware and Glovers Hardware, 
Livingston. The business wil] 
be called Glover’s Hardware 


heads the sales and will man- 
age the Port Clinton store, 
Carroll Hablitzel, handles 
hardware and Ray Hablitzel, 
office management. & Supply and the building 

Luther Dayton has pur- that will house the store has 
chased the Ratliff hardware been completely remodeled. 





store, Gallipolis, from Roy — 
Ratliff. VIRGINIA 
sentir The sale of Farmers Sup. 
PENNSYLVANIA ply Store No. 2, Gate City, to 
Over 200 persons visited Claude Jessee and Dale 
the Cornmesser hardware Dougherty was announced 


and the business at the East 
end of the town on Kingsport 
Highway, will be known as 
Scott Hardware Co. 


store at Main & Cambria Sts., 
Bellwood, during the recent 
two day opening to view the 
modernized store building and 
new stock. The store is 
fitted with walls of celotex, 
fluorescent lighting, and dis- 
play counters providing easy 
access to merchandise. 





Salem Hardware Co. store, 
109 E. Main St., Salem, was 
badly damaged by fire re- 
cently. 


WASHINGTON 


Sigler Hardware Store, Ta- 
coma, was destroyed by fire 





A branch of the Harbea 
Hardware Co., 2822 German- 
town Ave., Philadelphia, will 


locate in Manoa at West recently. The store was 
Chester Pike and Manoa Rd. owned by Ernest and Irving 
Harry Spector is manager of Sigler. 





the company. 








BLACKSTONE APPOINTS 
SIX DISTRIBUTORS 

W. M. Marsh has been 

named district sales manager 

for Blackstone Corp., James- 


TEXAS 


Bennie Glover has an- 
nounced the merger of his 








Thread Pompano Caught By Dick Miller 


town, N. Y. His headquarters 
will be in Memphis, Tenn., and 
the territory covered in addi- 
tion to Memphis will include 
New Orleans, Shreveport, Lit- 
tle Rock and Nashville. 

His most recent connec- 
tion was with the Strat- 
ton-Warren Hardware Co, 
Memphis, Tenn. 

New distributors appointed 
include: The Robert F. Clark 

me * Co., 3062 Blake St., Denver, 
eens ' Col., Colorado and counties 
co ween en ARE 4 Wyoming and Nebraska, 
ae district sales manager, H. J. 
Helliwell; The Eastern Co., 
229 Georgia Ave., Providence, 
R. I., Rhode Island, Bristol 
County, Massachusetts, Geoff 
Powers; The Cavanaugh Co., 
322 West Federal St., Youngs- 
town, Ohio, counties of Trum- 
bull, Mahoning, Columbiana 
and Carroll in Ohio, Howard 
Stoney; Roberts Distributing 
Co., 2301 Dumble St., Hous- 
ton, Tex., counties of Texas 
in Houston area, George Tur- 
ney; Thomson-Diggs Co., Inc., 
1355 Market St., San Fran- 
cisco, Cal., counties in Cali- 
fornia and Nevada, R. E. 
Schlendorf; and Brown Camp 











PN, Pik | a P ee Hardware Co., First and Elm 
Sts., Des Moines, state of Iowa 
east of and _ including the 
counties of Osceola, O’Brien, 
Cherokee, Ida, Crawford, 
Cass, Audubon, Adams and 


Taylor, H. J. Helliwell. 


Dick Miller, executive vice-president of the Langley Corp., 
is shown with a Thread Pompano caught on a Langley feld- 
testing trip to Las Cruces, La Paz, Baja California. The 
fish was caught using the Langley Longitudinal bait casting 
rod with 150 yds. of 18 lb. test I'ne and the Langley White- 


cap reel. 
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George E. Hall Dies, Founded Hall Hdwe. 


George E. Hall, 86, founder 
of the Hall Hardware Co., 
dealer - owned wholesalers, 
now Our Own Hardware Co., 





GEORGE E. HALL 


618 N. Third St., Minneapo- 
lis 1, Minn., died at his home 
in Miami, Fla. 

The company was founded 
in 1914, and Mr. Hall was 
president from that time un- 


til his retirement in 1937. He 
started his hardware career 
working in his father’s retail 
hardware business, North- 
wood, Iowa. Later he worked 
for a wholesale house in Bur- 
lington, Iowa, and became a 
salesman for the Marshall- 
Wells Hardware Co., Duluth, 
Minn. Mr. Hall organized a 
wholesale hardware business 
in Fargo, N. D., with his 
brother and Alex Robertson. 
known as the Hall-Robertson 
Hardware Co., which was dis- 
solved in 1913. In 1914, with 
22 dealers, he organized Hall 
Hardware Co. Today the com- 
pany numbers 500 stores in 
Minnesota, the Dakotas, Iowa, 
Wisconsin and Montana. He 
held memberships in Rotary 
International and Zuhrah 
Temple. A leader in the Up- 
per Mississippi Valley Asso- 
ciation, he was instrumental 
in bringing the first barge- 
load of steel to Minneapolis 
via the Ohio and Mississippi 
Rivers. An enthusiastic 
sportsman, he liked hunting 
and fishing particularly. 








A. S. WILLIAMS 

A. S. Williams, 75, retired 
vice-president and _ general 
manager, Paxton & Gallagher 
Co., wholesalers, Omaha, 
Neb., died at his home after 
suffering a heart attack on 
Sept. 4. He started his hard- 
ware career in 1893 with the 
wholesale hardware firm of 
J. H. Fall & Co., Nashville, 
Tenn. In 1898 he joined Hib- 
bard Spencer Bartlett & Co. 
and remained with them 12 
years. He joined Paxton & 
Gallagher in 1910. 





JOHN H. GRAHAM 


_John H. Graham, 80, re- 
tired vice-president and gen- 
eral manager of The Coleman 
Co., Inc., Wichita, Kan., died 
September 5 at his home in 
Los Angeles, Cal. 

Mr. Graham joined Cole- 
Man in 1911 and was the 
company’s first sales and ad- 
vertising manager. He later 
organized and for 19 years 
was manager of the com- 
pany’s West Coast operations 
with headquarters in Los An- 
geles. In 1936 he opened the 
Honolulu office of the com- 





pany. He was general man- 
ager of the parent company 
from 1938 until 1940 and vice- 
president from 1940 until 
1948 when he retired from 
active service. He also was 
a member of the board of 
directors. 

He twice was elected mayor 
of Wichita and for many 
years was active in civic and 
business affairs. 





JOHN LUEBBE 


John Luebbe, 54, owner of 
the Luebbe Hardware, Sen- 
eca, Kan., having been ill for 
some 23 years, died recently 
in his store. 

He acquired the hardware 
store in 1944, having previ- 
ously operated the Luebbe 
Coffee Shop. 





R. P. LONDON, SR. 


R. P. London, Sr., 77, pres- 
ident, The London Hardware 
Co., Johnson City, Tenn., died 
recently at his home, 200 W. 
Holston Ave. Active in state 
and regional hardware trade 
associations for over 50 years, 
Mr. London went to Johnson 
City in 1912 when the Lon- 
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don - Kirkpatrick Hardware 
Co. was organized. The com- 
pany was later called London 
Hardware Co. 

Mr. London entered the 
hardware field at 18 with the 
late Capt. W. W. Woodruff, 
Knoxville. In 1900 he or- 
ganized the lLondon-Stoffel 
Hardware Co., Mountain City 
and Butler Hardware Co., 
Butler. In 1911 he became 
associated with Mitchell-Pow- 
ers Hardware Co., Bristol, Va. 





GEORGE R. GIBBONS 


George R. Gibbons, 71, one 
of the pioneers in the devel- 
opment of the aluminum in- 
dustry and a director of Alu- 
minum Co. of America, Pitts- 
burgh, Pa., died Sept. 3 at 
West Penn Hospital, Pitts- 
burgh. 

Mr. Gibbons, who retired 
as senior vice-president of 
Aleoa in 1949, began his 
career with the company in 
1901 as a chemist at the plant 
in New Kensington, Pa. He 
was transferred to the sales 
department and in 1906 be- 
came director of sales promo- 
tion. Four years later he was 
elected secretary, a year later 
was made a_ vice-president 
and in 1928 was named di- 
rector of sales. Mr. Gibbons 
was promoted to senior vice- 
president in 1931, at the same 
time continuing as secretary 
until 1944, 





A. H. HARDY 


Capt. A. H. Hardy, 74, a 
member of the field staff of 
Peters Cartridge Co., and 
Peters Cartridge Division of 
Remington Arms Co., Inc., 
Bridgeport, Conn., for 34 
years, died at his home, 513 
North Arden Dr., Beverly 
Hills, Cal. 

Capt. Hardy, who was re- 
tired on pension in 1938, was 
widely known for his shoot- 
ing ability with riflle, shot- 
gun and revolver. One of his 
outstanding feats with a rifle 
was the hitting of 13,066 con- 
secutive 2% in. wooden blocks 
thrown into the air, which 
record still stands. 





Cc. M. FORD 


C. M. Ford, 60, died at his 
home, 889 Washington St., 
Elmhurst, Ill, on Aug. 26. 
Mr. Ford was the northwest- 
ern sales representative for 
the Animal Trap Co. of 
America, Lititz, Pa., from 
1933 until his retirement in 
1949 due to illness. 


Mr. Ford was a life mem- 
ber of the Central States 
Hardware Club, Inc., Chicago, 
Ill. Prior to joining Animal 
Trap, he was associated with 
Marshall-Wells Co., Duluth, 
Minn.; Williams Bros. Mfg. 
Co., Glastonbury, Conn., and 
International Silver Co., Mer- 
iden, Conn. 





MURRAY C. RICE 


Murray C. Rice, 51, manu- 
facturers’ agent, Toronto, On- 


tario, Canada, died at his 
home 97 Keele St., Toronto 
recently after suffering a 


heart attack. Mr. Rice start- 
ed his hardware career in 
Winnipeg. He was associated 
with Marshall-Wells Co., Ltd., 
and in 1928 was transferred 
to Calgary as a buyer for the 
company. He established his 
agency in Toronto about 15 
years ago. 








REMONDA, MONSERRAT 
MOVES N. Y. OFFICE 


Kemonda, Monserrat & Co., 
Ltd., has moved its New York 
purchasing office from 17 Bat- 
tery Place to 11 E. Broad 
St., Westfield, N. J. All cor- 
respondence is addressed: 
P. O. Box No. 458, Westfield, 
N. J. 





AAR ADOPTS PROBLEM 


The Automotive Affiliated 
Representatives, 17 W. 60th 
St., New York City, 23, has 
recently adopted a new em- 
blem, as it was generally 
agreed that the original AAR 
emblem was too similar to 
the Motor & Equipment Man- 
ufacturers Association. A 
lapel button has also been 
adopted with a white enamel 
and blue background with 
gold lettering. 





PLASTIC HOSE AGENTS 


American Extruded Prod- 
ucts Co., Hollywood, Cal., has 
announced the appointment 
of the Strassburge-Suffel Co., 
521 Andress Terrace, Union, 
N. J., as manufacturers’ 
agents for the New England, 
New York and New Jersey 
territories. 

RIVAL MOVES TO 
LARGER OFFICES 


Rival Mfg. Co. has recently 
announced its removal to new 
and larger general offices in- 
cluding all sales, service and 
executive departments at 
22nd St., and McGee Traffic- 
way, Kansas City 8, Mo. 
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Here Are Details of 
New Regulation W 


ments or deposits usable to liqui- 
date the credit, or which has a 
similar purpose or effect. 

“Instalment Sale’ means an 
instalment credit in a principal 
amount of $5,000 or less’ which 
is made as principal, agent, or 
broker, by any seller of any arti- 
cle listed in the Supplement to 
this regulation (herein called a 
“listed article’) and which 
arises out of a sale of such listed 
article. For this purpose, “sale” 
includes a lease, bailment, or 
other arrangement for the use 
of property, or any other trans- 
action, which is similar in pur- 
pose or effect to a sale. 

“Instalment Loan” means an 
instalment credit, other than an 
instalment sale, in the form of a 
loan which is in a principal 
amount of $5,000 or less;* but 
the definition does not include 
any loan upon the security of 
any obligation which arises out 
of any instalment sale or instal- 
ment loan. 


“Cash Price” means the bona 
fide cash purchase price of an 
article (net of any rebate or 
sales discount), including the 
bona fide cash purchase price of 
any accessories, the bona fide 
charge for any services sold or 
financed in connection with the 
article, any bona fide charges 
for delivery or installation, and 
any applicable sales taxes, but 
excluding any charges for inter- 
est, finance, or insurance. 


SUPPLEMENT TO REGU- 
LATION W 


Part 1. Listed Articles, Down 
Payments, Loan Values. — For 
the purposes of Regulation W, 
the following articles, whether 
new or used, are “listed arti- 
cles,” and the following required 
down payments and maximum 
loan values are prescribed (such 
down payments and loan values 


® Certain instalment sales and instal- 
ment loans, including some that are in 
a principal amount exceeding $2,500, 
are exempted from the regulation by 
section 7. 

* The exclusion of sales taxes in this 
part of the Supplement does not affect 
the use of the term “Cash Price” else- 
where in the regulation. “Cash Price” 
as defined in section 8(j) (7) generally 
includes applicable sales taxes. 
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to be calculated as specified in 
Parts 4 and 5 of this Supple- 
ment); but such down payment 
and loan value requirements 
shall not apply in the case of a 
listed article having a cash price 
of less than $100, exclusive of 
any applicable sales tax:° 

Group A—33 1/3 per cent 
minimum down payment, 66 2/3 
per cent maximum loan value: 


1. Automobiles (passenger 
cars designed for the purpose of 
transporting less than 10 passen- 
gers, including taxicabs). 

Group B—15 per cent mini- 
mum down payment, 85 per cent 
maximum loan value: 

1. Cooking stoves and ranges, 
designed for household use. 

2. Dishwashers, mechanical, 
designed for household use. 

3. Ironers designed for house- 
hold use. 

4. Refrigerators and food 
freezers, mechanical, designed 
for household use. 

5. Washing machines orclothes 
drying machines designed for 
household use. 

6. Combination units incorpo- 
rating any listed article in the 
foregoing classifications of this 
Group B. 

7. Air conditioners, room unit; 
dehumidifiers, mechanical. 

8. Radio or television receiv- 
ing sets, phonographs, or com- 
binations. , 

9. Sewing machines designed 
for household use. 

10. Suction cleaners designed 
for household use. 

Group C—10 per cent mini- 
mum down payment, 90 per cent 
maximum loan value: 

1. Furniture, household (in- 
cluding ice refrigerators, bed 
springs, mattresses, and lamps) ; 
and floor coverings, soft surface. 

Group D—10 per cent mini- 
mum down payment, 90 per cent 
maximum loan value: 

Residential repairs, altera- 
tions, or improvements.—Mate- 
rials, articles, and _ services 
(other than articles listed else- 
where in the Supplement) in 
connection with repairs, altera- 
tions, or improvements upon 


urban, suburban, or rural real 
property in connection with ex- 
isting structures. This does not 
relate to structures, or distinct 
parts thereof, which as so re- 
paired, altered, or improved are 
designed exclusively for non- 
residential use. 

Part 2. Maturities.—The max- 
imum maturities for listed ar- 
ticles and for unclassified instal- 
ment loans are: 


Group A 
Group B 
Group C .. 
Group D 
Unclassified 
Instalment 
Loans 18 months 


Part 3. Refinancing Pursuant 
to Statement of Changed Condi- 
tions.—The maximum maturity 
of any refinancing pursuant to a 
Statement of Changed Condi- 
tions as specified in section 5(b) 
is 24 months. 


Part 5. Calculation of Down 
Payments for Articles in Groups 
B, C, and D.—In the case of any 
article listed in Group B, Group 
C, or Group D, the required 
down payment and the maxi- 
mum loan value shall be (1) the 
specified percentage of the cash 
price of the article, or (2), in 
the event of a trade-in by the 
purchaser, the specified percent- 
age of the net price of the listed 
article after deducting from the 
cash price of that article the 
amount allowed for the trade-in. 
Such down payment shall be ob- 
tained in cash in addition to any 
trade-in. 

If the cash price of an article 
listed in Group D cannot be de- 
termined at the time the re- 
quired down payment must be 
obtained or at the time of the 
loan, (1) the Registrant may 
substitute for the cash price in 
calculating such down payment 
a bona fide estimated cash price, 
or (2) the borrower may substi- 
tute for the cash price, and in 
calculating the maximum loan 
value the Registrant may rely in 
good faith on, a bona fide esti- 
mated cash price as so stated in 
the Statement of the Borrower. 


21 months 
18 months 
18 months 
30 months 
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A NEW HEAVY CALIBER COLT 


~ 


































ural real 
with ex- 
does not 
- distinct 
iS SO re- 
roved are 
for non- 


The max- 
isted ar- ae 
sd instal- ¥.. 


nonths oe 
nonths he 
nonths 
nonths 





nonths 


-ursuant 
dl Condi- 
naturity 
ant toa 

Condi- 
on 5(b) 


f Down 
_ Groups 
2 of any 


, Group 
“equired 
> +maxi- 
(1) the 
he cash 
(2), in 
by the 
yercent- 
e listed 





A lightweight with the punch of a heavyweight! 
That’s the streamlined, new COLT COMMANDER, 
patterned after the famous Government Model .45 
but nearly a pound lighter and 5” shorter than 
that popular weapon. The COMMANDER packs the 
power of three world known cartridges — .45 
Automatic, .38 Super and 9 m/m Luger. 

Receiver and main spring housing of the 
COMMANDER are forged from Coltalloy, a special 


lightweight material of high tensile strength. The 
end product of Colt’s exhaustive research for 
power in a light package, this “lightweight” is an 
easy-to-carry, easy-to-handle weapon that is prov- 
ing to be of great interest to military men, law 
enforcement agencies and sportsmen who want a 
powerful handgun without the heavy weight that 
usually goes with it. Sales possibilities of the 
Colt COMMANDER are unlimited. 
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Famous COLT .22 Caliber Pistols 
for the Range or Afield 

















MATCH TARGET 
WOODSMAN 
Caliber: .22 Long Rifle 
A superb, perfectly bal- 
anced, heavy-barreled gun 
for precision target shooting 
where expert performance is 
demanded. 


THE CHALLENGER 
Caliber: .22 Long 
A new low priced 
automatic that has every- 
thing the name “Colt” stands 
for. The ideal handgun for 
sportsmen. 


TARGET MODEL 


WOODSMAN 

Caliber: .22 Long Rifle 
A reliable target model 
that does double duty on 
the range or in the woods. 
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W. C. COLEMAN, whose 
name is known around the 
world for two of his most 
famous products, the Cole- 
man lamp and G.I. Pocket 
Stove, this year celebrates 
two great anniversaries— 
his 80th birthday and the 
50th year of the Coleman 
Co., Inc., Wichita, Kan., 
of which he is president. 
Raised on a Kansas farm, 
“W. C.” was selling type- 
writers in 1899 to earn 
money for a law course in 
the University of Kansas. 
The next year he quit 
school to sell a new-fangled 
gasoline pressure lamp. 
This lamp represented a great advance over the 
kerosene lamps then universally in use. However, 
these lamps frequently failed. Mr. Coleman then hit 
upon the idea of selling light rather than lamps and 
started to rent lamps which he would service. Within 
a year his lamps were lighting a score of towns in 
the Southwest. Then he developed a lamp which 
would work efficiently and consistently. In 1905 his 
lanterns provided the light for what was probably 





Ww. C. COLEMAN 
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the first night football game. The first Coleman 
lamp was produced in 1902. From the manufacture 
of little hot plates, the company developed mass 
production of stoves, one of the earliest of which 
was the Coleman Camp Stove. Portable radiant heat- 
ers, gasoline irons, floor furnaces, oil heaters, a 
group of electrical appliances and other articles 
were added. The sensational G.I. Pocket Stove was 
developed from a need of field soldiers during World 
War II. From his modest start, with $1,000 of bor- 
rowed capital, Mr. Coleman has seen his business 
develop to the point where sales total $25 million 
per year. Plants are at Wichita, Toronto and 
LaPorte, Ind. 


EARL AIKEN, purchas- 
ing agent of Badger Paint 
& Hardware Stores, Inc., 
Milwaukee, Wis., started 
his business career selling 
in the hardware depart- 
ment of a general store in 
Chaseburg, Wis., 51 years 
ago. From 1910 to 1918 he 
worked for the V. Hausche 
Hardware Co., LaCrosse, 
Wis. For the next five 
years he was with Webb. 
Hardware Co., Viroqua, 
Wis. From 1923 to 1929 he 
was buyer for the hard- 
ware department of Ed. 
Schuster & Co., Milwau- 
kee, and in 1929 he took his 
present job with the Badger Paint & Hardware 
Stores. Mr. Aiken belongs to the Knights of Colum- 
bus. Bowling and wood working are his favorite 
forms of diversion. He observed his 67th birthday 
on Sept. 16. 





EARL AIKEN 


MAX McGRAVW, 50 years 
ago this summer, started 
a small electrical business 
with capital of $500 which 
he had earned from a 
newspaper route. Today 
his business, the McGraw 
Electric Co., has assets of 
approximately $35 million 
and annual net sales of 
$70 million. A major fac- 
tor in the growth of Mc- 
Graw Electric Co. was the 
development of the auto- 
matic pop-up toaster. Mr. 
McGraw saw the great po- 
tential of the domestic 
market and gradually 
made “Toastmaster” one 
of the best known names in the appliance field. Mr. 
McGraw played an active personal role in the elec- 
trical industry and was president of the National 
Electrical Manufacturers’ Association in 1942-43 
and is now a member of the board of governors. 
He is in contact with many phases of electrical! 
manufacturing and industry through the various 

(Continued on page 292) 
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SS | pare the Pittsburgh man 
5 million check Your al L 


~ |MAINTENANCE BRUSH 


Right now, you can cash in on the seasonal needs of your 














CUHOMYy 


customers ... who are sprucing up their homes, farms and shops 





before warm weather arrives. 





But the first thing to do... . is let your Pittsburgh representa- 





tive spend two minutes going over your own scrub, sweep and 








duster needs. 





Pittsburgh’s rough, tough, sturdy “Lightning Line” mainte- 





nance brushes will give your customers good service. They’re 








ie precision made, with uniform quality and finish . . . built to 
stand up under rugged punishment. 

irdware 
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Fut these Colorful 
Displays to Work 


They do a selling job when they are on 
your shelves or counters where customers 
can see them. Place the self-selling dis- 
plays near related sundries and they'll 
create extra sales for you. Now’s the time 
... 80 let the Pittsburgh man give your 
maintenance brush stock a profitable two- 
minute check up. ‘ PITTSBURGH ’ 
PITTSBURGH PLATE GLASS CO. 
Brush Division, Dept. D-2, 
3221 Frederick Ave., Baltimore 29, Md. 
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Sell Fishing Fun at Christmastime — 
Feature Gladding Lines for Gifts! 









PLASTIC UTILITY CASE 
comes with Gladding’s Invin- 
cible, Dauntless, Blue Ribbon, 
Multi Color. Has sliding lids. 
Perfect for hooks, sinkers, } 
spinners, leaders, etc. | 


COUNTER DISPLAY! Two trans- | 
parent plastic boxes — hinged to- 
gether—make a self-locking double 
deck box ... or, when opened, a 
beautiful display piece. 


Feature the lines that thrill every fisherman. The world 
over, Gladding rates as “the top!” Beautifully packaged in 
rugged utility cases of sparkling plastic. Attractively gift- 
wrapped for Christmas (with an overwrap that’s readily 
removed). A sure lure for catching fishermen . . . and the 
gift-shopping trade! Snare your share of Gladding profits 
this season. Get Gladding lines out in front now ... to lead 
your Christmas-profit parade! 


B. F. GLADDING AND CO., INC. 


SOUTH OTSELIC, NEW YORK 









STOCK UP ON CILESTO — 
GLADDING’S REVOLUTION, 
ARY NEW KIND OF FLY 
LINE! Size for size, same 

as silk! Finish won't 


Extremely buoyant. 
Available now! 





PLASTIC UTILITY CASE comes 
with every Gladding tapered line. 
Available, at small extra cost, 
with Gladding level fly lines. 
Sliding lid opens easily, stays 
shut securely. 
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| divisions of McGraw Electric, which in addition 


to Toastmaster are the Clark Division, Chicago; 
Bussman Mfg. Co., St. Louis; Bersted Mfg. Co., 
Fostoria, O.; Manning, Bowman & Co., Meriden, 
Conn.; and Line Material Co., Milwaukee, Wis. 
Mr. McGraw was a charter director of the Ameri- 
can Cancer Society. He is a member of the Uni- 
versity of Chicago Council on Medical and Bio- 
logical Research, and a director of the Chicago 
Boys Club. Long interested in wildlife conserva- 
tion, he is president of the American Wildlife Foun- 
dation. He is an enthusiastic hunter, skeet shooter 
and horseman. 


A. WESTERDAHL en- 
gaged in the hardware 
business in Kerkhoven, 
Minn., for 69 years until 
the past January when he 
and his son sold their store. 
Mr. Westerdahl _ started 
working in the trade as a 
boy of 13. Fifty-one years 
ago he went into partner- 
ship with L. Nyquist. In 
1946 his son, F. E. Wester- 
dahl, bought the interest of 
the late Mr. Nyquist and 
father and son operated the 
store until January when 
they sold it to Edgar Gord- 
hamer. Mr. Westerdahl was 
always active in civic af- 
fairs and was mayor and councilman for 15 years; 
was a member of the Kerkhoven Board of Education 
for 42 years and was postmaster for 10 years. 
Traveling is the hobby of Mr. Westerdahl, who cele- 
brated his 82nd birthday last January. 





A. WESTERDAHL 
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FRANK E. SMITH, 
southern territory sales- 
man for R. E. Dietz Co., 
New York City lantern 
manufacturers, joined that 
company 55 years ago last 
June, as a bill clerk in the 
western branch in Chicago. 
In 1906 Mr. Smith became 
office manager of the com- 
pany’s sales agency and in 
1910 took over the southern 


territory. Mr. Smith is a | 


member of the executive 


committee of the Old | 
Guard, veteran hardware- | 


, men’s organization. He is 
FRANK E. SMITH a director of the Compass 
Lake Growers Association, 


which operates tung groves in Florida. His hobby | 


is motion and still picture photography. 


W. H. MITCHELL, own- 


er of the Mitchell Hard- | 
ware Co., Iron Mountain, | 


Mich., who is 90 years old 
and still working every 
day, started business for 
himself 60 years ago. As a 
boy, Mr. Mitchell trained 
as a tinsmith with his 
father, in Bradford, En- 
gland. He still puts in a 
full day at the store which 
he operates with his two 
sons, Tom and Harry 
Mitchell. He spends con- 
siderable time fishing at 
his summer cabin at Spread 
Eagle Lake. He did con- 

W. H. MITCHELL siderable hunting in his 
younger days. 


A. HOWARD PONTIUS and A. JUDD PON- 
TIUS, left, are in their 66th year as hardware 
merchants at Rockford, O. Howard is 82 and 
Judd is 80, and both have been in the trade since 
1884, working for their father from that time until 
1928 when they became partners. A son and two 
grandsons of Howard Pontius are connected 
with the business. Howard Pontius twice held 
the office of township clerk. Both men are mem- 
bers of the Chamber of Commerce and have fishing 
as their avocation. 
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Experience proves Melnor's Q5 


Swingin’ Spray fills the till... suggested 
not retailers’ shelves! Because retail 

it's every ounce a value. An 

adjustable oscillating spray, 

it sprinkles rectangular areas * 

up to 40’ x 50’...covers all 

corners. Rustproof, non-corrosive stainless steel, aluminum, 

and solid brass. Water-driven gears never need oiling. 

Fully guaranteed construction. You can't match its quality 


at any price! 
ward Spri ng Prot ‘a 


* Step into Booth 257 
* National Hardware Show 
* October 2nd - 6th 


MELNOR METAL PRODUCTS CO., Inc. 
112 Lafayette Street * New York 13, N. Y. 





VLCHEK 


LOOK AT THESE 

~. OUTSTANDING 
SELLING 

FEATURES: 





Thin walled 
loop for close 
work. 


Chomfered — for 
easy placement on 
nut of bolt head. 





Opening accurately 
centered to insure 
strength. 


Narrow bar mokes 
wrench lighter and 
easier to handle. 





) 


Here's greater value — what you 
need for today’s selling. High 
quality at the right price. 





oH 


Modified 15° angle with heel clear- 
once almost as great as o 45° wrench. 


Furthermore, these are long box 
wrenches — in the full length to 
assure leverage and turn tight or 
even frozen fastenings. 


You will be proud to sell these tools. 
They bring and hold customers. 


THE VLCHEK TOOL COMPANY 


3001 East 87th Street © Cleveland 4, Ohio 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


labor and material costs. Only 
14 items in the line of over 100 
tools and accessories are affected. 
The weighted average of the 
price increase is approximately 
41/38 pet. 


effective Aug. 31. The increases 
apply to all products except 
three which were temporarily 
discontinued. 

The new list prices are: No. 
3400 Lectric Cook, $27.95, up 
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Detail: 
New F 


Regulc 
new con 
chases, | 
beginnin 
lation 9 
payment 
contract: 
merchan 
ware de 
of this | 
lished in 





$3.00; No. 4000 automatic toast- 
er, $23.95, up $2.40; No. 2200 
automatic electric iron, $10.95, 
up $1; No. 2300 dual control 
electric iron, $13.95, up $2; No. 
3400 Lectric Cook (less waffle 
grids, $23.45, up $2.50; No. 3000 
automatic waffle baker, $23.45, 
up $2.50; No. 34GR waffle grids 
for Model No. 3400, $4.50, up 
$0.50; No. 103 electric heater, 
$10.95, up $1; No. 223 electric 
heater, $13.95, up $2; No. 223A 
and No. 223B electric heaters, 
$14.95, up $1, and No. 5000 Cool- 
R-Hot Lectric fan, $19.95, up $2. 

Gordon Ritter, Arvin’s direc- 
tor of electric housewares sales, 
points out that the increase in 


Detecto Advances 
Price on Some Hampers 


Detecto Scales, Inc., Brooklyn, 
N. Y., has advanced the prices 
on hampers sold in _ less-than- 
gross lots. The increase on the 
entire line is reported to average 
5 to 6 pet. The Fair Trade re- 
tail prices on the hampers re- 
main unchanged. 


Arvin Electric 
Houseware Prices Up 


Increases in retail list prices 
on Arvin electric housewares 
have been announced by Arvin 
Industries, Inc., Columbus, Ind., 





Wholesale Hardware Sales’ 
, by Geographic Divisions, for July, 1950 


SALES REPORTED CUMULATIVE SALES? 


| Percent Change | 





| July 1950 vs. | Amount (Add 000) 
| Number | | Jan.-July Jan.—July 
Geographic | of July June July July June | 1950 1940 Percent 
Division Firms* 1949 1950 | 1950 1949 1950 | (Add 000) (Add 000) Change 
U. 8S. TOTAL -| 337 +56 +15 | $92,940 $59,415 $80,615 | $504,981 $462,151 + 9 
New England........| 19 +64 +1 | = 1,547 946 §=©1,536 | 10,684 9,421 +13 
Middle Atlantic -| 7 | +89 —10 | 10,258 7,354 11,404 | 66,203 62,131 +7 
East North Central...| 43 +65 +14 | 16,216 9,838 14,280 | 86,528 73,289 +18 
West North Central... 37 +41 +13 | 16,222 11,469 14,368 86,186 83,320 +3 
South Atlantic 55 | +73 +38 | 14, 027 8,095 10,191 67 ,953 61,447 +11 
East South Central. . 23 «| =+68 +30 7,504 4,462 5,775 36,929 32,827 +12 
West South Central 43 CS +41 +20 | . 318 7,299 8,605 59,081 56,691 +4 
Mountain. .. 12 | +48 +9 | 2,715 1,898 21492) 15,078 14,187 +8 
Pacific... | 29 | +75 +18 i 14/133 81054 11,966 | 76.339 68,838 +l 


1 Includes 8 reports received too late to be y trontilanbiais in Census Bureau pub- 
lished releases. 
2 Includes reports received too late for inclusion in previous monthly totals. 
* Number does not apply in all cases to the cumulative figures. 
Source: Bureau of Census. 


States Comprising Regions: New England—(Conn., Maine, Mass., N. H., R. |., Vt); 

Middle Atlantic—(N. J., N. Y., Pa.) ; East North Central—(IIll., Ind., Mich., Ohio, 

Wis.) ; West North Central—(Iowa, Kan., Minn., Mo., Neb., N. D., S. D.) ; South 

Atlantic—( Del., D. C., Fla., Ga., Md., N. Cc. S C., Va. Ww. Va.) ; East South Central 

—-(Ala., Ky., Miss., Tenn.) ; West South Central—(Ark., La., Okla., Texas) ; Moun- 

AS ae Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) ; Pacific—(Calif., Ore» 
ash.). 
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Details Given On 
New Regulation W 


Regulation W, which sets up 
new controls on installment pur- 
chases, has been put into effect, 
beginning Sept. 18. This regu- 
lation governs the size of down 
payments, length of installment 
contracts, etc., on many types of 
merchandise handled by hard- 
ware dealers. Complete details 
of this new regulation are pub- 
lished in this issue on page 228. 











the price of No. 3500 Lectric 
Cook only brings this product 
back to the price at which it sold 
prior to a general reduction in 
prices of all Arvin housewares 
about a year ago. Likewise, sev- 
eral other products are now only 
50 cents and a dollar higher than 
they were before the previous 
reduction. 


Battery Prices 
Up About I! Pct 


Electric Storage Battery Co. 
has announced increases aver- 
aging about 11 pct in the prices 
of Exide automotive batteries. 


Battery Metal Price Up 


The price of antimony has 
been advanced 714 cents a pound 
to 32 cents f.o.b. Laredo, Texas. 
Antimony is an important metal 
utilized in the manufacture of 
storage batteries. The last 
change in price occurred in 
March when the price was re- 
duced from 27% cents to 24% 
cents a pound. 


Cosco Increases 12 Prices: 
Now Alloting Shipments 


Price advances on 12 of the 26 
products in the Cosco line have 
been announced by the Hamilton 
Mfg. Co., Columbus, Ind., mak- 
ers of household stools, chairs 
and utility tables. The increases 
average less than four pct on the 
entire line, according to a com- 
pany spokesman. 

At the same time announce- 
Ment was made that shipments 
are now being allocated, based 
on the customer's previous pur- 
chases. 

Although the new schedule of 
prices became effective Aug. 28, 
dealers are allowed until Oct. 1, 


ueW Dr pn 
all 


can Flushes 


he ALL FLOORS! 


FLOOR FINISHING ASPHALT TILE 


FLOOR SEALER 














American Floor Fin- 
ishes advertised in lead- 
ing national magazines and trade 
journals—promoting 
sales for you! 


NEW.» 


3-FOOT CHART, 
FREE 
A handy reference for 
estimating coverage, 
drying time, selection of 
materials and other important data 
for ALL Floors. 


SPECIFICATION 


SHEETS complete line gives 


you the correct ma- 
terial—in finest quality 
—for each type of floor 

and for each desired re- 
sult. There are American seals, fin- 
ishes, waxes and cleaners for every 
requirement—glossy or satin—fast- 
drying or normal drying—the right 
materials for Jong life and easy main- 
tenance on'any floor! 
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This new Americaa Display does a whale 
of a job building profits for you—gives you 
a complete floor finishing and mainten- 
ance department! Attracts customers for 
every floor finishing and maintenance 
requirement... offers the right material 
for treating every kind of floor—wood, 
asphalt tile, rubber tile, terrazzo, lino- 
leum, cork, concrete. Also, helps pro- 
mote your rentals of sanding and polish- 
ing equipment. 

Get the whole kit of powerful Ameri- 
can promotion now—and cash in! Be an 
expert on all floor problems by using 
American’s handy new 3-foot chart... 
and new specification sheets on each 
finish, maintenance and cleaning ma- 
terial. Feature the complete new line of 
American finishes. Tie in your store as 
headquarters for these quality floor mate- 
rihls advertised in national magazines 
and trade journals! Send today for 3-foot 
chart, FREE—and additional information. 


AMERICAN 


FLOOR SURFACING MACHINE CO. 


[---- SEND COUPON ~~~ 


American’s mew | 522 So. St. Clair St., Toledo 3, Ohio 


| © Send_ additional information 


The American Floor Surfacing Machine Co. 


(0 Send FREE 3-Foot Chart showing all mater- 
ials for all floors. 
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Floor Finishes, Maintenance Materials 
Cleaners. 
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Wholesale Hardware Inventories’ 
By Geographic Divisions, for July, 1950 


























End-of-Month Inventories (Cost) Stock-Sales Ratios? 
Weeks’ Supply 
Percent Change | of Inventory 
July 1950 vs. Amount (Add 000) on Hand* 
Number 

Geographic of July June July July June July July June July July 
Division Firms 1949 1950 1950 1949 1950 1950 1949 1950 1950 1949 
UNITED STATES TOTAL..... 263 +3 — 8 $130,623 $126,737 $141,755 168 254 211 9.9 15.0 
ee ae 14 — 8 -—3 3,174 3,432 3,266 465 263 16.1 7.4 
Middle Atlantic.......... 53 +8 -7 14,051 12,957 15,056 178 220 163 10.5 13.0 
t North Central............. 39 +4 —10 23, 23,100 26,587 158 © 251 198 9.3 14.8 
West North Central............ +2 — 8 23,751 23,377 25,899 181 249 220 10.7 147 
South Atiantic............2000- 49 +14 — 3 18,990 16,674 19,504 143 221 206 8.4 13.0 
East South Central............. 18 +65 —15 7,992 zs 121 196 190 7.1 11.6 
West South Central....... “s 27 0 -—4 13 ,203 13,217 13,793 190 257 237 11.2 15.2 
DR ad rcaseacekeces / 9 +3 -9 2,945 2, 3,222 212 309 264 12.5 18.2 
a sadscccdresbetinndcnes 21 —4 —10 559 23 ,515 24,977 187 324 251 11.0 19.1 





1Includes 8 reports received too late to be incorporated in Census Bureau published releases. 

2? Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group of firms. 

? Calculated by dividing end-of-month inventories at cost plus mark-up by sales during month and multiplying the quotient 
by the number of weeks in the month. Sales include direct shipments and consignment business. Week’s supply is lower 
than if based on cost of sales from owned stocks. 

Source: Bureau of Census 


States Comprising Regions: New England—(Conn., Maine, Mass., N. H., I., Vt.) ; Middle ag go Bag” Os Y., Pa.) ; 
East North Central—(Ill., Ind., Mich., Ohio, Wis.) ; West North Ran ae BM Kan.. Minn., Mo., Neb., N. D., S. D.; South 
Atlantic—(Del., D. C., Fia., Ga., Ma., N. C., 8. Cc, Va., W. Va.); East South Centra! 1—(Ala., Ky., Miss., Tenn.) : West 


South Central—(Ark., La., Okla., Texas) ; 
Ore., Wash.). 


Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) ; 'Pacific—(Calif., 





which is the effective date for 
fair trade price changes, to mark 
up increases. 


18 Major Farm Supply Co-ops Sold $847,000,000 
To 2.7 Million Buyers in 1949; Sales Off, Assets Up 
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Several changes in the Cosco 
line were also announced. These 
include the replacement of the 
chromium finish Models 4-E and 
4-F step stools with enamel-fin- 
ish Models 4-A and 4-C step 
stools; temporary discontinuance 
of Model 2-A regular stool and 
Model 8-H utility table; and ad- 
dition of Model 8-F utility cart. 

All the product changes were 
made in order to conserve scarce 
metals, principally chromium 
plating materials and steel, for 
the more popular items in the 
line, according to the firm. 


While their sales of farm sup- 
plies fell off $10,000,000, last 
year from the previous year, the 
18 major regional farm supply 
cooperatives in the United States 
were able to increase their total 
assets by $21,000,000, and the 
equities owned by members rose 
$16,000,000 in value between 
1948 and 1949. 

A total of 2,700,000 patrons 
bought through 8,700 local co- 
operatives and other retail out- 
lets, last year, a total of $847,- 
000,000 in the farm supplies fur- 
nished by the 18 largest coopera- 


tives, according to a report of 
the Farm Credit Administration 
of the Dept. of Agriculture. 

Feed, petroleum products and 
fertilizer made up 78 pct of the 
total dollar volume distributed 
for 1949, with feed topping the 
list with 43 pct of the total. 
These 18 leading supply cooper- 
atives in addition distributed 
other supplies such as farm ma- 
chinery, seed, hardware and mis- 
cellaneous products. 

Combined total assets of these 
18 major cooperatives increased 
from $278 million in 1948 to 
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Estimated Sales of Wholesale Hardware Distributors 


By Months 1939 to July 1950 
($000,000 omitted) 





1989 1940 1941 1942 1948 1944 1945 1946 1947 1948 1949 1950 
SRMMIEF 5 050 sivcibic seeice 39 44 55 89 59 72 87 120 185 204 184 160 
os eres eee 37 41 52 83 64 82 85 126 191 207 178 173 
6 oe hes Ce 48 49 61 93 73 89 103 141 219 246 222 219 
pO OS eee eee 47 55 74 93 74 85 97 154 227 256 204 207 
ME Sates ce eee aceees 52 57 77 78 7 86 93 159 216 233 206 231 
ieee ECT ERT Cee 51 56 wT 80 76 89 92 157 202 237 198 248 
WOE. coat dcacotwes sae 45 55 79 73 73 82 89 162 200 227 171 272 





Total for 7 Months. 319 857 


1019 1440 1610 1863 





0 SE re ere 50 59 82 74 75 91 96 174 204 248 192 
NN OE SEO 60 63 87 73 73 90 97 176 222 253 213 
ME forbeaceeb sess 60 71 91 74 76 94 113 214 254 262 212 
ED ips e've se xe 54 65 80 58 77 89 108 195 212 241 197 
MONEE bc 0.56 woe o a 49 67 82 58 75 82 103 185 211 212 175 

Total for Year..... 592 682 897 926 866 10381 1163 1963 2543 2826 2352 


Source: Bureau of Census. 
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11 Critical Materials 


A list of 11 critical materials 
has been compiled by the Gen- 
eral Services Administration and 
Government agencies have been 
ordered to conserve them. The 
materials which are listed as criti- 
cal now are: Aluminum, cement, 
copper, lead, leather, lumber, 
paper, rubber (synthetic, natural 
or in combination), Steel, wool 
and zinc. 

The order applies especially to 
purchase by government agencies 
of various types of equipment 
using critical materials, such as 
motor vehicles, typewriters and 
steel filing cabinets. 

















$299 million in 1949 and equities 
owned by members rose from 
$161 million to $177 million. At 
the end of the fiscal year, the 18 
associations averaged $2.50 in 
current assets for each $1 in cur- 
rent liabilities as compared with 
a ratio of $2.14 to $1 in 1948. 
This information is included 
in Miscellaneous Report 151, 
under the title “Handbook on 
Major Regional Farm Supply 
Purchasing Cooperatives, 1948 
and 1949,” which goes into de- 
tail on the business operations 
of each cooperative and then 
sums up the total of the 18. 
Copies may be obtained from 
the Division of Information and 
Extension, Farm Credit Admin- 
istration, U. S. Dept. of Agri- 
culture, Washington 25, D. C. 


Higher Prices On 
Copper Wire, Cable 


Anaconda Copper Co. in- 
creased its price for refined 
copper 2 cents a pound from 
22% to 24% cents, Connecticut 
Valley basis. In the case of 
foreign-origin copper, purchas- 
ers must also pay the import 
duty of 2 cents a pound, which 
has been in effect since July 1. 
Anaconda’s affiliate, Anaconda 
Wire & Cable Co., followed the 
rise in the price of primary 
copper, with an announcement 
of an increase in copper wire 
and cable products, based on 
the 24%4 cents level for the re- 
fined metal. The new prices 
represent a rise of 2 cents a 
pound. Bare copper wire is 
quoted at 29.17 cents and mag- 
het wire at 35.25 cents. Weath- 
erproof wire is listed at 30.10 
cents a pound, up 1% cents. 


The company also will continue | 
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“Boost your Fall and Holiday Sales with the 








" "600" 


moe <n 


PINKING SHEARS 


Modern design, fully nickel-plated, feather- 
weight! New automatic stop keeps teeth 
always in perfect mesh. Pinks heavy and 
light materials. Replaceable cutting blades. 










RETAIL 


ALSO AVAILABLE 


No. 603— identical design, black enamel 
handles, nickel-plated blades,......... 


$495 


... and the new 


KLEENCUT 


PRECISION PINKING SHEARS 







Visit us at National 
Hardware Show 
Booth 72 and 73 

Grand Central Palace 
New York 
October 2 to 6 


Automatic Stop keeps teeth always in perfect 
mesh. 

Cutting blades scientifically synchronized and 
adjusted to give lasting satisfaction. Will pink 
both light and heavy materials. Special Adjust- 
able Tension Device. 


ONLY $9 22 


Solid one-piece construction. Black enamel 
Handles, Nickel-piated Blades. Length 7 in., 
ight 5 oz. 
RETAIL ~~ ; 
Orper No. 180 for big last-quarter business. 


Eversharp and Kleencut offer Maximum 
Dealer Profits—See your Jobber 


‘The ACME SHEAR (0,., Bridgeport 1, Conn. 


World's Largest Manufacturer of Sci s and Shears 
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FOR A REAL 


SMES LEADER 


atk 


Gee ryry bbb bA Wad i WT . 
‘6c 
PN ial 





Se 





That extra length your 





ae 10- FOOT WHITE CHIEF 


CARLSON 


customers want! 120 inches of accurate, more useful 


measuring convenience... 


jet black markings on an acid- 


resistant, wear-resistant, snow white blade. Recognized 
Carlson quality throughout with the new swing-tip and 
famous Carlson 10-second blade change. 


All Carlson Rules are packed in handy 
display cartons. Ask your Jobber today. 


“CARLSON & SULLIVAN, INC. 


MONROVIA, 


Blade produced under Pat. No. 2089209 


cai ee esa 


and No, 2510939 











Sold by leading 
hardware jobbers 
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Take in more money per sale... 








PRODUCTS 








LL THE 
= SIZE 










. get a bigger total volume 


... push the large economy size Door-Ease Stick! 
This stainless lubricant is needed in homes, offices, 
and workshops for clean lubrication of doors, 
drawers, windows and other things that stick 
or squeak. Works effectively in all kinds of 
weather; won’t soil clothing or upholstery. 


Easy to apply—like a crayon. 


Each stick in attractive metal 
push-bottom container. Packed 
six in colorful counter display 
ee rere 39 


10c UNIVERSAL SIZE 


Steady seller... brings repeat calls. Same 
uses as large stick, especially good for zip- 
pers. Packed one dozen in counter display 
eS AE RR SAAN ae 10c 


AMERICAN GREASE STICK CO. 
Muskegon, Michigan 


to bill customers separately fy 
the 2-cent duty, based on thd 
percentage of foreign-origiy 
copper in products sold. 


Copper Orders Way Up 
But Deliveries Down 


New orders booked by copper 
fabricators in July touched , 
peacetime record high of 190,97 
tons of refined copper requirej 
an increase of 63,328 tons over 
the June total. 





There were 97,938 tons of 
new refined copper in copper ani 
copper alloy products shipped 


from fabricators’ plants in Julh§. 


a drop of 34,620 tons from the 
preceding month. The drop in 
indicated consumption was 4at- 
tributed partly to vacations in 
brass and wire mills and fouw- 
dries and in part to the tight 
copper supply situation. 


Sees Air Conditioning 
For the Mass Market 


W. Paul Jones, president of 
Servel, Inc., declared that year 
’round air conditioning, which 
was once a “class” item exclu- 
sively, may become available to 
the mass homes market in the 
foreseeable future if present 
trends continue. Servel recent: 
ly started the first nationwidé 





distribution of year ’round air 
conditioning for homes in the 
$15,000 bracket and up. 








Smelters Up Lead 
Four Times in Month 


For the fourth time in four 
weeks leading custom smelters, 
on Sept. 8, raised the price of 
lead, New York delivery, by one 
cent, advancing the price to 16¢ 
per lb. 

Following this the National 
Lead Co. announced its new 
price schedule. Lead sheet and 
pipe were advanced from 20 to 
21¢ per Ib. Lead traps and 
bends and combination lead and 
iron bends and ferrules were 
quoted at list plus 60 pct. 

Dry white lead was increased 
by %4¢ to The in carload lots 
and 1834¢ in less than carload 
lots. Dry red lead was increa' 
one cent to 1834¢ for carloads 
and 1934¢ l.c.l.; litharge up one 
cent to 17%4¢ for carloads ond 
1834¢ l.c.l.; orange mineral, up 
one cent for carload lots and 
22.10¢ for I.c.l. and basic silicate 
white lead 45X, up '/¢ to 15%4¢ 
for carloads and 1634¢ for Led. 











a 
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Cement Advanced 
10 Cents per Barrel 


An increase in cement prices, 
effective Oct. 1, has been an- 
nounced by the Alpha Portland 
Cement Co. and the Pennsyl- 
yania-Dixie Cement Co. The 
increase amounts to 10 cents a 
barrel in bulk and 12 cents a 
barrel in paper bags, the larger 
increase for bagged cement, it 
was explained, is due to a 10 
pet increase in paper bag prices 
Oct. 1. A barrel of cement, 
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which weighs 376 lbs., net, now 
sells at $2.40 f.0.b. plant. 

Cement plants in the St. 
Louis, Kansas City and Rocky 
Mountain regions generally in- 
creased prices Sept. 1. The last 
industry-wide increase occurred 
in Oct. 1949 when prices were 
boosted 10 cents a barrel. Sup- 
plies of cement have been re- 
ported short throughout the 
country. 


Westinghouse Wins 
Fair Trade Actions 


The last of nine fair trade 
suits against New York City 
dealers to be settled in recent 
months in favor of the Westing- 
house Electric Corp. was ended 
with a stipulation filed in Queens 
County Supreme Court, by the 
Ecoéno-Mart Purchasing Service, 
91-08 Sutphin Blvd. This firm 
agreed to discontinue sales of 
Westinghouse products at below 
fair trade prices. 

T. J. Newcomb, sales manager 
of the Westinghouse Electric 
Appliance Division, said that 
suits similar to the nine which 
were instituted on May 22 
against the New York dealers 
will be brought “whenever and 
wherever it may be necessary to 
take such action to maintain fair 
trade agreements in the 45 
states having fair trade laws.” 


Sunbeam Gets Damages 
In Fair Trade Action 


Sunbeam Corp., Chicago, was 
awarded $300 damages and a 
Permanent injunction against 
J & L Appliances Sales, Inc., 
Cleveland, O., for violation of 
the Ohio Fair Trade Act, in a 
U.S. District Court. 

The injunction does not bar 
the dealer from handling Sun- 
beam appliances but it prevents 
the company from selling the 
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New Password to Profits... 
BEN-HUR“R.O.P. 


with the great NEW line of 
“dmerca’s Finest” 


Farm and home freezers 


reve O8 4 ttvumg oO 
Pvartoed by 
Good Housekeeping a 


Today’s Big 
Sales Advantage 


in Freezers! 


You'll see this exclusive *"RECORD OF 
PERFORMANCE” tag on every BEN-HUR 



























































Freezer. A replica of actual performance A SIZE FOR EVERY FAMILY—Shown 

test charts on file at the factory, it is your 12.5 cubic foot BEN-HUR. Holds up 

best guarantee of quality engineering, to 625 Ibs. Others, 8.5, 16, 20 cu- 

trouble-free operation, years of food freez- bic foot sizes 

ing satisfaction — proof of “today's best 

buy in freezers.” AND THEY'RE BACKED BY THE MOST 
COMPLETE DEALER SALES AID PROGRAM 

Weuw Beauty, Hew Features, “Joo IN BEN-HUR HISTORY! 


i ’ = Ask your BEN-HUR Distributor about the 
Agu, the new BEN-HUR Freezers are out new edels and the profitable dealer fran 


standing in new modern design, colorful — chise, or write direct. 


Ben-Hur Blue trim, new interior lighting, BEN-HUR MFG. COMPANY 
more effective cooling, and new conven- 634 E. Keefe Ave. * Milwaukee 12, Wis. 
ience features. Each model crowds more Dept. H.A. 

storage capacity into less floor area for Represented Natvon-Wide by Leading 
space-saving home installation. Independent Distributors and Dealers 


HEALTHFUL LIVING THROUGH FROZEN FOODS 


















WHO BRINGS YOU 
“UNIVERSAL 


Sprayers 


He's the sole ambassador of this fastest- 
selling, most profitable line of hand and 
compressed-air sprayers — for the 
Universal line is sold EXCLUSIVELY 
through Jobbers and their salesmen. He 
can accurately gauge your needs, and 
knows that what is good for you is good 
for him. He's your friend. Policy-wise 
as well as price and peageitgan® 
UNIVERSAL is by long odds the best aim 
line to handle. 












UNIVERSAL METAL PRODUCTS CO. 
SARANAC MICHIGAN 





announcing... 





the new 
LILLIPUTIAN LINE 
of roller skates for small fry 





True extension sidewalk skates designed 
for children 3 to 6 or 7 years of age. 
Wheels adjust with foot plate so they 
may always be properly aligned on the 
feet for safe and proper skating. Small 
diameter wheels keep child low to the 
ground for better balance. Genuine 
leather heel and toe straps hold small 
feet securely. 

Lilliputian No. 1 Model has wheels mounted 
directly on the axle for slower action to suit 
youngest children. ; 
Lilliputian No. 2 Model is a genuine ball 
bearing skate with nine full-sized ball bear- 


ings per wheel. 
le: ALim za) 
| HARDWARE COMPANY) 
IVIWE 


SEE YOUR JOBBER 
OR WRITE DIRECT 
FOR SKATE CATALOG 
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products at less than the fair 
trade prices, at the risk of being 
held in contempt of court. 


Purchasing Agents Against 
Controls on Inventories 


Purchasing executives be- 
lieve that the imposition of 
price, material and inventory 
controls now or in the im- 
mediate future would be harm- 
ful, according to an analysis 
of responses to questions on 
this matter. A report of the 
business survey committee of 
the National Association of 
Purchasing Agents discloses 
that those participating in the 
poll felt that voluntary alloca- 
tions are working fairly well; 
present defense needs are not 
so heavy that they cannot be 
met without controls, and price 
ceilings, become, in effect, price 
protection, eliminating free 
play of supply-demand forces 
on prices. The belief that con- 
trols would be helpful under 
certain conditions was express- 
ed by a minority. 

The purchasing agents noted 
that prices of commodities that 
did not advance in July appear 
to have risen in August. In- 
creases were found in copper, 
lead, tin, abrasives, bearings, 
brass, building materials, cast- 
ings, chemicals, containers, dye- 
stuffs, electrical equipment, ex- 
plosives, food, fuel oil, lumber, 
steel scrap, oils, paints, paper, 
platinum, rubber, textiles and 
wire. No price reductions were 
noted. The following items were 
listed in very short supply: 
Aluminum, brass, cellophane, 
caustic soda and soda ash, ce- 
ment, copper, lumber, pipe, 
steel, wire and zinc. 


Construction Record 
Broken For 4th Month 


Construction expenditures in 
August touched a new high, ex- 
ceeding $2,700,000,000, reported 
the Commerce Department and 
Bureau of Labor Statistics. The 
total, representing the value of 
all construction put in place, 
was 3 pct above the July total, 
which was the previous high. 
It was the fourth straight 
month in which both total new 
construction and private home 
building have set new tops. 

Work by private builders on 
homes and apartment buildings 
in August was valued at $1,250,- 
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Every Family is a 
Customer for 


-SouTH Beno Croquer! 


— and South Bend 
Has 10 Models For 
Every Family Need! 


The word Tremen- 
dous does not exag- 
gerate the appeal of 
South Bend Croquet. 
This famous game is 
a natural to satisfy 
the ever increasing 
interest in family 
recreation. The com- 
plete line of South 
Bend enables you to 
offer a croquet set 
to fit every family 
purse. 10 models are 
available, each in 
strikingly smart col- 
ors and all of qual- 


ity construction. 





SALES REPRESENTATIVES 
East—Julius Levenson, 7 East 17th St., N.Y. 
South —Louis Williams & Co., 3rd National 

Bank Bldg., Nashville, Tenn. 
Midwest—South Bend Toy Mfg., So. Bend, Ind. 
So. Calif. & S. W.—Anderson Sales Company, 

730 W. 10th Place, Los Angeles 15, Calif. 
No. Calif.—Standard Toy Agencies, 718 Mission, 
San Francisco, Calif. 
Denver & Pac. N. W.-Leo Scherrer, 2840 W. 
93rd St., Seattle 7, Wash. 
SOUTH BEND TOY MFG. CO. 
SOUTH BEND 23, INDIANA 








AMERICA’S FAMILY GAME 
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Old Favorite Tackle Cox 


NOW AVAILABLE IN 


ROYALITE 


The new My Buddy Alligator Tackle Box in Royalite is by far the 
finest tackle box ever offered by ANY manufacturer at ANY price. 













TACKLE 
BOXES 


SEAMLESS 
WATER PROOF 
ONE PIECE 





Royalite, an entirely new synthetic composition of exceptional tough- 
ness and durability was developed by the U.S. Rubber Co. after more 
than 10 years of research and experiment. 


: Royalite is waterproof, rustproof and weather resistant. It will not 
crack, dent, break, chip or peel and is unaffected by salt water. 





The use of Royalite as a tackle box material opens a vast new 
r market for dealers. 
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The box is 18” Leas. 7” high, 
74," wide, weighs 4% lbs. 
Choice of brown or green 
alligator finish. Packed in 
individual cartons, 





IVES 
th St., N.Y. 
rd National 


c - WRITE TODAY for free full color catalog 
j showing the My Buddy Alligator Box in 
~ Royalite as pictured here, as well as the 
__ other My Buddy tackle boxes and the com- 
_ plete line of Falls City minnow buckets. 


o. Bend, Ind. 
2s Company, 
s 15, Calif. 

.718 Mission, 


er, 2840 W. 


IFG. CO. 
DIANA 














Manufacturing Division 


STRATTON & TERSTEGGE CO.,Inc. 


cand P.O. Box 1859 Louisville, Kentucky 


— 
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Crerless 


GAS 
CIRCULATORS 


Forced air and gravity, Gas Circulators — 
Unit Heaters — Panel Heaters — Wall 


Heaters — Radiant Heaters. 


PEERLESS MANUFACTURING CORP, 












Radiant and ie front fully 
vented models. 


20,000 to 60,000 B.T.U. sizes. 
Manual or Automatic Controls. 
NEW Silver-Tan finish. 
NEW Seam Welded gas tight 
heating sections. 

A. G. A. Approved. 


Write NOW for complete NEW 
literature on the line that sells. 





LOUISVILLE 10, KY. 





Top Management: 





YOUR BOOST IS NEEDED MOST 


IN THIS CAMPAIGN TO BUILD EVERYONE'S INDEPENDENCE 


The present period marks an _ important 
campaign to strengthen the financial inde- 
pendence of the nation’s people. You and 
other leaders of industry will be the princi- 
pal deciders of the success of this campaign. 
It's the Treasury Department's Independence 
Drive to increase purchases of United States 
Savings Bonds. And the Payroll Savings 
Plan, now operated by 21,000 companies, is 
responsible for the greatest share of Series 
E Bond sales. 


If your company doesn't have the Payroll 
Savings Plan, now's the time to install it! 


If your company does have the Plan, now's 
the time to put extra push behind it! 

Employees who pile up money in Savings 
Bonds feel more secure . .. are actually 
better workers. Moreover, Bond sales build 
a back-log of future purchasing power—good 
“business insurance’ for all of us in the 
years ahead. 


This is your country—and it’s your Drive. 
Help to put it over! All the material and 
assistance you need are available from 
your State Director, Savings Bond Division, 
U. S. Treasury Department. 


The Treasury Department acknowledges with appreciation 


the publication of this message 


HARDWARE AGE 


This is an official U. S. Treasury advertisement 


© 


Pte 
f 
®) 


prepared under the auspices of the Treasury Department and The Advertising Council. 
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000,000, a new high. This was 
2 pct above the July total and 
60 pct over the August, 1949 
figure. 

Private construction was 
valued at $2,000,000,000 while 
building financed by Federal, 
State and local governments 
was at $718,000,000 in August. 
Both figures were above the 
July levels. Among government 
financed projects the sharpest 
increase was in highway con- 
struction. This was up 11 pet 
over July and 9 pct over Aug., 
1949, totalling $300,000,000. 

Factory construction rose 7 
pet over July and 25 pet over 
Aug., 1949. 


Sears Fall Catalog Shows 
Over 1000 Reductions 


Price reductions which 
amount to as much as 50 pet 
on some items, have been made 
by Montgomery Ward & Co. in 
its 220-page midseason fall sale 
book. This catalog supplements 
the general fall and winter cata- 


log. 

The book shows many car- 
penters’ tools at reductions 
ranging from 4 to 30 pct from 
the general fall catalogue. 
There is a _ plastic chrome 


dinette priced at $59.88 in the 
supplement, which was listed 
at $69.96 in the fall book. The 
mail order house’s 16 cu. ft. 





home freezer is listed at $324.95, 
as compared with $339.95. 
There is also a tire-tube com- 
bination in the book which fea- 
tures Ward’s best tire, the 
Riverside Supreme and River- 
side deluxe tube 600 x 16, priced 





at $14.94, including Federal tax. 
At Ward’s stores this is sold for 
$20.82. 


Sears, Roebuck & Co. has also 
mailed a midseason fall cata- 
logue with some notable reduc- 
tions. For instance, the price of 
steel nails was reduced 5 pct. 
The General Electric Garcon 
kitchen clock, which the cata- 
logue said was “never before 
sold below $7.14,” was priced 
in the book at $4.74. Silvertone 
automobile radios were reduced 
to $45.75 from $47.75. A 16- 
inch television set was priced 
at $179.95, a $30 reduction. 

The catalogue was prepared 
about five months before its re- 
lease and this was seen as a pos- 
sible reason for some of the 
more than 1,000 reductions in 
the books. 
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This was § Appliance Trade Cautioned 
fn on To Keep Up Promotions or 
Commit Commercial Suicide 
ction was Urging appliance dealers and 
1,000 while manufacturers to continue sell- 
y Federal, ing and promotion programs 
overnments during the present world crisis, 
in August. F. F. Duggan, general sales - 
above the manager of American Central An attrac- s 
fovernment Division, Avco Manufacturing box hold.” Peries an 
e sharpest Corp., warned that to fail to do an 11” wr oS 
hway con- so would be “committing com- salad and ety ae : 
up 11 pet mercial suicide.” coe oe 
over Aug., He told 100 eastern distribu- ; + penlow J 
00,000. tors at a regional conference aon spoon, 
on rose 7 in New York that “to stop our aly eect it on shelves. [ame 
> pet over sales activities would complete- a 7s = = eel 
ly void every single accomplish- Holidays. Limited quantity, | 
ment during 1950, and when Sua anes ae ees 
WS business becomes competitive rated in the same beautiful 
" atterns found on Rio 
again would put us all on that Grande psalad, and Fruit 
—e long, hard road back. ; hardware. Use individually 
as 50 pet American Kitchens, he said, ng mn aa chips a 
yeen made a “a —e <— sinks and en iets 9 
; cabinets on Aug. ecause or- and price list 
ye sie ders are constantly outstripping ; 
pplements increased production. He said 
inter cate the division can produce in the 
next two months at a rate 
‘ greater than its average for the 
new nail first seven months of this year. 
pet from 
-atalogue. New and Unfilled Orders 
chrome . 
88 in the Have Been Soaring 
as listed Manufacturers’ unfilled orders 
ook. The increased $3,000,000,000 during . 
6 cu. ft. July, the Dept. of Commerce re- A : 
. a ported. This was due to the step- bousands of farmers have 
: ping up of buying orders by already saved tons of milk 
ube — business, along with the con- Every calf-raiser in your area can b 
hich fea- sumer buying spurt which fol- customer for the ps we Meer CALF-TERIA 
ire, : the lowed the start of hostilities in Nipple Pail, with its amazing milk-saving fea- 
d River- Korea. Manufacturers’ sales in ee ee re eave eae Se 
6, priced July amounted to $19,900,000,- pails on the a pe ly nicole prt. 
leral tax. 000, compared with $15,800,000,- everywhere are insisting on the genuine CALF- 
; sold for 000 in July, 1949, and $20,800,- TERIA Nipple Pail, the finest, most efficient 
og | Latiit in June, 1960. The drop | SME i ateds Whitey Mt ES 
as also une uly was less n 
a oadt Silas sah the devertncst. HIGH PROFIT, FAST SELLING, FARM SPECIALTIES 
e reduc- Inventories at the end of June Dealers order a few—WIRE for more—these items really SELL! 
price of amounted to $31,700,000,000. At ELECTRIC ELECTRIC ELECTRIC 
d 5 pet. the end of July the total was DEHORNER STOCK DE-ICER 
Garcon $32,000,000,000. However, the WATERER . 
ne cata- increase between June and July a itis: caueitte 
' before was said to be less than normal a 
| priced and in sharp contrast to the iat saith aeiiind mall ae sareceuel 
lvertone large gains in recent months. 6 ee oe, oe ian wan the, Keeps any size stock tank open 
reduced New orders placed in July to- authorities. Operates on Eeoy co insesll, sig "7. Ac tey seaman 
A 16- taled $22,800,000,000, which was soniphele qupeasiee. Ay 2B 4, 4 
priced $70,000,000 above the figure Sve desler poole, ae a na Ceara 
ion. for June. This did not include piciaiteimniniinattiaiiedtidiiiniaiina| MAIL COUPON TODAY * haan anunwmedeanem 
repared Increasing orders placed with t i 
its re- the largest aircraft manufac- eee ) 
3 a pos- turers. j ane as — — ADDRESS | 
of the Durable goods manufacturers, 6 geice dese tameiioniy. TOW STATE ; 
ions in apart from plane makers, re- : Colf-Teria Sales, Inc., Dept. B, Fort Wayne 3, Ind. i 
ceived new business in July on a En ee ee Ea See 
y 
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REG. u. $s. pat. OFF. 


VENTED 
CIRCULATORS 


SELL! SELL! SELL! 


Your customers know what the 


want—and Royal offers them all 
the best heater qualities at a 


price that really sells. 





Royal Vented Circulators are proven 
sellers. Good looks, excellent performance, 
and right price are combined to make 
this the market's fastest moving heater 
line. Available in 20,000, 40,000 and 


60,000 B.T.U. sizes without radiants and 
40,000 and 60,000 B.T.U. sizes with radi- 
ants. The latter models have pyrex glass 
fronts allowing complete vision of radiant 
glow. A.G.A. approved for natural, man- 





ufactured and LP gas. Available with 
constant burning pilots as standard equip- 
ment except on LP models. Extra equip- 
ment includes 100% automatic safety 
pilot, non-electric thermostat and the com- 
bination thermostat and safety pilot (Uni- 
trol) at extra cost. Easy to install, easy 
to light, easy to adjust, easy to sell, 


Write for descriptive literature. 
CHATTANOOGA IMPLEMENT & 
MANUFACTURING COMPANY 


Main Offices: 101 Delmar Street 
Chattanooga 6, Tennessee 
QUALITY . .. SINCE 1891 


304 








scale topping the June peak 
by $200,000,000, increasing the 
backlogs for these industries by 
$2,200,000,000. The advance in 
new orders for non-durables 
reached $500,000,000. 


Peak Production On 
Small Housewares 


J. W. Alsdorf, president of the | 


National Housewares Associa- 
tion, and of Cory Corp., Chicago, 
said in a statement that the out- 
look is promising for housewares 
and traffic appliance items this 


| fall. He said that production of 
| housewares and small appliances 


has been running at new indus- 


| try peaks. 


More Building Material 
Expected at End of Year 


Shortages in a number of 
building materials will con- 
tinue through October’ but 
should be easier late in the year 
as a result of stepped up pro- 


duction, according to the Com- 


merce Department. 

A new high was reached in 
June in output of building ma- 
terials but scarcities persist de- 
spite this, for many items, the 
department said. This has lift- 
ed costs of houses and other 
construction. During June out- 
put of building materials touch- 
ed a level of 74.4 pct above the 
1939 average and exceeded May 
by 4.4 pct more than the usual 
seasonal rise. 

The department said that 
“stepped up production of build- 
ing materials is expected to 
bring supplies generally into 
balance with requirements for 
immediate use late this year.” 
In this prediction the depart- 
ment was also counting on the 
usual seasonal drop in building 
when cold weather sets in. It 
stated that such downturn in 
construction “should bring re- 





building of stocks by early win- | 


ter if builders’ purchases con- 
form to the normal schedule in 
advance of actual use.” 


Factory Paint Sales 
Ahead of Last Year 


The total sales of paint, var- 
nish, lacquer and filler, reported 
by 680 manufacturers, amounted 
to $554 million during the first 
half of this year, as compared 
to $495 million produced during 
the same period of 1949. 
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gost complete, 
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' ¥/ . 3 Nes 

Quickly and ee “4 pull gears, 
wheels, — bearings 
off of shafts out damage 
4 or breakage.) 













Improved designs makethem ‘ 
easy to set up and safe in use 
—the harder the pull the 5 
tighter the grip. 

















12 types, 40 sizes—2-arm, 
3-arm, standard and special 
STEELGRIP Pullers with drop 
forged arms and heat treated 
screws as well as CHAINGRIP 
Universal Pullers that reach to 
considerable distances from 
end of shaft. 















Write for Catalog 


ARMSTRONG-BRAY 
& COMPANY 
5348 NORTHWEST HIGHWAY 
CHICAGO 30, U.S.A. 
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Foster Faucets 


NEVER LEAK 


Because of 
New Design Features 
and New Materials 





Brand new and exclusive in this low-priced 


Self-Closing faucet is a bronze bushing W' 
prevents sticking of the handle “aa 


degreasing solutions are in use. 
valuable is the replaceable disc seat 
oil-resistant sagt nr a Newly 4 
bottom plug simplifies cleaning and. 
a non-leaking sealing ring. Available in %" 
size in aluminum, brass or cast iron. 

Other FOSTER products include Cee Clamps, 
Oil and Molasses Gate, and Garden Beasly 
Lawn Sprinklers. 


Write or wire TODAY for full details 


of 


ALUMINUM ALLOY 
PRODUCTS CORP. 


Forestville 3, New York 
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MR. DEALER! 


There’s more profit in fireside furnishings 
when you SELL THE WILSHIRE LINE 


Wilshire is one of quaener s 5 fastest telling, 
most lete, most e lines of fire- 
ploce equipment .. . a full range of com- 
petitively priced pieces and ensembles— 
Modern, Period and Traditional—to cover 





every type and need. 


Genvine Wilshire Curtain Screen ensembles 

qetoil as low as'$34.95—only one of the 

mony extra values to be found in the 
hire line. 


MINIMUM INVESTMENT — MAXIMUM PROFIT 
Write for the Wilshire Plon of merchandis- 
ing fireside furnishings. It proves you can 
make big profits with little investment. Send 
for your free copy and catalog TODAY! 


WILSHIRE 


MANUFACTURING COMPANY 


Dept. A, 4550 Cutter St., 
Les Angeles 39, Calif. 
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nity ONE NAME 


TO REMEMBER FOR 


NY PAINT NEED 


A premium quality enamel 
at a popular price 


| sales credit totaled $3,994,000,- | 





| ances and television sets. 


Consumer Credit Tops 
$20-Billion Mark 


Consumer credit increased 
$660,000,000 in July to hit a 
record high of $20,340,000,000. 
The rise was larger than for 
any other July on record and 
was the first time in history the 
total crossed the 20-billion-dol- 
lar mark. The total amount out- 
standing rose by more than one- 
fourth in the year ended July 
31, the Federal Reserve Board 
reported. The spectacular gain 


| in July reflected the scare buy- 
ing which followed the out- 


break of the war in Korea. 
The principal increase was in 
instalment credit which 
cated that the buying wave was 
centered in major durable 


goods, such as automobiles, re- 


frigerators and other appli- 
stalment credit outstanding was 
estimated at $12,608,000,000 on 
July 31, a rise of $500,000,000 


during the month. Automobile 


| 000 at the end of July, a rise of 


000,000 for July. 


$204,000,000 for the month. 
Other sales credit was up $145,- 


| loan balances were up $151,000,- 





--. for furniture, woodwork, autos | 
etc., where the call is for a lus- | 


trous, quick drying, colorful finish. 


SAPOLIN SPEED ENAMEL—one of the 
oldest, most widely known colored 
enamels. Easy-to-use, self-leveling 


—looks, wears and cleans like por- | 
celain. Dries in 4 hours. In Super | 
White, Black and 18 colors. Find | 


out how small an 
places a well balanced order on 
your shelves. 
Write today for 
full information. 


Sapolin Paints Inc., 
229 East 42nd St., 


pus - EWAMELS + VARNISHES + STAINS 


investment | 


000 during the month, reaching 
a total of $5,264,000,000. 

There was a contra-seasonal 
rise in charge account indebted- 
ness during the month. This 


rose $128,000,000 to $3,520,000,- | 


000. 


U. S. Tool Exports Now 
Sharply Curtailed 


United States exports of hand 
tools last year 


The 1949 total 
for tools, except edged agricul- 
tural hand tools, was $43,288, 
000, which was approximately 82 
pet of 1948 shipments and 62 
pet of the extremely high year 
of 1947. 


Dollar volume of 1949 exports 


| was over three times the 1937-39 


| 
| 
} 


prewar average. After ample 
allowances for price increases, 
the physical volume of ship- 
ments last year may be consid- 
ered nearly double the prewar 
level, according to a_ special 
Dept. of Commerce report. 
Adverse effects of foreign con- 
trols, dollar shortages, devalued 
currencies, and foreign price 
competition were intensified in 
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In- | 


Instalment | Supports two-wheel 


| tongue. 


were running 
| nearly double in physical volume 
| to prewar levels. 





FULTON 


TRAILER COUPLINGS 
your Quality line! 


Made of 
quality pressed steel...can be 
welded to trailer tongues... 
easily operated, ratchet-type 
hand wheels... positive safety 
latches . . . die-formed steel 
balls . . . heat-treated bolts. 


NO. A-G COUPLING, extra heavy-duty for use 
with trucks, tractors, road machinery. Loads 


to 8,000 Ib. List $7.15. 


NO. B-6 COUPLING, 6,000-lb. capacity, list $5.85. 
NO. 0-6 COUPLING for 2-inch pipe tongues, 


4,000 Ib. capacity, $3.75. 


NO. 0-7 TRAILER COUPLING for most types of 
two-wheel utility trailers. Loads up to 4,000 


Ib. List $3.75. 


EXTRA BALL ASSEMBLIES, complete with nut 
and lock washer. For all models of Fulton 


Couplings. List $1.10 to $2.50. 
NO. 30 
TRAILER TONGUE STAND 


utility trailers for ' 
easy loading, unload- 


| ing and parking. 
| Sturdy, pressed steel 
| stand is adjustable 


in height, locks in 
vertical and horizon- 
tal position, bolted 
or welded to trailer | 
List $4.95. 





NO. 25 
BUMPER CLAMP 


Rugged, 

all-steel, adjustable 

for most bumper 

shapes. Rubber cushions 
protect bumper face. List $6.25. 


| U-2-B BUMPER CLAMP, for older model, fiatter- 


style bumpers. List $1.80. 


NO. 26 BUMPER CLAMP CONNECTING BAR. Used 
with two No. 25 Bumper Clamps where bumper 
guard or license plate mounting prevents center 
attachnient of a single clamp. List $4.50. 


TC-22 TWIN-CLAMP HITCH, for older cars. Wide 
2-point attachment with connecting bar. 
List $5.00. 
All Prices Slightly Higher West of Rockies 
Order From Your Jobber 


THE FULTON COMPANY 


Milwaukee 14, Wisconsin 


1» J.C. Adams Co., Ltd , Toronto. Ontario 





ik 


BUSHMAN SWEDISH 
BOW SAWS 


Swedish currency devaluation 
enables price cut in the face 
of a rising market. 











GENS(L 


BUSHMAN BOW SAWS 








NEW SAW DISPLAY DEAL 


This beautiful display and storage 
stand of wood and duron in three 
colors holds 10 saws and 80 extra 
blades, and is FREE with the purchase 
of only eight saws and six replace- 
ment blades. Designed for floor, 
counter or wall. The Deal includes one 
24”, one 42”, three 30” and three 
36”, and three each extra 30” and 
36” blades. 


Retail price of saws $30.40 
Dealer Cost 20.27 
Your Profit $10.13 


INDIVIDUAL PACKING 


30”, 36”, and 42” regular styles are 
now packed in individual corrugated 
cartons. 


NEW MODEL SAWS 


Including 30”, 36” and 42” saws 
with extended handles. 
WRITE FOR NEW PRICES AND 
LITERATURE 
ORDER FROM YOUR JOBBER 








GENSCO TOOL DIVISION 


GENERAL TEEL WAREHOUSE CO NC 


180 North Kostne 





the first quarter of this year, 
when shipments totaled only $7,- 
232,000, a drop of 46 pct from 
the like period of 1949. Exports 
of all categories of tools have 
been severely curtailed. 

Tools offering best resistance 
to the downward movement in 
exports this year are hacksaw 
blades, files and rasps, items for 
which U. S. manufacturers tra- 
ditionally have shown consider- 
able competitive strength in 
world markets. 


Should Be Enough 
Auto Tires for All 


Assurances that there would 
be enough passenger car tires 
available for all essential civil- 
ian uses despite the recent gov- 
ernment order restricting con- 
sumption of new rubber by 10 
pct were given by James J. New- 
man, vice president of B. F. 
Goodrich Co. 

Passenger tire output in the 
United States this year, he said, 
will probably exceed the 1949 
total by more than 10,000,000 
units. He put 1950 production 
at about 75,140,000 passenger 
tire units. 





Factories Sold 121% 
More Vacuums in July 


Factory sales of standard-size 
household vacuum cleaners in 
July were up 11.9 pct over June, 
totalling 279,967 units compared 
to 250,190, and were 73 pct 
greater than 161,920 cleaners 
sold in July, 1949, according to 
industry-wide figures announced 
here by C. G. Frantz, secretary- 
treasurer of the Vacuum Clean- 
er Manufacturers’ Association. 

Sales in the first seven 
months of this year showed 23 
pet advance over the same pe- 
riod in 1949, aggregating 1,- 
975,145 cleaners, compared to 1,- 
605,020. 


| Westinghouse Plans to 


Triple TV Capacity 


Plans for a new television 
plant at Metuchen, N. J., which 
will almost triple its TV manu- 
acturing capacity, have been 
announced by Westinghouse 
Electric Corp. The plant will 
serve as headquarters for the 
company’s television-radio divi- 
sion and will employ 3,000 per- 





sons at peak operations. 















DECTO-STICK' 


FURNITURE 
REPAIR « KIT 



















A. specially 
compounded stick, 
that 














Fills and Colors 
NICKS - DENTS - GOUGES 
in natural-finished or stained wood- 
work, furniture, leather and plastics. 























LEVEL IT OFF 
ALL !! 
Display card holds 12 cellophane bags, each 
containing a complete kit of 4 Decto Sticks 
(dark mahogany, light mahogany, walnut 
and maple) a scraper and instructions. 
SOLD THROUGH JOBBERS 


RUB IT IN 
THATS 











Decto Products Co 
NS SALEM 4 MASS 


} 
j 
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( Here's the one that 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 












STICKS AND STAYS pur 
i 
ee 










Most dealers report: 4 

“Our sales of Dur- \A 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 
year.” What’s more, 
Durham’s Rock- 
Hard Water Putty 
gives you by far the 
best profit-margin on_ 
any product of this . 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Ha 

Water Putty > tre not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical, Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or six 
4-1b, cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb, drums for 
industrial users. Order from your jobber. 





































































































The PLASTIC Repair Materia! 
in POWDER Form 
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DAISY ne 


RUBBER 
MALLETS 





WON'T LOSE 
THEIR HEADS 


Strong lacquered hickory handles 
are vulcanized in DAISY RUBBER 
MALLET heads. They never come 
loose. Carry this finer line of Mallets. 
Three types. Black rubber composi- 
tion, white non-marking composition, 
and hard fibre composition. In six 
sizes. 


Write for Catalog and Prices today. 


SCHACHT RUBBER MFG. CO. 
DEPT. H HUNTINGTON, INDIANA 


Shey 


the 4 ways 
“Easier to sell" line 
CHICAGO 


“Safety Plus" Hexagon 
Head-Cap Screws 






























© Constant Di d—The de- 
mand for the “Chicago” line makes it 
easier to sell—it’s the line for replace- 
ment used in original assembly in a@ 
fields of manufacture. Why? 

© They're Stronger—More uniform—give 
—_— fit for every replacement need, 





© They Cost Less—They fasten faster 
and tighter—resulting in lower ultimate 
costs to your customer, which makes 
them “easier to sell.” 
© Better Service—Increased “Chicago” 
plant facilities and production means 
‘round the clock” service, higher quality, 
better packaging, and a more complete 
line. Yes, here is a greater profit line for 
you to feature—all four ways. 

to ask for these “Chicago” 
products from you hardware distributor: 
Hexagon Head Cap Screws, Steel and Brass © 
Square Head and Headless Cup Point Set Screws 
© Semi-Finished Hexagon Nuts, Steel and Brass © 
Hexagon Castellated Nuts © Fillister and Flat Head 

© Teper Pins * Milled Studs © 
ip Screws * Socket Set bd 
Socket Pipe Plugs * Stripper Bolts or Shoulder 
Screws Square Head Dog Point Set Screws 


© Keys, Assortments and Kits. 


The CHICAGO SCREW COMPANY 
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Emerson Makes Second 
Advance on TV Set 


For the second time since the 
start of the war in Korea, Em- 
erson Radio & Television Corp. 
has announced price increases 
on its line of television receiv- 
ers. The increases, which affect 
11 receivers, range from $10 to 
$30 at consumer levels. Prices 
were also lifted $1 to $10 on 
12 of the company’s portable 
and table model radios and 
phonoradios and $20 on a con- 
sole phono-radio. 








Year's Construction Awards | 


53°% Ahead of 1949 


Construction contract awards 
in the 37 states east of the 
Rockies in July set an all-time 
monthly record with a $1,420,- 
181,000 total which was 5 pct 
higher than the previous all-time 


monthly record of $1,350,496,000 | 


set in April of this year, it is 
reported by the F. W. Dodge 


Corp., construction news and 
marketing specialists. 
The July total was 6 pct 


higher than June’s $1,345,463,- 
000 figure, and 51 pct greater 
than the July, 1949, total ac- 
cording to the Dodge firm. 

For the first seven months of 
1950 construction contract 
awards totaled $8,274,329,000 
which was 53 pct greater than 
the corresponding figure for 
1949. The total of square feet of 


floor area for the first seven | 


months of 1950 was 753,757,000, 
an increase of 69 pct over the 
comparable figure for last year. 

Residential awards in July 
totaled $675,080,000, an increase 
of 7 pct over the June figure and 
an increase of 98 pct over the 
corresponding figure for 1949. 

Non-residential awards in 
July were $487,115,000, up 10 
pet over the June total and 39 
pet ahead of July, 1949. 

Public and private works and 
utilities totaled $257,986,000, a 
decrease of 6 pct from June’s 
total, but an increase of 2 pct 
over July, 1949. 





Scare Buying Boosted 
August Sales of Chains 


Chain stores and mail order 
houses in August were still 
feeling the impact of the buy- 
ing wave set off by the Korean 
war. Sears, Roebuck & Co. re- 














TUBULAR FIBERGLASS 
FISHING ROD BLANKS 
AND KITS 


. we would all three like to see 
you of the hardware world. Please 
come in and meet .. . 


LEE 
HARTER 
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VIRG 
JACKSON 
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GRAND CENTRAL PALACE 





PACIFIC LAMINATES 
1550 Newport Ave. 
Costa Mesa, Calif. 
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FACTORY: GRAND 


10 Reasons why 
ALUMALOY 


TURNBUCKLES 1%) 


are better 


ALUMALOY bodies with steel hooks and 
eyes do not corrode and freeze as iron 
aoe do; ALUMALOY remains a turn- 


All hardware type turnbuckles are only as 
strong os the hooks and eyes. ALUMALOY 
castings will not strip threads or break 
before hooks or eyes open on pull test. 





ALUMALOY castings are tumbled and 
polished after machining for improved 
appearance. 

Vd qual 
RS TT Wend dary 


C=O 
‘4 
Wey Hef mms TRA} Th hh 


ALUMALOY is light in weight, orien * 
for both distributor and dealer in freight 
charges. 


\ 


Ny ll “4, 
VZV 


Thread size is cast into ALUMALOY body 
for easy identification. 





— 


ALUMALOY turnbuckles are packed one 
dozen in strong, attractive, easy-to- 
identify box. 


ALUMALOY turnbuckles are distributed 
only through recognized hardware dis- 
tributors on a strict jobber policy. 


ALUMALOY turnbuckles are unit packed 
in one, two and three gross shipping con- 
toiners for easier handling and checking. 








Attractive ALUMALOY turnbuckle display 
ponels are available (over 50,000 now in 








ALUMALOY turnbuckles offer a better 
product at fair prices. 


Tu 


TURNBUCKLES, INC. 





BOX 333, MICHIGAN CITY. INDIANA 


BEACH, MICHIGAN 














ported August sales made a 
new high for the month, 
amounting to $226,909,686. This 
compared with $184,715,610 in 
the same 1949 month, a gain of 
23 pet. Sales for the fiscal year 
through Aug. 31 totaled $1,435,- 
122,892, a record high, and a 17 
pet gain over the $1,226,545,275 
reported for the first seven 
months of the previous fiscal 
year. 

August sales of Montgomery 
Ward & Co. totaled $112,568,- 
206, as against $95,517,108 a 
year ago, an 18 pct rise. For 
the seven months ending Aug. 





31 sales amounted to $655,812,- 
891, compared with $622,140,301 
a year ago, a 5.4 pct boost. 
Department store sales have 
shown some signs of levelling 
off. The Federal Reserve Board | 
reported such sales on a coun- 
try-wide basis were up 5 pct in | 
the week ended Sept. 2 over the | 
same 1949 week. In the previ- | 
ous week they were up 15 pct | 
and in the four weeks ended 
Sept. 2 the rise was 14 pct. For 
the year to date the gain was | 
4 pet. 


Crosley Expects to Meet 
‘50 Production Schedule 


Crosley division of Avco Man- 
ufacturing Corp. has _ booked 
dealer orders for delivery from 
August through October total- 
ing more than $100,000,000 at 
retail, W. A. Blees, Avco vice 
president and Crosley general 
sales manager, reported at the 
press showing of Crosley’s new | 
line of major appliances, televi- 
sion and radio receivers. This 
total is more ‘than three and a | 
half times the amount for the | 
same period a year ago. 

John W. Craig, Aveo vice 
president and Crosley general 
manager, was confident produc- 
tion schedules could be met in 
the fourth quarter despite short- | 
ages of materials and compo- | 
nents, but he wasn’t sure this | 
could be accomplished in the first 
quarter of 1951. He said refrig- 
erator output has been doubled 
since the start of this year and 
television receiver output has 
been tripled in that period. 

The new Crosley line includes 
11 refrigerators, 10 electric 
ranges, and eight home and farm 
freezers. There are also 24 tele- 
vision receivers and 10 radio 
models. The refrigerators are 





the Oymypic WIRE 
and CORDAGE METER 


(itrCoale a - 


DOES WORK 


OF 4 MEN”... 
Quickly and Accurately! 


Maybe you don't want to replace 
4 men! But when you have to 
measure ANY flexible materials 
up to |" in diameter with speed, 
efficiency, and accuracy — you 


need the NEW Olympic. 
What OLYMPIC does for you: 


@ STOPS losses due to error! 
@ SPEEDS up service! 
@ BUILDS customer confidence! 





* Case history: | man with Olympic 
Meter equalled output of 4 men in 
Aircraft Plant at a saving of $32.64 a day! 











Jobbers & Dealers — write for information 


OLYMPIC INSTRUMENT LABORATORIES 
Dept. H Cove, Washington 
















Gripper Clips 


Small and large 
ol 
on cards 


lars on request. 











@ GIBSON GOOD TOOLS, INC. » 
Box 268 Orange, Mess., U.S.A. 


a. 








w EASIER TO USE 
SUNSHINE * LASTS LONGER 
* CLEANS BETTER 

REGUS. PAT. OFF. 


FRENCH PROCESS | asx vour sosser 
CHAMOIS DOUBLE an ye 
Cnaot musa | DOUBLE VALUE TO THE 

J couse oury | — consumer 











HOYT & WORTHEN TANNING CORP. HAVERHILL, MASS. 








WATER HEATER 
REPAIR COILS 


For old, new and 
obsolete heaters. 
90 DIFFERENT MAKES 
Single, Double, Triple, 
Instantaneous, Multi-Coil 
Send for Catalog ™”” 


DORMONT MFG. CO. 








1314 High Street Pittsbergh, Pa. 
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Millions of Steel 


IFFY CLIPS 


Serving the Electrical Industry 


Specify 
WINERALLAC 


AANGERS, CLIPS, 
STRAPS, BUSHINGS 
Expert design, choice 


materials and con- 


trolled manufacture 
have built ‘ 


‘top-service 
and longest life” into 
Minerallac Electrical Spe- 
dalties. That’s why the elec- 
trical industry ‘‘prefers Miner- 
diac”...in steel and Everdur for 
hanging pipe, conduit, BX cable, etc. 


Send for new literature and prices. 


MINERALLAC ELECTRIC COMPANY 
25 North Peoria Street— Chicago 7, IMinois 


WINERALLAC 
ort, » Pratadt 


McGILL BRAND 
mouse and rat 








@ NICKEL PLATED TRIGGERS 
@ TINNED WIRE PARTS 

@ RUST RESISTANT 

@ ADDED COUNTER APPEAL 


McGILL METAL PRODUCTS CO. 


MARENGO, ILLINOIS 




















HARDWARE AGE, SEPTEMBER 21, 1950 


priced from $199.95 for a 7- 
cubic foot economy model to 
$419.95 for a 10.5-cubic foot cus- 
tom model. The freezer line 
price range is from $179.95 to 
$549.95. The ranges are priced 
from $159.95 to $399.95. A re- 


volving barbecue accessory fea- | 


tures the ranges. 

Television sets are _ priced 
from $199.95 for a 12.5-inch con- 
sole to $489.95 for a 17-inch 
combination. 





Trade Sees Peak 
Christmas Sales 
(Continued from page 14) 


| shortages due to the mobiliza- | 

' tion effort will not be seriously 

| felt until early next year. 

| An indication of the general | 
foresightedness of the hardware | 


trade in buying ahead is the 
heavy sales reported by whole- 
salers in August. Two large 
wholesalers told HARDWARE AGE 
that August was one of the big- 
gest sales months in their his- 
tory, with one house reporting 
sales running 40 pct above a 
year ago. August normally is a 
dull month for sales. 

The most serious tightness in 
merchandise for holiday selling 
appears to be in toys, wheel 
goods, sporting goods, house- 
wares, electrical appliances and 
other lines of gift merchandise 
which account for the bulk of 
the holiday business. 


Toy Shortages 


Many hardware stores are 
likely to be most embarrassed by 
shortages in toys and wheel 
goods, this Christmas. A num- 
ber of leading manufacturers of 
metal toys have informed the 
trade that they have been over- 
sold and will accept no more or- 
ders for this year. Jobbers re- 
port that they have long since 


disposed of their allotments of | 
electric trains to dealers and | 
have slim hopes for acquiring | 


any more for the holiday season. 

Even the plastic toys, which 
have been getting more popular, 
are going to be scarcer and 
higher priced this year. The big 


reason for this is the strong | 


industrial demand for styrene 


from which most of the toys are | 


fabricated. 
A typical example of what is 


happening in the toy field is that | 
of a manufacturer who was | 


























tons of 500 or 1000. 








TWO 
STEPS TO 


SMOOTHER 
PROFITS! 











Divergent corrugations, saw style, drive across] 
or with grain. Available in tempered cold rolled 
steel, galvanized and solid brass. 
DEPTH: %”, %”. 27, %". %", %”, 1” 
TIONS: 2, 3, 4, 5, 6, 7, etc. 
—SPECIAL SIZES TO ORDER 

IN BULK: in kegs of 50 or 100 tbs., and cars 





ost Popular Wood Joiner— 





— For Everyone! 


W NATIONALLY ADVERTISED! 
See your jobber — or write direct! 
RAZ 


' j 









. eiMo OF Coneyoatt? 
«* *REG. U. S: PAT. OFF. 





Independent Metal Strap Co., Inc. 


232 Third St., Brooklyn 15, N.Y. 






















STRONG 





AR FULLY VENTED 


GAS HEATERS 


Medel No. 914-V 


An attractive modern 
design, engineered for 
highest efficiency. Elim- 
inates wall and window 
sweating. Finished in 
brown vitreous enamel 
with maple trim, bottom 
grille of chrome. Has 
side access door for 
easy operation of valve 
and pilot. A.G.A. ap- 
proved. 19" high 12" 
wide 9° deep. 14,000 
B.T.U. 























Retails around $24-95 


LAWN SPRINKLERS 


The Fast Selling Line 


Aero-Mist 
Fountain 


aed Half Fountain 


Three different styles to cover the complete home 





lawn market. All made of finest non-rustable 
metals. Individually boxed. 



































Order through your jobber or write 
for literature on complete line of gas 
and electric heaters and sprinklers. 


ARMSTRONG PRODUCTS CORP. 


Established 1899 
Dept. HA, Huntington 12, W. Va. 


NOW! FOR EVERY 
HARDWARE STORE 















the Amazing 
New Automatic 
Clutch Control 


y) ALSO 
AVAILABLE 
WITHA 
MECHANICAL | 
CLUTCH 












New! Oumsadiog| ! Buildin = 
ofits to new heig S oo—for Hi 
as all those Freres our Customers 
ode been clamoring for! Automatic 
‘eesien—se adget or lever co use! 
king speeds are easily regulated 
by engine acceleration. Massive rub- 
ber ured wheels with a choice of 
standard, or over-size tires for hi 
cut of grass. Easy storage. Write 
today and learn how you can profit 


with HOMKO Lawn Equipment! CHOICE OF 
Built-in Recoil Starter available gpiggs oR 
at slight additional cost. 
‘i CLINTON 
18” to retail under $90 
20” to retail under $100 ENGINE 


24” to retail under $150 


WESTERN TOOL & STAMPING CO. 








making a painted metal doll- 
house, fully equipped with plas- 
tic furniture. When he could no 
longer get the proper kind of 
plastic at a reasonable price he 
started selling the dollhouse as 
a separate item. Then he ran 
into difficulty getting the proper 
kind of metal from which to 
stamp the dollhouses and as a 
result has withdrawn the item 
from his line. 

The toy buyer for one large 
New York buying agency says 
he has orders for metal toys 
from a number of wholesalers 
but won’t be able to fill them at 
any price. 

Because of the metal short- 
age, wheel goods was one of the 
first lines to be hard hit. Some 
factories stopped accepting or- 
ders for the year more than a 
month ago. One large bicycle 
manufacturer is reported to be 
stymied in production by a lack 
of rims. The same company is 
said to be oversold on some of 


| its velocipedes. 


Sporting Goods Situation 


The supply of sporting goods 
is just about as tight as toys at 
this point. In mid-September 
the New York warehouse for a 
nationally-known maker report- 
ed that it did not have a single 
set of golf clubs in stock and 
couldn’t give any promise for 
future deliveries. 

Golf balls are getting scarce 
and higher priced because of the 
rubber situation. Rubber-soled 


| athletic shoes are also affected. 


“Baseball bats are as good as 
gold now,” according to one buy- 


er. Strikes in mills which saw 


the fine-grained wood from 


| which the bats are turned, and 
| another in the plant of one of 


the biggest producers, have 
caused the great dearth. The 
buyer for this large purchasing 
agency states that he has been 
holding unfilled orders from May 
and June. One iarge hardware 
wholesaler has a standing order 
for a carload of bats for next 
year. 

One bright spot in the picture 
is in winter sports supplies. Last 
year was a poor one for winter 
sports and consequently both 
dealers and wholesalers are 
rather heavily loaded with sleds 
and the like. 

Fishing tackle is another line 
which dealers can safely pro- 
mote this Christmas. The sup- 








THE NEW Columbiana 
CAM-LOCK HYDRANT 
"*Sold the Werld Over" 


new features include: 
1ECE BRONZE ¥ VALVE BoDYy 
“CORROSIVE VALVE ASSEM. 


LY. 
# ANTI-FREEZE ACTION 
CAM-LOCK HANDLE PREVENTS 
* DRIPPING AND WATER WASTAGE 
market. W the Gite today "er notvest 90 on the 
sll or complete infeorma- 
Fig. H—1200 Hie e ctablished 1868. 





Columbiexa PUMP CO., Columbiana. Ohio, U.S.A. 











CHAIR-LOG 


cil WOOD JOINTS TIGHT 














Electrify Your Hand Elevator 
with this Power Unit 


Saves operator time 
and labor. “Lifts 
from 1,000 to 2,000 
Ibs. with ease.” ’ 
Elevator Power 
Units. Electric Elevators. Dumb Waiters. 
Write for information and prices. 


DAVIS & NEWCOMER 
Electric Elevator Co., Fostoria, O. 

















FULL OIL DRESSED 


CHAMOIS 


direct from 
English Manufacturer 
Write for price lists 


LONDON & PROVINCIAL MERCANTILE 
CO., LTD. 


30, Borough High Street 
LONDON S.E.1. 
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AMERICAN GANGER SOGIETY 
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WwoondD 
S KO T C H JOINERS 
A Steady PRs 
Profit Puller 





Every 






Here's a wood joiner thet really 
HOLDS . . . and holds without /SCREENS 
cutting or splitting wood fibers. 

Applied like a nail. Patented Ly 
prongs pull wood together for | TABLES 
fight strong joint. Works equally 

well on square, mitre, "T", split or 
dade joints. Perfect for repairs, 
making screens, etc. Easily dis- | SCREEN 
played on counter or in -ser- 
vice bins. 


Free Sales Helps... 

—_ wood joints that show uses Ex 
of SKOTCH Wood Joiners pius a new 

counter fol 


der are yours FREE. Ask | cya, 
your Jobber or write direct for gen- ns 


erous supply. Dept. HAI. 
4 SUPERIOR FASTENER CORP. 
2949 ELSTON AVE.. CHICAGO 18, f1t. cians 


GRIPS LIKE A VISE 























DADO 
VW SAWING 
wih LVverr WASHERS 


0 THEY? you BET | 
, seul THEY DO® 


this amazing new invention in action 
... they buy! The low price of $4.95, 
simplicity of operation, and accuracy 
of Micromatic adjustment—have sold 
Warren Washers everywhere, from 
Alaska to South Africa. Outstanding 
stopper display sells ’em right off your 
counter. National advertising and 
mobile demonstration units promote 
sales volume for you! Not a gadget— 
it’s a woodworker’s dream! 


WRITE FOR INFORMATION 





WARREN DADO SAWING WASHERS CO. 
70 Medbury, Detroit 2, Michigan 








When woodworkers and hobbyists see - 


| 





ply is adequate, except on some 
fine reels on which the makers 
never caught up with the de- 
mand. 

With the hunting season al- 
most at hand, the gun racks of 
most stores are bare of the most 
popular models of guns and 
rifles. The gun makers have at 
no time since pre-war years been 
able to catch up with the terrific 
demand for fine arms. One rea- 
son for this is great increase 
in the number of men who have 
taken up the sport of shooting 
since the end of the war. 

An Eastern wholesaler who 
disposed of two carloads of am- 
munition last year distributed 
the only carload he has been 
able to get this year in July, and 
his dealer accounts are clamor- 
ing for more. He has been dis- 
pelling their hopes for any more 
to see them through the coming 
hunting season. 


Luggage Tightened Up 


Luggage is another line which 
has tightened up considerably. 
Factory stocks had been fairly 


high prior to the Korean war | 
since the luggage trade did not | 


enjoy a very good year in 1949, 
but stocks are now getting low 
and prices have advanced ap- 
proximately 20 pct. Manufac- 
turers have been having trouble 
in getting the wooden frames 
used in a lot of luggage. Other 
material costs have advanced. 

Quality kitchenwares and small 
electric appliances are already in 
tight supply. Manufacturers in 
these lines were just beginning 
to meet the tremendous demands 
that have existed ever since 
World War II, and it now ap- 
pears that the scales have again 
been tipped by the excessive or- 
ders which have been flowing in 
from retail outlets. 

The foregoing mentions of 
hardware store lines do not be- 
gin to complete the list of mer- 
chandise on which dealers and 
jobbers are already beginning to 
feel the pinch. Just one line, 
and that a very important one 
with hardware stores, is that of 
nails and other wire products. 
While the situation isn’t quite 
as bad as it was for a while 
after the war, many wholesalers 


_ now have these products on their 
| allocation lists together with 


guns and ammunition and other 


| scarce merchandise. 
| (Resume reading on page 15) 
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RVERSO} 
STEEL in stock 
for HARDWARE 
STORES 


Contact Ryerson when a cus- 
tomer’s order calls for steel you 
don’t carry in regular stocks. 
You can draw on large, diver- 
sified Ryerson stocks at any 
of thirteen conveniently locat- 
ed plants. We'll gladly cooper- 
ate closely on any steel require- 
ment—any steel problem. 


PRINCIPAL PRODUCTS 
Bars © Structurals © Pilates © Sheets 
Tubing ¢ Allegheny Stainless © Alloy 
Steel © Safety Floor Plate © Babbitt 
Selder ¢ Metal Working Tools & 

Machinery, etc. 


JOSEPH T. RYERSON & SON, INC. 


Plants: New York, Boston, Philodelphio, 
Detroit, Cincinnati, Cleveland, Pittsburgh, 
Buffalo, Chicago, Milwaukee, St. Lovis, 
los Angeles, San Francisco 
































NEW PROFITS FOR YOU!!! 


NEVARUST 
Drawn Aluminum 


MAILBOX 


@ The vitimate in authentic modern design 
@ Sturdy drawn-aluminum constrection 
© Beautiful setin-etched, non-reflecting finish 
@ leak-proof, pilfer-proof, fool-preof 
@ Cennot stein house walls. Meade te les! 
@ Adaptable te ony style of home 





‘1.98 


RETAIL 


TED NATIONALLY 
RECOGNIZED 


JOBBERS 
- os - 
Stgled in the rége of Plight 


B &M METAL PRODUCTS CORP. 


Y STREET, CEDAR GROVE, NEW JERSEY 


14 FA 
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he Selling 


Rods in America 
PRICED FOR THE MASS MARKET 


SEE THE BRAND NEW LINES 
OF SOLID STEEL RODS AT THE 
NATIONAL HARDWARE SHOW 
GRAND CENTRAL PALACE 





































BOOTH 741 


PREMAX PRODUCTS 


DIVISION CHISHOLM-RYDER CO., INC. 


5121 HIGHLAND AVE., NIAGARA FALLS, N. Y. 


.” best deal 











for dealers 


HUSKY The only 
hand-operated 
freezer on 
the market 
backed by a guaran- 
tee! Modern inevery 
sense—styled-right, 
built-right! Sel/s on 
sight. Quick turn- 
over, with generous 
dealer profit. 2-, 4-, 
6-quart. 


DOLLY MADISON 
ELECTRIC The queen 
ofall! Amodern home 
appliance to be proud 
of! The 2-quart size 
operates with the con- 
tents of three ice-cube 
trays! A red-hot high- 
profit item. Available 
also in 4- and 6-quart 
sizes. 


Truly Modern Freezers Backed & 
ad Modern Helps for Dealers 






Write for illustrated folder 
and 1950 Porter line and 

ern merchandising helps 
= make your sales and profits 
soar! 


WRITE TODAY 


THE J. E. PORTER CORPORATION 


America’s Largest Manufacturers of Home 
Ice Cream Freezers—82 Years Old 


501-7 BROADWAY ¢ OTTAWA, ILLINOIS 
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Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 


National Events 


American Hardware Manufacturers 
Assn. and National Wholesale 
Hardware Assn. joint convention, 
Oct. 8-12, Marlborough-Blenheim 
Hotel, Atlantic City, N. J. 
AHMA secretary, Arthur L. Fau- 
bel, 342 Madison Ave., New York. 
NWHA secretary, Thomas A. 
Fernley, Jr., 1900 Arch St., Phila- 
delphia 3, Pa. 

Industrial Packaging and Materials 
Handling Exposition, Oct. 10-12, 
Convention Hall, Philadelphia, 
Pa. 

International Heating and Ventilat- 
ing (Air Conditioning) Exposi- 
tion, Jan, 22-26, Commercial Mu- 


seum, Philadelphia, Pa. Charles 
F. Roth, 480 Lexington Ave. 
New York, N. Y., manager. 

Locksmith’s Convention and Trade 
Show, Oct. 14-15, Hotel Empire, 
New York City. Convention 
headquarters, 42 Murray St., 
New York 7. 

National Hardware Show, Oct. 2-6, 
Grand Central Palace, New York. 
Director, Frank M. Yeager, Na- 
tional Hardware Show, Inc., 331 
Madison Ave., New York. 

National Sportsmen’s and Vacation 
Show, Feb. 17-25, Grand Central 
Palace, New York City. 


Regional Events 


Buffalo Sports and Boat Show, 
March 10-18, 65th Regiment 
Armory, Buffalo, N. Y. 


Chicago International Sports and 
Outdoor Show, March 2-11, Inter- 
national Amphitheatre, Chicago. 


Detroit Congress Sportsmen’s and 
Detroit News Travel Show, 
March 31-Apr. 8, State Fair 
Grounds, Detroit, Mich. 

Hardware Wholesalers, Inc., Fort 
Wayne, Ind., Fall dealer conven- 
tion Nov. 1-2, Fort Wayne. 


State Events 


Alabama Retail Hdwe. Assn., an- 
nual convention and exhibition, 
April 24-25 at Admiral Semmes 
Hotel, Mobile. Secretary, Mrs. 
Euna G. Ramsey, 509 N. 19th 
St., Birmingham 3. 

Arkansas Retail Hdwe. and Impl. 
Assn., convention and _ exhibit, 
Feb. 18-19, Little Rock, Ark. 
Headquarters, Lafayette Hotel. 
Exhibit, Robinson Memorial Au- 
ditorium. Secretary, Wayne Tis- 
dale, Lafayette Hotel, Little 
Rock. 

California Retail Hdwe. Assn., con- 
vention and exhibit, Feb. 19-22, 
Fairmont Hotel, San Francisco. 
Secretary, LeRoy Smith, 1355 
Market St., San Francisco. 

Connecticut Hdwe. Assn., conven- 
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tion and exhibit, Jan. 24, Strat- 
ford Hotel, Bridgeport. Secre- 
tary, Ned Russell, Harris Hdwe., 
Southport. 

Florida and Georgia Retail Hdwe. 
Assns. joint convention and ex- 
hibit, May 7-9, Geo. Washington 
Hotel, Jacksonville, Fla. Secre- 
tary, William W. Howell, Way- 
cross, Ga. 

Illinois Retail Hdwe. Assn., conven- 
tion and exhibit, Jan. 30-Feb. 1, 
State Armory Bldg., Springfield. 
Secretary, Wm. W. Ewert, 1194 
Merchandise Mart, Chicago 54. 

Indiana Retail Hdwe. Assn., con- 
vention and exhibit, Jan. 30-Feb. 
1, Indianapolis. Headquarters, 
Hotel Lincoln. Exhibit, Murat 
Temple. Secretary, G. F. Sheely, 
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PLASTIC 
ASSORTMENTS 


Economy Assortment 
Two Tone 6 
Recessed “ 
Wood Chisel “ 
Reversible ” 


Sold by Leading Jobbers 


AMALITE, INC. 
1884 Pitkin Ave. Brooklyn 12, N. 

















Screw Driver 


AMALITE TOOLS 


s of All Types 


Wood 


HANDLES 


Slotted Drivers 
Recessed Drivers 
Clutch Head Drivers 
Blade thru Drivers 
Square Blade Drivers 
Spark Plug Testers 
Scratch Awls 


Ice Picks 


Y. 





or Plastic 








Stock and Display 


STERLING 
werov ROCK SALT 


ZACTION 
Make Snow and Ice Removal Easy- QUICK! 


| To 

@ Your customers will take a tip from America’s lead- 
ing Highway Commissions who clear our roads. They’ll 
want STERLING Auger-Action ROCK SALT for melt- 
ing and loosening ice and snow. And they’ll want to 
carry a bag of STERLING Auger-Action ROCK SALT 











TROJA 


World-famous Trojan 
Saw Blades. Over 130 
different types for 
every hand and power 
sawing operation. Un- 
equalled in quality. 
Teeth are individually 
filed and precision set. 
Blades are hardened 
and oil tempered for 
a long, sharp life. 


Ackermann - Steffan Div. 
PARKER MFG. CO. 


Worcester, Mass. 








b 





in their cars to free wheels when they get stuck. 


CASH IN ON THIS DEMAND 


STERLING 


BUILD DISPLAYS LIKE THIS 





DISPLAY 100-Ib. bags 


STERLING 











“SAW BLADES fF 


. ALL TYPES 
Jig, Coping, Jewelers’, Fret, Scroll, Hack, Machine 






7 
7 























STERLING 


with snow shovels and 
ice scrapers! 


Sete, 


DISPLAY 10-1b. bags 


with skid chains and 
snow tires! 





WEATHER REPORTS FEATURE STERLING ROCK SALT 
ON 30 POWERFUL RADIO STATIONS EVERY TIME IT STORMS. 





AND FOR QUICK, VOLUME PROFITS contact local apart- 
ment houses, banks, office buildings, schools, etc. Sterling 
Auger-Action Rock Salt gives them clear, safe driveways, 
sidewalks, and steps at low cost. Added profits for you! 


DON'T DELAY! 
ORDER NOW! 














In bales of six 10-lb. bags 
or 100-Ib. bags. 
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crow ROCK SALT 


ACTION 


Insist on 
TROJAN by name 


International Salt Cormr->any, Inc., Scranton, Pa, 


STERLING 

















VERI-LITE 


“Coy. 


Sold 


ICTOR Veri-lites bring in ducks and sales. They 

are light weight, perfectly balanced, lifelike 
decoys that the duck hunter wants...and buys! 
Made of cellulose plastic, waterproof, equipped 
with anchor line swivel. A national advertising 
campaign in Field and Stream, Outdoor Life and 
Sports Afield promotes interest that develops sales 
of Victor Veri-lite Decoys. 

Victor Veri-lite, Victor Wood, Victor Vac-Sta 
and Victor Balsa Decoys are available in nine 
different species—can be quickly shipped from 
either of our two plants. Order from your 
distributor now. 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. * Pascagoula, Miss. 


Famous 
for Realism 





YA 


TEMPLETON, 


GENERAL 
CATALOG 





KENLY & CO. 


1086 S. Central Ave., Chicago 44, Illinois 


333 N. Pennsylvania St., Indian- 
apolis 4. 


Intermountain Assn. convention, 
Jan, 26-27, at the Hotel Utah, 
Salt Lake City. Secretary, Leon 
L. Weeks, 224 Continental Bldg., 
Boise, Idaho. 


| Iowa Retail Hdwe. Assn., conven- 


for Satisfaction | 








tion and exhibit, Feb. 6-9, Des 
Moines. Headquarters, Hotel Sa- 
very. Exhibit, Iowa Exhibit 
Bldg., State Fair Grounds. Sec- 
retary, P. R. Jacobson, Mason 
City. 


Kentucky Retail Hdwe. Assn., con- 
vention and exhibit, Feb. 6-8, 
Brown Hotel, Louisville. Secre- 
tary, D. W. Laws, 501 Republic 
Bldg., Louisville. 


Michigan Retail Hdwe. Assn., con- 
vention and exhibit, Jan, 16-18, 
Detroit. Headquarters, Statler 
Hotel. Exhibit, Convention Hall. 
Secretary, Harold W. Schu- 
macher, 1916 Olds Tower Bldg., 
Lansing. 


Minnesota Retail Hdwe. Assn., con- 
vention and exhibit, Jan. 23-25, 
Minneapolis. Headquarters, Cur- 
tis Hotel. Exhibit, Auditorium. 
Secretary, C. J. Christopher, 2110 
Nicollet Ave., Minneapolis 4. 


Missouri Retail Hdwe. Assn., con- 
vention and exhibit, March 6-7, 
Jefferson Hotel, St. Louis. Sec- 
retary, M. E. Pohlman, 812 Olive 
St., St. Louis. 


Montana Impl. & Hdwe. Assn., con- 
vention, Nov. 2-4, Hotel Florence, 
Missoula. Secretary, Norman O. 
Blevins, P. O. Box 1152, Helena. 


Mountain States Hdwe. and Impl. 
Assn., convention, Jan. 23-25, 
Cosmopolitan Hotel, Denver, 
Colo. Secretary, Francis W. 
Reich, 1233 Spruce St., Boulder, 
Colo. : 


Nebraska Retail Hdwe. Assn., con- 
vention and exhibit, Feb. 13-15, 
Omaha. Headquarters, Paxton 
Hotel. Exhibit, Auditorium. Sec- 
retary, C. A. McCoy, 325 Insur- 
ance Bldg., Lincoln 8. 


New England Hdwe. Dealers’ Assn., 


convention and exhibit, Feb. 20- - 


22, Statler Hotel, Boston, Mass. 
Secretary, Russell B. Mueller, 185 
Dartmouth St., Boston 16. 


New York State Retail Hdwe. 
Assn., convention and exhibit, 
Feb. 27-March 1, Buffalo. Head- 
quarters, Statler Hotel. Exhibit, 
Auditorium. Secretary, Nicholas 
H. Kiley, 904 Hills Bldg., Syra- 
cuse 2. 


North Coast Retail Hdwe. Assn., 
convention, Feb. 11-13, Olympic 
Hotel, Seattle, Wash. Secretary, 
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D. D. Stewart, 714 
Bldg., Seattle 4. 


American 


Ohio Hdwe. Assn., convention and 
exhibit, Feb. 13-15, Cleveland. 
Headquarters, Statler Hotel. 
Exhibit, Auditorium. Secretary, 
John B. Conklin, 198 S. High St., 
Columbus. 


Oklahoma Hdwe. and Impl. Assn., 
convention and exhibit, Feb. 6-8, 
the Auditorium, Oklahoma City. 
Secretary, R. K. Thomas, 711 
Wright Bldg., Oklahoma City 2. 


Pacific Northwest Hdwe. & Impl. 
Assn., convention, Nov. 1-8, Mult- 
nomah Hotel, Portland, Ore. Nov. 
5-7, Davenport Hotel, Spokane, 
Wash. Secretary, J. B. Channing, 
615 Empire State Bldg., Spokane. 


Pennsylvania and Atlantic Seaboard 
Hdwe. Assn., convention and 
exhibit, Feb. 6-9, Philadelphia. 
Headquarters, Bellevue-Stratford 
Hotel. Exhibit, Convention Hall. 
Secretary, W. Glenn Pearce, 1616 
Walnut St., Philadelphia 3. 


South Dakota Retail Hdwe. Assn., 
convention and exhibit, March 
13-15, Sioux Falls, S. D. Head- 
quarters, Cataract Hotel. Ex- 
hibit, Coliseum. Secretary, O. R. 
Baily, 1300 S. Jefferson Ave., 
Sioux Falls. 


Southern California Retail Hdwe. 
Assn., convention and exhibit, 
Feb. 20-22, Long Beach. Head- 
quarters, Wilton Hotel. Exhibit, 
Auditorium. Secretary, A. C. 
Kammeier, 416 W. 8th St., Los 
Angeles 14. 


Texas Hdwe. and Impl. Assn., con- 
vention and exhibit, Jan. 15-17, 
San Antonio. Headquarters, 
Plaza Hotel. Exhibit, hotel and 
Transit Tower. Secretary, R. M. 
Souder, 822-23 Texas Bank Bldg., 
Dallas 2. 


Tri-State Hdwe. and Impl. Assn., 
convention, Feb. 12-13, Herring 
Hotel, Amarillo, Tex. Secretary, 
M. D. Shepherd, Canyon, Tex. 


Western Retail Impl. and Hdwe. 
Assn., convention and exhibit, 
Jan. 15-18, Municipal Auditorium, 
Kansas City, Mo. Secretary, Wil- 
liam J. Shaw, 3915 Main St., 
Kansas City, Mo. 


West Virginia Hdwe. Assn., con- 
vention and exhibit, Feb. 18-21, 
Daniel Boone Hotel, Charleston. 
Secretary, James C. Fielding, 
1628 McClung St., Charleston. 


Wisconsin Retail Hdwe. Assn., con- 
vention and exhibit, Feb. 6-8, 
Milwaukee. Headquarters, Hotel 
Schroeder. Exhibit, Auditorium. 
Secretary, H. A. Lewis, Stevens 
Point. 
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(LEAN UP ON SALES AT FAST 


TURNOVER PRICES! 


peed o Ritehenatds 
ee aatle Finishes 


MAKE REAL FRIENDS because they are convenient space 
savers. Highly functional, coated with sturdy, dependable 
VINYLITE, they will not rust or peel. VINYLITE PLASTIC 
cushions and protects; it is superior to any other coating. 
ft outlasts rubber many times over. This finish, which is 
nationally advertised by BAKELITE, does not stain, discolor 


or become soft and sticky in soapy water. ARTISTIC Kitchen- 


aids are priced right for fast volume selling at real profit 


SINK SIZE ORAINER 
14%_ ml2Ye 03%," 


749 8B 
LARGE DISH DORAINER 
1614 "e134 04" 


Contact your nearest distributor for 
cost prices and promotional allowances. 
— or write to our main office direct. 


ARTISTIC WIRE PRODUCTS CO., Inc. 
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Which holds more? 
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sececewogeccc cocccccs 





the CIRCLE or the SQUARE? 


® The diagram above gives 
you the answer. By actual 
area measurement, the 
square holds over 27% 
more than the circle! 





®MAGIKAN was de- 
signed in the modern man- 
ner, and with a purpose— 
to offer the consumer a 
more beautiful step-on con- 
tainer with maximum func- 
tional utility. MAGIKAN 
holds more, conserves 
apace, fits snugly into cor- 
ners. The trend in mod- 
ern housewares and appli- 
ances is toward squared 
design. MAGIKAN leads 
the step-on container field 







THE modern 


STEP-ON DISPOSAL CONTAINER 


® Mr Retailer, here’s real sales “ammunition, 
plenty to talk about beauty unsurpassed, prac- 
tical utility that’s unique, and a price that’s right! 
Stock just four models, and you have a complete 
This means less inventory, faster turnover, 
and greater profits. It will pay you to stock the 
new MAGIKAN! 















































MARVEL order 


OLDER 


Automatically Measures and Squares Glass 











YOU CAN INCREASE YOUR PROFIT and greatly decrease broken glass waste by installing your own 
MARVEL Glass Holder. Attaches easily to shelf, wall, post or cabinet. No special setup needed; no lost 
space. NO METAL TOUCHES the glass surface. Cushion Grip straight-edge absorbs shock and vibration, 
Result, no glass breakage. Salvage remover extends full length of glass being cut, leaving smooth edge. 
Removes salvage down to 1/16" single, or '/s" double, straight glass. 

OUR NEW NO. 36 SPECIAL made to fit Natl. Hardware Assn. cabinet. Takes 36"' x 36" glass. 





+ No. 36 — 42'' upright, 36" 
base; takes 42"' glass. 







No. 48 — 42"' upright, 48"' No. 54 — 54°" upright, 60" 
base; takes 42°’ glass. base; takes 54°" glass. 


PRICED WITHIN REACH OF EVEN THE SMALLEST DEALER 
{ . Sz Weight, any size, approx. 30 Ibs. Shipped promptly. F.O.B. Minneapolis. 


MARVEL RACK MFG. CO., Inc., 24 North First St., Minneapolis 1, Minn. 






































“Vo hareg wo 
PICTURE HANGERS 


PUSH-PINS 


Co pun upe Vlungt 


Your customers deserve the best and they'll get it when you sell 
them Moore products. Nationally advertised to help you sell more. 





MOORE PUSH-PIN CO. Since /900 


113-25 BERKLEY ST PHILADELPHIA 44, PA 





SLIDING DOOR HARDWARE 


When you sell Coburn Sliding Door Hardware you have the 

advantage of a complete line of hardware for straight-sliding, 

sliding-folding, around-the-corner and roundhouse doors. 

Inclosed track * brackets « hangers ¢ handles ¢ guide rolls 

guides * stops © binders * chafe strips ¢ bolts ¢ hinges 
For full information send for Catalog #200 


COBURN PRODUCTS [ff 


A PRODUCT OF WICKWIRE SPENCER STEEL DIVISION OF THE COLORADO FUEL & IRON CORP. 
Sales Engineering: 56 Sterling Street, Clinton, Mass. * Executive Office: 500 Fifth Avenue, 
New York 18, N.Y. © Sales Offices: Atlanta © Boston * Buffalo * Chicago * Denver 
Detroit * Philadelphia * Pacific Coast-The California Wire Cloth Corporation, Oakland 6, Cal. 








| 


“SYR:ALL - ,. LEADERS 





of SYRACUSE | te) s Profit 


4 
a Vis bd 


es e 
Gas Fired Incinerator 
It’s easy for you to tap the huge market for 
gas fired incinerators when you sell SAMCO! 
It has been tried, tested, proven! Now it’s 
ready for you to cash in on! For home, apart- 
ment and commercial use. Several sizes up to 
10 bushel capacity. LIST PRICES START AT 
ONLY $39.50! 
Write for catalog today! 
SYRACUSE 
ALLOY METALS CORPORATION 
316-324 PEARL STREET, SYRACUSE 3, NEW YORK 


























(PECK-WAY)) A GREAT LINE OF TACKLE 


SNELLED HOOKS 


Pequea has the broadest line of styles and sizes of 
snelled hooks in the U.S.A. 


LEADERS — LURES 
QUILBY MINNOWS 


SEND FOR NEW CATALOG 


PEQUEA WORKS, INC. 


445 Miller St. Strasburg, Penna. 





























Perfect for the Work 
Shop, Kitchen, Ga- 
rage, Laboratory, etc. 


f 
6 adjustable spring steel clips on LIST PRICE 


inches thick. Ready for hanging. “Si- 
lent Salesman” card on each. 








88,000,000 POTENTIAL USERS WANT THE NEW +61 


FINGER GRIP 


FOR ""PARKING'' THINGS WHERE THEY WANT THEM! 





hard wood base, 15 inches long, % $6.00 per doz. 


See your Jobber or write. 





Display ’em ... you'll sell ’em 


ARTHUR I. PLATT CO. 


Fairfield, Conn. 
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DID YOU 


. read about our big national 
consumer advertising campaign in 
this magazine last month? If not 
—drop us a line. It's the biggest 
thing to hit the toy cap pistol mar- 
ket since the war—advertising di- 
rect to millions of consumers in the 
Post, Esquire, Holiday, Farm Jour- 
nal and Sports Afield. A great 
opportunity for you to substantially 
increase holiday sales and profits. 
Write The Kilgore Manufacturing 
Co., Westerville, Ohio, for com- 
plete details. 


| 














1 out of every 3 


of your customers 





new 


Every Bir Promotes another 
GLOBE 


500 MILE GUARANTEED 
SIDEWALK ROLLER SKATES 








Tops in the trade! Guaranteed for 500 
miles of smooth, swift performance. 
Highest quality features . . . double row, 
one-piece heavy steel wheels with 16 
ball bearings per wheel, rubber shock 
absorbers, top-grain cowhide straps and 
sponge rubber instep pads. Colorful packag- 
ing. The easiest selling skate you ever handled ! 
BRING KIDS TO YOUR STORE THE EASY GLOBE WAY. Write for Details. 


GLOBE-UNION INC., Milwaukee 1, Wis. 


Eastern Sales Office: SOLLMANN & WHITCOMB 
200 Fifth Avenue @© New York 10, N. Y. 





A COMPLETE 
LINE OF 
POPULAR SELLERS 
7 models give you a 
selection to meet any 
youngsters require- 
ments. Helpful mer- 
chandising ideas bring 
‘an in to buy! Write 
today for catalog and 

information. 











LEE eee -—- —— ----+$ —_—_____—_ —— ———. 





watch! 


Free 
Display Case 
A Ready Made 

Watch 

Department 





















For Long Profits 
Feature Clinton Watches 


® Red velvet lined, natural wood finish, case locks— 
counter chain attached. 

® Unit contains assortment of (8) eight fast selling | 
models. 

@ All watches have fine quality 7 or 17 jeweled move- | 
ments. 

® Every watch fully guaranteed. 


@ YOUR PROFIT on 8 watches approximately $186 
Sold through wholesalers only 
Inquiries Invited 


A WATCH COMPANY 


29 E. Madison St. 











SINCE 1912 
the leading source 
of top quality 


» BASEBALLS» SOFTBALLS« 
» PLAYGROUND BALLS 


LINE 





SEE OUR NEW 1950-51 
AT BOOTH 538 
NATIONAL HARDWARE SHOW 











Tober Baseball Mfg. Co., Inc. 


MANCHESTER, CONNECTICUT 








Chicago 2, Ill. | 
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improved features. 





MAYES BROTHERS TOOL MFG. CO., Port Austin, Mich. 


MEET US AT—NATIONAL HARDWARE SHOW—OCTOBER 2, 3, 4,5, 6, 1950 | 


Grand Central Palace — New York City 


Complete DISPLAY of the MAYES’ line of LEVELS, including the new MAYESMASTER Alu- 
minum Levels, re-styled and heat-treated for utmost efficiency and life, plus Wood Levels with new 











PERFECT .. . for prorirs 
NEW Electric twp 


(No open flame) 


PAINT REMOVER 


Removes paint from wood — 
flat, curved or irregular sur- 
faces. Ideal for laying lino- 
leum and asphalt tile, remov- 
ing putty. Made for continu- 








‘ee 


ONE YEAR 


ous comfortable operation. GUARANTEE 
Handle will not heat up. Unit, Complete 
chrome plated steel, operates Write Today parts replace- 
on AC or DC current, 110- For Profitable mens, — 
trical cor 
a — surface area Dealer Pian + alee 
West Main Street 
me B & L TOOL & MACHINE CO. pranvite, conn. 








————aeene 





i, RE-SEAT FAUCETS EASILY 
WITHOUT REAMERS, TAPS, RE-SEATERS 


Just install LLEVALVE in place of old stem, you 
get NEW SEAT, also new threads and new stem 
complete in one unit. No reaming, resurfacing or 
tapping needed. Completely rebuilds 90% of faucets 
in use. Anyone can install without special tools. 
2 models: B—Metal to metal seat 
R—rubber seat 
Left or right hand 
The original faucet insert. Our 13th year. 
If your jobber cannot supply you, write direct. 


pp EvAL" E. 


x. re 
THE CLEVELAND VALVE CO., CLEVELAND 11, OHIO 
Copyrighted 1950, Cleveland Valve Co. 

















» GREAT NECK SAW MFRS., inc. - Mineola, N.Y. « 





ENGINEERED QUALITY TOOLS SINCE 1919—at popular prices 


Nationally Advertised Products 





© back saws © hand saws © keybole saws © back saw frames 
© panel saws © mitre saws oe f © coping saw frames © coping saws 
© pruning saws © wood chisels 0 © screw drivers © compass saws & nests 
© block planes © fore planes : © jack planes © smooth planes 
FOR ACTION SALES... nS way SEE YOUR JOBBER IMMEDIATELY! 











ASK 
YOUR 

JOBBER 
TODAY! 





STYLED FOR BEAUTY « GUARANTEED FOR SERVICE 
Distributed exclusively through your jobber 





Made exclusively for 


AMERICAN IMPORT C0., San Francisco, California 


Remember! Hot 
METCOID SOCKETS «.. Forge! 


a 
























STRONGER THINNER WALLS 


Withstands loads ex- 
ceeding government 
specifications. Metal 
grain follows socket 
contour, adding 
Strength at point of 
greatest strain. 


Permits greater range of 
use on nuts and bolts in 
cramped quarters. 


DEEPER BROACH 


Greater Working area, 


Pg 


Contact Your Distethutor Today! 











_ METAL ENGINEERING CO. piano, nunois 
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Portable Electric Drills 
Electric Drill Kits 
Portable Electric Saws 
Portable Paint Sprayers 
Portable Polishers & Sanders 
Fractional H.P. Motors 


— See your jobber or write direct 
PORTABLE ELECTRIC TOOLS, Inc. 


332 West 83rd Street, Chicago 20, Ill. 





in Canada: 369 Danforth Ave., Toronto 13 





When You Know 
The Trade-Name— 


of a certain product and want to know “Who Makes [t?” 
look in the General Directory Section of the "Who Makes It?” 
Number of HARDWARE AGE for the trade-name. You'll find 
it listed alphabetically under the product heading of the item 
in question. Alongside the trade-name you will find the name 
of the manufacturer, also the address of the maker arranged 
alphabetically in the same list. Keep your “Who Makes It?” 
Number close at hand where it will serve your wants quickly. 


HARDWARE AGE 


100 East 42nd St. New York 17, N. Y. 














es 
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NEW 


“CHIEF” : 


Y4"-2" PIPE & BOLT THREADER 
Chucking—Automatic! 


THE ONLY AUTOMATIC 
CHUCKING MACHINE 


Illustration shows front jaws, 
(cover-removed) in action grip- 
ping and centering 14” pipe. 
simple pull of the switch and 
the positive, unfailing auto- 
matic chucks go to work. 















This one sensational time-prov- 
en feature alone makes the 
“Chief” an absolute MUST. 
Time saved on the chucking 
alone established Quijada as 
the fastest of them all. 
And—not only is it the 
fastest, but the simplest 
in operation and _ the 
easiest to handle. 


Figures don’t lie: 
2” pipe chucked, 
threaded, reamed, 
eut-off and un- 
chucked in just 26 
seconds, 


QUIJADA TOOL COMPANY, INC. 


5474-76 Alhambra Avenue 


Sold Only 





Through Jobbers 


Los Angeles 32, California 





FOR COMPLETE 
INFORMATION 


KINGSTON PRODUCTS CORP., Hwd. Div. A-3, Kokomo, Ind. 








BRUSHES 


Touch-Up Bronzing 
Marking Varnishing 
Enameling Lacquering 





in 
boxes 


ML. GRUMBACHER 


i NG Vt 
ANCE! | 
aa 
—_ 
end for Descriptive Folder 


Irder from your Jobber 
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GILBERT PLASTICS @ GILBERT PLASTICS © GILBED, 


... for 





Mechanics, hobbyists, sportsmen, fishermen, home 
repairmen ... all of your customers need this handy 
all-purpose box. Ideal multi-compartment box for 
keeping numerous small items neatly stored .. . 
easily identifiable. The-GILBERT UTILITY BOX 
is made of top quality, clear, lightweight transpa- 
rent plastic fitted with sturdy, hinged cover. Avail- 
able in 3 sizes with a choice of 3 compartment 
designs for each size. 


PLASTIC BAIT BOX 


Just what fishermen have always 
wanted. Lightweight, rust-proof and 
odorless bait box molded of sturdy, 
durable plastic. No sharp edges to 
cut fingers. No protruding hinges to snag clothing 
or foul lines. Concealed spring, snap lock cover. 
Fits on any belt . . . curves snugly and securely 
at waist. 
Don’t let these quick-selling, highly profitable ne- 
cessities get away! Hook on to them today! Send 


in your order now! BOOTH 559 


National Hardware Show 


~ 
G i L 8 F g T PLASTICS CORP. @ HILLSIDE, N->* 


4? 
ClipeRt PLASTICS © GILBERT PLASTICS @ SDILSV1d LUABTID @SIIASY 











EVERY HOME 
A PROSPECT! 


Rain-L-Flo Gutter Tube 
Prevents Overflow 


Nationally advertised Rain-L-Flo Gutter Tube is the 
answer to the problem of overflowing gutters. Every 
householder wants to prevent stained walls, warped 
woodwork, flooded basements, mounting repair bills 
caused by stopped-up gutters and downspouts. Every 
man would like to get rid of constant-gutter cleaning. 
A bronze mesh tube, 3-inch diameter, internally supported 
by a brass spring coil, Rain-L-Flo Gutter Tube retails for 49c 
per foot with a 33%3% profit for dealers. Comes in 5-foot 
lengths packed 12 to a carton. 

Display Rain-L-Flo, and you'll sell it! Can be installed for a 
fee, or customer can easily put it in himself. Average home 
needs about $50 worth, retail, so there's a profit for you of 
more than $16 with each sale. Nationally advertised .... 
Nationally distributed .... Nationally approved! 














Send for free sample and information! 
hi. availab/  lpuehunelentiencheputentanthantenstieastandtentans 
WYNNCO PRODUCTS CORPORATION, 

344 Luckie St., N.W., Dept. (7) Atlanta, Ga. 
| (0 Please send me complete information about 
Rain-L-Flo Gutter Tube. 
(0 Please send me complete information about 
| arrangements for dealerships in my area. 


Exclusive manufacturing 
4 








| Name___ 
| Address 
, City 








State 
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WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 
More Sales! 

Greater Volume! Bigger Profits! 





SELL 


ARISTO-MATS 


See Your Jobber or Write For Your Nearest Distributor PHOENIX TABLE MAT CO. 1315 W. Congress St., Chicago 7 






































GARDNER'S SPRING CABINETS | TRAM 


springs, precision - 

ae to a for every fpregerted by atl 
specifications. a 
refills shipped ha ‘ the heatl 
somali iad ced. purpose 7s... want the Gedt: 
Write today for lit- ean 

erature and prices. 


CABINET NO. 932 


Standard auger bits 
Springs—402 Springs—127 different sizes—placed in coded ¢ “ S' m 
compartments of all-steel, sturdy, four-drawer cabinet. A Auger bits for 17 sizes ({¢" to?4/69") 


popular, complete spring stock for the dealer. 1 sas Get) De ne a ee = 


Two and one-drawer cabinets also available. ' 
ales ice and Factor ° 
Gardner Wire Co, ‘enc.csieitt se nou . 
THE MIOWAY T L 
GENUINE a 
ORIGINAL DOMES OF SILENCE "im carton 


SELL ON SIGHT whenthese attention-compelling con- 3 16" Yor 


tainers, box or card are displayed on counters. Genuine DOMES %” %” % 
One set nator. OF SILENCE glide softly, silently, smoothly 
‘ue’ ~~ over all flooring; saves floors and furniture. For 
Vy" Wa" Whe” years the favorite with houseowners and furniture 


Wy" 5," manufacturers, 



































Ask your jobber or write 


DOMES OF SILENCE, Division of 
ROBERT E. MILLER & CO. INC. 


35 PEARL STREET NEW YORK CITY 




























THE COMPLETE LINE for the TRADE 


100% AMERICAN UNDERWRITERS 


CORnpoRATIO MADE APPROVED 











ewiing Yan CT 


BUY FROM YOUR JOBBER AND 
WITH waness ASK FOR “POLLY” 
LIKE FINE PORCELAIN in its graceful DESIGNED 


‘ Catal id Pri Request 
lines. Made to serve sliced bread wid: a 'p OLLY 
JEWELER 







































rolls, cookies, cakes and crackers : We Cater 
Also ideal for hors d'oeuvres J§ , \ ee peeaer CHRISTMAS ites Pro 
In bright colors and metallics. e « i. LEO POLLOCK co 1 
Size: 10° x 6 x 51/2’ high a | Mfrs. ‘ / 
EXHIBITING IN THE HAROW —<— ‘ 
TO BE ELD OCTOBER 2,'3,4, 5, AND 6 IN NEW YORK CTY BOOTH 544 we Mey bd Geet! ; 
* MARSHALLTOWN TROWELS * 
MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA L 
: 171 
HARD 
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FRONT BACK 


Featuring: 


Attractive assortment of pictures lithographed on 
metal blanks permanently clenched into the face 
of the flue stoppers. Folding wire fasteners at- 
tached to slots raised from the metal of the blank. 

— Fasteners we "Per Gross 


#3 Iv 8-17/64"" 6"°or7"' 3 Ibs. 7 oz. 43 Ibs 
#8 ivery 9%" 7 or 8" = =5 Ibs. 62 Ibs. 


Packing—I! dozen per carton, | gross per case 


Order from Your Wholesaler, or Write Us for Reference 








J. L. CLARK MANUFACTURING CO. ‘tcNcis 











-“Kler-Vue” 
Knife Rack 


Glass front—Easy to 

clean—Plywood back 

Holds 8 Knives and 
Sharpening Steel. 


Size 123%4” x 9” x 2” 


Five colors—Red 
White, Yellow, Ivory 
and Natural. 





Can be washed. 


Self cleaning opening. 


Design and 
Mechanical 
Patented. 





""Kler-Vue"’ No. R-1 


Protects Hollow Ground Knives. Prevents injury— 


Glass permits selection of any knife desired. 


— Wholesale Prices — 


R-1 — Less than 24, $1.80 — 24 and over, $1.70 
Retail price $3.00 
Packed 24 in Carton, Weight 75 Ibs. 


F.o.b. Warehouse — Bronx, N. Y. 


MARATHON HOUSEWARES CORP. 
1776 Broadway New York 19, N. Y. | 
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THE LEADER... 






REG. v.S. G CANADA PAT. OFF? 


SAFETY FIREPLACE CURTAINS 


It’s easier to sell the leader—because your cus- 
tomers come in looking for the Flexscreen label! 
There’s always a demand for Flexscreen’s supe- 
rior fabric . . . for Unipull .. . for its beauty, 
safety and convenience — the result of our 
twenty years of continuous national advertis- 
ing and manufacturing experience. 


NATIONALLY ADVERTISED 


HOUSE BEAUTIFUL 
HOUSE & GARDEN 


BETTER HOMES & GARDENS 
AMERICAN HOME THE NEW YORKER 


Flexscreen (the original curtain screen) is the only 
nationally advertised woven-metal fireplace curtain. 
This year’s campaign (our 20th consecutive) is one 
of the best in our history. Color pages in the peak 
selling season will be backed by supporting advertise- 
ments in leading home magazines. Flexscreen is easier 
to sell because your customers ask for it by name. 


FOR PLUS PROFITS 


... feature the Frame Flexscreens ... they make effec- 
tive floor displays and offer all the exclusive advan- 
tages of famous Flexscreen in movable, sturdy-but- 
beautiful frames. ..the Oxford, the NEW Guilford and 
the Economy ...in a wide range of attractive prices. 


















Remember the Flexscreen line for a// your hearth 
furnishings ...andirons, firesets, grates, etc., specially 
designed for “companion sales”. 











Write us for complete information on our Dealer Help 
and Display Stand offers at 950 North St. 




































































We Make a Complete Line of 


GAS SPACE HEATERS 





so you can 

make more sales | 
* 

eight models 

fully vented 


* 
THE MARTIN LINE 
MAKES BUYING EASIER 


SPEEDS SELLING 2 , 

MODEL 53C_ “Bath Seater 

The Martin name on the heater means full porcelain enamel 

finish, og Fa approval, quality workmanship throughout at 
erate 

The Martin line includes: 8 models Fully Vented heaters—75,000 

BTU to 85,000 BTU, 20 models Unvented—10,000 BTU to 50,000 





TU. 
Model 53C shown, comes in white or brown porcelain enamel, 
15,000 BTU, 15%” hi 11%” wide, 7” deep—Weighs 17 Ibs. 
and is is ideal for bath or small rooms. Uses Natural, Liquefied 
and Manufactured gases 


Write your sour jelllinr or factory for catalog 


pA 


cnbem ot STAMPING & STOVE CO. 


45 Years’ Experience HUNTSVILLE, ALA. 





Greatest “per foot’ 


profit-maker of them all! 


Give SELF POLISHING SIMONIZ 


more shelf space! 


THE SIMONIZ COMPANY, CHICAGO 16, ILLINOIS 




















401 WASHINGTON 
AVENUE SOUTH 








Mark your merchandise. Better in- 
formed sales personnel add sales and profits 
- « » make satisfied customers. Universal 
Price Marking Systems are bound in per- 
manent book form to provide the utmost 
convenience in pricing. Colorful, attractive 
tickets available in playing card stock and 
gummed stock. Volumes for Display Tickets, 
Bin Tickets, Moulding Tickets and Sales 
Promotions. Special Sets for quantity buyers. 
Also complete line of display hardware. Ask 
your jobber today for Universal Price 
Marking Systems. If not available write 
direct to Dept. E. 





DISPLAY TICKETS 





BIN TICKETS 


hedges 









fn. SPECIAL SETS 
12' FOR QUANTITY BUYERS MOULDING TICKETS 





MINNESOTA 
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MINNEAPOLIS 15, | 





For Steady, Profitable Sales 








Crank handle works spring thru closet passage for practical sanitary 
removal of obstructions. 
fie "aa boring gimlet; lock ring. 
2 Ibs.). 





SNH eOA THEM ON EUAN 


Aluminum-coated steel tube; 


STEEL TUBE CLOSET AUGERS 


: — 
Lgths.: 3° (i> Ibs.); 6 


FLAT SINK & DRAIN CLEANER 
Flexible, durable, '4"" x 1/32" oil tem- 
pered spring steel in handy 10"'-diam. 
frame. Lgths.: 25' (1 Ib.); 50° (2 Ibs.). 


Complete line of pipe and drain augers and 


flat sewer rods. 


GENERAL WIRE SPRING CO 


See your jobber or write: 
904 Sarah St. 
Pittsburgh 3, Pa. 










mmm ff 














SOUTHWESTE 


WATCH 


FOR 
1951 


AMERICA'S FINEST COMPLETE 
LINE OF SOLID & TUBULAR GLASS RODS 


LEONARD SEIDMON AND STAFF 


INVITES YOU TO VISIT 


BOOTHS 868-869 


NATIONAL HARDWARE SHOW 


SOUTHWESTER CO. 


2140 S. KEDZIE AVENUE, CHICAGO 23, ILL. 





















FIXTURI 




















Send today for your copy of 


or Spacemastor Visual _ 
Merchandising Presentations. ~ 
Write Dept. HA-9. 








Your Best 
dye Bet All-ways 


_ REFLECTOR-HARDWARE CORPORATION 
WESTERN AVE. 
CHICAGO 8, 


AT 22ND PLACE 
ILLINOIS 
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Pe TOOL MERCHANDISERS 
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>LEANER 

32" oil tem- 
y 10"'-diam. 
50° (2 Ibs.). 
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Ss 7 
CORK SHOOTERS 
AiR Conepaasaete 












en 


selling Quick Wedge 
SCREW HOLDING screworivers 


UNCONDITIONALLY GUARANTEED 


ORDER TODAY - We'll Invoice Your Jobber 
Nationally mt oe MECHANIX| 
Advertised in [Po ST) and | ILLUSTRATED 


KEDMAN COMPANY 233 So. 5th West, Salt Lake City 1, Utah ———— co, Ue 






































— 





FOR 
1951 


ODS 





DRAWING POWER 


The beauty of Heller Fixtures, the attractiveness 
they impart to your merchandise, draws trade to 
your store—Extra profits ore yours. 


QUALITY 


Years and years of satisfactory service are bullt 
into Heller Fixtures. New, modern, MULTI-LEVEL 
and conventional styles—Come to our factory and 
see two model stores completely merchandised. 


VALUE 
NEW LOWER PRICES, makes It easy for you to 
buy. Send sketch of your store for free store 
plan and estimate. Ask for large catalog #50. 


W. C. HELLER & CO. 
50 Platt St. Montpelier, Ohio 


Designers and manufacturers of Hard- 
ware Store fixtures exclusively since 1891 




















The most beautiful line of | ring em back alive ! 
Household Brushes Ever! KROMEX 









keep your customers captivated 
and coming back for more! 
IMMEDIATE DELIVERY on Kanister Sets, 
QUALITY Bread Kabinets, Range Sets, Chef Sets, Spice /, 
Sets, Salt and Peppers, Waste Baskets. “4 F 


KELLOGG BRUSH MFG. Yushes Westfield, Mass. | A24g<xe Kromex — 


CLEVELAND 3, OHIO 











Se 
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BETTER HARDWARE DEALERS FROM COAST TO COAST 


REPORT ARISTO-MATS VOLUME SALES 


WORLD’S FINEST STOVE & ALL-PURPOSE UTILITY MATS 





See Your Jobber or Write for Your Nearest Distributor 


PHOENIX TABLE MAT co., 1315 W. Congress St., Chicago 7 








































assified Aduertising Rates 














Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Allow Seven Words for Keyed Address 
or Your Address 








*BOXED DISPLAY RATES 
$8.00 Per Column Inch 














Set solid, maximum, 50 words...... - $5.00 
Each additional word......... -10 Cuts or special borders not allowed. 
Positions Wanted ‘S% dlecouat for 4 or more lacertions 
(Special Bag set solid, maximum, No Agency Commission all d on Classified 
FO I 0:04:95: 6:0:40- 95500. 0 00000008 $2.00 Advertising. 
tech additional word......... -05 REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
mot currency or stamps. 





of Merchandi 


, Literature, Catalogs, 
etc., “will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication. 


Address your correspondence and replies to 
HARDWARE AGE 
Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 




















[Sales Representatives Wanted | 


MANUFACTURERS REPRESENTATIVES 
calling on wholesale hardware trade and/or metal 
window manufacturers, wanted by nationally 
known manufacturer of Builders Hardware Items. 
Territory now open—New York, New Jersey, 
Pennsylvania. Also, Washington, Oregon, Idaho, 
Montana. Advise products now handled, territory 
now covered, experience and references. Write 
Parlyn, Ltd., 5396 Alhambra Ave., Los Angeles 
32, California. 











QUALITY MODERN CHROME PLATED 


BATHROOM ACCESSORIES 


Manufacturer has Ohio, West Virginia, Western 
Pennsylvania and Northern New Jersey open and will 
grant exclusive representation to experienced aggres- 
sive manufacturer's agents who are now successfully 
selling related lines to the wholesale hardware, plumb- 
ing supply and tile trade. Please state territory cov- 
ered and lines carried. 
Address Box N-948, care of HARDWARE AGE 

Le 100 East 42nd Street, Now York 17, N. VY. conn 














MANUFACTURERS AGENTS WANTED 


Most territories open for new portable belt 
sander for portable electric drills. Want men 
with wide acquaintance with hardware whole- 
salers and preferably with experience in selling 
electric tools. See us at booth 334-A, National 
Hardware Show or write 


Box R-4, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















MANUFACTURER'S 
REPRESENTATIVE WANTED! 


Prominent housewares manufacturer 
with nationally advertised, compact, 
volume producing line, seeks qualified 
representatives with STRONG DE- 
PARTMENT STORE AND JOBBER 
following ! 

We have the following highly developed 
territories open at present: Texas-Okla- 
homa, Michigan-Indiana, and Kansas, 
Nebraska, Iowa and Missouri. Preferable 
headquarters are Dallas, Detroit and St. 
Louis. 

Liberal commission and outstanding op- 
portunity for producers. 


Address Box R-3, care of HARDWARE AGE 
106 East 42nd St., New York 17, N. Y 
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[Sales Representotines Wanted] [Sales i 


WANTED: EXCLUSIVE COMMISSION 
REPRESENTATIVE for Hand Grinder Line 
in Ohio and West Virginia. Address Box N-997, 
care of HArpwAre Ace, 100 East 42nd St., New 
Zoek 17, N. ¥ 





BUILDERS HARDWARE SALESMEN—We 
are a Well-Known Established Eastern Manu- 
facturer of a complete line of Door Locks and 
have a few excellent territories open for Live- 
Wire Salesmen on commission basis. State ex- 
perience, territory, lines carried, references. Ad- 
dress Box N-969, care of Harpware AGe, 100 
East 42nd St., New York 17, N. Y. 








EXPERIENCED COMMISSION SALESMEN 


TO WHOLESALE TRADE 
CONSUMER PACKAGED CLOTHESPINS, 
CLOTHES LINES, SHELF LINING, 
WRITE FULLY TERRITORY, ETC. 


HANO PAPER CO., INC. 


441 Lexington Ave. New York 17, N. Y. 
Established 1890 











Wanted 


SALESMAN CALLING ON HARDWARE 
AND AUTOMOTIVE STORES to carry ex. 
cellent line of power and hand tools. Protected 
territories available in Ohio, Kentucky, Virginia, 
W. Virginia, Pennsylvania, Illinois, Indiana, New 
York, and Michigan. rite complete informa- 
tion to Box R-2, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 








EXPERIENCED SALESMEN 


with following among retail hardware and 
housefurnishing stores, to sell the most popular 
branded line of dog furnishings. an be 
handied as a side line. Liberal commission. 
Choice territories open. 
Address Box N-947, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 




















TOP SALESMEN WANTED 


Highly profitable extra line available for eo 
salesman with following m hardware, feed, , drug, 
variety and general stores. Top quality AT. line 
insecticides and rodenticides. High commissions in- 
cluding repeat sales. Choice territories open on ex- 
clusive basis fer thorough coverage in Midwest, and 
South, west of Mississippi. Write details to 


STANLEY INDUSTRIES 
13415 24th Ave., So. Seattle 88, Washington 














MANUFACTURER’S AGENT FOR _ ES- 
TABLISHED TOP LINE (oil stove wicking). 
Sold exclusively to hardware wholesalers. Terri- 
tory open through death of former representative. 
Good commission. Territory Mid-West and Central 
West States. Give references, lines carried, how 
long established, territory covered. Write Atlas 
Asbestos Company, North Wales, Pa. 





MANUFACTURER OF ROOM AND AIR 
DEODORANTS IN Plastic, Refillable Bottles, 
and Waterless Hand Cleaners and Hand Pro- 
tective Creams desires Services of Aggressive 
Sales Organizations in various parts of the 
Country which call upon hardware, paint, drug, 
variety, grocery, automotive and all other kinds 
of wholesale and chain outlets. Liberal discounts 
to wholesalers and worthwhile commissions. Write 
for details at once to Cadet Laboratories, Wor- 
cester 5, Mass. 


HARDWARE AGE, 





SALESMAN 


EASTERN WHOLESALE SEED HOUSE 
WANTS SALESMAN TO SELL ATTRAC- 
TIVE PACKAGED LAWN SEED ON COM- 
MISSION BASIS. SEVERAL CHOICE 
TERRITORIES OPEN. ADDRESS BOX 
N-989, CARE OF HARDWARE AGE, 100 
EAST 42nd ST., NEW YORK 17, N. Y. 

















MANUFACTURER IS INTERESTED 
IN CONTACTING A FEW NATIONAL 
SALES ORGANIZATIONS OR BROKERS 


WHO WAREHOUSE STOCK AND 
CARRY OWN ACCOUNTS. CAN 
OFFER A FEW PROTECTED TER- 
RITORIES STILL AVAILABLE ON 
EXCLUSIVE BASIS TO AN ORGANI- 
ZATION CONTACTING RETAIL AND 
WHOLESALE HARDWARE, SEED, 
FEED AND DEPARTMENT STORES, 
SELLING OUR NEW LAWN SPBIN- 
KLER. IN REPLY GIVE NUMBER 
OF SALESMEN EMPLOYED AND 
PREFERENCE OF TERRITORY. AD- 
DRESS ALL INQUIRIES TO— 


M. F. ENGINEERING 











P. 0. BOX 328 
BLUE ISLAND, ILLINOIS 








SEPTEMBER 21, 1950 








Guin fe 


OLD EST: 
UFACTUREI 
OUTPUT ha 
consider Ade 
Sales Repres 
hardware reta 
now open ar 
(2) Tennesse: 
South Carolit 
necticut, (5) 
Address Box 
East 42nd St. 


[he 


CANADIA! 
EN CUTLE 
with Coast t 
Sole Distribu 
Houseware-Ha 
chain and dey 
carry stock. / 
Ace, 100 Eas 





MANUFAC 
COVERING 
Hardware St 
partment Stor 
twenty years 
accounts. Do 
lines. Guaran 
Address Box 
100 East 42n 


ESTABLIS 
TURERS R 
TRIBUTOR 
the oil fields, 
through branc 
caibo, will ac 
includes grad 
Addféss Casa 
pendencia 11 
America. 


MANUFA( 
ESTABLISH 
Eastern Pen 
Delaware, M: 
seeks Hand 
calling on Hi 
types. Best r 
of HARDWARE 
17, N. Y 





SALESMA 
ITAN NEV 
CONTACTS 
equipment fie 
and hardware 
selling activit 
Opportunity te 
gressive, aler 
petent, produ 
N-999, care « 
St., New Yor 


_ 


ESTABLIS 
RESENTATI 
Pennsylvania, 
Columbia, Vi 
Hardware, P 
Jobbers with 
volume line 
acceptable. \V 
st referenc 
Harpware A 
7, N. Y. 


HARDWAFE 









Catalogs, 
; number 
sufficient 


ery other 
15 days 


replies to 
E 


Dept. 


7, N. Y. 


» Wanted] 


ene 











O 





Seckion... 








[Sales Representatives Wanted | 


OLD ESTABLISHED HARDWARE MAN- 

UFACTURER HAVING HAD _ LIMITED 
OUTPUT has now doubled capacity and can 
consider Additional Experienced Commission 
Sales Representatives with following among 
hardware retailers and jobbers. Sales territories 
now open are: (1) Alabama and Mississippi, 
(2) Tennessee and Kentucky, (3) Georgia and 
South Carolina, (4) Rhode Island and Con- 
necticut, (5) Mass., Vt. and Maine. 
Address Box N-981, care of Harpwarp AGE, 100 
East 42nd St., New York = ee 
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Harpware Ace, 100 East 42nd St., 
7, N. Y. 


[ Accounts Wanted | 


CANADIAN MANUFACTURER OF KITCH- 
EN CUTLERY AND KITCHEN TOOLS 
with Coast to Coast Sales Organization sceks 
Sole Distributorship in Canada for Companion 
Houseware-Hardware Line to be sold to jobbers, 
chain and department stores across Canada. Will 
carry stock. Apply Box N-998, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 








MANUFACTURERS REPRESENTATIVE 
COVERING WISCONSIN contacting Retail 
Hardware Stores, Hardware Semi-Jobbers, De- 
partment Stores, and Mill Supply Dealers. Over 
twenty years selling to more than 300 well rated 
accounts. Doing volume business on two major 
lines. Guarantee Volume on One Additional Line. 
Address Box N-1000, care of HaArpware AGE, 
100 East 42nd St., New York 17, N. Y. 





ESTABLISHED AMERICAN MANUFAC- 
TURERS REPRESENTATIVE AND DIS- 
TRIBUTOR covering Western Venezuela, selling 
the oil fields, contractors, commercial houses and 
through branch stores and sample rooms in Mara- 
caibo, will accept additional lines. Our personnel 
includes graduate engineers and proven salesmen, 
Addféss Casa Tecnica Van Cleave, Calle Inde- 
pendencia 110, Cabimas, Venezuela, South 
America. 





MANUFACTURERS REPRESENTATIVE, 
ESTABLISHED AND WELL KNOWN in 

stern Pennsylvania, Southern New Jersey, 
Delaware, Maryland, and District of Columbia; 
seeks Hand or Small Tool Lines. Three men 
calling on Hardware dealers and jobbers of all 
types. Best references. Address Box N-863, care 
4 . <a Ace, 100 East 42nd St., New York 





SALESMAN — EXTENSIVE METROPOL- 
ITAN NEW YORK FOLLOWING AND 
CONTACTS in hardware, electrical and electronic 
equipment fields. Deals primarily with jobbers 
and hardware mill suppliers. Wants to widen 
selling activities stressing active items. Desires 
Opportunity to demonstrate his capacities to ag- 
8ressive, alert manufacturers who want a com- 
Petent, productive representative. Address Box 
N-999, care of Harpware AGF, 100 East 42nd 
St. New York 17, N. Y 





ESTABLISHED MANUFACTURERS REP- 
RESENTATIVES DESIRE MAJOR LINE for 
ennsylyania, Delaware, Maryland, District of 
Columbia, Virginia: Two men covering General 
Hardware, Plumbing, Electrical and Industrial 
Jobbers with nationally known lines. Qualified 
volume line of hardware, tools, or housewares 
acceptable. Valuable contacts and _ reputations, 
t references. Address Box N-966, care of 
New York 








[| _ Accounts Wanted | 





[Business Opportunities | 








nee rt a peereapesons 
blished—Reliable Ager 
ANCO TSORPORATION Piteburgh : 22, Pa. 
Branch Offices 
New York @ Philadelphia @ Detroit 
Cleveland @ Louisville 
Covering all classes of jobbers. We will carry 
the accounts or you can bill direct. 
Write for further information and references. 

















MANUFACTURERS’ AGENT 


owe THE FOUR SAS = NOKLAHO erases 


AS — ria SAS — OKL 
Lousiana. CALLING O L WHOLESALERS, 
CHAINS AND BIG @ DIRECT BUYING 


ACCOUN 
WANTS a a4 bay SPRINKLERS FOR THIS 
ARK AN OUTSTANDING JOB ON 
GARDEN. HOSE AND CAN DO SAME ON SPRIN- 
LERS AND NOZZLES. ADDRESS BOX N-99I, 
CARE OF HARDWA - AGE, 100 EAST 42ND ST., 
NEW YORK 17, N. 








SALES BUS 


NEWLY gesrerse WITH moo DISPLAY 
CABINETS AND RACKS. SUITABLE FOR 
EITHER WHOLESALE OR RETAIL eee 
SALES WORK. FOR DETAILS WRITE 


THE KRUSE HARDWARE CO. 
CINCINNATI 3, OHIO 














SIX INCH ELECTRICAL PLIERS CUM.- 


BRIAN TYPE TWO WAY CUTTER $8.00 
per dozen. Limited Supply. Address Henry 
Greenberg & Bros., 116 Broad Street, New York 


N. Y. Tel. Whitehall 3-7185. 











MANUFACTURERS’ AGENTS 


Covering the Midwest states, selling hardware jobbers 
and hardware chains, automotive jobbers and retail 
chains, electrical, plumbing and novelty jobbers, de- 
partment stores, mail order houses, drug chains, desires 
additional line. 10,000 sq. ft. of warehouse facilities 


lable, 
Peet RONAN COMPANY 
2441-43 S$. M me Se. Chicago, Ill. 











MANUFACTURERS LINES WANTED 


EXPERIENCED MANUFACTURERS REPRESEN- 
TATIVE WILL GIVE EFFECTIVE REPRESENTA. 
TION FOR QUALITY LINES WITH VOLUME 
TO HARDWARE DISTRIBUTORS AND OTHER 
WHOLESALE TRADE IN STATES OF WASHING- 
TON AND OREGON. ADDRESS BOX N-993, CARE 
OF HARDWARE AGE, 100 EAST 42ND ST., NEW 
YORK 17, N. Y. 














|  Poritionn Wanted | 





POSITION WANTED. TEN YEARS EX- 
PERIENCE as Store Manager and Purchasing 
Agent for wholesale and retail hardware store, 
handling plumbing, paint, mill, electrical, build- 
ing and general hardware supplies. Age 35. Ex- 
cellent references. Address Box R-5, care of 
ONY. Ace, 100 East 42nd St., New York 





TOOL AND HARDWARE SALESMAN— 
Three years experience selling leading hardware 
jobbers and mill supply houses Metropolitan New 

ork Area seeks Sales Position with Reputable 
Manufacturer. Young, ambitious, hard hitting 
salesman who produces results. Can furnish best 
references. Address Box R-1, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





YOUNG MAN, MARRIED, DESIRES POSI- 
TION in Contract Department or Builder’s Hard- 
ware Department. 12 years’ experience Whole- 
sale and Manufacturing. Familiar with catalog 
work, correspondence, customer and salesmen re- 
lations. Graduate CCNY Hardware Consultant’s 
Course. Metropolitan New York, New Jersey 
Area Preferred. Will relocate if desired. Address 





Box N-992, care of HaArpware AGz, 100 East 
42nd St., New York 17, N. Y. 








HARDWARE AGE, SEPTEMBER 21, 1950 





WANTED: BY LONG ESTABLISHED 
MANUFACTURER of Hand Tools, Additional 
Products for Manufacture and Distribution in 
hardware trade. Will consider outright purchase 
of going concern or exclusive rights. Address 
Box N-996, care of oe AGE, 100 East 
42nd St., New York 17, N. 





WANTED: HARDWARE AND PAINT 
STORE, Volume $50,000 and up yearly, in 
Upper New York or New Jersey, Connecticut or 
Massachusetts. In reply, please state Volume for 
years 1944 & 1945—1948-1949, Inventory, Over- 
head, and Price. Address Box N-994, care of 
Harpware Ace, 100 East 42nd St., New York 17, 
ae 





WHOLESALE HARDWARE, ESTAB.- 
LISHED, small corporation, will sell one-third 
or one-fourth a to one experienced, able to 
contact dealer trade or participate in manage- 
ment. In large Midwest City. Good inventory, 
several hundred active dealer accounts, and ex- 
panding. Write Box N-984, care of HARDWARE 
AcE, 100 East 42nd St., New York 17, N. Y. 





GRAND OPPORTUNITY and a real buy— 
Half-century-old hardware and supply business, 
located in charming southern Vermont village; 
consists of land with rushing brook, pleasant ten- 
room house and store; centrally located and 
modernized for comfortable living; substantial 
warehouse garage; approx. $15,000 cash required. 
Address Box 114, Jacksonville, Vermont 





RETAIL HARDWARE, PAINTS, HOUSE- 
WARES STORE FOR SALE. Profitable opera- 
tion one year old. Located fine homeowners com- 
munity in Staten Island. Present volume $40,000 
per year, Inventory $15,500. All New Fixtures. 
Equipment and Truck valued at $5,500. Nine 
year lease in new building, rental $175 per month. 
Present owner is army reserve officer and expects 
to be called shortly. Address: “Owner,” 51 Gov- 
ernor Road, Staten Island 14, N. Y 
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SAWHORSE BRACKETS 


SET UP OR TAKE DOWN 
WITHOUT NAILS OR BOLTS 










Timesaver for contractors, builders, painters, 





paper hangers. 
COLORFUL COUNTER DISPLAY PACKAGE SELLS 

Display it on your counter. 
Retail $1.50. Slightly higher 
in West. Order from your 


jobber or direct from us. 


= 


GRAND HAVEN STAMPED PRODUCTS CO. 


GRAND HAVEN, MICHIGAN 











PICTURE 
HANGERS 





Estab. 





TATE 


THE VERY BEST FAST SELLERS 


Closet Rod Brackets * Wardrobe Loops 
Cup Hooks * Push Pins 


Friction Catches * Shower Curtain Hooks 
Picture Wire * Coiled Wire * Spooled Wire 


eu. ATEco. 





1872 








251 Causeway St. 


BOSTON, MASS. 









, wv. Bee 





Dog Combs 


retail 








price 
49% each 


ATTRACTIVE COUNTER 
DISPLAY PACKAGE 


Uf 


NATIONALLY 
ADVERTISED 









TWINCO 
QUALITY 
FEATURES 


trong, Spring 
Steel Teeth 


Attractive Red or 
Green Handles 


Rounded Points 
Chrome "Plated 
Rustliess 

12 to @ box 
Order now from 


jobber or write 
direct. 


THE 
WINSTED CO. 


WINSTED, CONN. 











MORE POPULAR THAN EVER! 
Sells on Sight 


The popular Stevens pocket 
Level is now available in 4 new 
brilliant metallic colors—red, 
blue, green and gold. Always a 
fast moving item—but now 
amazing. Made of %" hex alu- 
minum tubing it is 524” long and 
has a sturdy pocket clip. 

For complete details see your 
distributor or write direct. 

There's a Stevens for every 


> mee a STEVENS LEVEL commas 


Level need. 


gt EV EW 





or) 





Since Leyex> 


4943 


2 cards 
of 6 
each 

per 

box 


NEWTON FALLS, OHIO 





















327 





ITY LOOK aX celine) 
ANOTHER /n the Line 
of EXCELITE “FIRSTS™ 


Take Your First Step Now... ie 


BIGGER? 


SPACE HEATER PROFITS 





" 


FOR ORIGIN 


—This Fast-Selling 
CK-3 Set mat | a | 


It’s SIX tools in one handy i a 
plastic roll kit! Quick-change \j 
blades (Nos. 1, 2 and 3 Phil- i 


WRITE TODAY lips and 3/16”, 4%” and 5/16” 

FOR THE LATEST regular screwdrivers) all fit 

the big XCELITE handle. 
Two extra pockets in kit for 

XCELITE detachable reamers, 
nut drivers, other blades you can get to fit the 


Castelli 
same XCELITE handle. A terrific selling idea 


FREE HEATER CATALOG r BS from the start—listing at only $4.35. 


pip afeelg ee IMITATORS APPROVE 
c's owed priced uni gla S/% XCELITE TOOL DESIGNS 


Since XCELITE introduced the first screwdrivers ~ 
with plastic handles, imitators have been watch- © 
ing XCELITE for new ideas! The original © 
XCELITE square shank screwdriver, the pocket — 
clip screwdriver—the “Combination-Detachable” — 
idea in screwdriver kits—have all 
been widely copied. Standardize on ~ 
XCELITE, and be first in originality — 
—and profits! } 


RAD ARK METALWARE CO., INC. 


EXPERTS Dept. G Orchard Park, New York 











TVG LLGT Bh | 
— BEAT ANY COMPETITION) 


cau « ‘tom. -0-Seal’" Nearby Warehouses 
ing Compound Small & Large Motors © 
It's “elasticized” . Motors for Every Need ~ 


« « Non. 


CALBAR Pressure Guns 


laz- : 
Iking, pointing, 9g om : 
os yo dozens of other ig hardening, non-staining, Quality Brands Only 


5} and adher : 
CALBAR gun is the fam @s to ANY sur. i i . 
jobs. @ eon. A complete Ta face Available in naturst Extra-Large Discounts 
line of sizes, including - trig ond aah white, Aluminum > se} Lowest Net Prices : 
large assortment of detach- [3 ie — Large Accessory Line — 

-oble noszio sty'es- id = . Pick-Up as Needed 
2 : : 1/, HP. CAPACITOR, $19.95 Fast Shipping Service 


Sell it at $19.95—50% under competition. Strictly Wholesale 


Your discount is large. Ideal for tools, 


pumps, blowers, etc. '/; HP, 1725 RPM, 
115 V, 60 Cy, 54” shaft easily reversed. Dealers Protected 


Husky bearings. Rubber mounted. Reliable 
Dayton Brand, No. 4K283. 


WHOLESALE 
CATALOG OF 
MOTOR BUYS 


WRITE FOR CATALOG--USE LETTERHEAD 
W. W. GRAINGER, INC. 


40 Warehouses, Coast-to-Coast 


General Offices: 740 W. Adams, Chicago 6 
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